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Tribune  readers  buy 
the  most  tires 

It’s  easier  to  sell  more  tires  in  Metropolitan 
Chicago  when  you  concentrate  on  the 
families  who  buy  them. 

The  families  who  buy  the  most  are  the 
ones  who  read  the  Chicago  Tribune.  In 
Chicago  and  suburbs,  71%  of  the  tire  buyers 
read  the  Sunday  Tribune;  49%  read  the 
daily  Tribune. 

Whether  you  sell  tires  or  toilet  soap,  trucks 
or  towels,  the  Tribune  can  help  you  sell  more 
in  the  nation’s  second-largest  market.  No 
other  medium  is  so  well  equipped  as  to  the 
size  and  quality  of  its  audience. 


More  readers  . . .  more  advertising  . . .  more  results  — 

Geis'Bn  in  Chicago! 
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WALTER  SCOTT  &  CO 


!UCUTiVE  &  SAlES  OffICE  SOI  FIFTH  AVENUE,  NEW  YORK  17.  NEW  YORK 

:  ^iSlOS  Of  WOOD  •  PIAHI  ^lAiKflUO  •*  i 


Jackson  Citizen  Patriot 


Jackson,  Michigan 


EQUIPPED  FOR  SPOT  AND  MULTI-COLOR  PRINTING 


reversin|j  drives,  will  increase  present  capac¬ 
ity  to  48  pages  on  straight  runs,  or  96  pages 
running  collect.  The  Citizen  Patriot  is  read 
hy  85%  of  all  households  in  Jackson  County. 

If  your  pressroom  is  overtaxed  —  let  a 
SCOTT  engineer  show  you  how  our  modern 
press  equipment  with  increased  production 
speeds  might  solve  your  problem. 


A  new  addition  to  the  present  Citizen 
Patriot  plant  will  provide  room  for  future 
expansion  and  the  immediate  installation  of 
two  more  SCOTT  press  units,  providing 
increased  facilities  for  black  and  white,  spot 
and  multi-color  printing. 

The  new  SCOTT  units,  equipped  with 
color  plate  cylinder  attachments  and  single 


THRKE  MORE  from  our  voluminous  Hie  of 
testimonials  showinj^  how  the  pulling;  power  of 


The  Washington  Star’s 

LOCALl.V  KDI  IKl) 

Sunday  Gravure  Magazine 
Amazes  Advertisers 


"Our  20-page  1960  Catalogue  of  Fine  Furniture  which  we  ran  in  your  Sunday  Gravure 
Magazine  has  provided  us  with  the  most  successful  sales  promotion  in  our  22  year  history.” 

“I  am  happy  to  tell  you  that  our  fur  business  from  our  8-page  section  in  your  Sunday 
Gravure  Magazine  was  overwhelming.  It  brought  us  the  biggest  day,  biggest  week  and 
biggest  November  in  our  year  e.xperience.” 

e  "It  is  my  pleasure  to  ask  you  to  reserve  our  space  every  Sunday  m  1961,  our  28th  con¬ 
secutive  year.” 

The  Washington  Star 

EVENING  AND  SUNDAY  ☆  \VASHlNCnX)N.  D.C 

o/ MILLION  MARKET  NEWSPAPERS.  INC. 

N%w  Yorit:  i79  Fifth  A¥%ny  •  CA/CAffO.*  997  N.  MichigMn  Boulhvmnf  •  Ohtfoit:  N9w  Chnthr  BuUding 
L09  9$40  Wifthin  Soui»¥Mnf  •  Sa/i  Francisco:  Iff  Suttsr  Stroot 

Spocisi  Fiorids  Rs0rosontsti¥os:  McAsMUi.  Norman  A  Oaioy,  inc..  Rooso¥olt  Bfdg..  4014  Chaso  A¥onuo.  Miami  Boach.  Florida 


ON  RESPONSIBILITY  IN 

THE  NATION’S  CAPITAL 

"The  climate  of  the  second  half  of 
the  twentieth  century  is  somewhat 
hostile  to  libert}'.  If  liberty  sur¬ 
vives  in  this  climate  it  will  be  be¬ 
cause  the  daily  press  perceives  the 
nature  of  this  crisis  and  struggles 
to  imbue  its  readers  with  a  sense 
of  this  challenge.’’ 

/,  R.  Wiggins,  Executive  Editor  of 
The  Washington  Post 


I  ■  tDosiiutQttm  flosl 
I  irtiir*  s  S2.5  iuiiuMi  t.  s.  s»-inHti  \iii 


FIRST  IN  WASHINGTON 
IN  CIRCULATION  -  IN  ADVERTISING 
IN  JOURNALISTIC  AWARDS 

458,000  Sunday  Circulotion  403,000  Doily 
National  Representatives: 

Sowyer,  Ferguson,  Walker  Co. 


EDITOR  &  PUBLISHER  CALENDAR 


JANUARY 

29-31— New  York  State  Society  of  Newspaper  Editor*,  Binghamton,  N.  Y. 
31-Feb.  I— Advertising  Federation  of  America  conference.  Statler-Hilton 
Hotel,  Washington. 


FEBRUARY  | 

2 — Newspaper  Comics  Council,  Hotel  Park  Lane.  New  York  City.  i 

2 — California-Nevada  Associated  Press.  Jack  Tar  Hotel,  San  Francisco.  | 
2-3 — CNPA  Industrial  Relations  Bureau,  Jack  Tar  Hotel,  San  Francisco,  | 
2-4 — North  Carolina  Press  Institute,  Chapel  Hill,  N.  C.  I 

2- 5 — California  Newspaper  Publishers  Association,  Jack  Tar  Hotel,  San 

Francisco.  i 

3 —  Pennsylvania  Newspaper  Makeup  Clinic.  Harrisburger  Hotel,  Harris¬ 
burg,  Pa.  ' 

5- 7 — Texas  Daily  Newspaper  Association,  Sheraton-Dallas,  Dallas. 

6 -  New  York  Associated  Dailies,  Sheraton  Hotel,  Rochester. 

7- 8 — New  York  State  Publishers  Association,  Sheraton  Hotel,  Rochester. 

9- 11 — Ohio  Newspaper  Association,  Deshler  Hilton  Hotel,  Columbus. 

10 -  California  Newspaper  Advertising  Executives  Association,  Leopard 
Cafe,  San  Francisco. 

1 1 -  Connecticut  Editorial  Association,  Oakdale  Tavern,  Wallingford,  Conn. 

12- 13 — Midwest  Newspaper  Advertising  Executives  Association,  Hotel  | 
President,  Kansas  City,  Mo. 

13- 24 — American  Press  Institute,  Advertising  Executives  seminar,  Columbia 
University,  N.  Y. 

16-18 — Maryland  Press  Association  and  Chesapeake  Association  of  the 
Associated  Press,  Hotel  Emerson,  Baltimore. 

16-18 — Minnesota  Newspaper  Association,  Hotel  Radisson,  Minneapolis. 

16- 18 — PNPA-IAMA  Display  Advertising  Conference,  Penn  Harris  Hotel, 
Harrisburg,  Pa. 

17- 18 — New  York  Press  Association,  Hotel  Syracuse,  Syracuse,  N.  Y. 

17-18 — Oregon  Press  Conference,  School  of  Journalism,  Eugene. 

17- 19 — Colorado  Press  Association,  Brown  Palace  Hotel,  Denver. 

18- 19 — Mississippi  Valley  Classified  Advertising  Managers  Association. 
Hotel  LaSalle.  Chicago. 

23- 26— Canadian  Managing  Editors’  Conference,  Sheraton-Brock  Hotel, 

Niagara  Falls,  Ontario.  i 

24- 25— Newspaper  Advertising  Executives  Association  of  the  Carolines, 

Hotel  Francis  Marion,  Charleston,  S.  C.  ' 

26- 28 — Inland  Daily  Press  Association,  Drake  Hotel,  Chicago. 

27- 28 — New  England  Newspaper  Advertising  Executives  Association,  Parker 
House.  Boston. 

MARCH 

3- 4 — Texas  A  &  M-Texas  Press  Association  Mechanical  Conference,  Student 

Memorial  Center,  College  Station,  Texas. 

4- 6— Northwest  Mechanical  conference.  Hotel  St.  Paul,  St.  Paul,  Minn. 

5- 7 — SNPA  Mechanical  Conference  (Western  Division),  Hotel  Adolphus, 

Dallas,  Tex. 

5- 8 — Science  Writers  seminar  (New  York  University),  Gould  House.  Ardsley- 

on-Hudson.  , 

6- 17 — American  Press  Institute,  Managing  Editors  and  News  Editors  seminar, 

Columbia  University,  New  York. 

'  8 — Canadian  Press  Executive  Committee,  Head  Office,  Toronto, 
j  10 — California  Newspaper  Advertising  Executives  Association,  Leopard  ^ 
Cafe,  San  Francisco. 

'  10-12 — Inter  American  Press  Association,  Board  of  Directors  meeting, 

1  Presidente  Hotel,  Acapulco,  Mexico. 

17 -  Canadian  Press  Broadcast  News  Ltd.,  board  meeting,  Vancouver. 

18- 19 — North  Carolina  Press  Association  Mechanical  Conference  North 

Carolina  State  College,  Raleigh.  I 

19- 20— Advertising  Executives  Association  of  Ohio  Daily  Newspapers,  Pick-  1 
Fort  Hayes  Hotel,  Columbus.  Ohio. 

20- 31 — American  Press  Institute.  Investigative  and  Public  Service  Reporting, 
seminar,  Columbia  University,  New  York. 

23- 25 — Mid-Atlantic  Newspaper  Mechanical  Conference,  Penn-Sheraton 
Hotel,  Pittsburgh,  Pa. 

24- 25 — United  States  Basket-ball  Writers  Association,  Muhlebach  Hotel, 
Kansas  City,  Mo. 

25- 27 — Midwest  Circulation  Managers  Association.  Muhlebach  Hotel,  Kan¬ 
sas  City,  Mo. 
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,  Vol.  94.  No.  4,  January  28.  IHfil,  Editor  &  Publisher,  the  Fourth  Estate  is 
published  every  Saturday  by  fiditor  &  Publisher  Co.,  Inc.  Editorial  and  busi¬ 
ness  offices  at  Suite  ITOO.  Times  Tower.  1475  Broadway,  New  York  36,  N.  Y. 

,  Cable  address.  "Edpub,  New  York,”  (Printed  by  HuKhes  Printing  Co.,  East 
Stroudsburg,  Pa.)  Second  class  mail  privileges  authorized  at  East  Stroudsburg, 
Pa.  under  Act  of  March  3.  1879.  with  Titles  patented  and  Registered  and  con¬ 
tents  Copyrighted  1961  by  the  Editor  &  Publisher  Co..  Inc.  Annual  subscrip¬ 
tion  $6.50  in  United  States  and  i>ossessions,  and  in  Canada.  All  other  coun¬ 
tries,  $10.00.  Payment  in  Sterling  may  he  made  to  E&P  “American  Account” 
First  National  City  Bank  of  N.  Y.,  117  Old  Broad  St..  London,  E.  C.  2,  or  to 
the  Australia  and  New  Zealand  Bank  Limited,  Royal  Exchange  Branch.  85  Pitt 
St..  Sydney.  N.  S.  W. 

Postmaster:  if  undelivered,  please  send  form  3579  to  Editor  &  Publisher  Co., 
I  Inc.,  1475  Broadway,  New  York  36.  N.  Y. 
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pictures  minutes  aneaa  oi  tne  secona  oesi  enort. 


Which  way  does 
the  wind  blow 
in  ALTOONA... 

"Test-Town,"  Pa. 


What  a  wonderful  spot  for  your  next 
test  campaign!  Here’s  a  market 
with  all  the  plusses  .  .  .  typical  dis¬ 
tribution  patterns,  cooperative 
retailers,  high  per  household  sales 
averages,  and  just  one  fine  newspaper 
serving  a  metropolitan  area 
population  of  nearly  140,000! 

Where  could  you  find  a  better  spot 
to  test  a  new  product,  package, 
label,  ad  or  sales  campaign 
than  in  Altoona  and  the  Altoona 
Mirror,  reaching  3  out  of  4  homes 
in  Blair  County,  and  98%  of 
the  families  in  Altoona! 

TRY  TESTING  IN  THE 


Eltoona  SlRirror 

Alfoona  Pennsylvania's  Only  Daily  Newspaper 
Richard  E.  Beeler,  Adv.  Mgr. 


semi-automatic  roller  sockets .. . 

...on  the  Hoe  Colormatic*  Press  units  allow  you  to  sot 
initial  roller  flat  in  a  few  seconds.  When  rollers  need  to 
be  re-set,  due  to  swelling,  etc.,  the  exact  same  flat  is 
achieved  again  by  merely  loosening  and  tightening  a 
single  screw  (socket  re-sets  to  original  flat  automatically). 
The  only  tool  needed  is  the  socket  wrench  shown  above 
...one  of  just  two  tools  needed  for  all  operational  adjust¬ 
ments  on  the  Colormatic  .  *Trademark 


910  East  138th  Street,  NewYork  54,  N.Y. 


'  .  ,  /^/  *  *  * 

rwin  J  s^olumn 

'k  if  ir  ir  if  'k 

Coffee  Break  Conversation 

M.4NY  OF  THE  world’s  great  and  near  great  whose  lives  have 
touched  that  of  Ellis  Emmons  (Bill)  Reed,  editorial  and 
advertising  executive,  are  included  in  his  book.  "Of  .'Ml  People” 

( Dorrance  &  Co.,  f^hiladelphia) .  Bill  Reed,  who  began  life  at 
a  printer’s  devil,  is  the  author  of  five  plays  and  formerly  wrote 
a  column,  “Broadway  to  Main  Street.”  .  .  .  .\nd  on  Feb.  24. 
Lippincott  will  publish  “The  Dog  Who  Came  to  Stay,”  by  Hal 
Borland,  who  writes  the  Sunday  nature  editorials  in  the  Ntv 
York  Times  and  a  weekly  column  for  the  Pittsfield  (Mass.) 

Berkshire  Ea^le . Miami  Herald  columnist  Jack  Kofoed 

is  author  of  “The  Florida  Story”  (Doubleday),  an  informative 
tour  of  a  fabulous  state.  Jack’s  purpose:  "The  idea,  and  1 
hope  it  works  out  that  way,  is  to  paint  a  portrait  of  the  plyiee 
1  love  as  1  would  paint  a  lovely  woman,  whose  background  has 
a  few  sinful  shadows  to  dapple  the  sunlight  of  her  lively  days, 
Florida  is  that  kind  of  a  doll,  and  I  wouldn't  for  all  the  world 
have  her  any  other  way.” 

— Editor  L.  Dale  .4liern,  De<’orah  (Iowa)  Newspapers,  wai 
honored  at  a  testimonial  dinner  and  was  ({iven  a  gold  pen-pencil 
set  in  appreciation  for  his  work  in  attraeting  new  industries  to 
the  eity.  .  .  .  Formation  of  .4dvance  North  (Carolina,  Inc.,  to  tell 
the  story  of  that  state  to  eommunirations  media  in  New  York,  vru 
announced  by  Don  Bishop  and  Arthur  ('antor,  public  relatiom 
counselors.  .  .  .  Front  page  headline  in  the  Little  Rock  (Ark.) 
Democrat:  “Stiff  Oiarite  Seen  In  Grave  Robbings.”  .  .  .  XHies 
it  was  announced  the  Chicago  Cubs,  owned  by  gum  manufacturer 
Phil  K.  Wrigley,  would  have  no  manager  this  season.  Sports 
Editor  George  Bugbee,  Memphis  Press-Scimitar,  couldn't  resia 
this  headline  pun:  “Noble  Ex-Spearmint:  No  Pilot  To  Gum  Cok 
Works.”  .  .  .  Des  Moines  Register’s  sports  page,  in  high  school 
basketball  scores,  listed:  Leopoldville  53;  Stanleyville  52  (over¬ 
time). 

— State  Editor  Golden  A.  Buchmiller,  Salt  Lake  City  (Utah) 
Deseret  News,  received  this  note  from  a  country  correspondent: 
“Here  is  my  string.  My  baby  got  in  it  and  completely  ruined 
two  news  items  I  had.  one  about  the  bazaar  and  also  the 
winner  of  the  deer  hunt  (at  least  eight  inches)  and  also  the 
one  about  the  Ferron  Bazaar  and  food  sale,  which  was  at  least 
six  inches.”  ,  ,  .  Alan  Goff.  McC^nn-Marschalk  Co.,  advertising, 
commenting  on  the  great  changes  in  reporting  techniques,  gave 
as  an  example  the  lead  to  a  story  in  the  Charleston  (S.  C) 
Courier  Jan.  10,  1861,  reporting  on  the  firing  on  the  “Star  of 
the  West”  by  young  cadets  of  TTie  Citadel:  “After  a  night  of 
expectancy  and  anxiety,  yesterday  morning  was  ushered  upon 
us  pregnant  with  events  that  may;  in  all  probability  result  in 
either  a  total  cessation  of  all  our  troubles,  or  lend  to  the , 
disastrous  effects  of  a  long,  bloody  and  determined  contest 
That  the  spirit  of  our  troops,  of  our  leaders,  and  indeed  of  our 
whole  population,  is  thoroughly  aroused,  all  have  seen.  The 
promptness  and  celerity  on  the  part  of  the  piatriotic  military 
with  whom  we  are  surrounded,  gives  a  feeling  of  universal  con¬ 
fidence  and  security,  that  will  result  most  beneficially  in  any 
event.” 

— From  the  Philippine  Club  in  New  York,  where  he  keeps  bo*j 
as  secretary-treasurer,  .4rthur  S.  Thompson,  who  was  secretary  ol 
Melville  E.  Stone  at  AP  for  many  years,  sends  a  note  concemini 
a  “profile”  piece  in  a  Greenwich  Village  newspaper  on  RossIk 
Armistead  Higgins.  She  used  to  write  a  column  about  New  York 
for  Southern  papers  and  for  several  years  she  was  an  assocU^ 
editor  of  E)&P;  now  she's  an  expert  on  life  insurance  and  one  M 
her  clients  is  Westbrook  Pegler.  .  .  “This  Was  Your  War,”  u 

anthology  of  great  writings  from  World  War  II,  edited  by  Frank 
Brookhouser,  has  just  b^n  published  by  Doubleday  &  Co.  I6 
Frank's  sixth  book.  He’s  b^n  doing  the  “Man  About  Town 
column  in  the  Philadelphia  Bulletin  since  1953. 
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Full  Color  Available  Daily  6^  Sunday  •  Represented  Nationally  by  MOLONEY,  REGAN  &  SCHMITT 
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editorial 


Movie  Censorship 


five-tolour  decision  of  the  Su|)ieine  (iourt  upholding  the  con- 
stilutionality  of  state  and  local  movie  censorship  j)Uts  a  small  hut 
dangerous  hole  in  the  tlike  holding  hack  the  llocnlwaters  of  othcial 
censorship.  The  dissenting  opinion  written  by  (ihief  |ustice  Earl 
Warren  expresses  our  view  10(t‘’i,;  The  tnajority  decision  is  a  "retreat” 
from  free  s|)eech  that  might  lead  to  licettsing  of  not  onlv  hints,  but 
also  “newsjtajters,  books  and  |)etiodicals,  radio,  television,  public 
si>eeches  and  every  other  medium  ol  ex])ression.” 

licensing  begets  censorship,  and  censorship  Itegets  censorship.  Ehere 
is  no  more  dangerous  virus  in  the  world  today  thatt  those  who  advenate 
that  whatever  the  public  sees,  reads  or  hears  must  be  approved  iti 
advance  by  a  Hoard  of  Review  lor  the  public's  own  protection.  We 
are  hearing  more  and  more  the  words  that  the  constitutional  guaran¬ 
tees  of  free  sjx'ech  and  free  press  are  tiot  absolute  guaratitees  but  are 
(pialihed,  (pialified,  (pialilied,  etc.  No  editor  in  his  right  mitid  has 
ever  contended  that  they  are  absolute  guarantees,  but  the  range  of 
(pia'ihcations  is  getting  broader  and  broader. 

We  have  now  reaciied  the  point  where  the  highest  court  iti  the 
land  has  a])proved  the  principle  of  “prior  restraint”  as  ap|>lied  to 
one  mediutn.  How  long  will  it  be  before  the  same  court  will  be  asked 
to  approve  its  applicatioti  to  other  media? 


Editorial  Bylines 


ARi.iER  this  month  a  bill  was  intrcHluccd  in  the  .Maine  Legislature 
to  require  editorials  in  newspa]x*rs  to  carry  bylines.  The  same 
bill  has  now  been  intrcxliued  in  the  Slassachusetts  Legislature  reading 
as  follows: 

"Notwithstanding  any  provisions  ot  the  law.  general  or  sjx?cial, 
to  the  contrary,  no  newspa|x.‘r  printed  anti  tlistribnted  within  the 
commonwealth  shall  carry  any  etlitorial  or  feature  story  that  is 
not  accompanied  with  bylines,  so-calletl,  itlentilying  the  author  or 
authors.” 

It  seems  silly  and  innotiious — not  nuuh  to  get  excitetl  about. 
Every  newspaj>erman  knows  that  editorials,  regartlless  of  who  writes 
them,  express  the  oHicial  opinion  of  the  newspaper.  That  policy 
might  be  set  by  one  man  or  it  may  rejiiesent  an  amalgamation  of 
views  expressed  by  stall  members  at  an  editorial  conference.  \ 
signature  under  or  over  an  editorial  wouldn’t  necessarily  tell  the 
reader  anything  and  it  wouldn’t  be  a  hardship  on  the  newspapers. 

I'he  regulation  would  lx.*  meaningless — and  it  certainly  is  un- 


But  bear  in  mind  that  it  is  a  regulation  by  a  state  legislature  which 
assumes  the  authority  to  tell  newspapers  what  they  must  print.  .\re 
newspajx.*rs  going  to  concede  such  authority  to  a  state  legislature? 
Are  they  going  to  concede  also,  therefore,  that  the  autlmrity  extends 
to  telling  newspajxjrs  what  they  cannot  print? 


TV  Press  Conference 


A  T  his  first  televised  press  conference  President  Kennedy  proveil  him- 
-^^self  to  be  skillful  in  answering  aiul  jiarrying  cjuestions  from 


reporters.  The  entire  i^erformance  could  be  called  a  crashing  success 
for  him  from  all  angles — jxditically,  diplomatically  and  tlramatically. 
The  same  cannot  lx;  said  for  all  the  other  participants — the  members 
of  the  press  who  were  able  to  ask  questions.  In  some  cases  they  were 
haiulicapped — as  far  as  the  television  autlience  was  concerned — by 
the  fact  that  the  viewer  could  not  hear  their  questions  completely. 
In  others,  their  questions  were  poorly  phrased  aiul,  as  the  president 
once  jx)intc“d  out,  one  was  more  of  a  statement  than  a  question.  Eew 
newspajiermen  are  good  public  speakers  but  their  questions  at  a 
forum  of  this  kind  should  be  at  least  concise  and  to  the  point. 
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Greater  Inrp  hath  no  man  than  ikit. 
that  a  man  lay  tlmcn  his  life  for  hit 
friends.— St.  John,  .\T ;  13. 


Editor  &  Publisher 

®  THE  FOURTH  ESTATE 


The  Oldest  Publishers'  and  Advertisers' 
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•'YOU'RE  ON.  MR.  PRESIDENT" 
Rosen,  Albany  (N.  Y.)  Times-Union 


HE'S  STILL  POINTING  ...  At  You! 
Berryman,  Washington  Star 


day  before  Kennedy  was  in¬ 
augurated.  Asked  by  Columnist 
Holmes  Alexander  if  he  had 
“any  comment  on  press  cov¬ 
erage”  in  the  election,  he  genial¬ 
ly  responded: 

“As  far  as  I  am  concerned, 
the  ’60  election  is  a  closed  book. 
Tubby  said  of  his  new  post:  and  that  goes  for  press  cover- 
“I  assume  we  will  have  regu-  age  as  well  as  election  frauds.” 
lar  press  conferences.  In  our  Nixon  also  disclosed  that  he 
day  (Truman’s)  the  Secretary  had  nixxed  “numerous”  offers 
of  State  always  followed  the  to  write  a  syndicated  newspaper 
President’s  conferences.  Ike  was  column  on  politics  “at  this 
-SO  irregular  that  the  Secretary  time.”  Also  ruled  out:  the  writ- 
held  his  first,  stating  U.  S.  ing  of  any  memoirs  (he’d  “never 
l)olicy  so  that  Ike  could  later  taken  any  notes”  of  his  many 
endorse  it.”  momentous  experiences). 

An  associate  of  Rusk’s  said:  An  awkward  touch:  every- 

“We’re  going  to  give  ‘Line’  Ijody  stood  (including  Nixon). 
White  more  access  to  what’s  At  the  end  of  the  .session  there 
going  on  and  much  stronger  was  a  mild  round  of  applause 
support.  We  hope  there’ll  be  no  and  new.smen  filed  past  Mr. 
repetition  of  the  situation  where  Nixon  for  a  handshake, 
he  had  to  deny  there  were  U-2  *  ♦  * 

flights  going  on  —  because  he  IN  THE  NEW  F.\.SHION' 
didn’t  know  about  them.” 

O’  uu .  cn  invitation  to  the  Ridder 

Tubby,  50,  is  a  native  of  „  .  , 

r-  •  V,  r>  Outpost  in  McLean,  va.,  read 

Greenwich,  Conn.,  and  an  alum-  ^  xt 

e  u  tu  v„i«  come  dressed  for  the  New 

nus  of  both  Choate  and  Yale  ,,  ..  „ 

.,,3.  frontier,” 

^  A^’u-  1  4.  O’  uu.  .11  u..  The  time:  10  p.m.  the  night 

As  his  deputy.  Tubby  will  be  -  .  4.  ,  4. 

4  r>„»i  following  the  Inauguration. 

most  fortunate  in  having  Carl  Walter  and  Marie 

T.  Rowan,  the  winner  of  many  falter  and  mne 

_  ,.4.  f _ .  _ _ .  Kidder  (he  is  rumored  to  be  in 

journalistic  prizes  for  his  work  ,.  ,  V.  »  .  .  .  •  4 

.  4,  f  m  1...  ..  fine  for  the  Ambassadorship  to 

in  the  Minneapolis  Tribune.  He  a  4  ■  \  u  •  u  j  4U 

has  specialized  in  Negro  affairs.  t  jt. 
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A  teen-age  couple’s  elopement,  stuck 
at  first  in  a  northern  snowshine  spread 
by  kindly  Florida  police  and  forgiving 
parents.  —  New  Bern  (N.  C.)  Sun-Jour¬ 
nal. 


British  scientists  report  hat  radiation 
imparts  to  meat  a  “wet  dog  taste.”  — 
Chicago  (Ill.)  Daily  Tribune. 
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1  > 

editorial 


Movie  Censorship 


The  five-to-lour  decision  of  the  Su])ienie  (louit  upholding  the  con¬ 
stitutionality  of  state  and  local  movie  censorship  puts  a  small  hut 
dangerous  Intle  in  the  tlike  holding  hath  the  IhuKhvaters  of  official 
censorship.  The  dissenting  opinion  written  hv  Thief  Jnstite  Earl 
Warren  expresses  our  view  lOfh’j,:  Ehe  majority  tlecision  is  a  “retreat” 
fn)m  free  s|>eech  that  might  lead  to  licensing  of  not  only  films,  hut 
also  “newspa])ers,  hooks  and  |>eriodi( als,  radio,  television,  public 
speedies  and  every  other  medium  of  expression.” 

Licensing  liegets  censorship,  and  censorship  begets  censorship.  There 
is  no  more  dangerous  virus  in  the  worhl  totlay  than  those  who  advtxate 
that  whatever  the  |)nhlic  sees,  reatls  or  hears  must  he  approved  in 
ailvance  by  a  lioard  of  Review  for  the  pidilii's  own  protection.  We 
are  hearing  more  ami  more  the  words  that  the  constitutional  guaran¬ 
tees  of  free  sjx,‘ech  anil  free  press  are  not  alisolnte  guarantees  hut  are 
ipialified,  ipialified,  ipialified,  etc.  No  editor  in  his  right  mind  has 
ever  contended  that  they  are  absolute  guarantees,  hut  the  range  of 
(jna’ifications  is  getting  liroailer  and  broader. 

We  have  now  reacJied  the  point  where  the  highest  court  in  the 
land  has  approved  the  principle  of  “prior  restraint”  as  applied  to 
one  medium.  How  long  will  it  he  before  the  same  court  will  he  asked 
to  approve  its  application  to  other  media? 


Editorial  Bylines 


¥^ari.ier  this  month  a  bill  was  intrixluced  in  the  Maine  Legislature 
to  require  editorials  in  newsnawrs  to  carrv  bvlines.  The  same 


to  require  editorials  in  newspajK*rs  to  carry  bylines.  The  same 
bill  has  now  been  introduced  in  the  Massachusetts  Legislature  reatling 
as  follows; 

“Notwithstanding  any  provisions  of  the  law,  general  or  sjrecial, 
to  the  contrary,  no  newspa|x.'r  printed  anil  distribnteil  within  the 
commonwealth  shall  carry  any  editorial  or  feature  story  that  is 
not  accompanied  with  bylines,  so-called,  iilentifying  the  author  or 
authors.” 

It  seems  silly  and  innocuous — not  much  to  get  excited  about. 
Every  newspaperman  knows  that  editorials,  regarilless  of  who  writes 
them,  express  the  official  opinion  of  the  newspaper.  That  jxtlicy 
might  be  set  by  one  man  or  it  may  rejiresent  an  amalgamation  of 
views  expressed  by  staff  members  at  an  eilitorial  conference.  A 
signature  under  or  over  an  editorial  wouldn’t  necessarily  tell  the 
reader  anything  and  it  wonliln’t  Ite  a  harilship  on  the  newspapers. 

The  reirxilation  woidd  be  meaningless — and  it  certainly  is  un- 


fiut  bear  in  mind  that  it  is  a  reg^uUition  by  a  state  legislature  which 
assumes  the  authority  to  tell  newspapers  what  they  must  print.  Are 
newspa]x.‘rs  going  to  concede  such  authority  to  a  state  legislattire? 
Are  they  going  to  concede  also,  therefore,  that  the  authority  extenils 
to  telling  newspajrers  what  they  cannot  |)rint? 


TV  Press  Conference 


4  T  his  first  televised  press  conference  President  Kenneily  proveil  hiin- 
-^^self  to  be  skillful  in  answering  and  parrying  questions  from 
rejxnters.  I'he  entire  jjerformance  coiilif  be  calleil  a  trashing  success 
for  him  from  all  angles — politically,  diplomatically  anti  dramatically. 
The  same  cannot  be  said  for  all  the  other  participants — the  members 
of  the  press  who  were  able  to  ask  ipiestions.  In  some  cases  they  were 
handicapped — as  far  as  the  television  auilience  was  concerneil — by 
the  fact  that  the  viewer  could  not  hear  their  questions  completely. 
In  others,  their  questions  were  poorly  phrased  anil,  as  the  presiilent 
once  jxiintcxl  out,  one  was  more  of  a  statement  than  a  question.  Eew 
newspa|>ermen  are  gixxl  public  s}x;akers  but  their  ipiestions  at  a 
forum  of  this  kind  should  be  at  least  concise  anil  to  the  point. 


(wrrater  lure  hath  no  mars  than  ihit. 
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A  teen-age  couple’s  elopement,  stuck 
at  first  in  a  northern  snowshine  spread 
by  kindly  Florida  police  and  forgiving 
parents.  —  New  Bern  (N.  C.)  Sun-Jour¬ 
nal. 


British  scientists  report  hat  radiation 
imparts  to  meat  a  “wet  dog  taste.”  — 
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How  to  strengthen 
your  African  news 

^  Cf  ^  Subscribe  to  The 
OUVCldgw  York  Times 

News  Service.  Join  the  growing  company  of  leading 
newspapers  across  the  country  who  know  the  value 
of  its  African  report . . .  who  are  alert  to  the  rising 
concern  of  readers  over  events  in  this  crisis-ridden 
continent. 

Africa,  Asia,  Latin  America,  Europe  . . .  today  more 
than  ever  world  affairs  are  local  affairs.  Give  your 
readers  the  news  and  interpretation  they  want  and 
need.  Give  them  the  benefit  of  the  foreign  file  of 
The  New  York  Times  News  Service  —  gathered  by 
the  largest  staff  of  correspondents  of  any  news¬ 
paper. 

Write  today  for  full  details  about  this  distinguished 
newsgathering  service  and  its  availability  in  your 
territory. 

THE  NEW  YORK  TIMES /NEWS  SERVICE 

Bruce  Rae,  editor-manager,  Times  Square,  New  York  36,  N.  Y. 


New  York  Times  correspondents 
on  the  move  in 


Africa  and  the  Middle  East 


HOMER  BIGART 

arrives  in  Israel  in  March  to  direct 
The  Times  coverage  of  the  Eich- 
mann  trial,  after  which  he  heads 
south  on  a  roving  assignment 
through  Africa. 


THOMAS  F.  BRADY 
is  responsible  for  the  news  of 
North  and  West  Africa,  especially 
troubled  Algeria.  He  is  based  in 
Rabat,  Morocco. 


LAWRENCE  FELLOWS 
has  been  covering  the  news  of 
Israel  for  the  past  two  years.  He 
will  help  report  the  Eichmann  trial 
in  March. 


PAUL  HOFMANN 

has  been  on  temporary  assign¬ 
ment  in  the  Congo  since  October. 
His  regular  post  is  Rome. 


RICHARD  P.  HUNT 

is  based  in  Lebanon,  but  is  ready 
to  move  elsewhere  in  the  Arab 
Middle  East  and  Turkey. 


LEONARD  INGALLS 

is  now  in  his  second  two-year  tour 
of  duty  covering  Central,  East  and 
South  Africa. 


HENRY  TANNER 

covers  events  in  sub-Sahara  Africa, 
traveling  from  his  base  in  Leo¬ 
poldville.  He  was  among  the  first 
newsmen  to  arrive  when  the  Congo 
crisis  exploded  last  summer. 


JAY  WALZ 

reports  the  news  of  Egypt  as  well 
as  what  happens  elsewhere  in  the 
Arab  Middle  East. 
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THE  SPOT  NEWS  PAPER 

OF  THE  NEWSPAPER  AND  ADVERTISING  FIELDS 


Kennedy  Asks  ‘Responsible’ 
Solution  on  Sensitive  News 


He  Commends  N.Y.  Herald  Tribune  resume.  He  corrected  “tests” 

to  “talks”  for  the  official  tran- 

On  Withholding  Flyer  ‘Scoop’  script. 


Washington 

President  John  F.  Kennedy 
said  at  his  first  news  conference 
Jan.  25,  which  was  televised, 
that  he  l)elieves  it  is  essential 
for  the  press  and  himself  to 
reach  “a  responsible  decision” 
on  the  flow  of  information  when 
some  matters  involve  the  se¬ 
curity  of  the  United  States. 

“It’s  a  question  of  trying  to 
work  out  a  solution  to  a  sensi¬ 
tive  matter,”  the  President  de¬ 
clared  in  response  to  a  question 
as  to  a  need  for  tightening  in¬ 
formation  on  national  security. 
The  question  grew  out  of  an 
earlier  conference  that  day  with 
White  House  Press  Secretary 
Pierre  Salinger. 

Commends  Newpaper 

A  great  degree  of  pertinence 
was  attached  to  the  President’s 
comment  after  it  was  disclosed 
that  he  had  directed  a  telegram 
be  sent  to  the  New  York  Herald 
Tribune  commending  its  editors 
for  foregoing  a  19-hour  “beat” 
on  the  news  that  Russia  was  re¬ 
leasing  the  two  RB-47  pilots 
held  since  last  July. 

Mr.  Kennedy  broke  the  news 
officially  in  the  third  part  of  his 
introductory  statement  to  the 
press  conference  which  began 
shortly  after  6  p.m. 

The  telegram,  signed  by  Mr. 
Salinger,  was  addressed  to  John 
Hay  Whitney,  publisher  of  the 
Herald  Tribune  who  just  recent¬ 
ly  retired  from  his  post  as  Am¬ 
bassador  to  Great  Britain.  It 
read  as  follows: 

“Dear  Mr.  Whitney: 

“I  would  like  to  commend  the 
New  York  Herald  Tribune  for 
the  responsible  manner  in  which 
they  withheld  publication  of  the 
news  that  the  RB-47  pilots  were 
fo  be  released  by  the  Soviet 
Union  at  2  a.m.  this  morning. 

“I  was  contacted  last  evening 
by  your  reporter,  David  Wise, 
who  had  secured  the  informa¬ 
tion  on  the  impending  release. 
I  told  him  that  the  release  of 

editor  8c  PUBLISHER 


this  information  would  be  harm¬ 
ful  to  the  national  interest  and 
inimical  to  the  welfare  of  the 
flyers.  On  being  told  this,  Mr. 
Wise  agreed  to  hold  off  publica¬ 
tion  of  this  story. 

“In  doing  this,  the  Herald 
Tribune  prevented  the  violation 
of  an  agreement  between  the 
United  States  and  the  USSR 
which  might  have  had  regret¬ 
table  repercussions.  The  Herald 
Tribune’s  example  in  this  case  is 
to  be  highly  commended.” 

19  Hours  Ahead 

The  Herald  Tribune  said  its 
Washington  Bureau  had  become 
aware  at  10  p.m.  Tuesday  that 
something  unusual  was  stirring 
in  the  government  and  that  an 
important  announcement  was 
scheduled  to  be  made  by  the 
White  House  at  2  a.m.  By  11 
p.m.  the  newspaper  was  in  pos¬ 
session  of  the  essential  facts 
and  the  story  was  processed. 
Meanwhile  presses  on  the  “late 
city  edition”  run  were  slowed 
down  so  that  a  major  portion 
would  be  available  to  handle  the 
break.  But  the  President  held 
the  story  until  his  news  con¬ 
ference  in  the  evening. 

The  first  question  bearing  on 
the  new  Administration’s  press 
relations  touched  on  the  ex¬ 
pressed  fears  that  an  inadvert¬ 
ent  remark  by  the  President  on 
“live”  television  might  have 
grave  consequences. 

Mr.  Kennedy  replied  that 
President  Eisenhower’s  state¬ 
ments  were  on  the  record  and 
there  was  opportunity  for  clari¬ 
fication.  He  didn’t  see  that  his 
system  of  conferring  with  the 
press  held  less  protection  of  the 
national  interests. 

“And  this  system,”  he  added, 
“has  the  advantage  of  providing 
more  direct  communication.” 

It  was  brought  out  after  the 
conference  that  Mr.  Kennedy 
had  himself  misspoken  on  the 
matter  of  negotiations  for  an 
atomic  test  ban.  He  said,  at 


resume.  He  corrected  “tests” 
to  “talks”  for  the  official  tran¬ 
script. 

Ouestion-a-Minute 

In  the  question-a-minute  ex¬ 
change  with  about  400  newsmen 
from  all  media,  identification  of 
the  questioner  was  waived.  But 
Mr.  Kennedy  did  recognize  a 
few  by  name,  the  first  being 
W.  L.  Lawrence  of  the  New 
York  Times.  Later  he  called 
out  to  Edward  Morgan  of  ABC. 

One  questioner  said:  “Mr. 
President,  about  the  abuses  re¬ 
garding  the  privilege  to  sup¬ 
press  all  sorts  of  information. 
What  is  your  position  on  that?” 

The  l^esident  fired  back: 
“Well,  that’s  a  statement, 
really,  not  completely  a  ques¬ 
tion.”  He  went  on  to  say  that 
during  the  election  campaign  he 
had  urged  that  certain  polls  on 
U.  S.  prestige  abroad  be  made 
available  to  Congressional  com¬ 
mittees. 

“Now,”  he  continued,  “if 
other  matters  come  up,  we’ll 
have  to  make  a  judgment 
whether  it  is  within  the  consti¬ 
tutional  protections  given  to  the 
Executive,  and  I  would  hope 
that  we  can  within  the  limits  of 
national  security  make  avail¬ 
able  information  to  the  press 
and  to  the  people,  and  I  do  think 
that  it  would  be  helpful  to  re¬ 
lease  the  polls  which  we  dis¬ 
cussed  last  Fall.” 

For  Maximum  Flow 

The  next  questioner  said  Mr. 
Salinger  had  indicated  there 
might  be  a  need  for  a  tightening 
of  information  on  national  se¬ 
curity.  The  question  was: 
“Doesn’t  the  policy  of  deter¬ 
rence  require  that  the  enemy 
have  knowledge  of  our  strength 
and  the  ability  to  carry  them 
out  and  would  risk  a  possible 
miscalculation  by  tightening  up 
information?” 

Mr.  Kennedy  replied: 

“Well,  I  think  that  the  enemy 
is  informed  of  our  strengfth.  I 
think  Mr.  Salinger  in  his  state¬ 
ment  today  at  lunch  indicated 
his  judgment  based  on  his  ex¬ 
perience  so  far  that  there  had 
been  very  ample  information 


given  so  that  the  enemy  can 
make  a  determination  as  to  our 
strength.  I  am  anxious  that  we 
have  a  maximum  flow  of  infor¬ 
mation  but  there  quite  obviously 
are  some  matters  which  involve 
the  security  of  the  United 
States,  and  it’s  a  matter  on 
which  the  press  and  the  Execu¬ 
tive  should  attempt  to  reach  a 
responsible  decision. 

“I  could  not  make  a  predic¬ 
tion  about  what  those  matters 
will  be,  but  I  think  that  all  of 
us  here  are  aware  that  there  are 
some  matters  which  it  would  not 
be  well  to  discuss  at  particular 
times  so  that  we  just  have  to 
wait  and  try  to  work  together 
and  see  if  we  can  provide  as 
much  information  as  we  can 
within  the  limits  of  national  se¬ 
curity.  I  do  not  believe  that  the 
stamp  national  security  should 
be  put  on  mistakes  of  the  Ad¬ 
ministration  which  do  not  in¬ 
volve  the  national  security,  and 
this  Administration  would  wel¬ 
come  any  time  that  any  mem¬ 
ber  of  the  press  feels  that  we 
are  artificially  invoking  that 
cover.  But  I  must  say  that  I 
do  not  hold  the  view  that  all 
matters  and  all  information 
which  is  available  to  the  Execu¬ 
tive  should  be  made  available  at 
all  times,  and  I  don’t  think  any 
member  of  the  press,  so  it’s  a 
question  of  trying  to  woric  out  a 
solution  to  a  sensitive  matter.” 

Print  Men  in  Front 

The  questioning  at  President 
Kennedy’s  first  press  conference 
was  dominated  by  reporters  for 
daily  newspapers  and  wire  serv¬ 
ices. 

Merriman  Smith  of  UPI,  in 
his  traditional  role,  asked  the 
first  question  after  the  Presi¬ 
dent  had  finished  reading  his 
prepared  statement.  The  ques¬ 
tion  followed  up  a  point  on  the 
release  of  the  flyers. 

At  times  in  the  37-minute 
session  as  many  as  30  newsmen 
were  jumping  up  to  seek  recog¬ 
nition  by  calling,  “Mr.  Presi¬ 
dent!”  The  conference  was 
ended  at  the  option  of  AP’s 
White  House  correspondent, 
Marvin  Arrowsmith,  the  senior 
newsman  covering  there.  Only 
two  broadcast  newsmen  were 
among  the  29  recognized.  The 
other  questioners  broke  down 
into:  daily  press,  16;  wire  serv¬ 
ices,  6;  news  magazines,  2,  col¬ 
umnists,  1;  news  syndicate 
{Congressional  Quarterly)  1, 
and  weekly  newspaper  {Army 
Times),  1. 

{Continued  on  page  13) 
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MOMENT  OF  HISTORY  when  John  Fihgerald  Kennedy  of  MassachuseHs 
took  the  oak  of  office  as  35th  President  of  the  United  States  at  the 


Capitol  on  Jan.  20  was  filmed  by  a  record  battery  of  news  p 
raphers.  (All  pictures  on  these  pages  by  Bob  Warner,  E&P 


Camera-laden  photographer  climbs  ice-slick 
rungs  of  30-foot  ladder  to  photo  tower  .  .  . 


PHOTOGS'  HAUL — Equipment  is  hoisted  to  tower  as  cameramen  try  to  keep  warm  waiting  bf 

dignitaries  to  gather. 
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STYLE-^FK  had  his  silk  fopper, 
Jacqueline  her  fluffy  pillbox,  while 
cameramen  wore  knits,  hoods,  hunt- 
inq  caps  and  hotel  towels.  Oh 
yes,  there  were  cameragals,  too. 


JUST  100  MORE! — President  Kennedy  looks  down  from  the  stand  to  compliment  hard-working  lensmen. 
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Shake,  Shiver  &  Click 
At  Frontier  Inaugural 


By  Bob  Warner 

The  blizzard  drifted  out  to 
sea  Thursday  night  and  Inaugu¬ 
ration  Day  broke  icy  clear  and 
sunny. 

Disguised  as  a  photographer, 
replete  with  accreditation  (eight 
tags,  one  ticket,  three  passes 
and  a  chain  from  which  they 
could  all  drip  around  the  neck), 
two  cameras  and  a  case  full  of 
accessories,  we  staggered  forth 
from  a  suburban  Washington 
hotel  to  do  our  duty  for  photo¬ 
journalism. 

After  spending  Inauguration 
Day  with  photographers,  from 
7  a.m.  to  6  p.m.,  we  state  un¬ 
equivocally  that  any  photojour¬ 
nalist  today  must  enjoy  a  state 
of  physical  health  and  stamina 
that  would  qualify  him  for  haz¬ 
ardous  duty,  with  the  Marines. 

We  climbed  a  30-foot  steel 
ladder  to  photograph  the  in¬ 
augural  ceremony  from  the  top 
of  a  wind-blown  tower.  We  rode 
on  the  back  of  open  trucks, 
lugged  photo  equipment  over 
snow  and  ice,  waited  for  hours 
in  icy  winds  to  make  a  picture, 
followed  the  parade,  chased  the 
President  and  trotted  after  pho- 
togrraphers  who  were  in  turn 
trotting  after  news. 

Ready  for  Spartan  Life 

Word  reporting  was  never 
like  this.  We  woke  Saturday 
morning  stiff  as  a  steel  beam, 
bones  aching,  muscles  charley- 
horsed;  feeling  that  we  would 
be  prime  material  for  President 
Kennedy’s  call  to  the  spartan 
life  on  the  New  Frontier. 

In  the  way  of  equipment  we 
carried  nothing  but  the  best: 
two  Minolta  cameras  —  a  twin 
reflex  and  the  SR2.  For  the 
35mm  we  carried  second-hand 
28mm  and  135mm  Exacta  lenses. 
The  metal  rim  of  the  telephoto 
gear  was  bent  in  three  places 
and  the  locking  mechanism  was 
missing  but  focusing  could  still 
be  worked,  providing  the  whole 
thing  didn’t  freeze  up  too  much. 
Anyway,  since  we  only  paid  $20 
for  it,  a  philosophical  attitude 
was  also  a  necessary  piece  of 
equipment. 

Transportation  in  the  capital 
city  was  virtually  paralyzed  by 
snow,  ice  and  preparations  for 
the  inaugural  par^e  so  we  be¬ 
gan  the  day  at  7  a.m.  by  hitch¬ 
hiking  to  the  Capitol  accom¬ 
panied  by  a  mere  journalist 
from  the  Sydney  (Australia) 
Daily  Mirror,  Ray  Kerrison. 
Even  if  he  had  not  been  a  good 
friend  of  ours  we  would  have 


known  at  a  glance  that  Mr. 
Kerrison  is  a  word  reporter.  He 
was  wearing  a  top  coat  and 
looked  very  much  like  a  man 
who  w'as  going  to  stand  around 
just  watching  things.  A  top  coat 
simply  is  not  an  item  connected 
with  the  business  of  manipulat¬ 
ing  cameras,  hiking  over  snow 
or  climbing  atop  towers  and 
trucks.  A  light  trench  coat, 
maybe;  a  suit  of  Arctic-type 
coveralls,  certainly.  But  a  top 
coat,  never! 

It  was  a  beautifully  sunny 
day  for  picture  coverage  but 
icy  winds  swept  the  Capitol 
grounds  as  photographers  strag¬ 
gled  in  during  the  early  morn¬ 
ing  hours  to  begin  setting  up 
their  equipment.  Cameras  of  the 
major  television  networks  were 
located  in  enclosed  booths  (the 
sissies)  in  a  tower  specially  in¬ 
stalled  for  the  occasion,  which 
W'as  located  about  60-70  feet 
away  from  the  inaugural  stand. 

A  good  portion  of  the  still 
and  motion  picture  newsmen, 
however,  w'ere  situated  on  top 
of  the  tower,  whose  unprotected, 
open  platform  left  cameramen 
and  their  equipment  exposed  to 
wind  and  cold.  Equipment  was 
raised  and  lowered  in  a  wooden 
box  pulled  by  rope. 

Access  to  the  top  w’as  gained 
by  climbing  a  30-foot  steel  lad¬ 


der  which  had  snow-slick,  steel 
rungs  less  than  a  %-inch  thick. 
The  inaugural  committee  in¬ 
stalled  this  type  of  approach 
despite  the  fact  some  photogra¬ 
phers  insisted  beforehand  it  was 
unsafe  and  impractical  and  had 
suggested  that  a  wooden  stair¬ 
case  be  built  so  that  camera¬ 
laden  photographers  could  sim¬ 
ply  w'alk  up  to  the  platform. 

We  cased  the  ladder  thor¬ 
oughly  and  decided  to  climb  it 
anyway.  It  was  a  distinctly  un¬ 
pleasant  experience  even  though 
we  were  careful  to  watch  only 
the  rungs  as  they  went  by  and 
never  looked  up  or  down.  The 
rungs  were  so  thin  it  felt  as 
though  we  were  hauling  our¬ 
selves  up  by  pulling  on  lead 
pencils. 

The  top  of  the  platform  was 
crowded  and  cold.  Photogra¬ 
phers  from  all  over  the  world 
were  there  carrj'ing  everything 
from  a  Minox  to  a  Speed 
Graphic.  We  scrambled  aboard, 
relieved  that  the  climb  was  over. 
We  inadvertently  jiggled  a  tri¬ 
pod  and  someone  cursed  at  us — 
in  French.  Photojoumalistic  be¬ 
havior  is  the  same  the  world 
over:  Threaten  a  photogra¬ 
pher’s  readied  tripod  and  he 
will  snarl  at  you  like  a  tiger. 

By  9 :30  a.m.  the  platform  was 
crammed  with  still  and  motion 
picture  cameramen.  Space  was 
at  the  usual  premium.  Every 
square  inch  of  the  tow’er  top 
was  covered  with  men,  tripods, 
camera  cases,  cables  and  cords. 
At  first  it  was  necessary  to  move 
about  with  great  care.  By  11 
a.m.  it  was  impossible  to  move 
altogether.  A  photographer  sim¬ 
ply  considered  himself  lucky  if 


he  had  a  spot  on  the  tower. 

At  one  point  we  decided  to 
photograph  the  tightly  packed 
mass  of  men  and  equiiment  and 
we  inched  back  a  lew  feet  to 
obtain  the  widest  po.^sible  view. 
We  suddenly  gazed  down  at  the 
30-foot  drop  and  the  mass  of 
people  sitting  on  benches  Mow 
and  like  a  well-trained  reporter 
we  quickly  decided:  The  hell 
with  it !  The  picture  wasn’t  such 
a  hot  idea  anyway. 

Three-quarters  of  the  way 
through  the  new  President’s 
speech,  a  few  photographers  be¬ 
gan  filing  down  the  ladder.  We 
also  decided  to  avoid  the  rush 
and  quickly  made  the  return 
trip  groundward.  By  this  time 
our  feet  and  hands  were  so 
numbed  by  cold,  we  didn’t  par¬ 
ticularly  balk  at  the  descent. 
It  was  simply  the  method  of 
getting  off  the  tower. 

We  adventurously  leaped  off 
the  bottom  rung  of  the  ladder, 
entered  the  throngs  leaving  the 
Capitol  area  and  soon  started 
hiking  over  the  parade  route. 

Strangling  Passes 

We  stopped  to  take  pictures 
along  the  way.  Our  press  tags, 
fluttering  wildly  in  the  strong 
winds,  constantly  plopped  into 
our  eyes  and  the  neck  chain 
holding  them  kept  entangling 
with  camera  straps  and  the 
light  meter  neck  cord.  Every- 
time  we  attempted  to  take  a 
light  reading  we  were  nearly 
strangled. 

We  soon  found  the  telephoto 
lens  was  frozen  and,  since  the 
locking  mechanism  was  missing, 
as  we  tried  to  focus  with  the 
{Continued  on  page  16) 


WORDS  AND  PICTURES — A  reporter  makes  notes  o  n  the  Inaugural  Parade  while  a  photographer  focusses  oa 
a  picturesque  group  of  marchers.  (Bob  Warner  photo). 
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Casual  Phone 
Query  Breaks 
‘Piracy’  Story 

A  casual  telephone  call  from 
iinan  who  wanted  to  get  infor¬ 
mation— not  give  it — provided 
the  Canadian  Press  Jan.  23  with 
the  biggest  scoop  of  the  new 
year. 

The  name  of  CP’s  informant 
has  not  been  disclosed.  He  asked 
a  startled  Ottaw’a  bureau  re¬ 
porter  whether  CP  had  any  in¬ 
formation  on  .seizure  in  the 
Caribbean  of  the  Portuguese 
cruise  ship  Santa  Maria. 

The  result:  a  world  beat  on  a 
story  that  was  known  officially 
at  Washington,  London,  Hali¬ 
fax,  Norfolk,  Va.,  and  Key 
West,  Fla. 

It  seemed  to  puzzle  many  peo¬ 
ple  how  a  prime  story  from  the 
Caribbean  came  out  first  in 
Ottawa,  hundreds  of  miles  from 
the  sea. 

Asked  About  Ship 

Reporter  Jack  Best  answered 
the  call  in  late  afternoon.  The 
man  identified  himself,  then 
asked  about  the  Santa  Maria. 
Mr.  Best,  who  used  to  work  in 
New  York  and  who  specializes 
on  Caribbean  new's,  checked 
deskman  Ben  Ward  and  learned 
there  had  been  nothing  on  the 
wire. 

The  caller  then  volunteered 
his  official  information.  That 
was  just  seven  minutes  after  the 
Santa  Maria  report  reached 
Ottawa.  Later  he  provided 
added  detail  from  a  subsequent 
official  message. 

By  then  the  story  had  been 
relayed  around  the  world  with 
credit  to  C.P.  and  a  Portuguese 
source  at  New  York  was  saying 
that  the  Santa  Maria  story  was 
“too  romantic  to  be  true.” 

• 

Daily  Cuts  Back 
To  Twice  a  Week 

Savanna,  III. 

A  daily  since  it  was  created 
by  the  merger  of  the  Times  and 
Journal  in  1917,  the  Savanna 
Tmes-Joumal  went  to  semi¬ 
weekly  (Tuesday  and  Thurs¬ 
day)  publication  this  week.  It 
bas  been  publishing  five  week¬ 
day  evenings. 

The  Times-Joumal,  purchased 
by  Hayhow  Newspapers,  Inc. 
in  1958,  will  continue  the  North- 
weafem  Illinois  Dispatch,  a  free 
distribution  weekly.  The  Times- 
Joumal  will  be  priced  at  10c 
a  ropy  and  carrier  subscription 
price  will  be  dropped  back  from 
20c  to  15c  a  week. 
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Kennedy  Asks 

{Continued  from  page  9) 

The  affair  was  held  in  the 
cavernous  auditorium  of  the 
State  Department  annex.  An 
estimated  400  reporters  showed 
up  for  the  conference,  a  bit  shy 
of  the  500  which  had  been  ex¬ 
pected. 

Two  dozen  still  camermen  cov¬ 
ered  the  session,  along  with  a 
dozen  or  more  movie  and  TV 
cameramen  (CBS  was  pooling 
for  everybody).  All  reporters 
had  an  unobstructed  view  from 
tiered  seats.  In  addition,  some 
newsmen  watched  the  proceed¬ 
ings  from  glass-enclosed  Ixwths 
which  ring  each  side  of  the 
room. 

Questions  were  picked  up  by 
directional  mikes  aimed  at  the 
questioner  from  alongside  the 
President.  This  was  fine  for  the 
audio  and  visual  audience  but 
made  the  queries  difficult  at 
times  for  the  President  to  catch 
and  impossible  for  many  news¬ 
men  in  the  room. 

Some  Crumble 

Newsmen  for  print  media 
grumbled  about  selection  of  the 
site  for  the  sessions.  One  said: 

“Under  this  set-up  we  have 
to  go  a  long  way  from  our  offices 
in  rush-hour  traffic  (the  month¬ 
ly  evening  conferences  televised 
live  will  be  between  6-7  p.m.  and 
the  “regular”  ones  in  between 
will  alternate  between  10  a.m. 
and  4  p.m.)  with  parking  diffi¬ 
cult  and  taxis  scarce.” 

Earlier  in  the  day.  Press  Sec¬ 
retary  Salinger  had  urged  an 
audience  at  the  National  Press 
Club  to  “lay  down  the  swords 
of  competition,”  saying: 

“The  press  conference  hasn’t 
been  set  up  to  please  it  but  to 
let  the  President  reach  the 
American  people.” 

However,  the  TV-against  the 
field  argument  is  far  from  over. 
Richard  L.  Wilson,  head  of  the 
Cowles  bureau,  said  with  some 
ardor : 

“I  object  to  the  whole  basic 
concept  that  public  information 
will  be  used  as  an  instrument  of 
policy  rather  than  the  aim  of 
informing  the  public.” 

Bases  of  Criticism 

Steps  that  drew  criticism  in¬ 
cluded  : 

1)  An  order  from  Secretary 
of  State  Dean  Rusk  which  it  is 
claimed  will  re-institute  “secret 
diplomacy”  by  shutting  the  press 
out  of  preliminary  maneuvering 
on  foreign  problems. 

2)  Salinger’s  announcement 
that  “at  times”  the  press  will 
not  be  informed  of  the  Presi¬ 
dent’s  whereabouts. 
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3)  Cancelling  the  old  custom 
of  letting  legislative  leaders 
make  pronouncements  on  policy 
on  the  White  House  steps  after 
sessions  with  the  President. 
Newsmen  must  be  content  with 
a  Salinger  briefing. 

4)  The  setting-up  of  weekly 
meetings  l)etween  Salinger  and 
principal  government  informa¬ 
tion  chiefs  so  he  can  “coordi¬ 
nate”  their  activities. 

Minting  With  Mosn 

Mr.  Salinger  said  this  should 
result  in  the  “release  of  more — 
not  less — information.”  He  said 
the  group  has  a  meeting  next 
Tuesday  with  Chairman  John  E. 
Moss  (D.,  Calif.)  of  the  House 
Government  Information  Sub¬ 
committee  in  which  they  will  be 
“governed  by  the  desire  to  make 
the  greatest  possible  amount  of 
information  available  commen¬ 
surate  with  the  national  inter¬ 
est.” 

“I  consider  myself  another  re¬ 
porter  placed  there  (the  White 
House)  to  assist  the  press  to  get 
as  much  information  as  possible 
about  the  President,”  he  de¬ 
clared. 

He  also  pledged  “more  press 
conferences”  both  by  his  boss 
and  Cabinet  and  other  top  offi¬ 
cials  than  under  the  Eisenhower 
administration. 

Mr.  Salinger  got  into  a  splut¬ 
tering  contest  with  newsmen  of 
both  sexes  by  announcing  that 
he  would  release  news  on  both 
the  President  and  the  First 
Lady.  This  led  to  demands, 
which  he  turned  aside  briskly, 
for  separate  “Jack  and  Jackie 
Conferences.” 

Caroline’s  Cat 

The  ever-present  tension  at 
the  White  House  got  a  bit  taut 
Tuesday  aftemon  when  Mr. 
Salinger  fell  to  discussing  the 
imminent  arrival  of  Caroline’s 
pet  cat  “Tom  Kitten”  from  her 
grandmother’s  Virginia  estate. 

Thinking  of  all  the  unan¬ 
nounced  visitors  that  had  been 
using  side-doors,  one  reporter 
asked  bitingly: 

“Which  door  will  it  use  (to 
enter  the  White  House)  ?” 

But  at  the  Press  Club  the  em¬ 
battled  Salinger  held  his  own  in 
good  spirits  and  patience.  He 
even  suffered  smilingly  when 
Club  President  John  (Cosgrove 
of  Broadcasting  magazine  made 
a  dispirited  pun  on  the  name 
Sinatra  and  Pierre’s  favorite 
off-work  hobby — composing  com¬ 
plicated  piano  sonatas. 

Asked  the  name  of  an  origi¬ 
nal  sonata  he  recently  played  on 
the  Jack  Paar  show,  the  former 
child-prodigy  pianist  responded: 

“Merriman  Smith  (of  UPI) 
named  it  ‘Fugue  to  an  Over¬ 
night’.” 


AP  Service 
In  Portland 
Indenmified 

The  Associated  Press  board 
of  directors  has  approved  the 
application  of  the  Portland 
(Ore.)  Reporter  for  news  serv¬ 
ice  subject  to  an  indemnification 
agreement. 

Daily  publication  of  the 
Reporter,  which  has  been  a 
semi-weekly,  is  scheduled  to  be¬ 
gin  either  Feb.  6  or  Feb.  11.  The 
paper  will  be  a  six-day  evening 
tabloid  with  5c  street  sale  price. 
A  circulation  of  50,000  is  ex¬ 
pected  at  the  start,  according  to 
Robert  Webb,  publisher. 

The  Reporter,  which  has  been 
published  by  members  of  unions 
on  strike  against  the  Oregonian 
and  Oregon  Journal  since 
November,  1959,  applied  to  both 
AP  and  United  FYess  Interna¬ 
tional  for  service.  The  AP  direc¬ 
tors,  according  to  general  man¬ 
ager  Frank  J.  Starzel,  rejected 
the  first  application  last  October 
because  the  publishing  company 
had  not  arranged  the  necessary 
financing. 

The  Securities  and  Exchange 
Commission  held  up  approval  of 
the  firm’s  application  to  sell 
stock  to  the  public,  but  finally 
gave  it  sever^  weeks  ago. 

The  statement  by  Mr.  Starzel 
added:  “The  Reporter  reapplied 
at  the  January  meeting  of  the 
board.  Since  the  company’s  fi¬ 
nancing  still  has  not  been  com¬ 
pleted,  the  board  approved  the 
application  subject  to  the  Re¬ 
porter  entering  an  agreement  by 
which  the  Associated  Press  is 
protected  against  loss.” 

UPI  Position 

Frank  H.  Bartholomew,  presi¬ 
dent  of  UPI,  said  in  response  to 
an  E&P  inquiry  that  when  the 
Reporter  applied  for  service  the 
financial  statement  reflected  in¬ 
adequate  financing.  UPI,  he 
said,  asked  for  guarantees  it 
considered  reasonable  but  the 
Reporter  management  declined 
them  as  being  excessive. 

The  Reporter’s  staff  of  250 
will  include  about  50  newsmen 
who  will  work  without  pay,  ex¬ 
cept  for  strike  benefits,  as  long 
as  six  months  if  it  becomes 
necessary. 

Mr.  Webb  announced  that 
Robert  Stein,  night  editor  of  the 
Oregon  Journal  for  the  past  six 
years,  had  resigned  from  that 
paper  to  be  city  editor  of  the 
Reporter.  He  is  a  former  mem¬ 
ber  of  the  Portland  Newspaper 
Guild  but  was  not  affected  by 
the  strike  because  of  executive 
status. 
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Herald  Tribune  Must  Pay 


Or  Else,  Whitney  Says 


‘Subsidy’  Not  in  His  Plan; 
But  National  Influence  Is 


By  Philip  IN.  Schuyler 


Subsidy  of  the  New  York 
Herald  Tribune  for  an  indefinite 
period  is  not  in  the  plan  of  the 
new  owner,  the  fabulously 
wealthy  John  Hay  Whitney. 

On  the  other  hand,  national 
influence  is  definitely  what  he  is 
seeking  for  the  Independent  Re¬ 
publican  daily,  of  which  he  took 
personal  command  last  week. 

When  intendewed,  the  former 
Ambassador  to  the  Court  of  St. 
James,  had  hai-dly  had  his  feet 
under  the  desk  in  the  fifth  floor 
office  marked  “Editor”  in  the 
Herald  Tribune  Building  on 
West  41st  St.,  off  Broadway. 
On  the  editorial  page  masthead 
the  Whitney  name  now  ajjpeai's 
as  president  and  publisher.  In 
the  cour.se  of  answering  ques¬ 
tions  he  called  himself  “boss”. 


To  Be  Run  To  Sueceeil 


Plainly,  although  absent  most 
of  the  time,  he  has  been  prepar¬ 
ing  for  this  job  ever  since  he 
bought  controlling  interest  in 
the  120-year-old  newspaper  in 
August  1958.  He  has  ideas.  He’s 
going  to  try  to  work  them  out. 

“It  is  not  my  intention  to  nin 
an  operation  that  requires  in¬ 
definite  subsidy”,  Mr.  Whitney 
said.  “I  have  never  run  a  busi¬ 
ness  that  way. 

“The  Herald  Tribune  will  l)e 
run  to  succeed.  E.xactly  what 
that  means  in  tenns  of  red  or 
black  on  a  ledger  I  am  not  pre¬ 
pared  to  say  right  now.  I  realize 
that  in  profit  and  loss  there  are 
different  rules  that  apply  to  the 
press  than  to  other  businesses. 
One  may  have  to  live  with  some 
losses,  but  with  a  heavy  subsidy 
— no.” 


ing  some  time  in  Maivh  when  he 
may  return  to  the  Mexieo  (Mo.) 
Ledger,  which  his  family  owns. 

“When  Bob  accepte<l  my  offer 
in  the  firat  place  we  could  not 
be  sure  of  how  detailed  a  role 
I  would  play  when  I  retuimed”, 
^Ir.  Whitney  said.  “In  recent 
months  I  decided  to  take  over  as 
the  active  heat!  of  the  paper.  I 
regret  very  much  that  Mr. 
White  feels  he  must  leave  us.  I 
think  he  did  a  fine  job.  He  has 
assembled  an  excellent  team. 
That  team  is,  has  been,  and,  I 
am  sure,  will  continue  to  work 
well  together  and  with  me  to 
build  uj)  the  Herald  Tribune.” 

Top  team  member.s,  those 
listed  on  the  editorial  masthead 
with  Mr.  Whitney’,  president  and 
publisher,  are  Fendall  W.  Yerxa, 
vicepresident  and  managing  tnii- 
tor;  Richard  C.  Steele,  vicejjresi- 
dent  and  general  manager;  Bar¬ 
ney  G.  Cameron,  vicepresident 
and  business  manager;  Dwight 
E.  Sargent,  editorial  page  edi¬ 
tor;  and  Charles  ^1.  Hupp,  .sec- 
I’etary-treasurer. 


followed  by  an  assignment  in 
the  West  Indies  for  the  Ken¬ 
nedy  .4<lministration.  He  will  be 
away  about  three  weeks. 

Explaining  his  plans  of  tak¬ 
ing  over  the  running  of  the 
Herald  Tribune,  Mr.  Whitney 
wrote  a  letter  to  Mr.  White 
some  time  ago  from  which  the 
latter  took  the  following  two 
paragraphs  to  circulate  to  the 
newsjjapeCs  staff: 

“1  want  to  jump  in  this  way, 
head  first”,  Mr.  Whitney  wrote, 
“because  I  feel  I  must  get  im¬ 
mediately  into  an  active,  re¬ 
sponsible  working  relationship 
with  Fen,  Dwight,  Dick,  Baimey 
and  the  other  executives  at  the 
Tribune.  I  know  you  agree  with 
this,  as  you  have  often  said  so. 
I  will  be  calling  on  you  from 
time  to  time  for  advice  and  con¬ 
sultation  as  I  begin  to  leaim  my 
way. 

“I  know  I  am  taking  on  an 
immense  job  but  I  have  come  to 
the  conclusion  that  only  the 
owner  can  be  the  paper  and  to 
do  that  he  must  clearly  com¬ 
mand.” 


Not  ill  the  Market 


‘Head  First’ 


Mr.  Whitney  held  a  meeting 
with  these  and  other  executives 
last  Friday.  Then  he  left  for  a 
brief  vacation  in  Georgia  where 
he  has  an  estate.  This  will  be 


During  the  interview,  Mr. 
Whitney  commented  on  the 
“myths  of  newspaper  publish¬ 
ing.”  He  also  explodetl  some  of 
the  rumors  that  have  been 
rampant  since  his  name  began 
to  blaze  in  the  newspaper  finn- 
ament. 

Exploding  the  rumors  first: 

1.  Mr.  Whitney  is  not  in  the 
market  for  any  more  newspa¬ 
pers.  Recent  immors  have  had 


Steele 


White 


Hupp 


Mr.  Whitney  did  not  specify 
what  he  meant  either  by  “heavy” 
or  “indefinite”  as  applied  to 
subsidy.  When  he  made  the  as¬ 
sertion  about  future  financing  of 
his  newspaper,  he  had  been 
asked  if  he  would  reveal  its 
present  financial  condition.  That 
he  declined  to  do.  But  he  said  he 
wished  to  compliment  Robert  M. 
White  II  for  what  he  had  done 
for  the  paper.  Mr.  White  took 
the  assignment  as  president  and 
editor  in  August  1959.  Now  it 
has  been  announced  he  is  leav- 


him  buying  newspai)er8  ranging 
from  Massachusetts  to  Miagouri. 

“I  am  not  looking  for  any 
newspajiers”,  he  said. 

2.  There  will  be  no  merger  of 
the  Herald  Tribune  and  the 
World-Telegram  &  Sun. 

“We  are  not  considering  any 
move  that  will  take  the  Herald 
Tribune  into  the  evening  field" 
•Mr.  Whitney  said.  “We  have  pm’ 
the  various  alternatives  into  the 
hoiiper  and  studieil  them  care¬ 
fully.  Now  we  can  .say  positivelv 
no  merger  is  contemjilated." 

8.  Neither  Dwight  D.  Eisen¬ 
hower  nor  James  Hagerty  vcere 
offered  positions  on  the  Herald 
Tribune,  but  the  paper  expects, 
if  either  starts  writing,  to  get 
fir.st  chance  at  their  output  as 
far  as  newspapers  are  con- 
ceiTied. 

“I  saw  the  President  last 
Fall”,  Mr.  Whitney  .said.  “He 
.said  he  intended  to  write  in  re 
tirement.  As  to  Mr.  Hagerty,  I 
am  sure  he  will  be  happy  in  TV’. 

“I  made  no  offer  to  either  of 
them  from  the  Herald  Tribune. 
I’ve  got  to  run  the  paper  my¬ 
self.  I  could  never  think  of  Mr. 
Eisenhower  as  anything  else  bm 
‘boss.’ 

“As  to  having  him  write  for 
the  paper  some  day,  I  lielieve  I 
have  as  good  access  to  him 
anyone  else.  I  do  have  an  under¬ 
standing  with  him  on  newspaper 
rights  on  whatever  he  writes. 
Mr.  Eisenhower  still  has  a  big 
role  to  ])lay  in  this  country.” 

4.  Mr.  Whitney  has  no  inten¬ 
tion  of  engaging  Richard  M. 
Nixon  or  Henry  Cabot  Lodge  to 
work  in  any  capacity  for  the 
Herald  Tribune. 


Comment  on  ‘Mvihs’ 


In  regard  to  “newspaper 
myths,”  in  general,  Mr.  Whitney 
declared: 


“I  have  come  to  the  conclu¬ 
sion  that  a  lot  of  myths  sur¬ 
round  the  press.  One  is  forever 
being  told  ‘you  can’t  do  this’  or 
‘you  can’t  do  that’.  I  mean  to 
find  out  the  facts.” 


Prefacing  his  remarks  with 
the  assertion  that  he  was  still  a 
“learner”,  despite  a  lifelong  in¬ 
terest  in  the  press,  Mr.  Whitney 
gave  some  hints  on  future  plans 
for  the  Herald  Tribune. 


He  said  he  believes  he  can 
with  his  team  make  it  a  really 
successful  newspaper,  a  power¬ 
ful  national  influence.  In  answer 
to  questions,  he  said  he  intends 
to  use  his  own  abilities  as  a 
“persuader”  to  sell  increased  ad 
vertising. 

“That  will  be  one  of  my  jobs” 
he  said.  “But  I  am  interested  in 
all  sides  of  the  newspaper.” 

“I  think  our  paper  should 
have  much  more  national  in' 
fluence  than  it  has  today”,  he 
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(Continued  on  page  61) 
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further  investigation,  he  stated,  last  year  when,  at  Governor  Ed- 
The  final  results  came  through  mond  Brown’s  l)ehest,  the  legis- 
the  assistance  of  a  host  of  of-  lature  passed  bills  designed  to 
ficials,  both  in  civil  sen’ice  and  plug  those  loopholes  which  per- 
appointive  posts,  Mr.  Miller  ad-  mitted  this  type  of  trust  deed 
vised.  The  allies  provided  a  activity. 

growing  stream  of  fresh  leads  He  and  fellow-members  of  the 
and  new  information.  financial  department  felt  theirs 

Official  recognition  was  won  (Continued  on  page  56) 


Long  Try  Trapi 
Ten  Percenters 


hand  probing  into  the  “secure<l 
10  percent  earnings”  plan. 

Mr.  Farrell’s  organization  had 
placed  the  first  ad  noticed  by 
the  financial  writer.  He  was  and 
continued  to  be  the  leading  Cal¬ 
ifornia  exponent  of  the  10  per¬ 
cent  plan,  Mr.  Miller  said. 

The  conference  was  one  of  a 
series  on  the  financial  beat  that 
day,  but  Mr.  Miller  stayed  on 
after  the  close.  His  questions 
confirmed  his  lielief  that  the 
plan  was  suspect  because 
was  based  on  second  mortgages. 

He  asked  how  these  could  lie  the  news  jackpot, 
ternied  “secured,”  and  got  the 
impression  Mr 

this  contention  principally  on  , 

the  security  of  the  American  City  Editor  Walt  Streightiff  of  time,  anywhere, 
home. 

Series  Ijiunched 

With  the  backing  of  John 
Piper,  dean  of  San  Francisco’s 
financial  editors,  Mr.  Miller  sug¬ 
gested  the  development  of  a  .se¬ 
ries  of  articles  in  which  Mr. 

Farrell  would  define  his  plans 
in  detail.  The  visiting  official  as- 
sente<l  readily. 

The  September,  1958  series 
which  resulted  went  into  the 
home  mortgage  situation  com- 
jfietely.  It  brought  Mr.  Farrell, 
who  had  expected  a  puff  report, 
into  the  newspaper  office  to  de¬ 
mand  an  additional  story  which 
would  give  his  views.  This  de¬ 
mand  was  rejected  despite  an 
appeal  over  the  finance  depart¬ 
ment  to  Managing  Editor  Rob¬ 
ert  W.  (Pete)  Lee. 

Mr.  Miller  later  continued  his 
probing  into  the  activities  of 
ten  i)ercenters.  He  found  that 
while  governmental  agencies 
continued  to  be  confused  over 
jurisdiction,  agency  people  were 
all  interested.  He  collected  new 
data  which  provided  new  re¬ 
ports. 

The  trail  continued  cold.  Only 
sheer  exasperation  over  how  the 
ten  percenters  continued  on  their 
merry  way  serx'ed  to  keep  it 
alive  on  several  occasions,  Mr. 

Miller  confessed. 

Hazardous  Trail  ^  j  u  ii  u  it 

Spurred  by  Krbull 

No  laws  covering  this  tyj^  of  occasions  he 

fcanc.ng  were  ^‘dent^he  trad  advertising  continued 

^  also  hazardous  because  it  “secured  10  percent 

W  into  that  area  protected  earnings”  despite  a  promise  that 
aga  nst  reports  which  might  lead  ^e  dropped,  he 

to  the  aownfall  of  a  nnancial  „  , 
institution.  recalled. 

A  press  conference  called  by  Officials  said  it  was  due  mere- 
David  Farrell,  head  of  the  Los  over-zealousness  by  the 

Angeles  Trust  Deed  and  Mort-  advertising  department.  The 


San  Francisco 
Behind  the  headlines  about  10 
percenters  is  the  story  of  nearly 
three  years  of  persistent  editor¬ 
ial  digging  by  Jack  Miller,  fi¬ 
nancial  writer  for  the  San  Fran¬ 
cisco  S(  H's-Call  Bulletin. 


St.  Pai’L,  Minn,  new  ambulance  was  liought. 

It  took  a  year  and  a  half  for  Another  detailed  the  chief’s 
Donald  J.  Giese  to  cultivate  the  directive  which  prohibited  police- 
it  right  sources  on  the  Public  men  from  contacting  the  St. 
Safety  building  beat,  then  he  hit  Paul  mayor  and  |>olice  commis¬ 
sioner  directly  with  grievances. 
Mr.  Giese  spells  Nate  Bom-  It  also  prohibited  men  from 
Farrell  based  herg  on  the  beat,  which  includes  making  derogatory  remarks 
the  police  department.  When  about  the  department  at  any- 

"  .  . . .  '  ■  ’  ',  and  it  imple- 

the  Pioneer  Pres.n  first  sent  him  mented  a  Big  Brother  spy  sys- 
to  the  police  station,  Mr.  Giese  tern  of  reporting  violations, 
experienced  “grumbling,  bitter-  Under  the  glare  of  public  ex- 
ness,  discontent.”  posure,  the  plan  was  rescinded. 

In  the  end  the  reporter  had  a  Patrolmen  learned  that  Mr. 
Page  One  story  which  marked  Giese  would  give  them  a  fair 
the  beginning  of  the  end  for  hearing,  that  there  would  be  no 
Police  (ihief  William  Proetz.  rosy  pictures  painted  of  the 
“It  took  me  about  a  year  to  department  if  the  hue  wasn’t 
get  to  the  point  where  I  had  the  just  right. 

men’s  confidence,”  Mr.  Giese  “They  started  coming  to  me 
said.  “I’m  not  down  at  the  sta-  with  tips  and  complaints,”  he 
tion  full  time,  .so  I  don’t  see  a  said.  “Pretty  soon  I  was  privy 
lot  of  the  men  too  often.  But  to  all  discontent.” 
apparently  word  traveled  around 

that  I  was  O.K.”  Meeting  ‘Bugged 

Last  spring  his  special  stories  The  turning  iwint  in  Chief 
began  drifting  into  the  city  Proetz’  six-year  term  came 
room.  One  described  with  light  during  a  closed  meeting  of  the 
touches  how  the  police  weren’t  Police  union  in  the  St.  Paul 
sure  to  tag  or  not  to  tag  over-  Labor  temple  where  a  resolution 
time  parkers  on  a  minor  holiday,  was  voted  asking  that  the  chief 
The  police  administration  was  not  be  reapjiointed  when  his 
embarrassed.  term  was  up. 

Another,  which  developed  into  One  of  his  .sources  tipped  Mr. 
a  lengthy  tiff,  reported  that  po-  Qiese  that  the  police  chief  had 
lice  doctors  thought  their  ambu-  planted  radio  equipment  in  the 
lance  inadequate.  Chief  Proetz  meeting  hall  and  heard  every- 
said  it  wasn’t.  The  county  medi-  thing  that  went  on.  After  check- 
cal  society  investigated  and  a  Giese  wrote  his  story 

Band  read  it  to  the  union  presi- 

"  dent,  who  confirmed  it. 

,  Despite  lack  of  documentation 

|k  in  hand,  City  Editor  Streightiff 

*  and  Harry  Burnham,  Pioneer 

Press  managing  editor,  gave  the 
story  their  approval,  minutes 
am  l)efore  the  City  Final  deadline. 

The  next  day  Chief  Proetz 
B  admitted  the  “bugging,”  but  he 

M  claimed  it  was  all  right  because 

B  he  was  a  member  of  the  union 

V  and  was  entitled  to  attend  the 

W  meeting.  He  was  afraid  his 

f  presence  would  inhibit  the  men 

from  speaking  their  own  minds. 
But  the  public  furor  proved 
BB&ll  the  end  of  the  chief’s  reign. 

“To  this  day,”  Mr.  Giese  said, 
“there  are  only  two  people  who 
know  who  the  informant  is. 
That’s  me  and  my  informant.” 


The  lianner  lines  heralded  the 
issuance  of  warrants  for  five 
persons  and  estimated  that  10,- 
000  persons  would  lose  at  least 
half  of  the  $25,000,000  invested 
in  just  one  of  these  high  inter¬ 
est  rate  organizations. 

Just  how  high  these  losses 
might  have  gone  jioses  an  un- 
solvable  question.  For  Mr.  Mil¬ 
ler  took  up  the  trail  when  he 
first  noticed  an  advertisement 
announcing  the  10  percent  in¬ 
terest  plan.  This  apjieared  in 
the  period  of  second  mortgage 
financing  which  developed  when 
FHA  and  V.A  home  loan  funds 
dried  back  in  1958. 

That  early  trial  was  faint.  It 
followed  crevices  in  the  bound¬ 
ary  lines  between  security  and 
real  estate  regulatory  bodies  so 
well  that  it  was  then  difficult  to 
find  either  state  or  federal 
agency  willing  to  admit  its  jur¬ 
isdiction. 


Donald  J.  Giese 


Springfield 
Pledge  Hits 
At  Newhouse 


Springfield,  Mass. 

The  management  of  the 
Springfield  Newspapers  pub¬ 
lished  Jan.  23  a  page  one  pledge 
that  it  will  resist  the  efforts  of 
S.  I.  Newhouse  to  gain  control 
of  the  property. 

At  the  same  time  the  direc¬ 
tors  of  the  publishing  company 
and  trustees  of  the  pension 
funds  filed  formal  answers  to 
lawsuits  instituted  by  New¬ 
house  interests.  They  asserted 
that  the  “series  of  trifling  law¬ 
suits”  followed  their  refusal  to 
succumb  to  Mr.  Newhouse’s  of¬ 
fer  of  financial  reward. 

The  latest  such  offer,  accord¬ 
ing  to  the  statement,  came  from 
a  former  state  official  represent¬ 
ing  Mr.  Newhouse.  Acceptance 
of  the  offer,  it  was  said,  would 
result  in  Newhouse  domination 
of  the  newspapers  and  their 
pension  funds. 

“We  cannot  escape  the  con¬ 
clusion  that  the  sole  purpose 
of  these  legal  actions  is  to  cause 
our  capitulation.  This  we  re¬ 
fuse  to  do,”  the  pledge  stated. 
“We  will  continue  steadfast  and 
pledge  all  of  our  strength  and 
resources  to  protect  the  interest 
of  a  free  press  and  the  rights 
of  our  employees.” 

Mr.  Newhouse  acquired  a 
40%  stock  interest  in  the 
Springfield  Union  and  Daily 
News  last  June  and  also  ob¬ 
tained  an  option  on  additional 
shares  from  heirs  of  the  Bowles 
Estate.  Purchase  of  these  80 
shares  in  1967  would  give  him 
operating  control. 

Five  Suits 

Five  separate  suits  have  been 
brought  by  a  Newhouse  com¬ 
pany,  Newark  Morning  Ledger 
Co.,  for  the  purpose  of  examin¬ 
ing  the  company  books,  curtail¬ 
ing  contributions  to  the  pension 
funds,  and  removing  the  trus¬ 
tees.  The  latest  action  was  filed 
in  Federal  Court,  Boston,  last 
week  by  members  of  the  family 
of  the  late  Sherman  N.  Bowles, 

The  defendants  named  vari¬ 
ously  in  the  litigation  are  the 
Republican  Company,  Spring- 
field  Union  Publishing  Co.,  Re¬ 
publican  Publishing  Co.,  Charles 
R.  Meyrick,  Sidney  R.  Cook, 
Mary  E.  Gallagher,  John  A. 
Mannix,  Paul  F.  Craig,  Walter 
R.  Graham,  and  Frank  H. 
Kelly. 

As  directors  and  trustees  they 
entered  denials  of  the  allega¬ 
tions  that  they  have  published 
untruthful  articles  ateut  Mr. 


Newsprint  Group  Will  Make 
Audience  Dimension  Study 


The  Newsprint  Information 
Committee  is  planning  to  under¬ 
write  a  second  research  project 
designed  to  provide  a  new  di¬ 
mension  of  the  impact  of  news¬ 
papers. 

The  Committee,  composed  of 
a  representative  group  of  Cana¬ 
dian  newsprint  producers,  said 
the  Bureau  of  Advertising, 
ANPA,  would  counsel  on  the 
project  in  the  same  manner  in 
which  it  had  cooperated  with 
the  Committee  on  its  first  news¬ 
paper  study  now  being  processed 
at  Har\'ard  University. 

The  Harvard  project,  de¬ 
signed  to  measure  the  effective¬ 
ness  of  repetition  in  newspaper 
advertising,  was  based  on  a 
study  of  the  introduction  of  two 
new  products  in  Fort  Wayne, 
Ind.  The  test  adv’ertising  was 
completed  in  late  August  and 
the  data  was  gathered  in  nearly 
6,000  consumer  interviews.  Re- 
-sults  from  the  study,  which  cost 
$4r),000,  will  be  available  later 
this  year. 

The  new  study,  co.sting  ap¬ 
proximately  $60,000,  will  surv'ey 
the  audience  dimensions  of 
newspapers  as  a  national  me¬ 
dium.  The  study  design  is  sub¬ 
ject  to  review  by  the  Advertis- 

Newhouse,  have  maintained  in¬ 
complete  or  inaccurate  books,  or 
have  given  more  than  reason¬ 
able  sums  from  company  earn¬ 
ings  to  the  pension  funds.  They 
compared  Mr.  Newhouse’s  pur¬ 
chase  of  minority  stock  and 
nuisance  litigation  to  the  “raid¬ 
er-type  pattern”  of  New  York 
manipulators. 

Shake,  Shiver 

{Continued  from  page  12) 

contracted  metal,  the  lens  kept 
popping  out  of  the  camera.  Be¬ 
ing  a  word  reporter  the  mys¬ 
teries  of  distance  always  eluded 
us  but  we  finally  began  pre¬ 
focusing  the  ornery  lens  any¬ 
way  and  continued  on  our  way. 

As  we  approached  the  review¬ 
ing  area,  there  was  a  break  in 
the  paraide  and  a  mass  of  pho¬ 
tographers  suddenly  swarmed 
out  from  the  curb  and  dashed 
pell-mell  across  the  street  for 
closeups  of  the  President  and 
his  wife.  At  first  we  thought  we 
would  join  them  but  when  we 
saw  photographers  leaping  in 
the  air,  their  extra  cameras 
swinging  wildly  on  their  straps, 
and  others  attempting  to  climb 
over  their  colleagfues’  backs,  we 
decided  against  it.  We  figured 
it  would  make  a  good  picture 
from  the  stands  instead. 

We  kept  shivering  and  click¬ 


ing  Research  Foundation.  The 
study  will  be  conducted  by 
Audits  &  Surveys  Co.,  Inc. 

The  project  was  discussed  at 
a  luncheon  in  Chicago  Jan.  20 
of  representatives  of  the  News¬ 
print  Information  Committee 
and  directors  of  the  Bureau  of 
Advertising.  Russ  Stewart, 
chairman  of  the  Bureau,  ex¬ 
pressed  its  appreciation  for  the 
research  the  newsprint  group 
was  undertaking  in  an  effort 
to  promote  better  understanding 
of  the  newspaper  medium. 

Douglas  W.  Ambridge,  chair¬ 
man  of  the  Newsprint  Informa¬ 
tion  Committee,  asserted  that 
“the  newsprint  producers  be¬ 
lieve  it  is  in  the  interest  of  their 
industry  to  work  closely  with 
newspapers  toward  maintaining 
and  bettering  the  competitive 
position  of  newspapers  as  a  me¬ 
dium.” 

The  companies  which  sponsor 
the  Newsprint  Information  Com¬ 
mittee  are:  Abitibi  Power  &  Pa- 
jier  Co.,  Ltd.;  Anglo-Canadian 
Pulp  &  Paper  Mills,  Ltd.; 
Anglo  -  Newfoundland  Develop¬ 
ment  Co.,  Ltd.;  Donnacona  Pa¬ 
per  Company,  Ltd.;  MacMillan, 
Bloedel  &  Powell  River  Ltd.;  St. 
Lawrence  Corporation,  Ltd. 

ing  away  until  darkness  fell  and 
the  parade  ended  and  then  we 
hitchhiked  back  to  the  hotel 
again.  By  this  time  our  mere 
12-15  pounds  of  equipment  felt 
like  several  tons  of  weight.  We 
gratefully  dropped  it  all  on  the 
hotel  room  floor  and  grabbed 
a  two  hour  cat-nap  before  don¬ 
ning  a  black  tie  for  the  inaugfu- 
ral  ball. 

This  was  the  only  part  of  the 
story  that  was  a  ball.  In  fact, 
after  all  the  fast-paced,  rugged 
outdoor  activities  of  the  day  we 
found  the  ball  too  slow-motion- 
ish  and  dull  to  hold  our  fading 
attention.  Tired  muscles  and  an 
aching  back  protested  the  added 
late  night  activity  and  we  called 
it  a  day  at  midnight. 

Our  photographic  day  on  the 
new  frontier  ended  for  us  with 
the  untroubled  sleep  of  a  work¬ 
ing  photographer. 


17th  Inaugural 

Chicago 

George  Nelis,  86,  Chicago 
Tribune  proofreader  since  Aug. 
20,  1892,  read  proof  on  stories 
covering  President  Kennedy’s 
inauguration,  marking  the  han¬ 
dling  of  such  material  on  17 
inaugurations  of  12  Presidents. 

He  first  read  proof  when 
President  Grover  Cleveland  took 
office  in  1893  for  a  second  term. 


3-Part  Rate 
Card  Set  by 
2  Chi  Papers 

Chicago 

Chicago’s  American  and  the 
Chicago  Tribune  on  March  1 
will  adopt  three-part  general 
rate  cards  embracing  bulk,  fre¬ 
quency,  and  continuity-impact 
discounts  “in  the  hop«‘  of  fur¬ 
thering  standardization  of  news¬ 
paper  rate  .structures.” 

Advertisers  will  have  a  choice 
of  discount  and  may  buy  sched¬ 
ules  in  either  or  both  papers 
without  combination. 

Bulk  discounts  are  now  avail¬ 
able  in  some  200  newspaper 
markets  and  C-I-D  plans  are 
offered  in  about  100  markets. 

Yearly  frequency  page  dis¬ 
counts  were  inaugurated  by  the 
Chicago  dailies  to  allow  adver¬ 
tisers  “to  fire  their  biggest  mar¬ 
keting  salvo  with  t'conomy 
through  attractive  rates.”  Each 
rate  structure,  the  announce¬ 
ment  said,  provides  full-run  mil¬ 
lines  and  city  and  suburban  cost 
per  thousands. 

The  American  and  the  Trib¬ 
une  are  owned,  but  operated 
separately,  by  the  Tribune  Com¬ 
pany. 

The  Tribune’s  CID  schedule 
begins  at  13  percent  for  a  mini¬ 
mum  of  300  agate  lines  a  week 
for  12  weeks  during  a  13-week 
contract  period  and  goes  up  to 
22  percent  for  52-week  sched¬ 
ules.  The  bulk  discounts  range 
up  to  20  percent  and  page  fre¬ 
quency  discounts  range  from  18 
percent  for  10  pages  to  24  per¬ 
cent  for  50  pages  in  a  12-month 
period. 

• 

Publiehers  Deny 
Boston  Sale  Rumors 

Boston 

Notices  posted  on  Herald- 
Traveler  bulletin  boards  this 
week  by  publisher  Robert  Choate 
said  there  was  “no  substance 
whatever”  to  rumors  that  the 
papers  may  be  sold  to  S.  I.  New¬ 
house,  the  Hearst  Corporation 
or  other  bidders. 

Posting  of  the  notices  followed 
a  broadcast  report  of  negotia¬ 
tions  involving  one  or  more 
Boston  newspapers. 

William  Davis  Taylor,  pub¬ 
lisher  of  the  Globe,  said  that 
paper  was  not  for  sale. 

The  rumors  preceded  by  a  few 
days  the  ruling  by  the  U.  S.  Cir¬ 
cuit  Court  of  Appeals  in  Wash¬ 
ington  that  the  Herald-Travel¬ 
er’s  subsidiary  WHDH,  Inc. 
must  go  into  comparative  pro¬ 
ceedings  again  with  several  ap¬ 
plicants  to  be  considered  for  re¬ 
tention  of  its  TV  permit. 


EDITOR  8C  PUBLISHER  for  January  28,  1961 


Advertising  News 

SECTION 

Edited  by  Robert  B.  McIntyre 


N.J.  Paper 
Adds  C-I-D 
To  Ad  Rates 

The  Hi  rnld-Ncws  of  Passaic- 
riifton,  N.  J.,  has  incorporated 
Continuity-Impact-Discounts  in¬ 
to  their  rate  structures,  accord- 
iBg  to  William  J.  Hay,  peneral 
advertisinfT  manager. 

The  Herald-News,  represented 
by  James  J.  Todd,  has  been  oper- 
atinfr  on  a  bulk  discount  rate 
structure  since  early  ’59  and  will 
continue  to  do  so  in  conjunction 
»ith  its  new  C-I-I)  rates,  Mr. 
Hay  said. 

Under  the  new  structure,  the 
open  line  rate  is  32c.  This  drops 
to  31c  and  30c  for  5,000  and 
50,000  lines  respectively.  C-I-D 
rates,  applicable  to  the  32c  rate 
only,  are  for  weekly  minimum- 
size  units  of  300,  fiOO  and  1,000 
line  insertions  for  12  weeks  in 
13  weeks,  24  in  26,  36  in  39,  and 
48  weeks  in  52  weeks.  Discounts 
rangfe  from  4%  for  a  300-line  ad 
run  12  weeks  in  13  weeks  up  to 
12^f  for  a  1,000-line  ad  run  48 
weeks  in  52  weeks. 

“Advertisers  siffning  contracts 
will  be  billed  at  contract  rate  or 
credited  with  lower  rate  as 
earned  during  contract  year,” 
•Mr.  Hay  said.  “Advertisers  not 
fulfilling  contracts  will  be  re¬ 
billed  at  the  end  of  the  contract 
period  at  higher  applicable 
rate.”  .Mr.  Hay  added  that  in 
absence  of  a  contract,  date  of 
first  insertion  will  determine  the 
contract  year.  An  advertiser 
may  combine  any  number  of  his 
products  to  earn  a  discount. 

Rates  for  ROP  color,  based  on 
1,000  lines  or  more,  run  $150 
for  black  and  one  color  and  $220 
for  black  and  two  colors. 

Lansing  Paper  Offers 
Motlifietl  C-I-D  Plan 

A  modified  C-I-D  plan  for  con¬ 
tinuity  advertising,  available  to 
all  general  advertisers,  is  an¬ 
nounced  by  the  State  Journal  of 
Lansing,  Mich.,  effective  Feb.  1. 

The  new  frequency  discount 
rates  offered  to  national  adver¬ 
tisers  will  cover  those  contract¬ 
ing  on  a  13,  26,  39  or  52  week 
l>eriod.  According  to  the  plan 
announcecl,  a  national  advertiser 
running  12  300-line  insertions 
within  13  weeks  will  earn  a  dis- 
(Continued  on  page  24) 
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FIRST  AUTOMOTIVE  contract  for  new  Texas  Newspaper  Group  is 
signed  by  Richard  F.  Forbes  (seated),  director  of  corporate  advertising- 
sales  promotion  of  Chrysler  Corp.,  Detroit.  Standing,  left  to  right,  Edwin 
Charney,  Detroit  manager,  Branham  Co.;  Richard  A.  Olmsted,  Branham 
salesman;  and  E.  P.  Heorodt,  manager,  central  media  department, 
Chrysler. 


Agency  Has  Haven  For  Media  Reps 


Me<Ua  representatives  from 
out-of-town  now  have  a  place  to 
hang  their  hats  and  do  business 
when  they  visit  Minneapolis. 
Gould,  Brown  and  Bickett  made 
sure  of  that  when  they  recently 
took  over  the  entire  12th  floor 
of  the  Rand  Tower.  An  office  was 
set  aside  especially  for  visiting 
media  representatives,  including 
editors  and  publishers,  as  well 
as  space  salesmen. 

The  “Rep  Room,”  as  it’s  called 
at  GB&B,  is  intended  to  be  a 
convenient  headquarters  for  any 
media  man  away  from  home 
base.  Facilities  are  simple  but 
adequate  to  enable  the  visiting 
“rep”  to  make  and  receive  phone 
calls,  write  reports,  receive  and 
answer  mail,  and  conduct  down¬ 
town  meetings  with  suburban 
clients. 

The  coffee  pot  is  always  “on” 
at  GB&B,  and  visiting  reps  are 
invited  to  help  themselves  to  a 
cup  of  steaming  brew  at  any 
hour  of  the  day. 

Eugene  H.  Gould,  president 
of  GB&B,  says  the  idea  stemmed 
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from  the  agency’s  desire  to  do 
something  to  make  the  visits  of 
media  representatives  more  pro¬ 
ductive  and  pleasant.  Some  of 
Minneapolis’  best  hotels  and 
motels  are  on  the  fringe  of  the 
loop.  Account  executives  at 
GB&B  have  long  felt  that  it  was 
wasteful  for  a  visiting  rep  to 
have  to  go  back  to  his  hotel  or 
motel  room  to  achieve  privacy 
and  convenience  for  telephoning 
and  other  work.  There  are  also 
chances  for  non-delivery  of  im¬ 
portant  mail  to  transient  guests, 
which  GB&B  believes  will  be 
minimized  by  routing  of  mail  to 
reps  c/o  GB&B,  Rand  Tower, 
Minneapolis  2,  Minn. 


A.S.R.  To  B&B 

A.  S.  R.  Products  Company 
has  switched  its  account  from 
Kenyon  &  Eckhardt  Inc.  to 
Benton  &  Bowles,  Inc.,  to  handle 
advertising  for  all  its  razor  and 
blade  products,  including  Gem 
and  Pal  Injector. 


Chrysler  Ad 
Exec  Hails 
Discounts 

The  only  position  a  u.ser  of 
newspaper  space  projierly  can 
take  is  to  approve  and  encour¬ 
age  the  trend  to  newspaper  fre¬ 
quency  incentives  and  group 
discounts,  according  to  Richard 
E.  Forbes,  director  of  corporate 
advertising  and  sales  promotion, 
Chrysler  Corp.,  Detroit,  Mich. 

Mr.  Forbes  told  E&P  the 
trend  is  one  that  helps  the  ad¬ 
vertiser  to  cope  with  rising 
space  costs,  offers  inducements 
for  consistent  performance,  and 
narrows  the  gap  l)etween  rates 
of  national  and  local  advertisers. 

“For  these  reasons,”  he  said, 
“it  is  an  improvement  over  the 
general  flat  rate  structure,  and 
it  should  make  possible  a  more 
effective  use  of  the  medium  by 
most  advertisers.” 

.Asks  .Standardization 

Mr.  Forbes  noted  that  .some 
of  the  plans  “leave  a  great  deal 
to  be  desiretl  in  that  they  lack 
flexibility,  are  confusing  in  their 
variety  of  requirements  and 
terms,  and,  therefore,  entail  a 
greater  administrative  work¬ 
load  for  the  advertiser.  It  is 
hoped,”  Mr,  Forbes  said,  “that 
a  degree  of  standardization  will 
develop  in  these  plans  as  more 
experience  is  gained  in  their  ap¬ 
plication.” 

The  Chrysler  executive  said 
that  in  the  meantime,  “we  must 
recognize  that  the  individual 
newspaper,  being  primarily  a  lo¬ 
cal  medium,  has  its  own  particu¬ 
lar  problems  to  meet  in  turning 
a  profit  while  accommodating 
its  advertisers. 

“In  spite  of  the  inevitable 
drawbacks,  I  am  confident  that 
the  constructive  viewpoint  will 
prevail,  and  that  the  new  rate 
structures  will  be  looked  upon 
as  a  long-awaited  step  in  the 
I'ight  direction,”  Mr.  Forbes 
said. 

• 

IT&T  Names  NL&B 

International  Telephone  and 
Telegraph  Corp.  has  appointed 
Needham,  Louis  and  Brorby, 
Inc.,  New  York  to  formulate  and 
carry  out  its  corporate  adver¬ 
tising  program.  The  selection 
came  after  screening  of  a  large 
number  of  agencies. 


AD-lines 

By  Robert  B.  McIntyre 


Behind-the-scenes  activity  at 
NAEA’s  annual  meeting  last 
week  centered  on  discounts  and 
growth  of  newspaper  group  sell¬ 
ing  plans. 

*  *  * 

While  there  was  some  talk  of 
rates  on  the  formal  program, 
most  discussion  was  concentrated 
at  closed-session  round  table  pow 
wows  and  in  corridor  conversa¬ 
tions. 

Importance  of  rate  and  group 
selling  developments  was  pt)inted 
up  by  Russell  W.  Young,  out¬ 
going  NAEA  president; 

“Although  we  knew  and  dis¬ 
cussed  them  for  years.  1%()  saw 
tremendous  progress  in  two  of  the 
more  vital  ways,”  the  ad  man¬ 
ager  of  the  Seattle  (W'ash.) 
Times  said.  “In  the  wildfire 
spread  of  discount  plans  and  the 
proof  of  success  of  the  few  fore¬ 
runners.  And  in  the  increase  of 
newspaper  combinations.  More 
and  more  groups  are  joining  to¬ 
gether  for  c(M)perative  simplic¬ 
ity.” 

Mr.  Young  also  threw  in  a  clue 
as  to  what  may  have  hastened 
the  newspaper  combinations; 
“Magazines  may  have  come  up 
with  regional  selling  to  combat 
our  basically  local  quality,  but 
it  takes  only  a  few  locals  to  make 
a  region.  All  this  is  not  quite  the 
one-order-one-bill  method  we  have 
sought,  but  it’s  a  step  in  that 
direction.” 

He  also  reminded  that  H. 
James  (iediman,  NAEA  director 
and  executive  vicepresident  of 
Hearst  Advertising  Service,  is 
heading  up  NAEA’s  ad  agency 
relations  committee  which  has  a 
continuing  project  going  with  a 
unit  from  the  4-A  working  to¬ 
ward  solution  of  other  one-order- 
one-bill  plans. 

«  * 

Hobart  T.  Franks,  ad  director 
of  Atlanta  Newspapers,  Inc.,  re¬ 
ferred  to  stroke-of-the-pen  pack¬ 
ages  of  the  type  offered  by  other 
media  as  an  “easy  buy,”  but 
said.  “Dammit,  you  can't  reach 
all  America  with  just  one  poke 
of  the  pen. 

“Newspapers  will  undoubtedly 
Ih*  easier  to  buy  as  time  goes  on.” 
he  said.  “There  is  an  industry¬ 
wide  awareness  now  of  the  mlue 
of  simplifying  the  physical  act 
of  buying  newspapers  national 
and  in  arriving  at  some  semblance 
of  similarity  in  our  basic  for¬ 
mulas. 

*  *  * 

The  trend  toward  simplifying 
newspaper  advertising  buying 
promises  a  new  look  for  the  in¬ 
dustry. 


NEWCOMERS  GREETED — Newcomers  to  the  27th  Annual  Retail  Con¬ 
ference  of  Scripps-Howard  Newspapers  are  greeted  by  Lewis  S.  Fidler, 
director  of  S-H  general  advertising  department.  Mr.  Fidler  (second 
from  left)  shakes  hands  with  Robert  F.  Winkler  of  Cincinnati,  secretary- 
treasurer  of  the  E.  W.  Scripps  Trust.  Others  shown  are  Tom  Gregory, 
Evansville  Printing  Corp.;  Wells  Smith,  San  Francisco  News-Cail- 
Bulletin;  Sydney  Ritter,  New  York  World-Telegram  &  Sun;  and  J.  Boyd 
Stephens,  executive  editor  of  Scripps-Howard  News,  the  concern's  house 
organ.  Meeting  was  in  Chicago. 

NAEA  Panelists  Swap 
Gold  Mine  of  Ideas 

By  George  A.  Brandenburg 


Chicago 

A  coast-to-coast  panel  pro¬ 
gram  highlighting  last  week’s 
NAEA  annual  meeting  here 
proved  to  be  a  gold  mine  of 
advertising  linage-building  ideas. 

Charles  R.  Comstock,  Corninp 
(N.  Y.)  Lender,  le<l  off  the 
program  with  the  story  of  his 
paiier’s  Electric  Kitchen  Section 
which  sparked  added  linage  and 
serverl  as  the  focal  point  of  an 
all-electric  kitchen  carnival,  co¬ 
sponsored  by  the  local  utility 
company  in  cooperation  with 
appliance  dealers.  The  section 
produced  2,500  inches  of  appli¬ 
ance  advertising,  including  a 
cover  page  from  the  utility 
company. 

Another  means  of  Ixiosting 
appliance  sales  was  the  “Red 
Appliance  Promotion,”  of  the 
Ha  rri.'tb  urg  ( Pa. )  Pa  t  riot- Eve¬ 
ning  News.  John  H.  Baum 
related  how  free  color  added  zest 
among  appliance  dealer  and 
distributor  participants.  Timed 
to  coincide  with  the  distribution 
of  Christmas  savings  club 
checks,  the  promotion  featured 
coupons  offering  prizes  given  by 
dealers  and  distributors.  “We 
agreed  to  run  ev’ery  ad  of  43 
inches  or  more  in  size  in  red 
with  no  color  charge,”  said  Mr. 
Baum.  The  first  promotion  sec¬ 
tion  included  24  pages  in  color 
with  41,000  lines  of  advertising, 
followed  by  a  .second  eight-page 


section  with  1,600  lines  of 
appliance  advertising. 

Angelo  Di Bernardo,  Pitts¬ 
burgh  (Pa.)  Post  Gazette-Sun 
Telegraph,  told  how  Saturday 
linage  was  built  up  from  home 
builders  by  selling  them  the  idea 
of  running  new  home  and  real 
estate  copy  in  the  Saturday 
paper  as  well  as  using  space  on 
Sunday.  The  Saturday  edition 
featured  news  about  new  homes 
and  home  furnishings  and 
attracted  enough  advertising  to 
help  increase  Saturday  sales  for 
home  builders.  As  a  result,  furni¬ 
ture  stores  and  appliance  dealers 
also  began  using  the  Saturday 
paper  and  increased  their  Satur¬ 
day  traffic. 

Pays  .Straight  Commission 

Kenneth  Brenann,  Pottsville 
(Pa.)  Republican,  told  how  that 
paper  has  gone  to  a  straight 
commission  plan  for  ad  sales¬ 
men.  This  plan  has  proved  to  be 
more  effective  than  bonuses  or 
contests,  he  said,  and  is  basetl 
on  a  selling  cost  of  about  7  per 
cent,  or  10  cents  per  column 
inch  of  space  sold.  Salesmen  get 
a  weekly  drawing  account,  but 
no  salary.  “After  three  years, 
we  find  the  salesmen  are  earning 
more  money  and  they  like  it 
because  it  (1)  translates  every 
inch  of  advertising  into  cash  for 
the  .salesmen;  (2)  nothing  else 
affects  their  earnings;  (3) 
makes  every  account  important,” 


.said  Mr.  Brennan. 

George  R.  Cru.se,  Jr.,  Burlino- 
ton  (Vt.)  Free  Press,  showed 
how  noon-time  luncheon  sessions 
keel)  local  retailers  .sold  on  the 
Free  Press  as  a  basic  adver¬ 
tising  medium.  Using  props  and 
telejjhone  calls  to  dramatize  the 
newspaper’s  coverage  vs.  that  of 
radio  and  television,  the  Free 
Press  hammers  home  its  story 
with  the  aid  of  a  big  bass  drum. 

Roy  Appel  ton  Jr.,  Denton 
(Texas)  Record-Chronicle,  told 
how  a  Santa  contest  each  year 
builds  added  pre-Christinas 
linage  and  attracts  sponsors 
offering  “Santa  items”  in  five 
doubletrucks  run  after  Thanks¬ 
giving  Day.  The  paper  offers 
$200  in  cash  prizes  for  the  most 
attractive  way  in  which  the 
Santa  items  are  presented  by 
readers  at  the  close  of  the  series. 

James  Ward,  Tuscaloom 
(Ala.)  News,  explaimnl  how  that 
paper  keeps  its  ad  .staff  “up- 
gradeel”  with  monthly  improve¬ 
ment  conferences,  each  designed 
around  a  specific  selling 
problem. 

The  Orlando  (Fla.)  Sentinel 
(Sr  Star  goes  beyond  the  city 
limits  to  get  out  three  “Honored 
City”  wlitions  which  salute  a 
neighlioring  community,  both 
editorially  and  with  linage  from 
business  firms  in  that  commun¬ 
ity.  These  sections  result  in 
20,000  lines  of  addeel  advertising 
each  year,  he  said. 

Pay  For  Cjxrreclion* 

W.  Frank  Aycock  Jr, 
Memphis  (Tenn.)  Commercial 
.Appeal  and  Press-Scimitar,  ei- 
plained  how  those  papers  have 
corrected  the  correction  problem 
1  by  charging  local  advertisers  at 
;  the  rate  of  $7.50  jier  hour 
1  for  composing  room  corrections 
,  after  the  first  30  minutes  given 
•  over  to  revising  first  proofs.  “We 
.  notified  advertisers  in  wTiting 
5  in  advance  of  our  plan  and  have 
'  our  mechanical  superintendent 
.  go  over  the  revisions  with  the 
advertiser  if  there  are  any  ques¬ 
tions  raised  as  to  correction 
costs,”  he  said. 


Matt  E.  Elder,  Tulsa  (Okla.) 
World-Tribune,  explained  the 
value  of  going  to  a  flat  rate  for 
ROP  color  premiums.  Under  the 
new'  plan,  the  World-Tribune 
charges  $200  for  one  color,  $300 
for  two  colors  and  $400  for 
black  and  three  colors.  He  called 
attention  to  the  wide  difference 
in  color  rates  charged  by  many 
papers  and  urged  greater  | 
uniformity. 

“If  we  were  going  to  attract 
more  color  advertisers,  especially 
in  the  national  field,  we  must  get 
more  uniformity  in  ROP  color 
rates,”  said  Mr.  Elder.  “I 
diet  that  NAEA  members  are 
(Continued  on  page  26) 
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The  BIG  Sunday  "book’ 
of  the  middle-west 
now  expanded  and 
in  a  smart,  new  dress 


More  features  for 
top  READERSHIP 


The  new  Sunday  Magazine  now  has  editorial  sec¬ 
tions  in  color  on  beauty,  food,  homemaking,  dec¬ 
orating,  plus  an  expanded  local  coverage  of  people 
and  places  that  make  well-read  news  in  Ohio. 

More  and  more  agencies  are  using  the  Sunday 
Magazine  for  solid  regional  selling  and  pretesting 
important  national  campaigns.  It’s  ideal  for  both 
purposes.  70%  Greater  Cleveland  coverage  plus 
significant  circulation  in  adjacent  coimties  that 
make  up  the  total  Cleveland  market. 

The  high  average  income  per  family  plus  concen¬ 
tration  of  population  gives  the  Cleveland  market 
retail  sales  larger  than  any  one  of  35  entire  states. 
WRITE.  WIRE  OR  PHONE  TODAY  M A  1-4500 


More  Advertising 
Color  availabilities 


Same  top-notch 
Buying  Audience 


RETAIL  SALES  IN  CLEVELAND  AND  ADJACENT  CDUNTIES 


26  ADJACENT 
COUNTIES 
(000) 


CLEVELAND 
CUYAHOGA  COUNTY 
(000) 


TOTAL 

(000) 


COMMODITY 


HERE  IS  THE 
COMPACT  MARKET 
WITH  RETAIL  SALES 
LARGER  THAN  ANY 
ONE  OF  35 
ENTIRE  STATES 


KtprtitnltdbyCrttmtrA  Woodward.  Inc..  New  York.  Chicago.  Detroit,  Atlanta.  San  Francisco.  Los  Angeles.  Member  of  Metro  Sunday  Comics  and  Magtssine  Network. 
Eastern  Resort,  Travel  Representatives  The  Kennedy  Co., 420  Lexington  Ave..N.  Y.- 9801  Collins  Ave.,  Miami  Beach54,  Fla.  *  Source:  Media  Records 


Total  Retail  Sales 

$2,347,689 

$1,977,224 

$4,324,913 

■bi 

Retail  Food 

581,935 

498,319 

1,080.254 

Retail  Drug 

92,487 

59,441 

151,928 

Automotive 

357.776 

368,264 

726.040 

Gas  Stations 

144,966 

161,669 

306,635 

Furniture,  Hsid.  Appliances 

121,723 

86,025 

207,748 

(Source,  Salet  Management  Survey  of  Buying  Power,  May  10,  1900} 

Akron,  Canton  and  Youngstown  Counties  are  not  included 

in  above  sales 

CiMwiaNd  Plain  Oaalaf 

1  - 

Sundciy 

1  •»  »■  mm  Wm*  • 

AD  CAMPAIGNS 

General  Mills  Plans 
New  Product  Barrage 


General  Mills  this  week  an¬ 
nounced  advance  plans  for  four 
separate  promotions  on  as  many 
different  products.  All  four  cam¬ 
paigns  call  for  heavy  use  of 
Sunday  supplements  while  two 
of  them  will  include  ROP  new.s- 
paper  color  ads. 

GM  is  introducing  two  new 
potato  products,  Betty  Crocker 
Quick  Bake  Potato  Boats  with 
sour  cream  sauce,  and  Betty 
Crocker  Quick  Bake  Potato 
Boats  with  creamy  cheese  .sauce, 
into  Dayton,  Ohio,  on  a  test 
market  basis  in  February  (via 
Knox  Reeves). 

Testing  in  Dayton 

Full-page,  four-color  ROP  ads 
will  introduce  Potato  Boats  to 
the  Dayton  test  market  via  the 
Dayton  Daily  Journal  Herald  & 
News  on  Feb.  17  and  the  Sunday 
supplement  section  on  Feb.  19 
with  follow  up  ads  on  a  regular 
schedule.  Local  TV  spots  will 
also  be  used. 

Two  new  Bisquick  products 
to  be  introduced  by  GM  during 


February  are  Buttermilk  Bis¬ 
quick  and  Pre-Measured  Bis¬ 
quick  (via  Knox  Reeves). 

Buttermilk  Bisquick  will  be 
introduced  into  two  test  mar¬ 
kets  —  Dayton  and  Hartford, 
Conn.  —  via  full-page,  four- 
color  ROP  ads  during  the  week 
of  Feb.  9  and  in  Sunday  supple¬ 
ments  on  Feb.  19  and  March  5. 
Followup  ads  will  be  ran  and 
heavy  TV  coverage  will  con¬ 
tinue  throughout  the  four  intro¬ 
ductory  weeks. 

Full-page,  four-color  ads  of 
Pre-Measured  Bisquick  will  ap¬ 
pear  in  Sunday  supplements  in 
the  two  markets  beginning  Feb. 
19.  The  TV  kickoff  campaign 
will  consist  of  20-second  spot 
commercials  during  February. 

Pancake  Promotion 

GM  also  announced  plans  for 
a  “tremendous”  Bisquick  pan¬ 
cake  promotion  (via  Knox 
Reeves).  The  Bisquick  package 
has  been  turned  into  a  “Pan¬ 
cake  House.”  Full-color,  two- 
page  spreads  featuring  recipes 


FASTEST  GROWING 
MARKET  IN 
PENNSYLVANIA 


CHAMBER  OF  COMMERCE 
PILOT  CITY 

Because  of  Erie's  own  program 
of  modernization  and 
development — now  in  full 
swing — the  United  States 
Chamber  of  Commerce  chose 
Erie  as  the  town  best  suited  for 
their  Pilot  City  Program. 
Erie  ...  Pennsylvania's  3rd  city 
and  only  port  on 
the  St.  Lawrence  Seaway 


FOR 
COMPLETE 
COVERAGE  IN 
PENNSYLVANIA'S 

3“ 

QTY 


TheErieTimes 


(evening) 


TheErieNews 


(morning) 


TheErieTimes-News 


(Sunday) 


on  colorful  plates  from  the  Bis¬ 
quick  “Pancake  House”  collec¬ 
tion  will  appear  in  This  Week 
and  independent  supplements  on 
Feb.  12.  Single  page  ads  will 
appear  on  March  5.  TV  cover¬ 
age  during  January,  February, 
March  and  April  will  consist  of 
59  one-minute  commercials  on 
daytime  TV. 

Two  new  exclusive  Angel 
Food  Cake  Mixes  from  Betty 
Crocker  —  Fudge  Swirl  and 
Orange  -  Pineapple  Flavors  — 
are  also  being  introduced  by 
General  Mills  (via  BBDO). 

Four-color,  two-page  spreads 
will  appear  in  Parade,  This 
Week,  Family  Weekly  and  the 
Pacific  and  Texas  editions  of 
American  Weekly  on  Feb.  26. 
Single-page  ads  will  appear  in 
March  issues  of  Ladies’  Home 
Journal  and  McCall’s.  TV  sup¬ 
port  will  be  given  on  Wyatt 
Earp  and  National  Velvet. 

Arm  &  Hammer  Sets 
Feb.  Ad  Schedules 

Introduction  of  the  large  3  lb. 
7  oz.  package  of  Arm  &  Hammer 
Sal  Soda  Concentrated  in  the 
San  Francisco-Oakland  market 
area  is  scheduled  for  the  latter 
part  of  February. 

Newspaper,  radio-TV  (via 
Brooke,  Smith,  French  and  Dor- 
rance)  will  launch  the  large  size 
package,  starting  Feb.  23. 

Addition  of  the  new  market 
will  bring  to  16  the  number  of 
metropolitan  areas  in  which  the 
large  package  is  distributed, 
said  Patrick  F.  Curran,  vice- 
president  in  charge  of  adver¬ 
tising,  Church  &  Dwight  Co., 
Inc.  Sal  Soda  Concentrated  is 
marketed  nationally  in  a  one-lb. 
package. 

Newspaper  color  ads  sched¬ 
uled  for  the  introductory  cam¬ 
paign  include  four-color,  390- 
line  insertions  in  the  Sunday 
supplements  of  the  San  Fran¬ 
cisco  Examiner  and  Oakland 
Tribune.  Black-and-white  ads 
are  scheduled  for  those  news¬ 
papers  as  well  as  for  the  San 
Francisco  Chronicle  and  San 
Francisco  News-Call  Bulletin. 

‘Lucky  Strike’  Record 
Album  Promotion 

Major  Sunday  newspaper 
supplements  throughout  the  U.S. 
will  be  used  by  American  Tobac¬ 
co  Company  to  promote  a  Co¬ 
lumbia  LP  record  album  inspired 
by  the  Lucky  Strike  cigaret  sell- 
:  ing  theme,  “Remember  how 
great  cigarets  used  to  taste? 

I  Luckies  still  do.” 

Promotion  (via  BBDO)  of  the 
album  of  famous  original  re¬ 
cordings  titled  “Remember  How 
Great,”  began  Jan.  17  and  will 
1  continue  through  February  into 
,  March.  The  12"  LP  album  will 


sell  for  $1.00  plus  10  empty 
Lucky  packs. 

In  addition  to  Sunday  supply, 
ments,  the  campaign  will  on 
171  college  newspapers  and  2S 
Negro  market  newspapers. 

Renault  Opens  Record 
Newspaper  (]am]taigii 

Renault,  Inc.  has  launched  its 
“biggest  ever”  newspaper  ad¬ 
vertising  campaign  (via  Need¬ 
ham,  Louis  &  Brorby,  Inc.)  in 
79  major  U.  S.  markets  to  an¬ 
nounce  “the  new  low  price”  of 
the  four-door  Renault  1  fauphinn. 

The  automobile  imjwrter  is 
using  a  total  of  116  daily  new*, 
papers  throughout  the  continen¬ 
tal  U.  S.,  Hawaii,  Ala.ska  and 
Puerto  Rico  in  the  two-wesfc 
campaign. 

The  first  advertisements  in 
the  series  appeared  in  the  na¬ 
tion’s  major  markets  Jan.  20, 
21  and  23.  They  ran  1750-lin*s 
in  the  top  25  markets,  and  1400- 
lines  in  the  next  54  markets  on 
the  schedule.  Starting  late  this 
week,  1200-  and  1000-line  adl 
will  be  used,  with  the  largw 
insertions  again  running  in 
newspapers  in  25  markets. 

Seagram  Feb.  Push 
Set  for  6(M)  Papers 

The  taste  appeal  of  America’s 
favorite  drinks  made  with 
the  nation’s  favorite  whiskey-— 
Seagram’s  7  Crown  Whiskey 
is  highlighted  in  Seagras^ 
Distillers  Company’s  comprehea* 
sive  promotion  for  Fobruaiyj 
(via  Warwick  &  Legler,  Inc.) 

“Great  Drinks  Begin  witk 
America’s  Great  Whiskey”  is 
the  headline  and  theme  of  four- 
color  spreads  and  pages  ia 
leading  magazines,  including 
Life,  Look,  True,  Amerieam 
Legion,  Argosy,  Elks,  Field  i 
Stream,  Sports  Afield  and 
V.  F.  W.,  and  in  advertising  in 
more  than  600  newspapers  in 
540  markets  throughout  the 
country.  In  some  markets  the 
newspaper  advertisement  will  be 
two-color. 

Lysol  Ad  Campaign 
In  Supplements 

The  biggest  advertising  cam¬ 
paign  ever  to  back  a  disinfect¬ 
ant  has  been  set  for  Lysol  Brand 
Disinfectant  for  1961. 

The  three-pronged  schedule 
for  Lysol  as  a  household  clean¬ 
ing  aid,  for  feminine  hygiene 
and  for  special  baby  areas,  will 
make  use  of  network  TV  spots, 
Sunday  newspaper  supplements 
and  a  diversified  list  of  consumer 
magazines.  Supplements  include 
Parade,  This  Week,  First  3 
Markets  and  some  locally  edited 
Sunday  editions  plus  selected 
Negro  newspapers. 
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(X)PLEY  PRODUCTIONS  films  provide  front-row  seats 
for  journalism  and  printing  students,  allowing  them  to  H 
observe  the  latest  mechanical,  engraving  and 
printing  methods  used  in  producing  better  newspapers.  H 

For  your  front- row  seat,  check  the  films  you’re 
interested  in.  All  prints  are  in  color-sound-on-film.  16mm.  h 
and  are  available  without  charge  as  another  part  of  ^ 
The  Copley  Newspapers  active  public  service  to  educators 
and  to  the  newspaper  profession.  (Because  of  the  heavy 
demand  for  our  films,  and  the  increased  costs  of  materials.  H 
we  now  request  film  users  pay  shipping  charges  both  ways.) 

"TRIBUNE  DEADLINE” —  An  encompassing  view  of  the  I 
immensity  and  complexity  of 
the  Evening  Tribune  in  San  Diego.  H 
“FROM  TYPE  TO  PAPER" —  Shows  the  earliest  forms  of 

man’s  written  records . . .  from  stone  age  h 
carvings  to  modern  day  newspaper  presses.  ^ 
"CITY  ROOM" — A  full  day  in  the  City  Room  of 

The  San  Diego  Union.  ■ 
“TOP  COLOR”—  How  a  large  newspaper  plant  handles  color.  ™ 
"CUSSIFIED:  AMERICA’S  MARKET  PLACE"—  The  com-  H 
prehensibility  of  classified  advertising  and  the  technical  | 
procedures  of  a  newspaper’s  classified  department. 

"THE  COPLEY  PRESS”—  An  effective  dramatization  of  the  H 
15  newspapers  comprising  the  Copley  chain.  H 
“THE  MOST  IMPORTANT  CORNER  IN  THE  U.S.A.’’— 
Captures  San  Diego  County’s  varied  industries, 
unlimited  scenic  beauty. 


CURRENTLY  AVAILABLE: 


□  "ROP  Color” 

□  "From  Type  To  Paper” 

□  "City  Room” 

□  "Classified:  America’s 

Market  Place” 


□  "The  Copley  Press” 

□  "The  Most  Important  Corner 

in  The  U.S.A.” 

□  "Tribune  Deadline” 


In  production:  "Star  of  India” 


Your  Name 


School  or  Organization 
Date  Film  Desired-  . 


Zone _ State- 


7776  Ivanhoe,  La  Jolla,  Calif. 
A  division  of  The  Copley  Press 


RETAIL  5LRVEY 


Co-op  Ads  Helping 
Stores  Fight  Giants 


A  group  of  some  400  independ¬ 
ent  hardware  stores  in  the  New 
York  metropolitan  area  is  meet¬ 
ing  success  through  a  coopera¬ 
tive  advertising  program  now  in 
its  third  year. 

The  86-year  old  Masback 
Hardware  Co.,  a  leading  whole¬ 
saler,  organized  the  group  under 
the  name  of  the  Friendly  Ameri¬ 
can  Hardware  &  Housewear 
Stores.  This  year  the  stores’ 
advertising  and  promotion  bud¬ 
get  developed  by  Masback 
amounts  to  $250,000.  It  includes 
contributions  from  participating 
manufacturers  and  licensed  re¬ 
tailers.  It  is  being  placed  by  the 
Wexton  Advertising  Agency 
under  the  direction  of  George 
Gilbert,  vicepresident. 

For  the  first  time,  newspaper 
ads  listing  the  stores  are  being 
bought.  They  consist  of  eight 
full  pages  in  the  New  York 
Sunday  News.  In  addition,  TV 
spot  commercials  are  being 
broadcast  in  the  peak  spring 
and  fall  seasons.  The  program 
also  includes  window  displays, 
distribution  of  500,000  handbills. 


monthly  in-store  promotions, 
traffic-building  give-aways,  mer¬ 
chandising  mats  for  other  tie-in 
newspaper  ads,  an  electric  win¬ 
dow  sign,  and  other  point-of- 
sale  aids. 

When  the  drive  w'as  launched 
Jan.  9,  the  promotion  to  stimu¬ 
late  both  store  and  manufacturer 
activity  was  keyed  by  Mr.  Gil¬ 
bert  to  the  theme  of  “A  Declara¬ 
tion  of  the  Independents.”  Mas¬ 
back  and  Wexton  officials  came 
to  the  opening  dinner  wearing 
tri-comered  hats  of  the  Ameri¬ 
can  Revolution. 

CianiN  of  Retailing 

Pictured  by  Larry  Schwartz, 
Wexton’s  president,  as  the  ad¬ 
versary  of  the  small  independent 
retailer  in  “this  modern-day 
fight  for  economic  independence 
and  survival”  were  the  “giants 
of  retailing,  the  result  of  growth 
and  change  in  a  dynamic  society, 
the  result  of  the  forward  march 
of  marketing,  the  result  of  mass 
merchandising,  of  competition.” 

“It  is,”  Mr.  Schwartz  said. 


“the  discount  house,  the  depart-  to  convert  that  traffic  into 
ment  store,  the  farmer’s  market,  sales?” 
the  highway  store,  the  depart¬ 
ment  store,  the  chain  operation.  Agency  Teehniiiueo 

the  open-on-Sunday  store,-and,  Schwartz  said  Wexton  U 

in  some  instances,  the  super-  worked  out  techniques  to^^J 

”'“Thie  giants  with  their  advertising  poten- 

‘  J  of  new  products  before  ther 

ability  to  buy  dominant  adver-  ^^e  put  on  the  market.  S 

tising,  their  ability  to  buy  mer-  ^f  one  recent  test,  he  said,  W 
chandise  in  tremendous  quanti-  ^  ^ 

ties  and  slash  prices,  their  prime  cooperative  ad  budget  out  of  ^ 
locations  and  their  aggressiv^  hands  of  dealers,  who  had  pW 
ness  have  posed  a  threat  which  advertising  when  and  S 
the  independent  retailer  can  no  j^ey  chose,  and  centralize  itt 
longer  ignore.  ^ 


Would  you  rather  sell 
the  big  ad  contracts  with 
the  same  promotion  dollar? 
Rememher— 

Men  who  control  the  biggest 
ad  schedules 

read  The  Wall  Street  Journal 
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they  chose,  and  centralize  it 


longer  Ignore.  a  coordinated  market-by-markrt 

Like  those  men  of  the  Second  campaign  where  the  ads  fw^ 

Continental  Congress,  the  inde-  _ i  , 

pendent  retaileiJ  must  decide 
whether  to  capitulate  or  fight. 

Today,  the  independent  re-  haven’t  had  a  single  cT 
taller  has  a  tougher  fight  than  ^ 

ever  before  About  one-sixth  of  ^ave  risen  substantially,”  Mr 
all  independent  retailers  go  out  Schwartz  said. 


of  business  every  year,  meaning 


In  another  instance  a  $36,- 


a  complete  turnover  every  six  or  qqo  in  two  cities  paved 
««»vAn  vicars  The  undeniable  -  •  .  . 


way  for  the  marketing  of  a  new 


trend  IS  toward  giantism  mass  ^^ose  sales  rose  to 

merchandising  streamlined  pur-  $40, 000,000  in  two  years.” 
chasing  and  selling.  Sexton  also  developed  a  new 

7  Aaaoia  marketing  approach  for  the 

Borden  Company’s  MarceUe 
Mr.  Schwartz  listed  seven  as-  Cosmetics  by  an  in-store  coop 


sets  possessed  by  independents:  test  in  four  stores,  according  to 
(1)  more  locations;  (2)  the  co-  Mr.  Schwartz, 
operative  program ;  (3)  personal  Mr.  Schwartz  concluded  that 
ownership  of  the  business;  (4)  the  inevitable  trend  for  ind^ 
personal  relationships  with  cus-  pendent  retailers  in  the  month* 
turners;  (5)  expert  ability  of  and  years  ahead  called  for  close 
the  owner;  (6)  convenient  neigh-  relationships  with  wholesalers, 
borhood  locations;  (7)  a  built-in  concentrated  study  of  retail 
demand  for  products.  methods,  cooperative  marketing 

Mr.  Schwartz  called  attention  efforts  like  the  Friendly  Araeri- 
to  the  fact  that  most  adver-  can  Stores, 
tising  agencies  scorned  coopera-  “Independent  retailers  must 
tive  advertising,  but  that  Wex-  cooperate  with  manufacturen 
^  ton  considered  it  “a  vital  ingre-  as  never  before,”  Mr,  Schwarti 
!  dient  of  the  total  marketing  pro-  said,  “and  manufacturers,  in 
grams  we  plan  for  clients,”  turn,  will  devote  more  effort  and 
“Cooperative  advertising  can  money  to  this  local  cooperative 
take  many  forms  to  meet  the  effort  than  ever  before.” 
needs  of  the  manufacturer, 

I  wholesaler  and  retailer,”  Mr.  Retail  Ad  Manager 
,  Schwartz  said.  “The  alert  ad-  ^or  2  Newspapers 
i  vertising  agency  which  develops  ^ 

skills  and  experience  in  this  area  Albany,  N.  Y. 

I  will  be  best  equipped  for  the  Edmund  F.  Stoll  has  been 


Retail  Ad  Manager 


skills  and  experience  in  this  area  Albany,  N.  Y. 

will  be  best  equipped  for  the  Edmund  F.  Stoll  has  been 
increasing  competition  and  com-  named  retail  advertising  man- 


plexity  of  tomorrow’s  marketing, 
1  “The  times  call  for  agency- 


ager  of  the  Albany  Knicker¬ 
bocker  News  and  Albany  Timee- 


I  client  cooperation,  marketing  Union,  both  published  by  the 
ingenuity  and  creative  adver-  Capital  Newspapers  Division  of 
tising  as  never  before.  the  Hearst  Corporation. 

“Why  aren’t  more  progressive  Mr.  Stoll,  display  advertising 
I  wholesalers  like  Masback  work-  manager  of  the  Knickerbocker 
ing  to  link  progressive  retailers  News  under  Gannett  ownershiPi 
I  like  the  Friendly  American  will  have  charge  of  the  open- 
I  Stores  with  manufacturers  who  tional  divisions  of  both  news- 
will  benefit  from  planned  local  papers,  and  supervision  of  the 
promotion  and  selling  of  their  retail  sales  staff, 
product?  Arnold  LeFevre  has  been 

“Why  aren’t  more  agencies  named  chief  photographer  of 
testing  couponed  ads,  newspaper  the  Knickerbocker  News,  to  fiU 
color  and  keyed  commercials  in  the  vacancy  caused  by  the  «■ 
local  markets?  tirement  of  Edward  Driscoll. 

“Why  aren’t  more  manufac-  James  J.  Hart  has  been  named 

turers  offering  to  retailers  or  copydesk  chief,  to  replace  F. 

running  for  them  local  programs  Alan  Craigie,  retired,  and  ^ 
desigrned  to  create  traffic —  ward  J.  Healy  has  been  named 
coupled  with  in-store  programs  assistant  copy  desk  chief. 
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(fan  Jrantisco  Cj)ronide 

is  proud  to  announce  that 
in  the  past  three  years  it  has 
gained  more  daily  circulation 
than  any  other  newspaper 
in  the  United  States. 


( - 

TOTAL  DAILY  CIRCULATION  GAINS  1958, 1959  &  1960 

San  Francisco  Chronicle . 

. Gained  83,659 

Philadelphia  Daily  News . 

. Gained  79,080 

New  York  Times . 

. Gained  73,458 

Los  Angeles  Times . 

. Gained  67,625 

V- 

Source  Based  on  analysis  of  ABC  Publisher's  Sfatemenrs  for  September  30,  1957,  I960,  subject  to  audit 


C-/-Z>  Plans 

(Continued  from  page  17) 


count  of  6% ;  24  like  insertions 
within  26  weeks,  8%;  36  inser¬ 
tions  within  39  weeks,  10% ;  and 
48  insertions  within  52  weeks, 
12%. 

For  600-line  insertions,  the 
discounts  grade  upward  on  2% 
jumps  from  8%  to  14%;  for 
1,000-line  schedules,  the  dis¬ 
counts  range  from  10%  to  16% ; 
while  for  1,500-line  schedules, 
the  range  is  from  12%  to  18%. 
For  full  pages  contracted  for  on 
the  continuity  basis,  the  dis¬ 
counts  range  on  2%  jumps  from 
14%  to  20%. 

Multiple  products  and  corpor¬ 
ate  schedules,  under  the  plan, 
may  be  combined  to  earn  the 
new  rates.  Contracts  must  be 
signed  in  order  to  qualify  for 
the  discounts. 

Announcement  was  also  made 
to  the  effect  that  bulk  space  dis¬ 
counts  will  continue  to  be  3% 
for  5,000  lines;  and  6%  for 
25,000  lines  annually. 

Springfield  Dailies 
Extend  C-I-D  Plan 

Dan  Wheeler,  advertising  di¬ 
rector  of  the  Springfield  (Mo.) 
News  and  Leader-Press,  has  an¬ 
nounced  that  the  News  and 


Leader-Press  extended  their 
Continuity-Impact-Discount  plan 
to  include  brackets  of  1,500  and 
2,464  (full  page)  lines,  effective 
Jan.  1. 

The  original  C-I-D  plan  insti¬ 
tuted  by  the  Springfield  news¬ 
papers  approximately  a  year  ago 
limited  the  minimum  weekly  re¬ 
quirements  to  1,000  lines  with 
discounts  up  to  12%  and  an 
additional  1%  for  overage. 

The  new  brackets  give  as 
much  as  17%  in  discounts  offer¬ 
ing  large  space  advertisers  an 
opportunity  of  using  the  News 
and  Leader-Press  on  a  regular, 
sustaining  basis  while  earning 
discounts  commensurate  with 
their  volume. 

The  decision  was  prompted  by 
the  success  of  C-I-D  over  the 
nearly  full  year  of  operation. 

Full  Color,  Discount 
Schedules  Postetl 

Redding,  Calif. 

A  front  page  winter  picture 
launched  full  color  in  the  Red¬ 
ding  Record-Searchlight  and 
sem'ed  as  a  forerunner  of  full 
color  advertising  availabilities. 

Cary  Guichard,  business  man¬ 
ager,  said  a  588-line  minimum  is 
virtually  the  only  restriction  on 
placing  full  color  copy  in  the 
John  P.  Scripps  Newspaper. 

Recently  the  R-S  eliminated 
all  size  limitations  and  require¬ 


i 
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o 
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is  for  "tally”.  Chalk  one  up 
when  you  remember  that 
Teletype  is  a  registered 
trademark  and  needs 
a  cap  "T" . 


ments  on  spot  color.  The  North¬ 
ern  California  daily  has  been 
publishing  two-color  and  black 
since  installation  of  a  four-unit 
Hoe  two  years  ago. 

Mr.  Guichard  also  announced 
a  frequency-volume  discount  on 
its  national  advertising  rate 
effective  March  1.  The  discount 
ranges  from  6%  for  13  inser¬ 
tions  totalling  10,000  lines  to  16 
for  78  insertions  with  a  60,000- 
line  minimum. 

• 

Fitzgerald  Ad  Agency 
Reassigns  Top  Brass 

In  a  major  reassignment  of 
executive  responsibility,  the 
Fitzgerald  Advertising  Agency 
Inc.  has  announced  six  appoint¬ 
ments  to  new  positions. 

Joseph  L.  Killeen,  a  co¬ 
founder  of  the  agency  in  1926, 
moves  from  the  presidency  to 
the  newly-created  post  of  chair¬ 
man  of  the  board;  Robert  Car- 
ley,  vicepresident  of  the  organ¬ 
ization  since  1956,  succeeds  Mr. 
Killeen  as  president.  Four  new 
executive  positions  were  created. 
Roy  M.  Schwartz  was  named 
executive  vicepresident,  creative 
and  Howard  E.  MacDonald  was 
named  executive  vicepresident, 
operations.  E.  W.  Rector  Woot- 
ten  and  Warren  G.  Posey  were 
named  senior  vicepresidents. 
Other  agency  vicepresidents  are 
Donald  H.  Halsey,  Charles 
Crandall,  Donald  Harris,  Wright 
Nodine  and  C.  A.  Rogers.  Sec¬ 
retary-treasurer  is  L.  R.  O’Pry. 

It  was  also  announced  that 
Joseph  H.  Epstein,  chairman  of 
the  executive  committee  and 
executive  vicepresident,  has  re¬ 
signed  from  the  agency,  effec¬ 
tive  Feb.  28.  He  will  retain  his 
post  as  executive  committee 
chairman  until  that  date,  after 
I  which  the  office  will  be  assumed 
I  by  Mr.  Killeen. 

• 

Shell  Shoots  Ahead 
Of  Airlines  Account 

Miami,  Fla. 

The  58  full  pages  which  Shell 
i  Oil  Co.  has  scheduled  to  run  in 
i  the  Miami  Herald  this  year  will 
;  surpass  the  Eastern  Air  Lines 
account — 40  full  pages  last  year 
— as  No.  1  general  advertiser  in 
the  paper. 

As  part  of  its  merchandising 
program  for  the  oil  company, 
the  Herald’s  advertising  depart¬ 
ment  is  making  available  appli¬ 
cations  for  Shell  credit  cards  to 
all  employees. 

• 

Joins  Media  Dept. 


Norm  Reader  (iets 
Legion  of  Honor 

Norman  Reader,  public  rela¬ 
tions  manager  for  the  North 
Central  American  and  Carih! 
bean  Division  of  Air  France 
has  been  named  a  f  Jievalier  in 
the  Legion  of  Honor,  France’i 
highest  military  and  civilian 
order.  The  announci-ment  wag 
made  in  Washington  by  Herve 
Alphand,  French  Ambassador  to 
the  U.  S.  in  behalf  of  Charles  de 
Gaulle,  President  of  the  French 
Republic. 

The  award  of  the  Legion  of 
Honor  cited  Mr.  Reader’s  out¬ 
standing  contributions  to  the 
cause  of  French-American  rela¬ 
tions  during  the  past  14  yeara 

Mr.  Reader  began  his  career 
in  the  field  of  international  pub¬ 
lic  relations  in  1946  when  he 
joined  the  French  Government 
Tourist  Office.  Since  then  he  hag 
been  active  in  stimulating  ei- 
changes  of  peoples  and  ideag 
between  the  two  countries  as  a 
means  of  promoting  better 
understanding  and  amity. 

Mr.  Reader  has  also  received 
the  French  Republic’s  I’Ordre  du 
Merite  Touristique  and  the 
Lafayette  Medal. 

• 

Schaub  Succeeds 
Beck  as  Ad  Manager 

Philadelphu 

Charles  E.  Schaub  has  bees 
named  national  advertising  man¬ 
ager  of  the  Philadelphia  In¬ 
quirer.  He  will  succeed  Robert 
R.  Beck  who  is  retiring  after  21 
years  with  the  newspaper. 

Mr.  Schaub,  47,  started  with 
the  Inquirer  in  the  merchan¬ 
dising  and  research  department 
in  1938  and  joined  the  national 
advertising  sales  staff  in  1946. 

Mr.  Beck  started  with  the  In¬ 
quirer  as  a  member  of  the  retail 
staff. 

• 

$  Million  for  PR 

A  million-dollar  public  rela¬ 
tions  ad  campaign  designed  to 
restore  consumer  confidence  in 
appliance  dealers  has  been 
scheduled  over  the  next  six 
months  by  the  major  appliance 
division  of  Westinghouse  Elec¬ 
tric  Corp.  The  company  will  use 
key-city  newspaper  ads  and  21 
network  TV  commercials  “to 
pinpoint  the  integrity,  honesty 
and  fair  -  dealing”  that  con¬ 
sumers  can  expect  from  West¬ 
inghouse  dealers. 

Giesen  Retiring 


COR  PO  RATI  ON  •  soB»ioiA«»  o.  Western  Electric  Company  imc. 
Department  54-A,  5555  Touhy  Avenue,  Skokie,  Illinois 


Joseph  T.  Cacciabaudo,  for-  Chicago 

mer  space  salesman  at  the  New  John  W.  Giesen,  manager  of 
York  World-Telegram  &  Sun,  retail  advertising,  Hearst  Ad- 
has  joined  the  media  depart-  vertising  Service,  and  former 
ment  of  Doherty,  Clifford,  Steers  retail  division  manager.  Bureau 
&  Shenfield,  Inc.,  as  assistant  of  Advertising,  ANPA  (1946- 
space  buyer.  51),  is  retiring  March  31. 
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The  reliance  that  the  people  of  Philadelphia  have  in 
The  Evening  and  Sunday  Bulletin  is  the  result  of 
years  of  living  together  and  understanding  each  other. 

The  editorial  integrity  and  independence  of  this 
newspaper  meet  the  standard  set  by  the  fair-minded 
people  who  read  it.  The  Bulletin  and  the  people  of 
Philadelphia  speak  the  same  language. 


What  does  this  mean  to  advertisers?  It  means 
that,  in  the  growing  seven  billion  dollar  Greater 
Philadelphia  market,  your  sales  message  in  The 
Evening  and  Sunday  Bulletin  enjoys  a  unique  and 
extra  “bonus”  . . . 

You  buy  belief  when  you  buy  The  Bulletin! 


THE  PHILADELPHIA  BULLETIN  A  member  of  MILLION  MARKET  NEWSPAPERS.  INC.  Advertising  Offices: 
New  York  17, 529  Fifth  Ave.;  Chicago  1, 333  N.  Michigan  Blvd.;  Detroit  2,  New  Center  Bldg.;  Los  Angeles  5,  3540  Wilshire  Blvd.;  San  Francisco  4,  111  Sutter  St. 

IN  PHILADELPHIA  NEARLY  EVERYBODY  READS  THE  BULLETIN 


Idea  Panel 

(Continued  from  page  18) 

resourceful  enough  to  make  it 
easier  and  more  attractive  for 
advertisers  to  use  ROP  color.” 

Another  panel  dealt  with  how 
newspapers  are  training  sales¬ 
men,  through  screening  and 
recruitment,  such  the  program 
used  by  the  Springfield  (Ill.) 
State  Journal  and  Register. 
Another  approach  is  the  univer¬ 
sity  “advertising  major”  intern¬ 
ship  plan  followed  by  the 
Minneapolis  (Minn.)  Star  and 
Tribune.  At  the  staff  level,  the 
every  Tuesday  morning  “8 
o’clock  sharp”  conference  has 
been  the  vehicle  used  by  the 
Spokane  (Wash.)  Spokesman- 
Review  and  Chronicle.  The  latest 
angle  of  this  weekly  series  is 
what  is  known  as  the  “question 
and  answer  series”  in  which 
salesmen  submit  sales  resist¬ 
ances  most  commonly  encoun¬ 
tered  in  selling  newspaper  ads. 
Group  discussion  develops  strat¬ 
egies  to  be  used  in  combating 
such  resistances. 

Photo-Page  Ads 

Kendall  Somer,  Niles  (Mich.) 
Star,  and  Ralph  Kling,  Dubuque 
(Iowa)  Tele  graph -Herald,  told 


Nation's  6th  largest  city-8th  fast 
est  growing  metropolitan  popula- 
tion-and  also  America’s  most 
compact  major  market!  Half  of 
Maryland's  families  live  within  a 
15-mile  radius  from  the  heart  of 
downtown-roughly  the  ABC  City 
Zone-where  an  estimated  92% 
of  Baltimore-area  retail  sales  are 
made.  Contact  this  compact  buy¬ 
ing  potential  best  with  the  Sun- 
papers.  88%  of  our  daily  circu¬ 
lation  (over  420,000)  and  more 
than  82%  of  our  Sunday  circula¬ 
tion  (over  319,000)  is  in  this  com¬ 
pact  City  Zone. 


National  Representatives: 
Cresmer  &  Woodward— New  York.  San 
Francisco,  Los  Angeles;  Scolaro, 
Meeker  &  Scott— Chicago.  Detroit 
Circulation  Figures: 

ABC  Publisher's  Statement  9/30/60 


how  photo-page  advertising  can 
bring  bread-and-butter  linage 
into  tbe  newspaper.  At  Niles, 
Star  admen  are  trained  to  use 
Speed  Graphic  and  Polaroid 
cameras,  said  Mr.  Somer.  At 
Dubuque,  a  weekly  photo  page, 
featuring  nine  local  firms  each 
week,  has  been  a  revenue 
builder,  according  to  Mr.  Kling. 

The  Telegraph-Herald’s  photo 
ad  page  has  included  a  real 
estate  firm  and  home  builder,  a 
nursery,  a  baby  diaper  service, 
a  taxi  cab  company  with  a  car 
rental  service  and  a  Hammond 
organ  dealer,  who  has  found 
that  pictures  of  local  Hammond 
organ  players  are  the  best  way 
to  sell  organs  in  his  town. 

Laurence  T.  Herman,  Detroit 
(Mich.)  News,  explained  how 
that  paper  has  adapated  the 
Canadian  “hooker  cash-in”  ads 
as  a  means  of  overcoming  the 
limitations  of  vague  “see  it  at 
your  dealer”  copy.  Hooker  cash- 
ins  are  well  preparecl  and  organ¬ 
ized  at  the  News,  he  said,  giving 
every  retailer  an  equal  oppor¬ 
tunity  for  a  uniform  tie-in  ad. 
Dealer  lists  are  handled  through 
the  merchandising  department, 
with  copies  supplied  to  manu¬ 
facturers  using  national  copy. 

Tom  Miller,  Sioux  Falls 
(S.  D.)  Argus-Leader,  explainecl 
how  more  political  linage  can 
be  sold  on  a  newspaper  state¬ 
wide  network  basis.  He  told  how 
newspaper  ads  made  it  possible 
for  an  off-to-a-slow-start  guber¬ 
natorial  candidate  to  win  the 
election.  He  suggested  that  ad 
managers  treat  candidates  like 
any  other  advertiser  and  help 
them  make  the  maximum  use  of 
their  ad  space.  He  urged  the 
forming  of  circulation  networks 
to  assure  widespread  coverage 
and  that  newspapers  “sell  hard” 
to  the  right  people  who  have 
the  money  to  spend  for  political 
advertising. 

Value  of  .Small  .4ds 

Charles  E.  Hoover,  Phoenix 
(Ariz.)  Republic  and  Gazette, 
presented  a  dramatic  story  of 
what  small  retail  ads  (1  to  12 

ROP  color  ‘ 

builds  readership  j 

Editorial  feature  and  ad  pages 
offered  to  newspaper  editors  and 
advertising  executives  without 
subscription  fees  or  fixed  charges. 

High  quality  Sta-Hi  direct-cast¬ 
ing  Colormats  supplied  with  sub¬ 
jects  positioned  to  any  desired 
page  layout.  You  retain  full  con¬ 
trol  of  your  black  page,  since 
Sta-Hi  Colormats  do  not  require 
black  ink.  Colormats  simple  to 
order,  used  by  more  than  2S0 
newspapers  in  U.S.  and  Canada. 

Free  brochure  available  on  letter¬ 
head  request. 

STA-HI  COLOR  SERVICE.  INC. 

1000  South  Pomona  Ave. 

Fullerton,  California 
16  East  52nd  St.  N.  Y.  22,  N.  Y. 


inches)  can  mean  in  terms  of 
linage  when  run  on  a  52-time 
contract.  In  the  course  of  one 
year,  the  Phoenix  papers  run 
96,000  individual  local  ads,  none 
over  12  column  inches,  from 
small  retail  shops  and  service 
stores. 

To  dramatize  the  “golden  nug¬ 
gets”  to  be  mined,  Mr.  Hoover 
brought  to  convention  175  pan¬ 
els,  featuring  over  8,000  small 
ads  clipped  from  the  Phoenix 
papers  in  one  month.  The  dis¬ 
play  required  nearly  100  NAEA 
volunteers  to  parade  through 
the  conv’ention  hall  with  the 
Itanels  of  .small  ads. 


Best  Ad  Ideas 
Voted  by  NAEA 

Chicago 

The  Newspaper  Advertising 
Executives  Association  awarded 
plaques  to  the  winners  of  the 
15  best  advertising  ideas  com¬ 
petition  at  last  week’s  conven¬ 
tion. 

Winners  were  selected  by  bal¬ 
lot  of  the  nearly  1,000  news¬ 
paper  advertising  executives  at¬ 
tending  NAEA’s  86th  conven¬ 
tion.  Nearly  2,500  ads  were  on 
display. 

Some  ads  were  black  and 
white,  others  were  in  color,  with 
the  color  ads  in  much  greater 
abundance  this  year  than  ever 
before. 

The  winners : 

Chronicle  -  Herald,  Augusta, 
Ga.,  Anniversary  Edition; 

News-Post  and  Sunday  Amer¬ 
ican,  Baltimore,  Md.,  Baltimore 
Federal  Savings; 

Dispatch  &  Citizen- Journal, 
Columbus,  Ohio,  Ohio  National 
Bank; 

Courier  Journal  &  Times, 
Louisville,  Ky.,  Kaufman’s 
(men’s  store) ; 

Courier  -  Journal,  Louisville, 
Civil  War  Edition; 

Neivs,  Miami,  Fla.,  Burdines 
(Dept.  Store) ; 

Daily  News,  Philadelphia, 
Pa.,  Newspaper  Promotion; 

Post-Gazette,  Pittsburgh,  Pa., 
Hughes  and  Hatches  Series; 

South  Bay  Daily  Breeze,  Re¬ 
dondo  Beach,  Calif.,  South  Bay 
Center  (shopping  center) ; 

Globe  -  Democrat,  St.  Louis, 
Mo.,  Famous-Barr  ( Dept. 
Store) ; 

Globe-Democrat,  St.  Louis, 
Stix-Bauer  &  Fuller; 

Dispatch,  St.  Paul,  Minn., 
Schmidt  Beer; 

Home  News,  New  Brunswick, 
N.  J.,  McDonalds’  (Drive-In) ; 

Seattle  Times,  Seattle 
(Wash.)  The  Captain’s  Table 
(Restaurant) ; 

Virginian  -  Pilot  &  Ledger- 
Star,  Norfolk,  Va.,  Adv.  Promo- 
1  tion  Ad. 
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Money-Making  Ideas 
Revealed  at  Meeting 

San  ['’ranciscd 

Three  newspaper  uivertijiB* 
executives  presented  their  bcgt 
money-making  ideas  for  ’60  at 
the  January  meeting  of  the 
California  Newspaper  AdvcN 
tising  Executives  -Association 
held  here  last  week. 

They  were  Fred  Hanneman  of 
the  Solano  Republican,  L  G. 
Lohmeyer  of  the  Visalia  Tinu$- 
Delta  and  William  Chilcote  of 
the  Hayward  Review. 

Mr.  Manneman’s  best  promo¬ 
tion  was  one  he  described  as  an 
“A-B-C  Christmas  section  in 
which  32  individual  businesses 
were  included  .  .  .”  The  idea  was 
based  on  the  letters  A-B-C  which 
meant  “A  Bonus  Christmas” 
and  the  cooperating  advertisen 
each  offered  free  prizes. 

Mr.  Chilcote  pointed  out  that 
one  of  the  best  ideas  the  Hay¬ 
ward  Review  had  was  to  con¬ 
tinue  to  expand  their  zoned 
shopping  news  coverage  until  it 
will  be  100,000  by  July  1  cover¬ 
ing  an  area  of  over  30  miles. 

'The  best  idea  from  Visalis 
turned  out  to  be  a  special  12- 
page  “Teen  Times”  tab  section 
that  received  most  favorable 
comments  from  the  audience. 
Mr.  LohjTneyer  said  it  was 
printed  on  green  stock.  Copy 
was  written  and  roughly  edited 
by  the  students  of  the  two  high 
schools  in  Visalia  and  also  car¬ 
ried  news  from  the  four  junior 
highs.  This  was  inserted  with 
every  issue  of  the  paper  once  a 
month.  Some  3,500  additional 
copies  were  distributed  in  the 
schools. 

• 

Color  Ad  Helps  Sell 
1 75  Doz.  Hambui^ers 

Harry’s  Drive-in  Restaurant 
ran  a  full-page,  two-color  ad  in 
the  El  Cajon  (Calif.)  Voflry 
News  of  Jan.  19  to  celebrate  the 
inauguration  of  President  John 
F.  Kennedy.  Special  low-priced 
meals  for  “Republicans  and 
Democrats”  were  featured. 

According  to  Lou  Hammer, 
retail  advertising  manager  of 
the  Valley  News,  who  conceived 
the  idea,  the  restaurant  sold 
more  than  175  dozen  ham¬ 
burgers  by  afternoon,  with  the 
heavy  dinner  hour  yet  to  come. 

• 

Relax  with  Bourbon 

After-sports  relaxation  with 
Brown-Forman  Distillers  Corp.’s 
Early  Times  bourbon  is  the 
theme  of  a  new  full-page,  black- 
and-white  ad  (via  Erwin  Wasey, 
Ruthrauff  &  Ryan)  scheduled 
to  appear  in  more  than  200 
newspapers.  A  four-color  niig- 
azine  counterpart  of  the  news¬ 
paper  ad  is  also  scheduled. 
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Now . .  •  add  the 
Buffalo  Evening  News 

WEEK-END  EDITION 

to  your 

SUNDAY  NEWSPAPER  LIST 

The  Buffalo  Evening  News  Week-End  Edition  provides 
more  Buffalo  area  families  with  week-end  reading  and 
entertainment  than  any  other  medium.  Complete  with 
color  comics^  THIS  WEEK  magazine,  TV  Topics,  news 
and  financial  summaries  and  superb  features.  The  NEWS 
reaches  88%  of  Buffalo  and  suburban  households  (13% 
more  than  the  Sunday  Courier-Express).* 

Delivered  at  dinner-time  Saturday  evening,  it  provides 
more  hours  of  week-end  reading  than  a  Sunday  paper. 

For  complete  week-end  coverage  of  Buffalo  and  suburbs 
. . .  use  the  Buffalo  Evening  News  Week-End  Edition. 


*  fretn  NEWSpowtr,  a  comprchensiv*  Buffalo  area  news¬ 
paper  readership  survey.  For  complete  copy  write  The 
Buffalo  Evening  News,  218  Main  Street,  Buffalo  2,  New 
York,  or  your  nearest  Kelly-Smith  Company  office. 


News 


Buffalo  Evening  News 


Buffalo  Evening  News 


KELLY- SMITH  CO. —  National  Representatives 


WESTERN  NEW  YORK’S  GREAT  NEWSPAPER 


sharply  Superior.. 

i 


Weren’t  these  outstanding  pictures?  We  thought  so.  Hundreds  of  etlitors 
thought  so,  too — as  evidenced  by  their  wide  use  the  day  of  John  F.  Kennedy’s 
inauguration  as  President. 

But  that’s  only  part  of  the  story.  .\P  Wirephoto  coverage  was  sharply  superior 
ALL  THE  WAY — before,  during  and  after  the  big  day  that  protluced  one 
of  the  year’s  major  picture  stories. 

AP  Wirephotos  were  preferred  all  across  the  country  in  newspapers  taking 
more  than  one  picture  service.  The  margins  ranged  variously  from  20  to  3, 
15  to  1,  and  8  to  0  to  2  to  1. 

Day  in  and  day  out,  week  in  and  week  out,  AP  Wirephoto  service  con¬ 
sistently  delivers,  not  just  an  occasional  good  picture,  but  many  gocxl  pictures. 


All  THE  WAY 


In  highly  competitive  New  York,  the  four  morning  newspa}>ers — The  Times, 
Herald  Tribune,  News  and  Mirror — were  checked  on  Thursday,  Friday  (In¬ 
auguration  day),  Saturday  and  Sunday. 

AP  inaugural  pictures  were  preferred  by  MORE  THAN  2  to  I  over  another 
agency’s  pictures. 

There  were  13  AP  Wirephotos  on  page  one-,  only  one  from  the  other  service! 

When  there’s  a  big  story  and  the  chips  are  down,  all  the  shouting  in  the 
world  doesn’t  mean  a  thing.  That’s  when  over-all  performance  is  vital.  AP 
Wirephoto  p)erformance  has  been  consistently  tops  over  the  years.  On  the  big 
stories,  like  the  inauguration,  Wirephoto  performance,  more  often  than  not, 
is  sharply  superior — all  the  way. 


Nothing  outshouts  Quality  and  Integrity 


CLASSIFIED  CLINIC 


Advertisers  Assess 
Paper  in  Minn.  Poll 

By  Daniel  L.  Lionel 

(1AM,  New  York  Herald  Tribune 

The  Mi'nnmpo/is  (Minn.)  Sfar  considered  “excellent”  by  17% 


New  York,  is  Margaret  Cadwell,  y/jp  Supervisttr  Soy*. 
Wilmington  (Del.)  Journal.  ^ 

*  *  ♦  This  is  one  of  a  series  of  tele- 

FKEE  JOB  .AD.S  phone  sales  tips  by  plione  room 

supervisors  of  leading  classified 
When  the  Ohio  State  Employ-  newspapers, 
ment  Service  reported  that  This  week’s  expert  is: 

10.5%  of  the  working  force  in  ■  -  - 

Lake  County  was  unemployed, 

Erwin  Mans  III,  news  editor  of 
the  irc.sf  Lake  County  (Ohio) 

Newn  Herald,  called  in  his  j 
editorial  staff  and  William  Rigo, 

CAM.  Out  of  the  meeting  came 


Tribune  has  come  forth  “good”  by  27%  and  “satisfac-  the  following  series  of  events: 
t  another  in  its  series  of  tory”  by  32%.  Approximatelv  t)n  Tuesday,  January  3rd,  the 


with  another  in  its  series  of  tory”  by  32%.  Approximately  t)n  Tuesday,  January  3rd,  the 
illuminating  surveys  concerning  13%  found  fault  in  this  area —  News  Herald  carried  an  editor- 
classified  advertising.  Where  mainly  employment  agents,  offering  free  Help  Wanted 

former  studies  have  generally  Some  16%  thought  the  paper’s  in  an  effort  to  alleviate  some 

dealt  with  the  habits,  prejudices  ad  writing  tips  could  be  sharper  the  problem, 
and  predilections  of  the  adver-  hut  the  majority  found  them  t)n  Thursday,  January  5th, 
tisers,  this  one  asks  the  helpful.  the  News-Herald  ran  a  full  page 

advertisers  to  turn  the  spotlight  Then,  with  admirable  forth-  institutional  promotion  which 


advertisers  to  turn  the  spotlight  Then  with  •idmiroble  forth  institutional  promotion  which 
on  the  Star  and  Tribune  and  its  rightness,  the  pa^eT  asked  its  ^  of  the  edito- 

«taff.  advertisers,  “In  general,  (par-  rial  and  a  plea  for  the  residents 

This  approach,  according  to  ticularly  during  the  year  1960)  County  to  make 

CAM  Warren  Perry,  “.  .  .  en-  i - a..  .u„  _ _ ,1  themselves  more  aware  of  the 


how  do  you  rate  the  response  to 


MARY  BOUMA 

Phoenix  Republic  and  Gazette 
During  World  War  II, 


abled  our  staff  memlters  to  see  your  Star  and  Tribune  Wssified  Joblef  situation,  reminding  them  During  World  War  II, 
themselves  as  our  advertisers  advertising?”  Only  5.95%  an-  ^  types  of  jobs  they  Phoenix  Newspapers,  Inc. 

see  them — w’hich  is  all  to  the  sw’ered  “unsatisfactory.”  20.75  *”*^bt  make  available  at  their  gambled  on  hiring  sales-ladies 

good.  We  believe,  also,  that  said  “not  too  satisfactory”  with  borne  or  place  of  business,  to  into  a  field  formerly  occupied 

many  of  our  advertisers  appre-  the  remaining  74%  holding  that  ^bese  unemployed.  by  men  in  the  Classifievl  Depart- 

ciated  the  opportunity  to  express  results  ranged  from  “satisfac-  On  Tuesday,  William  Rigo  had  ment.  I  obtained  the  position  as 

themselves  in  this  manner.”  tory”  to  “excellent.”  started  his  classified  girls  solicit-  outside  saleslady  through  an- 


themselves  in  this  manner.” 

Of  the  2,070  contract  adver¬ 
tisers  who  received  the  mail 
questionnaire,  698  (29%)  re¬ 
sponded.  Accounts  serviced  by 


ry”  to  “excellent.”  started  his  classified  girls  solicit-  outside  saleslady  through  an- 

ra  r-orf  ♦  .u  *ng  ads  from  businesses  all  the  swering  a  newspaper  ad.  On 

way  to  downtown  Cleveland,  2o  return  of  the  boys  from  service, 
“star  miL  away.  By  Saturday,  Jana-  I  rutrred  the  contract  cB, 

virorre  rrrtt  fVio  I  r  7th,  Help  Wanted  ads  in  the  phone  room  as  one  of  four  girls. 


the  street  staff  led  in  the  number  fi-nm  i7f/  •  nH  “V  News-Herald  had  increased  During  this  time  I  served  as 

of  respondents,  38%,  compared  fy  ‘nf  seven  times  over  the  number  of  contract  sales  girl  with  super- 

with  telephone  .serviced  accounts,  ,  it  ^  /c  ^jg  precetling  visory  duties.  With  growth  of 

27%.  ^  rtspom  en  s.  Tuesday — the  day  on  which  the  the  department,  I  became  a  full- 

93%  of  those  responding  rated  ^be  nnal  query  concerned  offer  was  made.  A  typical  time  supervisor. 


the  service  rendered  by  the  staff  suggested  improvements  and  response  to  one  of  the  ads  was  My  sales  experience  started 

from  “Satisfactory”  to  “Excel-  ®b<^ited  no  suggestions  from  reported  by  the  local  YMCA.  at  14  years,  selling  shoes  on  coin- 

lent.”  The  majority  checked  the  |’b%.  Other  answ’ers  proposed  Thirty-three  applications  were  mission  basis. 

“Excellent”  column  in  regard  to  *ower  rates,  larger  type,  fewer  received  on  the  morning  follow-  ♦  ♦  ♦ 

“service,”  “general  competence”  ^^'^ors,  better  classification  sys-  afternoon  publication  of  Successful  telephone  selling: 

and  “helpfulness.”  In  the  *^tc.  No  suggestion  of  this  their  ad  for  a  part  time  office  is  dependent  upon  your  team 

matters  of  the  staff’s  use  of  received  more  than  5.8%  of  worker.  hav’ing  a  positive  approach,  im- 


‘creative  imagination”  and  ^be  response. 


‘We  at  the  News  Herald,”  bued  with  the  idea  that  businees 


“understanding  of  your  busi-  CAM  Perry  is  considering  gj^jj  Promotion  Manager  Rou  continue  to  go  where  ap- 

ness,”  the  ratings  in  the  repeating  the  survey  next  year  de  Gravelles,  “feel  that  this  type  preciated.  That  enthusiasm  will 
“excellent”  column  dropped  for  purposes  of  comparison.  nublic  science  activitv  is  one  be  as  contagious  as  ever  and  the 


somewhat  but  the  majority  in 
the  “satisfactory”  to  “excellent” 
still  predominatevl. 

The  Star  &  Tribune’s  promo- 


of  public  service  activity  is  one  be  as  contagious  as  ever  and  the 
of  the  prime  functions  of  a  “®xtra  mile  will  hav'e  no  traffic 


PERSONAL  NOTE 
President  of  the  Northeastern 


tional  efforts  to  woo  readers  to  CAMs  Association,  elected  at 
the  want  ad  section  was  the  group’s  recent  meeting  in 


LOUIS  T.  KLAUDER  and  ASSOCIATES 

CONSULTING  ENGINEERS 

specialists  In  the  design  of 
newspaper  and  similar  type  plants 


‘FAIR  HOUSING’  BILL 


CaaiM  Cturiir  P«t 
fhIMtIskia  Daily  News 
Pamic  HeraU  Nam 
W.  B.  Saunden 


Trentan  Tiact 
Bristol  Daily  Cauriar 
New  Bmaswkk  Haae  News 
Patersas  Evaniof  News 


PHILADELPHIA  NATIONAL  BANK  BUILDING,  PHILADELPHIA  7,  LOewt  3-98B2 


local  newspaper.”  . 

The  following  essentials  in- 

i.ii  I  sure  success  in  telephone  selling: 

‘FAIR  HOUSING  BILL  sincerity  in  sales  approach; 

Harrisbi’RG,  Pa.  knowledge  of  product  (classified 
A  proposed  “Fair  Housing”  media) ;  creation  of  stimulating 
bill  backed  by  the  administration  ideas  and  suggestions;  sales 
of  Gov.  David  L.  Lawrence  pitch  geared  to  assumption  ad- 
would  ban  any  mention  of  vertiser  will  buy;  courtesy  and 
“preference,  limitation,  specifica-  the  all  important  “Thank  You." 
tion  or  discrimination”  in  real  • 

estate  advertising.  Cited  for  Excellence 

The  measure  would  prohibit  TitcsoN  Aril 

discrimination  based  on  race,  Newspapers  Associa- 

color,  religious  creed  ancestry  dailies 

or  national  origin,  in  the  sale  or  weeklies  for  general 

rent  of  real  estate.  exceUence.  They  were:  Arizona 

Opponents  of  the  bill  say  it  Daily  Star,  Tucson  Daily  Citi- 
would  prohibit  the  advertising  ^en.  Mesa  Tribune,  Eloy  Enter- 
of  a  location  near  a  specific  place  /yrise,  Coolidge  Examiner, 
of  worship  or  parochial  school.  Chandler  Arizonan,  Copper  Ba- 
The  state’s  existing  fair  em-  sin  News  and  Brewery  Gul^ 
ployment  practices  law  prohibits  Gazette.  Awards  for  community 
mention  of  age,  race,  creed,  or  service  went  to  the  Tucson  Cin- 
color  in  “help  wanted”  ads.  zen  and  Winslow  Mail. 
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Spokane  Daily  Chronicle 


‘My  Gistomers  G>ine  Not  from 
Metropolitan  Spokane  Alone 
bet  from  the  Total  36'County 
Spokane  Market. 


“Since  Pay  Less  Drug  Store 
was  established  over  28  years 
ago,  95  per  cent  or  more  of  our 
ad  budget  has  been  devoted  to 
newspapers.  And  we  have  had 
substantial  sales  increases  in 
every  succeeding  year  during 
this  period.  This  success  is  large¬ 
ly  due  to  the  fact  that  our  adver¬ 
tisements  in  The  Spokesman-Re¬ 
view  and  Spokane  Daily  Chroni¬ 
cle  sell  merchandise  to  people 
throughout  the  36  counties  of  the 
Spoki^  Market.” 

JOE  o’lAHEY 

PAY  LESS  DRUG  STORE 

SPOKANE,  WASHINGTON 


Joe  O’Larey,  owner  and  nuuiagerof  the 
world’s  largest  self-service  drug  store. 


How  a  Spokane  retailer  Sells  a  market  that's 


Here’s  proof  the  Spo-  These  Spokane  dailies  reach  over  9  out  of  10  fami- 
(  '•*  kane  Market  is  the  one  big  lies  in  Metro  Spokane;  7  out  of  10  families  in  the  24- 

exception  to  the  Metro  County  Retail  Trading  Zone;  approximately  5  out  of  10 
\  area  concept  of  measuring  families  in  the  FULL  36-County  Spokane  Market. 

^  market.  Stimulate  your  business  with  an  advertising  cam- 

onaeoN  idamo  Drug  Store  paign  in  the  Million-Billion  Spokane  Market.  Put  The 

— MB  doubled,  tripled,  even  Spokesman-Review  and  Spokane  Daily  Chronicle  on 
quadrupled  sales  in  just  a  few  years  —  and  principally  your  “A”  schedules, 
because  of  customers  who  live  in  35  counties  outside 
Metropolitan  Spokane! 

Over  1.1  million  people  live  in  this  36-County 
Market.  Their  incxime  exceeds  $2.1  billion  annually. 

They  spend  over  $1.4  billion  at  retail.  The  total  Spo¬ 
kane  Market  is  4  times  as  big  as  Metro  Spokane! 

.\nd  it  can  be  sold  only  from  Spokane  —  with  the 
dailies  Spokane  Market  families  c'onsider  “local”  papers 
—  The  Spokesman-Review  and  Spokane  Daily 
Chronicle. 


Measuring  Only  the  Metro  Area  Misses  the 
Real  Sales  Volume  of  the  Spokane  Market 

.Metropolitan  3S-Coantjr 

Spokane  Spokane  Market 

Population  291,100  1,159,200 

Net  Income  $578,498,000  $2,118,727,000 

Retd  Sales  $379,688,000  $1,428,990,000 

Soorcc:  Sales  Manacement,  “Sorvey  ol  Baying  Power,”  Joly  10.  1960 
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Advertising  Representatives;  Creamer  &  Woodward,  Inc.,  Sunday  Spokesman-Review  carries  Metro  Sunday  comics  and  This  Week  magazine. 


PROMOTION 


Hard  Cover  Gives  PHOMcmo^  pk..pu 

g  A  1  Tfc  •  lished  by  the  Richmond  (Va.)  The  Bangor  (Mr.)  Junior 

I  /\  Cl  rfc  I  fl  Times  Dispatch  and  News  Chamber  of  Commerco  cho.se  the 

AvF  X  ArA  JJA.  Lcodcr  compares  Richmond  with  Bangor  Daily  News’  public  re- 

other  Virginia  newspaper  mar-  lations  director,  CiORDon  H. 

By  George  Wilt  kets,  shows  percentage  of  Clapp,  as  recipient  of  its  annual 

coverage  of  the  Richmond  Distinguished  Service  Award 

There’s  nothing  like  getting  amusing  terms.  For  example:  In  counties  and  total  singling  out  achievements,  in! 

all  the  mileage  you  can  out  of  telling  that  visitors  to  New  "^^spaper  circulation  m  the  eluding  origination  of  the 

that  campaign  of  trade  paper  York  spend  some  $190  million  a  Richmond  market.  Charts  indi-  “Down^t  Classic,”  chairman, 

ads.  After  all,  most  of  the  ads  year  on  sightseeing,  theatres,  maxiinum  radio  ship  of  Bangor’s  12.,th  Anni- 

running  these  days  are  the  result  movies  and  other  places  of  enter-  audience  per  station  during  yersary  celebration  direction  of 
of  considerable  planning,  careful  tainment,  the  book  states  that  P"T.  ^ 

research,  and  the  combined  this  was  enough  to  pay  for  a  >aaximum  per  Box  Derby  in  the  country,  and 

efforts  of  top  creative  teams  of  “lavish  fireworks  display  sus-  television  audience  is  direction  of  the  United  Natiom 

copywriters  and  artists.  tained  for  a  period  of  over  200  coverage,  based  on  nine  Forum. 

With  the  added  ingredients  of  years ;  had  it  started  on  the  day  sur\'eys  with  over  *  *  * 

t3rpography,  engravings  and  of  our  Declaration  of  Independ-  ’  e  ec  ive  ca  s.  Robert  H.  Lampee,  viceprefr 

other  production  expense,  most  ence,  it  would  still  be  going  *  *  *  dent-advertising  of  the  Houston 

campaigns  represent  quite  an  strong.”  SKI  SCHOOL — More  than  (Tex.)  Post  has  announced  the 


(Sorry,  old  boy,  we  celebrated  that  “people  in  the  know  retd 
E&P’s  in  1959!)  the  Globe  and  Mail.” 


PROMOTION  PKOPLE 


By  George  Wilt 


41,000  effective  calls. 


SKI  SCHOOL— More  than 


Robert  H.  Lampee,  viceprefr 
dent-advertising  of  the  Houston 
(Tex.)  Post,  has  announced  the 


investment  in  time,  talent  and  Sandwiched  between  the  ads  4,000  skiing  beginners  have  en-  appointment  of  Arthur  J 
just  plain  money.  And  the  and  research  are  pictures  of  300  rolled  in  the  third  annual  “Learn  Keeney,  formerly  of  the  Contoii 
promotion  manager  who  calls  it  of  the  Trib’s  staff  members,  and  to  Ski  School”  sponsored  by  the  (q.)  Repository,  as  jiromotion 
quits  when  the  plate  is  shipped  reproductions  of  typical  pages  Detroit  (Mich.)  Free  Press,  manager,  and  Edward  A.  Lins- 
just  isn’t  getting  his  money’s  and  sections  of  the  newspaper  Instructions  are  given  at  five  mier  as  assistant.  Mr.  Linsmier 
worth.  Most  promoters  are  well  they  create.  And,  of  course,  some  Detroit  ski  areas.  joined  the  Post  two  years  ago. 

aware  of  this  simple  fact.  excellent  promotion  copy.  *  *  *  *  ♦  * 

The  mailing  of  reprints  of  ads  The  book  was  mailed  to  a  tjr'T'ATT  .pi _ 


joined  the  Post  two  years  ago. 


RETAIL  GROWTH— The  re- 


is  almost  standard  practice,  select  list  of  advertisers  and  nf '  PYnnpo/nn  Martin  Burke,  promotion 

insuring  expanded  exposure  to  prospects.  Additional  copies  i  -..hiopf  nf  a  manager  of  the  Times-Picayune 

the  message,  whether  it’s  death-  were  made  available  to  the  fnlHar  nnhlioLoH  w  tL*.  Publishing  Company  of  New 

less  prose  or  simple  statistical  advertising  sales  staff  for  pin-  Birminaham  tMich  )  Eccentric  Orleans  since  1948,  has  taken 
statement.  point  selling  on  personal  calls.  Fifteen  photos  of  n^  retail  out- 

Another  general  practice  is  As  a  good  example  of  internal  lets  are  featured  in  the  folder,  ^^nager  of  the  ban  Franctseo 
4*110  /4io4‘i*iliii4'i/\*i  f\-f  qoo  _ News-Call  Bulletin.  He  sue- 


statement.  point  selling  on  personal  calls.  photos  of  new  retail  out- 

Another  general  practice  is  As  a  good  example  of  internal  lets  are  featured  in  the  folder,  ^^nager  of  the  ban  Francisco 

the  distribution  of  proofs,  tear-  public  relations,  each  of  the  300  along  with  retail  sales  data  and 

pages  or  reprints  to  space  staffers  pictured  in  the  folio  a  map  pinpointing  the  paper’s  anukew  aai^uf,  now 

salesmen  and  national  represen-  received  a  personal  copy.  circulation  area  promotion  manager  of  the  San 

tatives,  for  use  as  door-openers  According  to  Mr.  Freeman,  •  *  *  Francisco  Examiner. 


promotion  manager  of  the  San 
Francisco  Examiner. 


and  leave-behinds.  Some  news-  the  book  cost  in  the  neighbor-  tffm  POTT  TLa  eopnnH 

papers  post  their  ads  on  bulletin  hood  of  S2  ner  ennv  .  seconu  t._„  rpnpnrmrpv  _  fTnm 

’  ards  in  elevators  or  disnlav  1,1,  i.  j  segment  of  a  survey  JACK  CEDracREEN  from 

ldow«  ‘‘isplay  A  mighty  nice  neighborhood,  newspaper  reading  habits  of  three  years  Airoy  service  ^ter 

‘"deed.  youth  in  Pinellas  County  has  attending  the  University  of  Ore- 

Deluxe  Book  *  *  ♦  been  released  by  the  St.  Peters-  to  pr^otion  department, 

.  ^  JUBILEE— To  dramatize  the  burg  (Fla.)  Times.  The  survey  Portland  (Ore.)  Journal. 

A  re^nt  promotion  by  the  Anniversary  of  the  Sioux  was  made  by  Suncoast  Opinion  *  *  * 

ew  York  Herald  Tribune  ^  ^  Argus-Leader,  Surveys.  George  A.  Waller,  former 


boards,  in  elevators,  or  display 
windows. 


Jack  Cedergreen  —  from 


Deluxe  Book 


Tribune 


A  f  f  A, Argus-Leader,  Surveys.  George  A.  Waller,  former 

emons  ra  es  jus  a  ou  e  Schweikher  had  a  giant.  According  to  the  study,  news-  promotion  manager,  janesvHk 

Ultimate  in  giming  tne  trade  diamond  “built.”  The  papers  (39%)  are  the  major  (Wis.)  Gazette  —  to  assistant 

paper  ad  rose.  r,e  inf/M-wiatinri  nLrtnt  rMonorvoi.  r,f  PfllF- 


*  ■  jewel  measured  approximately  source  of  information  about  adv'ertising  manager  of  Fair- 

The  Trib  ran  a  series  of  10  four  feet  high,  about  four  feet  what’s  going  on  in  the  world,  mont  Foods  Company,  Omaha, 

double-spreads  in  the  trade  press  across  at  its  widest  point,  with  with  television  second  (36%).  *  ♦  * 

(including  E&P)  during  1960,  ^  weight  of  205  pounds.  (That’s  Analysis  of  age,  however,  -r  .  Pitphip  fnrmerlv  as- 

promoting  various  aspects  of  393,600  carats!)  The  artisans  shows  that  newspaper  reader-  • 

the  New  York  market.  Promo-  ^ho  built  the  jumbo  model  ship  increased  with  age  (up  WeTkend  Magazine/pTrsveo- 

tion  Manager  Ed  Freeman  took  studied  real  gems  at  a  local  from  29%  for  the  10-12  age  Montreal  —  to  maiSw 

six  of  these  two-page  ads  jeweler’s  before  beginning  con-  bracket,  to  45%  for  the  16-18  p^nfjve  services  He  will  be 

clean,  handsome  presentations  struction.  The  model  is  in  year  age  group,  with  a  corre-  -ggnonsible  for  creative  services 

fentiiriTior  Hrnmntie  tolooT-anViir* _ i-.-i. _ i- _ i  _ j. _ j.  _ I: _ _ reSpOnSlDie  lOr  Creative  serv 


featuring  dramatic,  telegraphic  perfect  scale,  and  every  facet  is  spending  drop  for  other  media.  ^  ,1  Apnartments  other  than 

copy,  clean  modern  line  art,  and  exact  in  detail,  shape  and  The  454  youths  questioned  read  editorial 

just  scads  of  white  space — and  natural  juxtaposition  to  neigh-  the  daily  paper  an  average  of  '  *  *  * 

put  them  together  in  a  striking  boring  facets.  28  minutes  daily. 

hard  cover,  case-bound  60-page  ^phe  “diamond”  made  its  first  *  *  * 

appearance  at  the  South  Dakota  IN  THE  KNOW— The  Toron-  relations,  Lan^t 

Sixty  pages  to  reprint  six  state  Fair,  atop  the  Argus-  to  GJofee  and  MoiHs  running  a  \  -b tote  Journal,  was 

spreads,  you  ask?  The  answer  Leader’s  exhibit  building.  It  promotion  campaign  headed,  w ^  president  ol 

is  that  the  book,  “What  did  you  then  moved  to  a  display  window  “People  in  the  Know  Read  the  ‘I*®  ^  Associa- 

say  your  size  was?”  did  consider-  in  the  paper’s  lobby.  The  paper  Globe  and  Mail.”  In  a  recent  ad,  Michigan, 

ably  more  than  reprint  six  has  a  dilemma,  it  seems.  Their  the  illustration  featured  a  •  •  * 

promotion  ads.  anniversary  year  is  over.  No  mathematical  equation,  which  Albert  F.  Munroe,  66,  pro¬ 


promotion  ads. 


Albert  F.  Munroe,  66,  pro- 


Thirty  pages  in  the  back,  local  stores  have  enough  space  inadvertently  carried  an  error,  motion  manager  of  the  former 
printed  on  contrasting  gray  text  to  use  the  diamond.  Do  any  of  The  mistake  (a  minus  sign  was  Detroit  Times  from  1928  to 
paper,  present  the  voluminous  our  promoter-readers  have  any  omitted)  was  caught  by  readers  1953,  died  Jan.  21  from  burns 
but  fascinating  research  that  ideas  of  what  Fred  can  do  with  who  called  and  wrote  the  paper,  suffered  in  a  mattress  fire  in  his 
preceded  the  copy,  and  trans-  his  giant  gem?  Anybody  getting  pointing  out  the  error,  and  room.  He  retired  from  the  Times 
lated  into  interesting  and  often  ready  for  a  75th  Anniversary?  completely  justified  the  headline  in  1956. 
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Photographers 
have  a 
wide  choice 


When  a  photographer  picks  a  camera,  lie  has  a 
wide  range  of  models  and  styles  to  choose  from. 
No  one  camera  suits  the  taste  and  requirements 
of  every  photographer.  When  you  choose  a  new 
type  for  your  newspaper.  Intertype  believes  you 
should  also  have  a  choice.  That  is  why  Intertype 
has  developed  its  famous  family  of  legibility  faces 
from  which  you  can  pick  the  face  that  suits  the 
character  and  requirements  of  your  newspaper. 

IF by  not  get  the  whole  story?  Write  today  for 
a  complete  portfolio  of  Intertype  legibility  faces. 
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Intertype  Company  364  Furman  Street,  Brooklyn  1,N.  Y. 

A  DivUion  ot  Harri«-lntertYpe  Corporation 

NEW  YORK,  CHICAGO,  CLEVELAND,  SAN  FRANCISCO,  LOS  ANGELES,  NEW  ORLEANS,  BOSTON 
In  Canada:  Toronto  Type  Foundry  Company  Limited,  Toronto,  Montreal,  Winnipeg,  Vancouver,  Halifax 
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and  Imperial  are  registered  trademarks 


EXISTING 
MILEAGE 
HIGH  TYPE 
ASPHALT 
PAVEMENT 


EXISTING  MILEAGE 
CONCRETE  PAVEMENT 


total  Asphalt  construction  in  the  first  plact! 


Many  millions  in  tax  dollars  would  have  been 
saved  due  to  the  more  economical  construction 
and  lower  maintenance  costs  of  Deep  Strengtk 
Asphalt  pavements. 

Concrete  surfaced  highways  are  actually  dis¬ 
appearing  from  the  records  of  the  U.S. 
Bureau  of  Public  Roads  faster  than  they’re 
being  built.  As  this  graph  shows,  from  1940 
to  1958,  despite  the  fact  that  more  than 
30,000  new  miles  of  concrete  roads  were  cod- 


explanation  :  Figures  represent  total  mileages  of  h# 
type  Asphalt  and  concrete  pavements  built  by  State  HigH- 
way  Departments  on  state  primary  systems;  municipal  *«• 
tensions  to  state  primary  systems  and  secondary  and  locM 
roads  built  by  State  Highway  Departments.  See  U.S.  Bureau 
of  Public  Roads  HIGHWAY  STATISTICS-SUMMARY  TO  1955 
—table  SMB-201  and  tables  SMB-2,  1956  to  1958  inclusive 


ASPHALT  presents  the  case  of- 


The  Disappearin 


Thousands  of  miles  of  expensive  concrete  roads 
have  disappeared  from  view  in  the  last  18  years. 
Most  of  these  roads  have  had  to  be  covered 
over  with  Asphalt  paving  to  restore  a  satis¬ 
factory  level  of  riding  safety  and  comfort. 
How  much  better  it  would  have  been  to  use 


THE  CASE  OF  THE  DISAPPEARING  CONCRETE  HIGHWAYS 


CONCRETE  MILEAGE  BUILT 
(ACCUMULATED  FROM  1940) 


MORE  THAN 
50.000  MILES  OF 
CONCSEH  HIGHWAY 
DISAPPEARED  IN 
lUSTtB  YEARS'. 


DtSAPPEARMS 

COHCICTE 

MUAGE 


SOURCE:  US.  BUREAU  OF  PUBLIC  ROAOS-HIGHWAY  STATISTICS 
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DEEP  STRENGTH 
ASPHALT  PAVEMENT 


structed.  total  concrete  mileage  decreased  by 
over  50,000  miles.  This  is  a  decline  in  con¬ 
crete  mileage  9,000  miles  greater  than  the 
entire  new  Interstate  Highway  System  now 
being  built. 

During  the  same  period,  according  to  the 
Bureau  of  Public  Roads  records,  high  type 
Asphalt-paved  mileage  increased  over  180 
thousand  miles.  And  today,  over  90%  of 
America's  paved  roads  are  Asphalt-surfaced. 

One  of  the  reasons  for  this  is  that  each  year 
the  nation’s  petroleum  industry  invests  over 
4  million  dollars  in  engineering  research  to 
keep  Asphalt  pavement  the  safest,  most  dur¬ 
able,  economical  pavement  available. 

NEW  BOOKLET 

Deep  Strength  Asphalt  pavement  can  mean 
more  miles  of  better  roads  for  your  tax  dol¬ 
lar,  To  get  the  facts,  read  the  new  booklet, 

the  better  way  to  better 

roads.  For  your  free  copy,  write  The 
Asphalt  Institute. 


THIS  IS  AN  EXAMPLE  OF  DEEP  STRENGTH 
ASPHALT  CONSTRUCTION 

Its  laminated,  multi-layer,  heavy-duty  construction  will  out¬ 
last  all  other  types  of  pavement,  even  those  claiming  to  last 
50  years  or  more. 

And  Deep  Strength  Asphalt  construction  has  lower  mainte¬ 
nance  costs.  De-icing  salts  don't  harm  the  surface.  There  are 
no  porous  slabs  to  freeze  and  crumble.  No  sawed-in  or 
built-in  cracks  to  admit  damaging  moisture.  No  brittle  slab 
to  fracture  even  under  the  pounding  of  heaviest  traffic- 
no  lane  joints  to  swerve  your  car. 

A.  1V%*  Asphalt  Surface  Course.  B.  2W  Asphalt  Binder 
Course.  C.  4*  Asphalt  Base  Course.  D.  6*  Subbase  Course 
with  Asphalt  Prime  Coat.  E.  Subgrade  Soil  or  Improved 
Subgrade. 


ASPHALT 

INSTITUTE 


College  Park,  Maryland 


FAIRCHILD 

news 


The  combined  meeting  of  the  Vir¬ 
ginia  Assn,  of  Retail  Qothiers  & 
Furnishers  and  the  Virginia  Men’s 
Apparel  Clubs  at  The  Greenbrier, 
White  Sulphur  Springs,  W.  Va.,  j 
will  be  covered  by  Clara  Hancox,  ' 
College  and  Career  Shop  editor  of  i 
DAILY  NEWS  RECORD,  and  i 
Walter  H.  T.  Raymond,  editor  of  i 
MEN’S  WEAR  Magazine.  Mr.  Ray-  i 
mond  also  will  participate  in  the 
program,  acting  as  moderator  of  a 
panel  discussion  on  Feb.  6  on  the 
subject:  The  Pro  &  Con  of  Sales  ; 
Periods.  1 


Frederick  W.  Dieffenbach  has  joined 
the  advertising  sales  staff  of  SUPER¬ 
MARKET  NEWS.  He  was  formerly 
with  Life  Magazine. 


HOME  FURNISHINGS  DAILY 
next  month  will  publish  the  first 
monthly  study  of  appliance  dealers’ 
sales  and  inventory  figures,  embrac¬ 
ing  over  1,000  stores  throughout  the 
country.  Announcement  of  the  new 
service  was  made  at  the  recent  con¬ 
vention  in  Chicago  of  the  National 
Appliance  and  Radio-TV  Dealers  ] 
Assn,  by  Henry  Zwimer,  Midwest  I 
director  of  Fairchild  Publications,  | 
and  Isadore  Barmash,  editor  of  i 
HOME  FURNISHINGS  DAILY. 
Dun  &  Bradstreet’s  marketing  service 
will  conduct  the  dealer  sampling  ! 
every  month,  and  the  first  report  will 
be  published  Feb.  20. 


Mrs.  Joan  McHale  has  been  ap-  ' 
pointed  to  the  Fairchild  news  bureau  , 
staff  in  Washington,  D.  C.  She  re-  j 
places  Mrs.  Annette  Culler,  who  has  I 
resigned.  i 


Fairchild  Publications  has  added  to 
its  foreign  news  coverage  with  the 
appointment  of  Eva  R.  Saxl  as  news 
correspondent  in  Caracas,  Venezuela. 
Other  new  correspondent  appoint¬ 
ments  include:  Mrs.  Evelyn  C.  Bash,  | 
representing  Fairchild  in  St.  Peters¬ 
burg,  Fla.;  Mrs.  Jean  Begin  in  | 
Sacramento,  Cal.;  Richard  P.  Hro- 
nek  in  Salt  Lake  City,  Utah;  Rene  < 
Pelissier  in  Grand  Rapids,  Mich.;  ! 
James  E.  Richards  in  Wheeling,  , 
W.  Va.;  Qarence  Sheehan  covering  ' 
for  METALWORKING  NEWS  and 
ELECTRONIC  NEWS  in  Youngs¬ 
town,  0. 

FAIRCHILD 
Publications,  Inc.  , 

7  East  12lh  St.,  New  York.  N.  Y.  I 

SaUtakw,  W  ^ 

Doily  Nmm  iKwd,  Woowo',  Wmt  Dotty,  ! 
Hmo.  Fvmtehlos,  Doily,  Sup.iiitorii.1  NnM,  j 
Mmi'i  Wmt,  tMlwMir  ttowv  Dif.cl.itM, 
M.lolwMUno  Nmvi,  ElMtfMik  N.w»,  ImIti, 


Beyerman  Heads 
News  Desk  Team 

Chicago 

Edward  D.  Akers,  news  edi¬ 
tor  of  the  Chicago  Daily  News 
for  15  years,  has  retired. 

He  has  been  succeeded  by 
Frederick  G.  Beyerman,  former 
assistant  news  editor  and  a  16- 
year  news  desk  veteran  who 
heads  a  three-man  around-the- 
clock  team  of  assistant  news  edi¬ 
tors:  George  Cullicott,  Eugene 
V.  Moran  and  Max  Schneider. 
All  have  had  at  least  10  years’ 
experience  on  the  News’  desk. 

Mr.  Akers  joined  the  News 
staff  as  a  copy  reader  in  1923. 
He  came  from  Indiana  Univer¬ 
sity.  He  had  set  his  sights  on 
engineering  but  after  covering 
a  sports  story  and  seeing  it  in 
print,  he  decided  on  journalism. 
He  became  known  as  a  master 
of  type  architecture. 


Lawrence-Faris 

Miss  Kay  Lawrence,  women’s 
feature  editor  in  the  radio  news 
department  of  the  Associated 
Press,  and  Barry  Paris,  inter¬ 
national  editor  of  Hearst  Metro- 
Tone  News,  were  married  Christ¬ 
mas  Day,  it  was  announced  this 
week  by  the  bride’s  parents.  Dr. 
and  Mrs.  Howard  Lawrence  of 
Newtonville,  Mass.  Mr.  Faris 
was  editor-in-chief  of  Interna¬ 
tional  News  Service.  His  first 
wife  died. 

• 

Joins  Bond  Division 


IT  ISN'T  SO — Mary  Jean  Houde, 
women's  news  editor  of  the  Kan¬ 
kakee  (III.)  Journal,  offers  proof 
that  she's  the  exception  to  the 
news  service  feature  which  states 
you  can  ski  800  times  without  a 
bone  fracture.  She  wasn't  even 
close  to  the  800  mark  when  she 
fell  at  Aspen,  Colo,  and  broke  a 
bone  in  her  right  leg. 

UPI  Appointment 


ersonal 


Clyde  U.  Lowemiy,  news  edi¬ 
tor,  Tucson  (Ariz.)  Daily  Citi¬ 
zen  —  to  assistant  r.anagiBf 
editor. 

... 

B.  F.  Middlebrooks,  Tennes¬ 
see  state  manager  for  United 
Press  International  —  to  UPI 
business  representative  for  Vir¬ 
ginia,  with  headquarters  in 
Richmond.  Richard  W.  Hatch, 
Miami  bureau  manager  —  sim- 
ceeds  Mr.  Middlebrook  in  Nash¬ 
ville.  Fred  Parker,  UPI  busi¬ 
ness  representative  for  North 
Carolina  and  Virginia  —  to  de¬ 
vote  full  time  to  North  Carolina. 

*  .  * 

Rick  Tuttle  —  from  Miomi 
(Fla.)  Herald  .staff  writer  to 
chief  of  the  Herald  capital  bu¬ 
reau  in  Tallahassee,  succeeding 
John  L.  Boyles,  now  adminis¬ 
trative  assistant  to  the  chair¬ 
man  of  the  Florida  Industrial 
Commission,  and  director  of  its 
information  services. 

V  *  « 

Paul  Timmons  —  from  city 
editor  to  associate  editor,  Atna- 
rillo  (Tex.)  Globe-News  Pub¬ 
lishing  Company.  Larry  Law¬ 
rence  —  to  city  editor. 

*  *  * 

Jerry  R.  Wallace,  former  as¬ 
sistant  state  editor,  LafayetU 
(Ind.)  Journal  &  Courier  —  to 
night  police  reporter,  Tampa 
(Fla.)  Tribune. 

*  *  * 

Eric  Sandahl,  formerly  man¬ 
aging  editor,  Hn'dflreport  (Ckinn.) 
Sunday  Herald  —  named  pub¬ 
licity  director  for  the  Demo¬ 
cratic  State  Central  Committee 
of  Connecticut,  at  Hartford. 

*  *  * 

Robert  Havel,  copydesk, 
Cleveland  (Ohio)  Plain  Dealer 
—  to  1961  chairman  of  the  Plain 
Dealer  Unit  of  the  Cleveland 
Newspaper  Guild. 

*  *  * 

Jack  Kennon,  former  politi¬ 
cal  and  editorial  writer,  Cleve¬ 
land  (Ohio)  News  —  resigned 
after  13  years  on  the  suburban 
Cleveland  Heights  City  Council 
to  move  to  a  farm  at  Unionville, 
Ohio.  For  some  time,  he  was 
vice-mayor  of  Cleveland  Heights. 
*  «  * 

Robert  M.  Lyon,  Naugatuck 
(Conn.)  Daily  News  —  returns 
to  advertising  staff,  Milford 
(Conn.)  Citizen,  where  he  was 
advertising  manager  in  1951 
and  1962.  His  father,  Augustus 
M.  Lyon,  was  publisher  of  the 
Citizen  from  1937  to  1952. 

*  «  * 

Robert  A.  Pukce  —  frwn 
state  news  editor  to  news  edi¬ 
tor,  Columbia  (S.  C.)  State. 
John  W.  Scott  —  from  copy 
reader  to  chief  of  the  copy  deA 


Robert  H.  Nightlinger,  form¬ 
erly  in  the  community  and  press 
relations  department  of  Olin 
Mathieson  Chemical  Corp.,  has 
joined  the  advertising  and  pro¬ 
motion  staff  of  the  U.  S.  Savings 
Bonds  Division  of  the  Treasury 
Department  in  Washington, 
D.  C. 


Boston 

Philip  M.  Keohane,  31,  man¬ 
ager  of  the  Springfield  bureau 
of  United  Press  International, 
has  been  named  to  succeed  Ken¬ 
neth  Gilmore  as  UPI  division 
representative  with  headquar¬ 
ters  in  Boston.  Mr.  Gilmore  re¬ 
tired.  Mr.  Keohane’s  successor 
will  be  Thomas  A.  Crawford,  Jr., 
28,  a  member  of  the  Boston 
staff. 


^mm  ifQPS" 

FRANK  CLAUSE 

The  fascinating  little  I -column  bowling  feature 
that's  sweeping  the  country  In  newspapers  every¬ 
where.  (Just  launched.)  Written  by  the  famous 
bowling  champion  Frank  Clause  .  .  .  The  bowling 
schoolmaster. 

Wire  for  samples,  rates  and  territories. 

GENERAL  FEATURES  CORPORATION 

250  Park  Ave.,  Naw  York  17.  N.Y.  TEL:  YU  6-7625 
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FAMILY  AFFAIR — At  a  75th  birthday  party  for  Arthur  "Bugs"  Baer, 
King  Features  humor  columnist  and  Banshees  M.C.,  his  daughter,  Atra 
Baer,  pins  a  carnation  in  his  lapel.  Arthur  Baer  Jr.,  of  the  Benton  & 
Bowles  advertising  firm,  is  at  the  left.  Atra  (Mrs.  Nick  Cavataro)  does 
a  column  for  the  New  York  Journal  American.  Her  husband  works  for  AP. 


PRESIDENTIAL  CALLERS — Fred  I.  Archibald,  left,  and  Mrs.  Archibald 
are  pictured  on  a  courtesy  call  to  President  Carlos  P.  Garcia  in  the 
Philippines.  Mr.  Archibald  is  publisher  of  the  Hearst  newspapers  in 
Baltimore. 


IN  WASHINGTON  —  Geoffrey 
Drummond,  30,  specialist  in  gov¬ 
ernment  news  since  1947,  has  been 
assigned  to  cover  Washington 
news  for  the  St.  Petersburg  (Ha.) 
Times.  He  is  the  son  of  Roscoe 
Drummond,  syndicated  New  York 
Herald  Tribune  columnist.  Geof¬ 
frey  was  born  in  London,  studied 
at  the  Pricipia  in  St.  Louis,  the 
University  of  Illinois  and  The  Sor- 


Robert  J.  Bailyn — from  tele¬ 
graph  editor  to  city  editor, 
PontixLc  (Mich.)  Press.  Richard 
Buck,  copy  editor  —  succeeds 
Mr.  Bailyn  as  telegraph  editor. 

*  *  * 

James  Tayoun,  production 
editor  of  the  Army  Times  Pub¬ 
lishing  Company — to  managing 
editor,  Philadelphia  (Pa.)  Ital- 
ian-American  Herald. 

*  *  « 

Larry  Williams,  editor,  Ben¬ 
ton  (Ark.)  Courier — to  Little 
Rock  bureau,  the  Associated 
Press. 

«  «  * 

George  F.  Bartsch — to  news 
editor.  North  Little  Rock  (Ark.) 
Times. 

e  *  e 

Kenneth  J.  Moore,  suburban 
editor.  New  Britain  (Conn.) 
Herald — to  city  desk,  Plainfield 
(N.  J.)  Courier-News. 

*  «  * 

Craig  L.  Basse — to  Florida 
State  editor,  the  Associated 
Press.  Ben  Funk — to  Florida 
sports  editor.  Both  are  attached 
to  the  Miami  bureau. 


bonne  !n  Paris. 

editor  8c  publisher  for  January  28,  1961 


Joseph  Alsop  to  Wed 
Mrs.  Patten  in  Paris 

Mrs.  Susan  Mary  Jay  Patten 
of  Paris,  France,  and  columnist 
Joseph  Alsop  of  Washington  are 
making  plans  for  a  spring  wed¬ 
ding  in  Paris. 

Mrs.  Patten  is  the  widow  of 
William  Patten,  former  U.  S. 
Embassy  attache  in  Paris.  She 
is  the  daughter  of  Mrs.  Peter 
A.  Jay  of  Washington,  D.C.,  and 
Northeast  Harbor,  Me.,  and  the 
late  Mr.  Jay,  and  is  a  descend¬ 
ant  of  John  Jay,  first  chief  jus¬ 
tice  of  the  United  States. 

Mr.  Alsop,  whose  column  is 
distributed  by  the  New  York 
Herald  Tribune  Syndicate,  is  the 
son  of  Mrs.  Frances  Cole  of 
Hartford,  Conn.,  and  the  late 
Joseph  Wright  Alsop,  who  lived 
in  Avon,  Conn. 

• 

Executive  Sports 
Editor  Appointed 

Cincinnati 

Allan  R.  Heim,  31,  who  gradu¬ 
ated  from  Ohio  State  University 
School  of  Journalism  four  years 
ago,  is  the  new  executive  sports 
editor  of  the  Cincinnati  En¬ 
quirer.  Robert  Husted,  69,  with 
the  Enquirer  since  1949  and 
executive  sports  editor  since 
1956,  is  reassigned  as  assistant 
sports  editor. 

Brady  Black,  executive  editor, 
said  Mr.  Heim  would  supervise 
the  department  in  consultation 
with  I^u  Smith,  sports  editor, 
who  devotes  most  of  his  time  to 
columning  and  covering  Cincin¬ 
nati  Reds  games. 

*  «  « 

Leonard  Terry,  advertising 
manager,  Hendersonville  (N.  C.) 
Times-News  —  elected  president 
of  the  Western  North  Carolina 
Press  Association. 

*  *  « 

William  H.  Scarborough,  re¬ 
porter  and  columnist,  Durham 
(N.  C.)  Herald — to  assistant  to 
the  director  of  the  University  of 
North  Carolina  News  Bureau 
at  Chapel  Hill. 


Ronald  J.  Natauno,  former¬ 
ly  mechanical  superintendent 
and  assistant  general  manager — 
named  business  manager  of  the 
Haverhill  (Mass.)  Gazette.  He 
began  working  for  the  paper  in 
1950  in  circulation. 

*  *  * 

George  Diel,  former  execu¬ 
tive  picture  editor,  Portland 
(Ore.)  Journal — to  head  of  pub¬ 
lic  affairs,  Portland  Center,  gen¬ 
eral  extension  division,  Oregon 
State  System  of  Higher  Educa¬ 
tion. 

«  «  * 

J.  Gordon  (Don)  White,  Jr., 
former  reporter,  Trenton  (N.  J.) 
Times  —  to  director  of  public 
relations  and  development,  Mer¬ 
cer  Hospital,  Trenton,  N.  J. 

♦  «  * 

Margie  O’Byrne  —  to  radio¬ 
television  department,  Cleveland 
(Ohio)  Plain  Dealer. 

*  *  * 

Virginia  Fuller,  formerly 
editor  in  charge  of  correspond¬ 
ents,  Klamath  Falls  (Ore.)  Her¬ 
ald  and  News — to  Dow  Chemical 
Co.,  Portland,  Ore. 

• 

Carl  Wise  Retires; 
Wilson  Moves  Up 

Wilmington,  Del. 

Carl  T.  Wise,  associate  editor 
of  the  Wilmington  Evening 
Journal,  retires  from  the  edi¬ 
torial  board  Jan.  27  after  30 
years  of  service  with  the  Wil¬ 
mington  newspapers. 

W.  Emerson  Wilson,  Morning 
News  city  editor,  moves  onto 
the  editorial  board  Jan.  30  and 
Richard  P.  Sanger,  editorial 
page  columnist  for  the  Evening 
Journal,  succeeds  Mr.  Wilson  as 
Morning  News  city  editor. 

Mr.  Wise  began  his  newspa¬ 
per  career  in  1930  as  a  copy 
reader  on  the  Morning  News. 
He  was  named  city  editor  three 
years  later  and  served  in  that 
capacity  for  10  years  when  he 
was  appointed  news  editor  of  the 
Joumal-Every  Evening.  Since 
December,  1954,  he  has  been  an 
associate  editor  of  the  News- 
Journal  papers. 


New  Frontiers  of  Wit 
and  Satire 

POTOMAC  FEVER 

By  Fletcher  Knebel 

As  WasMagtos  bastlas  wM  aaw  thlagt,  aaw  paopla,  aad  aaw  Maos, 
yoa  woald  aipaet  POTOMAC  FEVER  to  ba  at  a  aaw  high  la  variaty  aad 
haaior  os  Ftatch  shoots  hb  doUy  paragraphs  at  aaw  targats.  Aad  yoo'ro 
so  righti  Lot  vs  show  yoa  by  soadiag  sooiplas. 

THE  REGISTER  AND  TRIBUNE  SYNDICATE 
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Press  Club  Awards 
Plaques  and  Checks 

Indianapolis 

The  Indianapolis  Press  Club 
has  awarded  nine  prizes  in  its 
annual  competition.  Plaques  and 
$100  checks  went  to: 

Edward  H.  Frank,  Star, 
series  of  news  stories;  Ted 
Knap,  Times,  single  news  story; 
Don  Baker,  Times,  feature; 
Richard  D.  Peters,  Times,  edi¬ 
torial;  Jimmie  Angelopolous, 
Time.s,  single  sports  story; 
Larry  Stoddard,  Associated 
Press,  photo. 

Bob  Corya,  Neu's,  won  two 
$25  awards  for  headline  writ¬ 
ing.  Single  $25  awards  for  head¬ 
lines  went  to  Dan  Berger  and 
Emerson  Torrey,  both  of  the 
Times. 

• 

Frank  J.  Doherty  Jr.  — 
from  UPI  Albany  bureau  to 
Gov.  Nelson  Rockefeller’s  staff 
as  assistant  press  secretarj'. 

*  *  * 

John  P.  Longtin  —  pro¬ 
moted  to  retail  advertising  man¬ 
ager  of  the  Utica  (N.  Y.)  Press 
and  Observer-Dispatch.  He  be¬ 
gan  working  for  the  papers  as 
a  dispatch  runner  in  1937.  He 
takes  over  the  duties  of  Eugene 
M.  SouRLA,  former  adv'ertising 
director. 

♦  ♦  ♦ 

Henry  H.  Schulte  Jr. — from 
managing  editor.  Savannah 
(Ga.)  Morning  News  to  execu¬ 
tive  editor  of  the  Savannah 
News-Press,  filling  a  vacancy 
created  by  the  resignation  of 
Creed  C.  Black,  now  executive 
editor  of  the  Wilmington  (Del.) 
News-Journal.  Mr.  Schulte  went 
to  Savannah  in  1959  from  the 
Nashville  Tennessean  where  he 
was  Sunday  editor. 

*  *  * 

Chester  E.  Downing,  tele¬ 
graph  editor,  Detroit  (Mich.) 
Times — to  copydesk,  Cleveland 
(Ohio)  Plain  Dealer. 


AUSTRALIA'S 

Expanding  Wealth 
Offers  Opportunities 


invMtIgate  the  developments 
that  are  taking  place  —  In¬ 
creased  population,  Industrial 
development,  high  standard 
of  living,  and  the  mounting 
succeseee  of  over  800  U.  S. 
companies  that  are  operating 
and  have  $500,000,000  invested 
In  Australia, 

Te  keep  in  touch  with  markstinq, 
advartiilng,  publishing  and  graphic 
arts  in  Australia  read 


mSPAPERNEWS 


FmhiUhmd  fertmigktiy 

Aaaael  Subscription  to  U.  S.  $8 
1$  Mesytton  St.,  Sydaey,  Aastrolia 


FOR  REALTY — Three  newspaper  reel  estate  editors  discuss  entries  in 
the  PR  contest  of  the  Society  of  Industrial  Realtors.  Left  to  right,  they 
are:  Daniel  O'Leary,  Philadelphia  Bulletin;  David  E.  Bollinger  Jr.,  Pitts¬ 
burgh  Press;  and  Oscar  B.  Teller,  Philadelphia  Inquirer.  The  award  went 
to  sir's  Philadelphia  Chapter. 


Poor  Richard  Medal 
For  Wm.  S.  Vaughn 

Philadelphia 

William  S.  Vaughn,  president 
of  Eastman  Kodak  Clompany, 
received  the  Poor  Richard  Club’s 
Gold  Medal  of  Achievement  here 
Jan.  17  in  Printing  week  cere¬ 
monies. 

Howard  C.  Story  of  Story, 
Brooks  &  Finley,  Inc.  reported 
the  collection  of  $10,000  by  a 
special  committee  to  perpetuate 
the  lighting  of  the  spire  of 
Christ  Church,  where  Benjamin 
Franklin  worshipped.  The  arc 
lights  beam  across  the  Benja¬ 
min  Franklin  Bridge. 

• 

James  A.  Oastler,  Montreal 
(Que.)  Star  —  new  president, 
Ottawa  Parliamentary  press 
gallery.  He  succeeds  Britce  Mac¬ 
Donald,  Toronto  (Ont.)  Star. 
*  *  * 

David  W.  Marriott,  Tarry- 
town  (N.  Y.)  Daily  News — to 
display  advertising  department, 
Antioch  (Calif.)  Daily  Ledger. 

*  *  * 

Henry  E.  Drafahl,  produc¬ 
tion  manager  since  December 
1959  —  now  vicepresident  for 
production  of  the  Cincinnati 
'  (O.)  Enquirer. 
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Ben  Merson,  former  news¬ 
paperman — from  senior  editor 
of  Coronet  Magazine  to  assist¬ 
ant  to  the  president  in  charge  of 
editorial.  True  Story  Women’s 
Group,  Macfadden  Publications 
Inc. 

*  *  * 

.Iacqiies  Delisle,  Montreal 
La  Presse  —  new  president  of 
Montreal  (Que.)  City  Hall 
Press  Gallery. 

♦  *  * 

Charles  Houser,  formerly  of 
UPI’s  Paris  bureau  —  to  swing 
desk  man,  Charlotte  (N.  C.) 
Observer. 

♦  ♦  ♦ 

Lloyd  Davis  Lukens,  Bethle¬ 
hem.  (Pa.)  Globe-Times  editorial 
staff  —  to  news  editor. 

*  «  * 

Bob  Leonard,  formerly  city 
editor,  Santa  Monica  (Calif.) 
Evening  Outlook — to  news  edi¬ 
tor,  Hollywood  (Calif.)  Valley 
Citizen-News  and  Valley  Ad¬ 
vertiser.  Jack  Lucas  Jr. — from 
national  advertising  manager  to 
advertising  manager,  Citizen- 
News  and  Advertiser. 

*  *  * 

Nicholas  J.  Mahoney  Jr.  — 
returned  to  E.  Anthony  &  Sons, 
Inc.,  publisher  of  the  New  Bed¬ 
ford  (Mass.)  Standard  -  Times 
and  Cape  Cod  Standard-Times, 
as  assistant  to  the  president  and 
publisher  in  business  matters. 
He  recently  sold  weeklies  he  was 
publishing  in  New  Hampshire. 

*  *  4: 

Harold  G.  Sugg  —  advanced 
to  vicepresident  and  assistant 
publisher,  Norfolk  (Va.)  Vir¬ 
ginian-Pilot  and  Ledger-Star. 
He  was  first  a  reporter  on  the 
Virginian-Pilot  and  became  as¬ 
sociate  editor,  then  assistant  to 
the  publisher  in  1957. 

*  *  * 

Vern  Miller,  editor  and 
manager,  Fallon  (Nev.)  Eagle- 
Standard  —  resigned.  Julius 
Vestergaard,  managing  editor 
—  assumed  Mr.  Miller’s  duties. 


Obituary 

George  B.  Dolliter; 
Eflitor,  Arts  Critic 

Battle  Cri-t.k,  Mich. 

George  B.  Dolliver,  a  former 
editor  who  roundeii  out  his 
career  as  a  theater,  art  and 
music  critic,  died  Jan.  18  at  the 
age  of  80. 

A  native  of  Battle  Creek, 
Mr.  Dolliver  entered  newspaper 
work  at  the  age  of  15  as  a  re¬ 
porter  for  the  Battle  Creek 
.Moon  and  later  became  editor 
of  the  paper.  In  1915,  the  .Tfoon 
and  the  Battle  Creek  Journal 
were  consolidated  into  the  Moon- 
Joumal  and  Mr.  Dolliver  be¬ 
came  editor  and  publi.sher. 

In  1940,  with  the  consolida¬ 
tion  of  the  Moon-Journal  into 
the  Enquirer  and  News,  Mr. 
Dolliver  continued  in  executive 
and  editorial  capacities. 

Until  a  few  months  ago  he 
contributed  a  Sunday  column 
titled  “Music  and  Art  with  a 
Local  Angle.’’  He  had  studied 
music  in  Paris. 

• 

To.mmy  Rae,  79,  veteran  race 
track  handicapper  of  the  Son 
Francisco  (Calif.)  News-Call 
Bulletin;  Jan.  15. 

*  *  « 

J.  W.  Noell,  99,  co-owner  and 
editor  emeritus  of  the  Roxboro 
(N.  C.)  Courier-Times,  a  semi¬ 
weekly  which  he  edited  for  near¬ 
ly  75  years,  and  until  recently 
the  oldest  active  newspaper  edi¬ 
tor  in  the  country;  Jan.  16. 

«  *  « 

Arba  j.  Irvin,  81,  formerly 
vicepresident  of  Cresmer  & 
Woodward,  Inc.,  newspaper  rep¬ 
resentatives,  Jan.  17,  in  Evan¬ 
ston,  Ill.  Mr.  Irvnn  was  with  the 
C&W  organization  for  25  years 
before  his  retirement  in  1954. 
He  was  a  former  president  of 
the  Chicago  Chapter,  American 
Association  of  Newspaper  Rep¬ 
resentatives  and  while  on  a 
leave  of  absence  from  1926  to 
1928,  he  was  business  manager 
of  the  Tulsa  (Okla.)  Tribune. 
*  *  * 

Harry  Sherman,  68,  mechan¬ 
ical  superintendent,  Allentown 
(Pa.)  Call-Chronicle  Newspa¬ 
pers;  Jan.  18.  He  was  employed 
by  the  Call-Chronicle  for  nearly 
40  years. 

*  *  « 

Fred  Norris,  68,  retired  news¬ 
paperman,  Ashland  (Ky.)  Daily 
Independent;  Jan.  3. 

«  *  * 

Frank  H.  Smith,  reporter 
for  the  Plattsmouth  (Neb.) 
Journal  for  56  years;  Jan.  19. 

*  *  * 

Reginald  T.  Albee,  58,  city 
■  editor,  Newport  (Vt.)  Daily  Ex¬ 
press  since  1946;  Jan.  21. 
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The  Detroit  News  SETS  NEW 
U.S.  CIRCULATION  MARK! 

The  Detroit  News  has  submitted  to  ABC  an  interim  circulation  report, 
subject  to  audit,  for  the  period  of  October  1  to  December  31,  1960.  This 
report  shows  the  The  Detroit  News  average  daily  paid  circulation 
from  November  7  to  Dec.  31,  1960— the  period  after  the  Detroit  Times 
ceased  publication— is  the  highest  of  any  evening  newspaper  in  the  nation. 

737,415  weekdays 
933,339  Sunday 

This  represents  a  gain  of  255,031  weekdays  and  285,893  Sundays 
over  ABC  figures  for  six  months  ending  September  30,  1960. 

The  News  coverage  of  metropolitan  Detroit  is  now  65%  Aveekdays 
and  72%  Sunday — a  saturation  coverage  never  before  offered  by 
any  new^spaper  in  the  top  five  metropolitan  markets!  And  De¬ 
troit  News  advertisers  get  it  at  the  lowest  milline  advertising  rate 
available  in  any  other  of  the  nation’s  five  largest  markets — $1.90 
weekdays;  $1.66  Sunday. 

Today  in  Detroit,  ALL  YOU  NEED  IS  THE  NEWS! 

The  Detroit  News 

INCLUDING  BtSr  ftATURtS  FROM 
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The  Weekly  Editor 


By  Rick  Friedman 


NATIONAL  AD  RE.4DERSHIP  and  illustrations  were  not  neces- 


viewing;  4  hours  were  spent  in 
reading  newspapers;  3%  hours 
on  periodicals.  A  little  over  50% 
reported  reading  books,  and  they 
devoted  5  hours  weekly  on  the 
average  to  this. 

One  of  11  radio  stations 
serving  the  area  had  regular  or 
“sometimes”  listenership  of 
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THURSDATA 


. . . 


NEW  JOB  —  Weekly  News- 
papers  of  Arizona  has  named 
George  W.  Benson  as  sales  di. 
rector.  He  was  advertising  man- 


XT  I  j  *  sarily  an  assurance  of  reader-  study  homes  regu-  palmer  Manufacturin* 

National  advertisers  are  not  „u;„  ^v..  u— j  larlv  or  sometimes.  The  two 


„  .,  j  u-  •  1  either.  Of  the  10  best  read  or 

advertisements,  three  had  other  TV  stations  reached  37 
neither  size  nor  illustrative  de-  14%  respectively, 

vices  to  create  attention.  Located  midway  between  Ed- 

National  advertising  in  this  oionton  and  Calgary,  this  La- 
issue  did  not  do  nearly  as  well  as  oombe  area  sample  reported 

local  advertising.  Only  one  na-  coverage  by  one  daily,  and  of  Arizona  was  organ 

tional  advertisement  was  among  or  less  by  each  of  three  ; — j  mcA 


lies  they  could  attain  if  they 
tailored  their  advertisements  to 
weekly  audience  demands. 

This  was  the  key  conclusion 
drawn  from  a  recently  completed 
comprehensive  readership  study 
sponsored  by  the  Canadian 
Weekly  Newspaper  Association. 
The  study,  second  of  its  kind, 
was  done  in  a  rural  market  of 
Western  Canada,  and  surveyed 
readers  of  the  Lacombe  (Alta.) 
Globe.  (Another  study  in  an 
urban  market  of  Eastern  Can¬ 
ada  was  made  in  1956.) 

Some  of  the  other  findings 
were:  The  Canadian  weekly 
stood  unmoved  by  television;  it 
was  irreplaceable  in  its  market; 
it  was  read  with  a  thoroughness 
not  accorded  any  other  media. 

The  Lacombe  study  polled  269 
subscribers,  a  random  sample 
representing  13%  of  all  sub- 


Corporation  of  Phoenix  since 
1948.  Mr.  Benson  came  to  Phoe¬ 
nix  in  1944  as  art  director  for  a 
local  advertising  agency  after 
15  years  with  the  New  York 
Herald  Tribune.  Weekly  News- 


others.  The  average  respondent 


ized  in  May  of  1960  to  offer,  a 


one -order,  one -bill,  one -check 


the  top  25  in  readership. 

It  was  25th.  rr  sometimes,  advertisers 

Of  the  top  10  advertisements  Globe  and  one  other  news-  weeklies. 


using 


only  one  had  any  national  con 
tent — a  national  insert  on  a  co 
operative  basis. 

Of  those  who  noted  the  adver¬ 
tisements,  about  half  read  them. 


CITY  JOB— Julian  Wise,  edi¬ 
tor  of  the  Ocean  Beach  (Calif.) 
Peninsula  News,  has  been  named 


paper  (daily  or  weekly) ;  2.6 
farm  publications  (13  circulated 
in  the  area) ;  3.7  magazines;  and 
at  least  one  other  periodical. 

Just  under  90%  believed  all 
By  comparison  the  20  national  most  of  what  they  read  in  an  assistant  to  the  San  Diego, 
advertisements  had  a  notation  Lacombe  Globe  advertisements;  Calif.,  city  manager  for  public 
of  29.5%  of  all  respondents.  But  did  not  believe  much  of  information,  an  $825-a-month 

only  about  one  in  three  of  those  advertising  content, 
who  noted  a  national  advertise-  Respondents  were  interro- 
mpTit  roar!  it  gated  on  each  of  80  display  ad¬ 

vertisements,  14  professional 
directory  cards,  each  category 


Cover  to  Cover 


.  ,  of  classified  advertising,  and  114 
Findings  in  the  19o6  study  editorial  items 
scribers  in“  the  trading  area,  were  confirmed— the  weekly  was 
They  were  queried  on  every  item  foad  “cover-to-cover”  with  ev^en  • 

in  the  issue  of  March  17,  1960.  the  smallest  filler  item  getting  rjr.  From  NFA 
The  relative  influence  of  each  some  attention  from  a  measur-  x-iuiu 


post.  Mr.  Wise,  25,  editor  of  the 
News  since  1958,  formerly 
worked  on  two  New  Mexico 
weeklies,  the  Grants  Beacon  and 
the  Farmington  Basin  Spokes¬ 
man. 


competitive  medium  was  also  ^hle  part  of  the  sample, 
studied  with  a  detailed  question-  No  page  appeared  to  be  on 
naire  completed  by  295  respond-  singular  interest  to  one  sex  to 
ents.  the  exclusion  of  the  other.  As 

The  study  was  planned  and  many  women  turned  to  the 
analyzed  by  Ray  Silver,  Public  sports  page  as  did  men.  About 


Serving  in  Congress 


Washington 
Three  members  of  the  Na¬ 
tional  Editorial  Association  are 
serving  in  the  87th  Congress. 
One  is  Rep.  Charles  A. 


PRESIDENT’S  JOB— Leslie 
Campbell,  publisher  of  the  Cast- 
legar  News,  has  been  elected 
president,  British  Columbia  di¬ 
vision,  Canadian  Weekly  News¬ 
papers’  Association. 


.MOVING  JOB  —  The  Lit¬ 
tle  Rock  (Ark.)  Conway  Log 


Relations  firm  of  Toronto;  the  the  same  proportion  of  men  and  ^gsher,  (R-Ohio),  publisher  of  Cabin  Democrat  will  soon  oc- 
field  work  and  sample  prepara-  women  read  the  editorial  page,  Oberlin  News-Tribune.  As  cupy  larger  quarters  with  the 
tion  were  under  the  direction  of  Ihf  I®  best  read  an  Ohio  state  senator  he  took  a  business  and  editorial  offices 

Dr.  Gordon  Hirabayashi,  Uni-  editorial  items,  it  was  noted  that  leading  part  in  the  enactment  of  moving  into  an  adjacent  build- 
versity  of  Alberta  Sociology  De-  the  best  read  story  was  just  meetings”  laws,  the  right-  ing. 

partment;  and  some  80  psychol-  below  the  fold;  the  second  best  to-advertise  statute,  and  the  re-  *  *  ♦ 

ogy  students  at  the  University  stc^’  was  back  on  Rage  ^  movie  censorship.  PRESS  CLUB  JOB  _  Al- 

of  Alberta  did  the  field  work.  Five;  of  the  next  three  ^t  He  joins  two  other  newcomers  bert  Cangi  publisher  of  week- 

to  Capital  Hill,  Rep.  John  R.  ife?  Tn  ^Xn  and"  Birl 


Take  a  Good  Look 


According  to  the  survey,  where 
the  advertiser  spoke  the  weekly 
reader’s  language  and  terms  of  manner  as 
interest,  he  got  attention.  When  heading 
he  did  not  he  did  not  get  reader 
response. 

The  report  noted  that  adver¬ 
tising  readership  ran  as  71% 


notices  which  even  every  second 
male  reader  read. 

The  conclusion  was  that  week¬ 
lies  were  not  read  in  the  same 
dailies,  and  that 


Ashbrook  (R-Ohio),  publisher  Counties,  N.  J.,  will  be  installed 
of  the  Johnstown  Independent,  as  president  of  the  Hudson 
and  Rep.  Paul  Findley  (R-Ill.),  County  Press  Club  at  the  an- 
publisher  of  the  Pittsfield  Pike  nual  installation  and  awards 
County  Republican  and  Griggs-  dinner  Feb.  4.  This  makes  the 
prominemre  or  page  Independent  Press.  second  time  a  publisher  has 

^  Another  newcomer  with  a  headed  the  club.  J.  Albert  Dear, 
AlS  newspaper  background  serving  former  publisher  of  the  daily 

Also,  that  behind  the  front  ^.^0  Congress  is  Rep.  Robert  Jersey  City  Jersey  Journal,  was 
page,  each  page  is  seemingly  q  Stephens  (D-Ga.),  general  the  first.  Selections  of  the  win¬ 


ners  for  the  best  news  stories 
and  pictures  of  the  year  will  be 
announced  at  the  dinner. 


“noted”  and  51%  “read”  for  all  exposed  with  equal  opportunity,  counsel  for  the  Georgia  Press 
subscribers,  and  that  a  dozen  Size  or  prominence  was  not  Association, 

of  the  80  display  advertisements  necessarily  a  readership  factor 

got  better  than  25%  readership  of  either  editorial  items  or  ad- 

among  both  men  and  women.  vertisements.  Where  the  item  The  LeRov  Tvsons 

None  of  these  were  national  warranted,  it  got  good  reader-  „  A  L  W  H 

advertisements.  ship.  But  national  advertisers  Arkansas  weekly 

Page,  prominence  on  the  page  apparently  were  not  putting  con-  Eudora,  Ark. 

and  size  of  advertisement  were  tent  in  their  advertisements  to  Mr.  and  Mrs.  LeRoy  Tyson 

not  necessarily  major  factors  in  Ihe  potential  interest  of  have  bought  the  weekly  Dermott  will  be  open  Tuesday,  Wednes- 

advertising  readership.  While  these  readers.  News  from  F.  N.  Carnahan  day  and  Thursday  only.  Open- 

the  biggest  advertisements  were  From  the  questionnaires,  it  of  this  city.  Mr.  Tyson  was  ing  hours  will  be  10  a.m.  and 
well  up  in  the  best  read  adver-  was  shown  that  the  295  respond-  formerly  editor  and  business  closing  hours  be  “when  work  is 
tisements,  several  of  the  leading  ents  averaged  3%  hours  daily  manager  of  the  Augusta  Advo-  done.”  The  Times  was  first 
ones  were  relatively  small  ads.  exposed  to  radio;  225  with  TV  cate,  which  also  employed  his  newspaper  in  Oregon  to  be  pub* 
Typography,  format,  layout,  sets  spend  3%  hours  daily  in  wife  as  society  editor.  lished  by  offset  lithography. 
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SHORTER  JOB  —  The  Rogue 
River  (Ore.)  Times  has  gone  on 
a  four-day  work  week.  It  an¬ 
nounced  that  the  Times  office 
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PHOTOGRAPHY 


6,017  Pics 


Studied;  Impressive  Contest 


By  Bob  Warner 

Recently  we  obsen’ed  the  pre¬ 
liminary  judping  of  pictures  for 
the  18th  Annual  News  Pictures 
of  the  Year  Competition  and 
Exhibition,  at  the  University  of 
Missouri.  Jointly  sponsored  by 
the  University,  Encyclopaedia 
Britannica  and  the  National 
Press  Photographers  Associa¬ 
tion,  the  contest  is  the  largest 
of  its  kind  and  offers  some  of 
the  most  coveted  awards  in  pho¬ 
tojournalism. 

This  year  the  screening  in¬ 
volved  6,017  news  photographs 
—  entered  in  the  competition 
by  .">46  photographers  on  246 
publications.  It  required  three 
days  of  picture-v’iewing  on  the 
part  of  six  judges  or  screeners. 

In  a  large  room  of  the  Uni¬ 
versity’s  Student  Union  Build¬ 
ing,  photographs  on  required 
16x20  mounts  were  propped  up 
on  a  sea  of  chairs.  Screeners 
walked  up  and  down  the  aisles 
eliminating  the  photographs 
they  decided  were  not  up  to  par. 

There  were  19  categories 
ranging  from  sjwt  and  general 
news  to  newspaper  and  maga¬ 
zine  features.  There  were  color 
and  black  -  and  -  white  photos, 
sport  shots  and  portraits,  trag¬ 
edy  and  humor,  panoramic  views 
and  closeups  and  the  usual  ac¬ 
cumulation  of  cats,  kids  and 
corpses. 


—  the  moment  when  the  pho¬ 
tographer  must  be  there  and 
must  shoot  —  exhibited  itself 
in  picture  after  picture.  The 
sponsors  told  us  that  this  was 
the  best  spot  news  category  in 
all  18  years  of  the  contest.  We 
could  believe  it.” 

Culling  Out 

Actually,  the  job  of  the 
was  not  to  pick  win¬ 


joumalism;  Tom  Goetz  of  En¬ 
cyclopaedia  Britannica;  Morris 
Gordon,  president  of  the  Ameri¬ 
can  Society  of  Magazine  Pho¬ 
tographers  ;  Robert  Harv’ey, 
chief  of  photography  for  the 
Department  of  Defense,  and  El¬ 
mer  Staab,  chief  photographer 
of  the  Milwaukee  (Wis.)  Jour¬ 
nal.  Mr.  Staab  was  disqualified 
from  judging  any  of  the  three 
newspaper  color  categories  be¬ 
cause  bis  own  paper  had  several 
entries.  For  these  categories 
Art  Witman,  photographer  for 


The  entries,  one  category  at  a 
time,  are  propped  up  on  chairs 
where  they  are  balanced  by 
thick  tabs  of  cardboard  secured 
to  the  seats  by  masking  tape. 

Passing  along  the  ai.sles,  the 
judges  quickly  determine  which 
photographs  should  be  elimi¬ 
nated  and  they  are  carried  away 
by  a  couple  of  Missouri  photon 
journalism  students  who  follow 
the  screening  team. 

The  judges  do  not  vote.  Any 
one  judge  can  keep  a  i)hoto  in 
the  contest.  For  example;  one 


Summing  Up 


After  three  days,  the  judges 
departed  bleary-eyed  but  im¬ 
pressed.  One  of  them,  Felix  Mc- 
Knight,  executive  editor  of  the 
Dallas  (Tex.)  Times-Herald, 
summed  up  the  judges’  impres¬ 
sions  : 

“The  net  impression  of  the 
contest  can  only  be  called  stag¬ 
gering.  The  individual  prints 
entered  in  the  feature  category 
alone  numbered  685.  Picture 
after  picture  was  passed  that 
in  fairly  recent  years  would 
have  won  a  prize  in  any  lesser 
competition. 

“.  .  .  .  We  (the  judges)  will 
go  back  to  our  individual  homes 
convinced  that  photojournalism 
is  one  of  the  most  exciting  and 
promising  elements  of  the  entire 
field  of  communications  —  an 
impression  that  is  enormously 
heightened  in  anyone  who  has 
had  the  opportunity  to  examine 
this  impressive  cross-section  of 
newspaper  and  magazine  talent. 

“We  witnessed  in  the  spot 
news  category^  an  almost  un¬ 
believable  succession  of  out¬ 
standing  examples  of  technical 
competence.  ‘The  exact  moment’ 


ners  in  any  category,  (with  the 
exception  of  the  ROP  Newspa¬ 
per  Color  Award),  but  to  cull 
out  pictures  that  could  not  meet 
the  standards  for  top  honors 
and  pass  the  remaining  photos 
along  to  judging  boards  in  each 
of  three  regions  of  the  NPPA. 

In  spot  news,  for  example, 
out  of  448  entries,  30  pictures 
got  by  the  screeners  and  will 
find  their  way  to  regional 
judges.  In  the  general  news 
category,  out  of  439  pictures,  30 
were  kept  in  the  contest  while 
only  35  newspaper  feature  pho¬ 
tos  survived  the  screening  of 
685  entries. 

The  screeners  were:  Mr.  Mc- 
Knight;  Prof.  Cliff  Edom  of 
Missouri  U’s  School  of  Photo- 


FLICKERS  —  As  Robert  Boyd 
(right)  of  Milwaukee  Journal  turns 
the  cards,  the  judges  screen  photo 
entries.  Left  to  right  are:  Thomas 
Goetz,  Cliff  Edom,  Morris  Gordon, 
and  Felix  McKnight;  standing,  Joe 
Costa,  an  observer. 

(Hob  IVarner  photo) 

the  St.  Louis  (Mo.)  Post-Dis- 
jmtch,  substituted. 

Tough  Contcfil 

Altogether,  300  photographs 
will  be  chosen  for  display  in  the 
travelling  exhibition  and  only  57 
will  be  top  prize  winners.  It  is 
a  tough  competition  to  gain  hon¬ 
ors  in  and  photographers  will 
be  interested  to  know  how  the 
screening  or  judging  is  per- 
fonned. 


judge  may  look  at  a  photo  and 
say,  “This  can  go.”  But  if  an¬ 
other  one  says  he  likes  it,  the 
picture  stays  in. 

There  was  a  remarkable  de¬ 
gree  of  unanimity,  however, 
throughout  most  of  the  screen¬ 
ing.  The  first  time  around  look¬ 
ing  at  ''dS  entries  in  the  spot 
news  category',  the  screeners 
quickly  and  unanimously  elimi¬ 
nated  a  large  chunk  of  the  en¬ 
tries  with  little  discussion  or 
debate. 

Second  IxM>k 

One  screener  might  hold  a 
photo  in  the  contest  against  the 
judgment  of  the  other  five,  but 
more  often  than  not  the  picture 
{Continued  on  page  44) 
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When  you  are  looking  for  large  newspaper  markets  and  lowest  costs,  you’ll  find  only  eight  cities  which 
have  daily  newspapers  with  more  circulation  than  The  Milwaukee  Journal*.  And  in  none  of  these,  or 
any  other  million  population  markets  will  you  find  the  economical  one-paper  coverage  you  get  with 
The  Milwaukee  Journal— 9  out  of  10  homes  in  the  metropolitan  area  and  50%  of  all  urban  homes  in 
Wisconsin.  TIIK  MII.WAl  KKK  JOl  KN Al-  Meml)er  of  Million  Market  Newspapers,  Inc.  'Kidudm*  ( ombmatio™ 


The  BIG  ONES 


— citiM  with  th«  largest  daily  nawspapars  * 


1 .  New  York 

2.  Chicago 

3.  Philadelphra 

4.  Los  Angeles 

5.  Detroit 

6.  St.  Louis 

7.  Washington 

8.  Cleveland 

9.  MILWAUKEE 

10.  Boston 


Neir  York 


Chicago 


Detroit 


Los  Aneeles 


San  Francisco 


Pics  Contest 

(Continued  from  page  42) 


DIRECTOR  of  PR  for  Encyclo¬ 
paedia  Britannica,  James  C^is 
(above)  has  helped  keep  tko 
photo  competition  running  smooth¬ 
ly  for  18  years. 


PIX  TO  WORDS 

Another  photographer  has 
made  the  transition  from  photo¬ 
journalism  to  journalism  (E4P, 
Jan.  14,  p-53).  Don  Boyett  of 
(Texas)  Globe- 


in  evaluation  and  discussion 
would  ensure  better  decisions. 

As  it  is,  there  are  some  built 
in  checks  and  balances  in  this 
contest. 

The  sponsors  maintain  con¬ 
trol  and  try  to  provide  con¬ 
tinuity  of  judgment  over  the 
years  by  always  having  one 
judge  from  each  of  the  spon¬ 
soring  organizations  on  the 
screening  board.  The  sponsors 
would  not  reverse  the  decisions 
of  regional  judges  but  if  a  pho¬ 
tograph  were  passed  over  which 
they  thought  was  outstanding, 
they  would  see  to  it  that  the 
overlooked  picture  received 
proper  recognition.  This  might 
entail  the  creation  of  a  special 
award  and  the  sponsors  have 
done  this  in  the  past. 

The  sponsors  are  very  much 
aware  of  the  fact  that  in  the 
past  18  years  the  competition 


Kthe  Amarillo 

News  was  named  managing  edi¬ 
tor  of  the  paper.  A  former  press 
photographer,  Mr.  Boyett  joined 
the  staff  of  the  Globe-News  in 
1955  as  a  police,  city-hall  and 
courthouse  reporter  and  has 
been  a  steady  contributor  of 
editorials. 

A  graduate  of  Elk  City,  Okla. 
High  School,  Mr.  Boyett  served 
with  the  U.  S.  Navy  during 
World  War  Two.  He  attended 
Oklahoma  State  University  and 
a  professional  photograjAy 
school. 

After  graduation  he  was  s 
professional  photographer  until 
his  recall  to  active  military  du^ 
in  1950.  Upon  his  release  in 
1951,  Mr.  Boyett  joined  the  staff 
of  the  Elk  City  Daily  News  as 
sports  editor  and  photographer. 
rS  THE  STORY?— Robert  Harvey,  chief  of  the  Photo  Branch  of  He  held  that  position  until  join- 
the  Department  of  Defense,  inspects  information  on  exhibit.  ing  the  Globe-News  staff. 
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the  birth  of  a  new  era 


WOOD 
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If  is  also  fhe  birfh  of  a  new  era  in  news¬ 
paper  printing. 

Thanks  to  Wood  Hong's  first  half 
century  of  research  and  development  — 
which  produced  the  first  successful  Ameri¬ 
can  dry  mat;  the  first  successful  one- 
piece,  no-pack  mat;  the  first  mill  coated 
mat;  the  first  successful  mill  conditioned 
mat;  the  first  multiple  cast  mat  —  better 
stereotype  plates  are  being  produced 
faster  and  more  economically. 


confidently  upon  Wood  Hong  fcff^Thv 
mediate,  helpful  response  to  its  needs. 
This  response  may  come  in  the  form  of 
good  service  or  it  may  be  special  re¬ 
search  or  production  to  solve  the  cus¬ 
tomer's  individual  problems. 

And  all  this  is  only  the  beginning.  The 
next  half  century  should  bring  even 
greater  achievements.  Already  a  huge 
new  expansion  program  promises  to  out- 
shadow  the  pioneering  advances  made 
in  the  exciting  first  50  years! 


ONE-PIECE  SUPER  FLONG  no-pack  mat 

A  NEW  ERA  IN  STEREOTYPING 


WOOD  FLONG  CORPORATION 

HOOSICK  FALLS,  NEW  YORK 

NEW  YORK  OFFICE:  B51  FIFTH  AVE.;  PHONE:  MU  7-2980 
SERVING  THE  GRAPHIC  ARTS  INDUSTRY  EXCLUSIVELY  SINCE  191  1 


NEWSPAPER  LAW 


Libel  Award  for  Paid 
Political  Ad  Upset 


Olympia,  Wash. 

The  Washington  State  Su¬ 
preme  Court  has  overturned  a 
$23,000  libel  award  against  the 
Tribune  Publishing  Co.  of  Ta¬ 
coma  and  ordered  a  new  trial. 

Damages  had  been  awarded  to 
Albert  E.  Farrar  for  defamation 
in  connection  with  a  paid  poli¬ 
tical  advertisement  in  the 
Tacoma  News  Tribune  in  1956. 

In  its  6-2  decision  reversing 
the  judgment,  the  court  cited  a 
1905  case  which  held  that  a  de¬ 
fendant  should  be  allowed  to 
plead  mitigating  circumstances 
or  absence  of  malice  as  a  de¬ 
fense. 

The  Tribune  contended  at  the 
trial  that  it  had  no  part  in 
preparation  of  the  paid  adver¬ 
tisement  and  that  the  ad  was 
published  in  the  “genuine  and 
reasonable”  belief  that  it  was 
true. 

This  evidence  was  stricken  by 
the  trial  judge. 

The  supreme  court  held  that 
the  jury  was  “entitled  to  know 
all  of  the  surrounding  circum¬ 
stances  to  assist  it  in  placing  a 
dollar  value  on  intangible  items 
of  damage.” 

«  *  « 

EDITOR  KILLED  AD, 
WHAT  ARE  DAMAGES? 

Absence  of  the  proof  of  any 
damages  from  a  failure  to  pub¬ 
lish  an  advertisement  of  the 
Beretania  Follies  brought  a  dis¬ 
missal  of  an  action  for  breach 
of  contract  against  the  publisher 


of  the  Honolulu  Star-Bulletin. 
On  appeal,  the  judgment  of  dis¬ 
missal  was  reversed  and  the 
case  remanded  for  a  new  trial 
unless  the  publisher  consent  to 
the  entry  of  a  judgment  in  favor 
of  the  advertiser  for  one  dollar 
and  costs.  (3.56  Pac.  2d  651). 

The  Star-Bulletin  had  agreed 
that  the  ad  would  he  published 
on  two  stipulated  dates.  When 
the  advertisement  was  not  pub¬ 
lished,  the  advertiser  was  told 
that  it  had  been  cancelled  due  to 
the  disapproval  of  the  editor 
and  that  the  charges  would  be 
refunded. 

The  dismissal  by  the  lower 
court  had  been  on  the  ground 
“that  there  was  not  sufficient 
evidence  to  go  to  the  jury  on 
the  question  of  whether  the  ad¬ 
vertiser  had  l)een  damaged  by 
the  publisher’s  failure  to  pub¬ 
lish  the  advertisement,  nor  was 
there  any  sufficient  evidence 
from  which  the  jury  could  de¬ 
termine  the  amount  of  the  ad¬ 
vertiser’s  damage  even  assum¬ 
ing  there  were  such  damages.” 

Law  Makes  Dislinetion 

Of  the  effect  of  the  failure  to 
show  definitely  the  damages  in¬ 
curred,  the  appellate  court  said, 
“It  is  to  be  noted  that  a  distinc¬ 
tion  is  made  in  the  law  between 
the  amount  of  proof  required  to 
establish  the  fact  that  the  in¬ 
jured  party  has  sustained  some 
damage  and  the  measure  of 
proof  necessary  to  enable  a  jury 


to  determine  the  amount  of  the 
damage. 

“However  the  rule  that  uncer¬ 
tainty  as  to  the  amount  does  not 
necessarily  prevent  recovery  is 
not  to  be  interpreted  as  requir¬ 
ing  no  proof  of  amount  of  dam¬ 
age. 

“The  extent  of  the  adver¬ 
tiser’s  loss  must  be  shown  with 
reasonable  certainty  and  that 
excludes  any  showing  or  conclu¬ 
sion  founded  upon  mere  specu¬ 
lation  or  guess.  To  authorize  a 
recovery  of  more  than  nominal 
damages,  facts  must  exist  and 
l)e  shown  by  the  evidence  which 
afford  a  basis  for  measuring  the 
advertiser’s  loss  with  reasonable 
certainty. 

“The  damages  must  be  sus¬ 
ceptible  of  ascertainment  in 
some  manner  other  than  by 
mere  speculation,  conjecture  or 
surmise.” 

“What  amount,”  added  the 
court,  “constitutes  nominal  dam¬ 
ages  is  a  question  which  has 
been  extensively  discussed.  A 
vast  majority  of  cases  hold  that 
nominal  damages  are  a  token 
awai-d  only  and  usually  adjudge 
one  dollar  to  be  the  amount.  It 
has  been  said  that  while  the  law 
implies  damages  from  the  viola¬ 
tion  of  every  right  without  proof 
of  actual  detriment,  it  implies 
the  smallest  appreciable  quanti¬ 
ty.  One  dollar  is  the  amount 
usually  adjudged  when  only 
nominal  damages  are  allowed.” 
• 

To  Practice  Law 

Chicago 

Howard  L.  Kastel,  a  member 
of  the  AN  PA  Chicago  Office 
staff  since  1956,  has  announced 
his  resignation  to  enter  the  prac¬ 
tice  of  law  here.  He  said  he 
would  continue  his  interest  in 
newspaper  labor  relations. 


Press  Releases 
Faster  Than 
Eye  Can  Read! 

Arlington,  v*. 

A  computer  firm  here  h»* 
demonstrated  a  typing  process 
using  magnetic  tape  that  works 
at  several  hundred  times  human 
speed. 

To  make  its  point  even 
clearer,  the  company  put  out 
two  pages  of  a  single-space  press 
release  typed  individually  at  the 
rate  of  one  every  eight  seconds. 

The  process  is  estimated  to 
operate  “at  least”  100  times 
faster  than  a  tape-fed  machine 
by  its  makers,  C-E-I-R,  Inc. 

It  was  produced  on  the  print¬ 
ing  end  of  a  $145,000  computer 
which  actually  is  used  to  solve 
technical  problems  of  industry. 

The  printer  is  called  “Ana- 
lex.”  It  can  print  a  line  of  120 
characters  every  one-one  thou¬ 
sandths  of  a  minute.  The  heart 
of  its  design  is  a  spinning  wheel, 
rotating  1,000  revolutions  per 
minute.  The  wheel  carries  the 
alphabet  and  numbers  or  sym¬ 
bols  and  for  each  character  an 
electronic  impulse,  triggered  by 
the  tape,  causes  a  tiny  hammer- 
blow  to  strike  at  the  right  split- 
second  upon  the  paper. 

It  took  a  half-hour  to  put  the 
two-page  press  release  on  IBM 
punch  cards,  a  minute  to  feed 
them  into  the  computer  and  less 
than  seven  minutes  more  to  pro¬ 
duce  the  50  individually-typed 
releases.  Total  cost:  about  $15. 
• 

Murrow  Proposes 
Information  Body 

News  Commentator  Edward 
R.  Murrow  of  CBS  has  proposed 
creation  of  a  privately-financed 
National  Information  Institute. 

“Its  purpose  would  be  to  bet¬ 
ter  the  whole  pattern  of  in¬ 
formation  in  America,”  Mr. 
Murrow  said.  “This  institute 
would  be  the  only  organized  and 
independent  body  in  the  entire 
world  wholly  devoted  to  contin¬ 
uous  study  and  examination 
solely  in  the  public  interest  of 
the  methods  and  the  results  of 
written  and  spoken  journalism, 
including  discussion  on  the  air 
and  news  on  the  screen.” 


THE  PRIZE  MARCH— Staff  pho- 
to9rapher  Lloyd  B.  Walton  give* 
unusual  treatment  to  a  picture  of 
colleagues  on  the  Indianapolis 
Times  after  they  walked  off  witk 
four  major  prizes  in  the  Press  Club 
competition  for  I960:  Left  to 
right — Ted  Knap,  best  news  st^ 
Jimmie  Angelopolous,  sports:  Rick¬ 
ard  D.  Peters,  editorial;  Emerso* 
Torrey,  headlines;  Don  Baker,  fea¬ 
ture;  and  Dan  Berger,  headlines- 
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GET  THE  FULL  RETURN  FROM  YOUR 
LINECASTING  MACHINE  INVESTMENT 

•  With  Fairchild  Teletypesetter*,  your  linecasting  machine  can 
operate  continuously  at  top  rated  capacity. 

•  In  just  20  minutes  a  linecasting  machine  can  set  an  hour’s  worth 
of  straight  or  tabular  composition — automatically — with  TTS®. 

•  The  use  of  a  Teletypesetter  cost  reduction  system  produces  major 
savings,  and  therefore  deserves  your  full  attention. 

•  You  can  take  the  first  step  by  mailing  the  coupon  today. 


ANSWERS  to  questions 
commonly  asked  about 

TELETYPESETTER 


ff'hat  u  TTS? 

The  Fairchild  Teletypesetter 
system  comprises  a  TTS  Perforator, 
a  TTS  Operating  Unit,  plus  an 
adapter  keyboard.  The  Perforator 
Unit  has  an  easily  mastered  touch 
system  typewriter- like  keyboard.  It 
records  every  character,  spaceband 
and  function  by  perforations  in 
strong  paper  tape.  The  TTS 
Operating  Unit  attaches  beneath 
the  linecasting  machine  keyboard 
and  does  not  interfere  with 
occasional  manual  operation.  As  the 
perforated  tape  is  fed  into  it,  this 
unit  casts  tape  automatically. 

Can  only  ^^specialists”  operate  TTS? 

TTS  is  a  simple  mechanical  system. 
The  Perforator  is  easily  operated 
by  any  piersonnel  trained  in  touch 
typing.  No  engineers  required  for 
maintenance  either.  Your  present 
mechanical  personnel  can  lecum  to 
service  TTS  at  Fairchild’s  factory 
school  in  a  short  time. 

How  does  a  TTS  system  save  money? 

Through  more  efficient  use  of 
expensive  linecasting  equipment. 
Linecasting  machines  are  built  to 
produce  from  400  to  600  lines  per 
hour.  Manual  operation  can  seldom 
exceed  210  lines.  But  when  the 
linecaster  is  operated  automatically 
by  TTS,  it  casts  continuously  at 
its  full  capacity.  This  is  real 
economy,  because  your  machine  is 
producing  the  full  amount  of  type 
it  was  built  to  supply.  The  TTS 
operator  is  freed  of  many  time- 
consuming  routines  and  distractions 
inherent  in  manual  operation.  And 
you  eliminate  the  peaks  and  valleys 
of  stop  and  go  operation.  For  the  full 
story,  mail  the  coupon  below. 


GRAPHIC  EQUIPMENT 


I  Fairchild  Graphic  Equipment,  Dept.  FGE  45 

I  Fairchild  Drive,  Plainview,  L.  I.,  N.  Y.  | 

I  Please  tend  me  “More  Type  in  lest  Time  —  With  Teletypesetter,"  I 

I  your  free  24-page  brochure. 


anO  ns’p.vjnt 


Sof«s  ond  Strvict  offices  fhroughouf  fhe  world 


MEET  MARY  LOU  PILLSBURY 


No.  6:  The  Broadcasting  Beat 


On  the  Joh 

By  Rirk  Friedman 

THE  REPORTER— Mar>-  Lou 
Pillsbury  was  j?raduated  from 
Vassar  College  in  1956  with  a 
B.A.  in  Liberal  Arts.  She  spent 
the  summer  in  Europe  (“The 
trip  was  a  graduation  present”), 
then  took  a  job  answering  the 
telephone  in  a  New  York  City 
resort  agency. 

This  lasted  a  little  more  than 
three  months  (“While  I  looked 
for  the  perfect  job”),  after 
which  she  enrolled  in  a  six-week 
speedwriting  course. 

The  speedwriting  course 
landed  her  at  the  National 
Broadcasting  Company  in  New 
York  City  as  an  assistant  to  two 
writers  on  the  Arlene  Francis 
Home  Show.  Miss  Pillsbury 
typed  scripts,  checked  arrange¬ 
ments  for  rehearsals,  picked  up 
and  packed  off  guests  and,  she 
recalls,  “did  anything  and  every¬ 
thing.” 

In  August  of  1957,  Home 
Show  went  off  the  air,  and  Miss 
Pillsbury  was  switched  to  sec¬ 
retarial  work  for  NBC’s  Monitor 
show. 

This  lasted  three  weeks. 

Miss  Pillsbury  had  heard  the 
New  York  Herald  Tribune  was 
looking  to  fill  an  opening.  (“I 
had  no  idea  before  this  of  ever 
going  into  journalism.  The  only 
writing  I  had  ever  done  in  col¬ 
lege  was  for  term  papers  and 
for  a  thesis  in  my  senior  year.”) 

In  September,  1957,  Mary  Lou 
Pillsbury,  age  22,  a  Vassar  grad¬ 
uate,  and  a  secretarial  refugee 
from  network  broadcasting,  was 
hired  as  an  editorial  assistant 
to  Marie  Torre,  syndicated  TV 
and  radio  columnist  for  the 
New  York  Herald  Tribune. 

« 

THE  JOB — The  preview,  the 
interview,  and  the  “what’s  new” 
in  broadcasting  make  up  Mary 
Lou  Pillsbury’s  TV-radio  beat. 

She  previews  some  35  network 
TV  shows  a  week  (Between  5-7 
a  day  for  distribution  with 
Miss  Torre’s  syndicated  column, 
which  goes  to  some  60  news¬ 
papers  around  the  country. 

They  consist  of  four-to-six 
line  critiques  written  by  Miss 
Pillsbury  after  she  has  viewed 
tapes,  sat  in  on  rehearsals,  or 
read  scripts,  and  they  run  the 
full  spectrum  of  television  pro¬ 
gramming  from  westerns  to 
documentaries. 

A  typical  preview  written  by 
Pillsbury  reads: 

8:00-8:30  p.m.  EDT  (NBC) 
THE  RESTLESS  GUN. 
(Premiere.)  Old-Fashioned 
non-“adult”  type  western 
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with  John  Payne.  When  a 
gun  -  slinging  youth  runs 
wild  and  kills  two  men  in 
“Duel  at  Lockwood,”  Payne 
must  decide  whether  to  slay 
or  be  slain. 

Miss  Pillsbury  must  write 
tightly  and  sharply,  sometimes 
summing  up  in  a  few'  words  an 
hour’s  worth  of  entertainment. 
.4  Lawrence  Welk  show  gets  this 
treatment:  “New  faces  in  corn- 
fed  setting,  plus  music  of  the 
pop  variety.” 

And  a  Studio  One  drama  is 
treated:  “Informative  as  well  as 
entertaining.  Richard  Basehart, 
commander  of  atomic  subma¬ 
rine,  is  rugged  and  tough  dur¬ 
ing  an  explosive  mutiny.  Sub¬ 
marine  sequences  are  vivid, 
smooth  direction,  believable  dia¬ 
logue.  Betsy  Palmer  as  an  offi¬ 
cer’s  wife  is  excellent.” 

When  a  series  premieres  Miss 
Pillsbury  will  usually  cover  it. 
She’ll  follow’  subsequent  show' 
plot  lines  from  information  sup¬ 
plied  by  the  networks  or  from 
copies  of  the  script. 

If  Miss  Torre  is  investigating 
a  particular  story  involving  one 
or  all  of  the  netw'orks.  Miss 
Pillsbui'y  often  does  the  leg- 
work.  A  recent  example  w’as  a 
check  into  how  many  hours  each 
netw'ork  planned  to  devote  to  the 
Inauguration. 

In  gathering  information  for 
her  boss,  Mary  Lou  often  finds 
herself  deep  in  research,  a  job 
she  enjoys.  Recently  Miss  Torre 
was  interested  in  comparing 
modem  TV  w’estem  heroes  w’ith 
their  real-life  counterparts  of 
the  last  century. 

Miss  Pillsbury  w'ent  to  the 
well  -  stocked  Herald  Tribune 
library  and  morgue  and  delved 
into  both  books  and  old  new'spa- 
per  clippings.  Conclusion:  “They 
weren’t  the  virtuous  crew  por¬ 
trayed  on  today’s  television 
screens.” 

Meeting  Tyrone  Power 

Miss  Pillsbury  also  does  in¬ 
terviewing  if  Miss  Torre  is 
pressed. 

The  interviews  are  usually  set 
up  by  press  agents  w'hen  a  star 
is  brought  into  New'  York,  is 
plugging  a  new  show',  or  making 
a  guest  appearance. 

One  was  with  Annie  Farge, 
title  star  of  the  “Angel”  show. 
Miss  Farge  plays  a  French  girl 
(which  she  is),  who  just  came 
to  America  (which  she  has). 

Among  the  stars  Miss  Pills¬ 
bury  has  interviewed  are  Tony 
Curtis,  Donna  Reed  and  Harry 


Mary  Lou  Pillsbury 


Morgan.  Her  first  was  the  eas¬ 
iest — with  Arlene  Francis.  And 
one  of  her  earliest  ones  was,  in 
her  words,  “fantastic.”  It  was 
w'ith  the  late  Tyrone  Pow’er. 

“When  I  went  up  to  see  him 
in  his  Park  Avenue  penthouse,” 
she  recalls,  “everybody  told  me 
he  w'ouldn’t  be  what  I  expected. 
He  W’as.” 

After  Miss  Pillsbury  does  an 
inter\’iew',  she  turns  the  notes 
over  to  Miss  Torre,  who  takes  it 
from  there. 

Miss  Pillsbury  also  pinch-hits 
for  Miss  Torre  occasionally 
W’hen  one  of  the  netw'orks  toss 
a  press  party  to  introduce  some 
new’  development  in  the  field. 

WCBS-Radio  recently  set  up 
a  temporary  air-bubble  broad¬ 
casting  booth  in  Grand  Central 
Terminal.  Mary  Lou,  along  with 
other  members  of  the  press  cov¬ 
ering  the  opening  of  the  booth, 
ate  hoagies  right  in  the  middle 
of  the  terminal  during  the  lunch 
hour  rush  (a  stunt  dreamed  up 
by  Lou  Frankel,  WCBS-Radio 
publicity  man). 

♦  ♦  ♦ 

HOURS  —  Mary  Lou  Pills¬ 
bury’s  hours  are  from  10  a.m. 
to  6  p.m.,  five  days  a  week; 
Monday  through  Friday.  On  an 
extremely  rare  occasion  she 
might  work  nights.  (Almost  all 
show's  can  be  checked  either  by 
tape  or  at  rehearsal  during  the 
day.) 

The  most  recent  overtime  oc¬ 
casion  came  during  the  first 
Kennedy-Nixon  television  de¬ 
bate.  Miss  Pillsbury  came  in  at 
7 :30  p.m.  at  Miss  Torre’s  re¬ 
quest,  and  surveyed  the  effect 
the  debate  had  on  movie  hoxises, 
theaters,  night  clubs  and  res¬ 


taurants  in  New  York  City.  “R 
was  really  amazing  how  the  de¬ 
bate  cut  into  business,”  she  re¬ 
calls.  “Some  of  the  n  stauranti 
even  put  television  sets  on  the 
tables.” 

«  «  « 

PROBLEMS  —  “Time,”  sayt 
Mary  Lou  Pillsbury,  “There’s  so 
much  to  get  done  in  so  short  an 
amount  of  time.” 

According  to  Mary  Lou,  she 
just  pushes  tow’ard  the  deadline 
and  does  things  “as  they  come.” 

In  the  summer  the  schedule 
slackens  a  bit  due  to  all  the  re¬ 
runs  on  television. 

«  «  4> 

TIPS  AND  SOURCES— “We 
have  contacts  with  each  of  the 
netw'orks,”  Mary  Lou  Pillsbury 
explains.  “They  all  have  press 
departments  and  if  we  have  a 
question  w’e  just  pick  up  the 
phone  and  call  them.” 

She  adds  that  Miss  Torre  M 
knows  many  persons  in  the  in-  p 
dustry  and  w’hen  Mary  Lou  came 
to  work  for  her  she  got  to  know 
them  also. 

Publicity  agents  and  stars, 
either  themselves  or  througdi 
their  managers,  also  contact 
Miss  Torre’s  desk. 

Miss  Pillsbury’s  answer  to  the 
question  of  protecting  news 
sources  was:  “Well,  what  do  you 
think?” 

She  W’as  referring  to  Miss 
Torre’s  celebrated  encounter 
with  Judy  Garland,  the  courts 
and  jail.  Tw’o  years  ago  Miss 
Torre  sen’ed  a  10-day  sentence 
because  she  refused  to  name  the 
“CBS  executives”  whom  she  had 
quoted  in  regard  to  Miss  Gar¬ 
land’s  failure  to  carry'  out  a 
program  commitment.  (E&P, 
Jan.  14,  1961,  Page  65.) 

*  *  « 

THE  EXTRA  TOUCH— “It 
can’t  be  just  a  nine-to-five  or 
ten-to-six  job,”  claims  Mary 
Lou  Pillsbury,  a  reporter  w'ho 
lives  her  job  almost  all  of  her 
waking  hours. 

When  at  home,  she’ll  turn  on 
a  show'  she  hasn’t  seen  for  a 
w’hile  (“One  I  might  hate”) 
just  to  observ’e  if  there  has  been 
any  changes. 

At  night,  before  she  goes  to 
bed,  she’ll  flip  on  the  radio  (“It’s 
still  a  lot  more  important  than 
some  people  think”). 

At  social  affairs  she’ll  get 
into  conversations  with  persons 
about  particular  shows  they 
have  watched. 

Each  instant  may  lead  to  a 
story  or  an  idea  which  Mary 
Lou  wdll  relate  to  Miss  Torre 
the  next  day. 


{Continued  on  page  50) 
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More  than  250  newspapers  roll  off 
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PERFECTING 


With  a  Vanguard  you  deliver  a  better  quality, 
more  photo  filled  paper  and  do  it  at  lower  cost. 

Here,  for  the  small  newspaper  publisher,  is  the  lead¬ 
ing  high-production  web-offset  newspaper  press,  com¬ 
plete  with  folder — designed  for  minimum  investment 
and  economical  operation. 

A  Vanguard  web-offset  press  gives  you  the  economy 
and  versatility  of  cold-type  composition  for  text  and 
display  advertising.  The  chance  to  use  more  photos 
without  costly  engravings.  And  it  delivers  up  to  16 


3 


uard 

WEB-OFFSET  PRESSES 


standard  news  pages  (32  tabloid  pages)  at  speeds  of 
12,500  per  hour — folded! 

It’s  also  the  ideal  press  for  printers  or  publishers 
who  would  like  to  become  multipaper  printing  centers. 

For  full  descriptive  Vanguard  literature  write  to: 

THE  COTTRELL  COMPANY 

10  Mechanic  Street,  Westerly,  Rhode  Island,  or  call  your 
nearest  Vanguard  representative  at  640  West  Washington 
Boulevard,  Chicago  6,  Illinois,  FRanfclin  2-5693  or  1416 
Commerce  Building,  Dallas  1,  Texas,  Riverside  7-4505. 
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is  not  routine,”  Marj'  Lou  Pills- 
Pill^hitt*V  bury  relates.  “It’s  interesting, 

extremely  diversified,  and  gives 
(Continued  from  page  48)  me  a  chance  to  meet  many  fas- 

cinating  people.  I’m  not  a  slave 

,  ^.  .  .  to  the  clock  or  to  my  desk  and. 

While  she  wa.s  vacationing  in  j  j  ^ 

Califoimia  last  Summer  MaiT  though  not  consciously  so. 


Lou  admonished  herself:  “No 
work!  No  even  thinking  of 
work!” 

She  toured  a  Holly^vood  stu¬ 
dio,  someone  on  one  of  the  lots 
heard  who  she  was,  he  men¬ 
tioned  a  new  TV  pilot  film  which 
had  just  been  shot,  and  Mar>' 


“I  enjoy  every  moment  of  it.”  3 

•  5 

Brofkway  Co.  Forms  3 

Broadcast  Division  i 

Watertown,  N.  Y.  i 

Organizational  realignment  of  1 


Lou  was  on  the  job  again  view-  the  television  and  radio  stations 
ing  it.  of  the  Watertoivn  Daily  Times 

*  *  *  was  completed  Jan.  1  with  the 

TRAINING  NEEDED  —  Miss  creation  of  a  broadcast  division 
Pillsbury  is  a  firm  believer  in  a  and  the  appointment  of  James 


liberal  education.  “A  per.son 
should  develop  in  as  many  dif- 


Higgins  general  manager. 
Higgins  was  director  of 


ferent  fields  as  possible  rather  television  at  WCNY-TV.  John  M 
than  concentrate  on  one  thing  in  B-  Johnson  is  president  and  3 
college,”  she  says.  “This  way  treasurer  of  the  Brockway  J 
you  are  forced  to  take  a  bit  of  Company,  owners  of  the  news-  M 
everything.  My  major  was  Eng-  paper  and  broadcasting  opera-  J 
lish,  for  instance,  and  my  minors  tions.  J 

were  Sociology  and  Philosophy.  The  new  division  consolidates  J 
“I’m  a  big  champion  of  people  under  one  head  WCNY-TV,  m 
getting  a  broad  etlucation  and  Watertown;  WWNY  Radio,  J 
specializing  later.  A  liberal  arts  Watertown;  WMSA,  Massena,  J 
education  starts  one  thinking.  New  York.  Previously,  the  three  g 
starts  the  wheels  turning,  opens  broadcast  properties  had  indi-  s 


up  different  fields.” 


vidual  relationships  with  Brock- 


Mary  Lou  feels  her  college  way.  a 

education  helps  her  indirectly  Louis  Saiff  Jr.  general  man-  | 
every  day  on  her  job.  “When  a  ager  of  Brockway  since  1949,  g 
documentary  comes  on  portray-  will  continue  in  this  capacity,  | 
ing  dope  addiction,  for  instance,  but,  in  addition,  has  accept^  I 
I’m  not  being  exposed  to  some-  responsibilities  of  chief  adminis-  | 
thing  entirely  new  that  I  can’t  trative  executiv^e  to  the  presi-  ^ 


grasp.” 

Miss  Pillsbui-y  also  feels  that 


dent  of  Brockway  Co. 

Mr.  Saiff,  who  has  been  with 


anyone  aspiring  to  TV- radio  re-  the  Times  38  years,  has  been 
porting  should  keep  with  what’s  supervising  the  construction  of 
on  the  air  and  with  the  syndi-  the  newspaper’s  new  building 
cated  columnists.  “After  a  show  the  last  two  years.  First  stage 
is  over,  make  up  your  mind  as  of  construction  was  a  production 
to  how  you  would  rate  it,  then  plant ;  an  office  structure  will  be 
compare  your  judgment  with  started  soon, 
the  columnists’  opinions.”  • 

A  good  background  in  inter-  Kansas  City  Star 
viewing  techniques  is  also  es-  c.  k  •  Estates 
sential,  she  says.  “Most  of  this  »»  r-siaies 

work  is  dealing  with  people.  Ob-  Kansas  City 

taining  a  job  where  you’re  con-  Stockholders  of  the  Kansas 


tinually  in  contact  with  people  City  Star  Co.,  all  employees,  m 


is  helpful." 


have  adopted  a  plan  under  which  m 


Writing  conversationally,  the  the  company  may  elect  to  leave  m 
way  people  speak,  is  also  good  stock  in  estates.  g 

training,  she  goes  on.  “One  of  Previously,  when  a  stock-  1 
the  best  ways  to  get  this  sort  holder  died  his  holdings  were  J 
of  experience  short  of  actually  sold  and  made  available  for  S 
interviewing  people  is  to  write  purchase  by  other  stockholders.  J 
lots  of  letters,  which  are  more  Under  the  new  plan,  the  stock-  g 
or  less  conversation.”  holder  may  elect  to  leave  his  g 

Miss  Pillsbury  advises  an  as-  stock  in  his  estate.  This  stock  | 
piling  TV-radio  reporter  to  will  be  held  under  a  purchase  3 
train  herself  to  explore  every  contract  to  the  company,  subject  m 
possible  avenue  of  research,  to  call  as  rapidly  as  the  company  M 
“When  you  research  as  fully  as  chooses  to  absorb  it.  1 

possible,  it  leads  to  other  Roy  A.  Roberts,  president  and  = 
sources,  gives  you  tips  on  other  general  manager,  described  the  S 
information.  And  when  you’re  new  program  as  a  cushion  g 
researching,  look  for  the  flavor,  for  the  transition  from  older  g 
the  environment,  the  time  of  the  stockholders  to  the  younger  3 
period  you’re  investigating.”  generation.  | 

*  *  *  The  paper  now  has  more  than  3 

SATISFACTIONS — “This  job  300  employee-stockholders.  ^ 


EDITORIAL  '‘■■■iB 

By  Roy  H.  Copperud 

Hyphens  and  Prefixes — II 

(This  concludes  the  survey  of  hyphenation  of  prefixes 
and  suffixes.) 

mal-.  Solid:  maladjusted,  malapropos,  malfeasance,  etc. 
micro-.  Solid:  microbiology,  microcosm,  microphotogror 
phy,  etc. 

mid-.  Solid:  midday,  midiron,  midriff,  midwinter,  etc. 
multi-.  Solid:  multicellular,  multimotor,  multimillionaire, 
etc. 

no-.  Hyphenated:  no-hall,  no-trum,  etc.  But  nowhere, 
nohow. 

non-.  Solid:  noncommittal,  nonohservant,  nonpolitical, 
nonneutral,  etc.  But  non-African  (followed  by  a 
capital) . 

-odd.  Hyphenated:  thirty-odd,  etc. 

off-.  Usually  solid:  offset,  offshoot,  offshore,  offhand,  etc. 

But  off-color,  off-white,  off-peak. 

-off.  Hyphenated:  cut-off,  play-off,  take-off,  etc. 
on-.  Solid:  oncoming,  onlooker,  onrush. 
out-.  Solid:  outargue,  outkitchen,  outsmart,  outtalk,  etc. 
over-.  Solid:  overabundance,  overrate,  overpopulate,  etc. 
-over.  Solid:  carryover,  hangover,  runover,  turnover,  etc. 
pan-.  Solid:  panatrophy,  pangenesis,  pansophism,  etc. 

But  most  combinations  with  pan  are  proper  names, 
with  the  result  that  the  hyphen  is  used  and  both  ele¬ 
ments  are  capitalized:  Pan-Arabic,  Pan-American, 
Pan-Pacific.  Exception:  Panhellenic,  -ism. 
post-.  Solid:  Postglacial,  posthumous,  postwar,  etc.  But 
Post-Aztez,  post-Renaissance  (followed  by  a  capital), 
pre-.  Solid:  prearrange,  preheat,  preprint,  etc.  Usually 
hyphenated  when  followed  by  e,  but  not  invariably: 
pre-empt,  pre-exist. 

re-.  Solid:  reconvert,  retell,  redo,  etc.  Usually  hyphenated 
when  followed  by  e:  re-echo,  re-elect,  re-enact.  The 
hyphen  is  used  to  distinguish  re-creation  (another 
creation)  from  recreation  (amusement)  and  re-collect 
(collect  again)  from  recollect  (remember). 
self-.  Hyphenated:  self-assured,  self-government,  self- 
reliant,  etc. 

semi-.  Solid:  semiarid,  semireligious,  semitropical,  etc. 
Hyphenated  when  followed  by  i:  semi-idle,  semi-in- 
toxicated. 

sequi-.  Solid:  sesquicentennial,  sesquipedalian,  etc.  I 

sub-.  Solid:  subaudible,  subarid,  subhuman,  subtotal,  etc. 
super-.  Solid:  supercharge,  superhighway,  superman,  etc. 
supra-.  Solid:  supraliminal,  suprarenal,  supraorbital,  etc. 

Hyphenated  when  followed  by  a:  supra-abdominal. 

-to.  Hyphenated:  lean-to,  etc. 

trans-.  Solid:  transarctic,  transoceanic,  transphysical, 
etc.  But  trans-Mississippi,  trans-Ural  (followed  by 
capitals).  Note,  however,  transatlantic,  transpacific. 
tri-.  Solid:  tricentennial,  triennial,  trimonthly,  etc. 
ultra-.  Solid:  ultraxonfident,  ultafa.shionable,  ultraviolet, 
etc.  But  ultra-ambitious  (followed  by  o). 
un-.  Solid:  unadaptable,  unbreakable,  unnamed,  etc. 
under-.  Solid:  underdevelop,  underrate,  undercapitalize, 
etc. 

uni-.  Solid:  uniaxial,  unidirectional,  unicycle,  etc. 
up-.  Solid:  upend,  upstate,  upturn,  etc. 
up-.  Solid:  except  after  a  vowel:  holdup,  windup,  warmup, 
but  close-up,  make-up,  shake-up. 
vice-.  Usually  hyphenated  with  names  of  offices:  vice- 
admiral,  vice-president,  vice-consul,  but  viceroy,  vice¬ 
regal.  Vice  President  is  often  set  thus, 
wide-.  Usually  hyphenated:  wide-angle,  wide-awake, 
wide-open.  But  widespread. 

-wide.  Usually  hyphenated:  city-wide,  country-wide, 
nation-wide.  There  is  a  strong  tendency  to  set  it  solid, 
however:  city  wide. 

-wise.  Solid:  lengthwise,  clockwise,  dollarwise.  Distin¬ 
guish  between  such  forms  and  the  use  of  wise  in  the 
sense  possessing  wisdom  as  part  of  a  compound  modi¬ 
fier:  penny-wise,  budget-wise. 
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IT’S  BOUND  TO  BE  BETTER  WITH  fUsS)  STEEL  STRAPPING 


'This  automatic  Round  Steei  Strapping 
machine  doubies  wrapping  capacity, 
and  cuts  strapping  costs  in  haif 


“Since  we  installed  the  new  Model  1200  Automatic 
Strapping  Machine,  we  have  jumped  our  capacity  from 
10  to  21  bundles  per  minute,”  says  Mr.  W.  R.  Cummins, 
Circulation  Director,  The  Pensacola  News-Journal 
(Company,  Pensacola,  Florida.  “And  with  our  previous 
semi-automatic  model  we  used  twice  as  much  round 
strapping.  The  new  Model  1200  makes  a  tighter,  more 
compact  bundle,  and  we  are  now  able  to  use  one, 
rather  than  two  strapping  ties.” 

“With  this  new  machine  our  circulation  can  jump  to 
1 15,000  without  adding  help,”  continued  Mr.  Cummins. 
“And  since  we  installed  the  Model  1200,  we’ve  had 
trouble-free  service.” 

The  completely  automatic  Model  1200  compresses, 
wraps,  tensions,  and  ties  both  small  and  large  news¬ 
paper  bundles  with  lightweight,  high  tensile,  18-gauge 
Round  Steel  Strapping.  This  strapping  is  economical 
and  it  holds  papers  securely.  The  Pensacola  News-Jour¬ 
nal  Company  chose  this  machine  because,  like  all 
U.  S.  Steel  Supply  installations,  it’s  dependable  and  it’s 
backed  up  by  always-available,  technical  service 
and  assistance. 

For  further  information  about  the  advantages  of 
USS  Steel  Strapping,  both  round  and  flat,  and  the 
applications  of  our  automatic,  semi-automatic,  power- 
ized  and  manually  operated  tying  machines,  please 
send  the  coupon. 


U.  S.  steel  Supply 
Division  of 
United  States  Steel 


U.  S.  Steel  Supply 
U.  S.  Steel  Corporation 
208  South  LaSalle  Street 
Chicago  4,  Illinois 

□  Please  send  me  a  copy  of  your  free  Sweet's  Catalog  Insert 

□  Please  have  a  Strapping  Specialist  call 


Name 


City 

- Zone 

State 

EMPTY  STREET  SCENE — Minneapolis  Star  pKotographer  Jack  Gillis 
"created"  a  ghost  town  for  a  photo  to  emphasize  the  highway  death 
toll  in  Minnesota.  He  went  to  Henderson,  Minn.,  (population:  728)  to 
photograph  its  empty  main  street  after  the  toll  passed  710.  It  took  the 
combined  efforts  of  the  constable,  the  street  commissioner  and  in¬ 
numerable  shoppers  to  keep  Henderson's  main  street  empty  long 
enough  for  Gillis  to  snap  the  photo.  Just  as  Gillis  was  ready  to  snap 
the  picture,  a  grain  truck  came  into  view.  Then  two  persons  decided  to 
cross  the  street.  All  was  quiet  for  a  few  seconds  when  a  person  peeked 
around  a  building  corner  to  see  what  Gillis  was  doing.  Then  a  young 
mother  pushing  her  child  in  a  stroller  entered  camera  range  from  a 
side  street.  Then  a  car  came  from  a  side  street.  Then  a  shopper  changed 
stores.  Gillis  finally  got  about  30  seconds  of  empty  street. 


Iowa  Court 
Bars  Violence 
By  Strikers 

Clinton,  Iowa 

Di.strict  Judge  Clay  Legrand 
i.s.sued  a  temporary  injunction 
this  week  against  2fi  striking 
printers  at  the  Clinton  Herald. 

The  newspaper  applied  for  the 
order  after  a  disturbance  out¬ 
side  the  plant. 

Members  of  local  334  of 
the  International  Typographical 
Union  went  on  strike  last  Dec. 
8  in  a  dispute  over  provisions  of 
a  new  contract.  The  Herald  has 
continued  daily  publication. 

The  injunction  prohibittMl 
mass  picketing  around  the  Her¬ 
ald  building  or  around  the 
Lafayette  Hotel,  where  rejdace- 
ment  printers  are  being  housed. 

It  limited  picketing  to  not 
more  than  two  striking  printers 
around  either  entrance  of  the 
Herald  building.  It  forbade 
threats  of  violence  against  Her¬ 
ald  personnel  and  prohibited  in¬ 
terfering  with  v'ehicles  in  the 
area  of  the  newspaper,  and  any 
interference  with  publication  of 
the  newspaper. 

Incidents  Reported 

Police  said  Wilber  Newell,  a 
replacement  printer,  was  ar¬ 
rested  and  charged  with  pos- 
■session  of  tear  gas  after  he  had 
fired  a  small  tear  gun  during  a 
.scuffle  with  strikers.  He  was 
freed  on  $1,000  bond. 

A  newspaper  spokesman  said 
John  Notman,  the  Herald’s  co¬ 
publisher  and  general  manager, 
was  hit  on  the  head  and  H.  J. 
Wildman,  promotion  manager, 
had  his  coat  ripped  while  they 
were  escorting  replacement 
printers  to  a  hotel  after  work. 

Herald  executives  said  they 


had  also  received  threatening 
telephone  calls. 

The  newspaper  said  20  nego¬ 
tiation  meetings  have  been  held. 
The  newspaper  said  it  offered 
the  union  a  12%  cents  an  hour 
wage  increase  to  provide  $107.60 
for  a  40-hour  week. 

I)i^pute  Over  (Jauses 

Roger  E.  Petersen,  chairman 
of  the  union  scale  committee, 
said  the  wage  offer  was  accept¬ 
able  but  the  Herald,  he  added, 
wanted  these  clauses,  contained 
in  previous  contracts,  excluded 
from  a  new  one: 

The  General  Union  Laws  re¬ 
lating  to  job  security  of  all  ITU 
contracts;  require  that  the  fore¬ 
man  be  a  journeyman  printer, 
although  union  membership  is 
not  necessary;  struck  work 
clause;  and  a  Teletypesetter 
clause,  asking  that  the  union  be 


given  90  days  notice  in  order  to 
train  its  men  to  do  the  work. 

Mr.  Petersen  said  the  union 
also  wants  three  weeks  paid  va¬ 
cation  after  15  years  instead  of 
the  present  20  years,  and  a  day 
off,  in  addition  to  the  present 
time  and  a  half  for  hours 
worked,  for  working  a  holiday. 

The  ITU  has  been  represented 
at  the  Herald  for  54  years.  The 
only  other  time  the  union  has 
struck  here  was  about  50  years 
ago. 

• 

Reid  Gift  to  Israel 

As  a  parting  gift,  U.  S.  Am¬ 
bassador  Ogden  Reid  gave  $560,- 
000  (a  million  Israeli  pounds)  to 
the  Government  of  Israel  to  help 
establish  a  Jewish  national 
museum.  Mr.  Reid  is  a  former 
editor  and  publisher  of  the  New 
York  Herald  Tribune. 


Idaho  Daily 
Sold  to  How 
Of  Mankato 

Twin  Fai.ls,  Idaho 

The  Twin  Falls  Tinies-Newn. 
Idaho’s  .second  largest  daily,  has 
been  sold  by  two  longtitno 
co-publishers  to  the  publisher  of 
the  Mankato  (.Minn.)  Fru 
Press. 

The  sale  was  announced  by 
R.  S.  Tofflemire  and  Emil  Borde- 
wick,  retiring  owners.  Sale  was 
made  to  Jared  How,  publisher  of 
the  .Mankato  newsj)ai)er.  Articles 
of  incorporation  filed  Jan.  19 
listed  capitalization  of  the 
Times-News  Publishing  Com¬ 
pany,  Inc.,  at  $2,()()(),0(»0. 

.Mr.  How  was  listed  with  his 
wife  and  their  attorney,  Robert 
.M.  Bowen,  Minneapolis,  as 
incorporators.  Negotiations  for 
the  .sale  reportedly  had  been 
going  on  for  several  months 
with  Allen  Kander  and  Georjre 
J.  Cooper,  of  Washington  and 
New  York,  as  brokers. 

.Mr.  How  said  there  will  be  no 
change  in  the  policies  or  person¬ 
nel  of  the  Times-News.  He  plans 
to  return  to  Twin  Falls  after 
appointing  a  general  manaijer 
who  is  familiar  with  the  area. 

Both  Tofflemire  and  Bordewick 
will  continue  to  be  a.ssociated 
with  the  Times-News  during  the 
transition  period.  They  plan  to 
remain  in  the  Twin  Falls  area 
where  they  have  property. 

Tofflemire  and  Bordewick  have 
published  newspapers  in  Twin 
Falls  since  1932  when  they 
owned  the  Idaho  Eveninij  Times. 
They  have  been  co-publishers 
since  1937  when  the  Times 
purchased  the  Twin  Falls  Morn¬ 
ing  New.s.  The  two  papers  were 
consolidated  into  the  Times- 
News  in  1942. 


IN  THE  FUTURE — Construction  is 
under  way  on  the  $15  nnillion  pub¬ 
lishing  and  broadcasting  center  for 
El  Mundo,  miles  away  from  the 
"Old  Town"  plant  in  Puerto  Rico. 
The  new  building,  projected  by  the 
late  Angel  Ramos,  presidente  and 
editor,  who  died  at  the  age  of  58 
at  his  U.S.  residence  last  summer, 
is  on  a  16-acre  tract  near  the  Uni¬ 
versity  of  Puerto  Rico. 


ELMbNDO 


READY  for  occupancy  is  El  Mun- 
do's  new  garage  and  warehouM 
building.  The  Ramos  empire  <s 
held  in  a  Foundation  for  the  bene¬ 
fit  of  the  workers.  Mrs.  Tina  Ramos, 
widow  of  the  publisher,  is  chair¬ 
man  of  the  board  which  includes 
P.  Vargas  Badillo,  editor,  and  Jose 
Oviedo,  administrator.  El  Mundo 
is  published  six  days  a  week. 
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the  factory  that  produces 


IDEAS 


In  the  mid  1950’s,  a  new  factory  was  built  near  Waterloo,  Iowa,  in 
the  heart  of  the  nation’s  Farm  Belt. 

The  new  factory  was  different  than  other  farm  equipment  fac¬ 
tories  set  up  in  the  past  in  that  it  was  to  produce  but  one  product — ideas. 

The  John  Deere  Research  and  Engineering  Center,  as  the  new 
factory  became  known,  was  the  first  such  center  in  the  farm  equipment  indus¬ 
try,  devoted  solely  to  future  tractor  development.  Here,  more  than  400  persons, 
including  leading  engineers  of  the  industry,  anticipate  tomorrow’s  power 
equipment  needs. 

From  this  center  have  fiowed  the  ideas  that  resulted  in  the  recent 
introduction  of  a  new  John  Deere  10-ton  farm  tractor  that  permits  one  farmer 
to  do  the  work  of  three.  From  here  fiowed  the  ideas  that  made  possible  the 
“New  Generation  of  Power,”  a  complete  line  of  new  farm  and  industrial  trac¬ 
tors,  representing  one  of  the  greatest  advances  in  tractor  design  in  recent  years. 

This  center  is  another  reason  John  Deere  farm  machines  are  lead¬ 
ing  sellers  in  the  North  American  market. 

DEERE  &  COMPANY,  Moline,  Illinois 


Manufacturers  of  John  Deere  Farm  and  Industrial  Tractors  and  Equipment 


SYNDICATES 

Alma  Denny  Editor 


Of  ‘Family 

By  Ray  Erwin 

Mrs.  Alma  Denny  has  been 
api)ointed  editor  of  the  daily 
“Family  Council”  column  of 
General  Features  Corporation. 


Mrs.  Alma  Denny 


Mrs.  Denny  is  the  author  of  a 
series  of  magazine  articles  on 
family  relations,  mental  health 
and  current  events.  She  is  a 
former  teacher  in  the  New  York 
City  schools. 

The  “Family  Council”  was 
launched  in  1957  as  a  new  type 
of  family  problems  feature.  It 
utilizes  the  consultation  of  a 
number  of  specialists,  including 
three  clergjnnen  (of  the  major 
faiths),  a  women’s  editor,  a 


CoimciF 


judge,  a  psychiatrist,  two  news¬ 
paper  editors  and  a  syndicate 
editor. 

Material  for  the  column  is 
gathered  by  various  Council 
members  from  actual  cases  and 
is  written  in  suitable  form  for 
the  column  by  the  Council  editor 
and  the  editorial  assistants. 

Mrs.  Denny  has  directed 
mother’s  clubs  in  settlement 
houses  and  housing  develop¬ 
ments.  She  also  is  experienced 
in  personnel  management. 

Kclutionsliips  Savored 

“I’m  well  acquainted  with 
human  relations,  having  savored 
mo.st  of  the  various  relationships 
as  a  mother,  wife,  daughter, 
aunt,  sister,  teacher  and  grand¬ 
mother,”  she  said. 

She’s  the  eldest  of  10  children 
reared  on  “good  conversation 
and  high  ideals.”  Her  back¬ 
ground  is  rich  with  writers, 
teachei-s  and  churchmen.  Mrs. 
Denny  and  her  husband,  a  noted 
physician,  have  reared  tw’o 
daughters  and  have  five  grand¬ 
children. 

According  to  S.  George  Little, 
executive  editor  of  General  Fea¬ 
tures  Corporation,  “The  ‘Family 
Council’  is  a  dramatic  departure 
from  advice  columns  generally, 
as  they  have  been  used  by  news¬ 
papers  in  the  past.” 


Funny^  Sunny  &  Waeky 

••  .  stand  for  Fran,  Stan,  and  Wendy  .  .  . 
who  together  with  Butch.  Sis.  and  Geddown. 
the  pet  pooch,  are  just  about  the  wackiest 
family  in  print  —  full  of  ga-ga  gaiety,  superb 
spirits,  energetic  enthusiasm,  and  a  high  octane 
outlook.  They’re  more  catching  than  mumps  .  .  .  and  a  must 
chortle  for  millions  .  .  . 


The  Flibbertys 

by  Ray  Helle  .  .  .  are  comics  that  are  comic  .  .  .  bursting  with 
top  gear  humor,  familial  fracases,  and  laughs  that  can’t  wear 
off!  They  deliver  a  high-calorie  diet  of  fun  and  frolic  for  the 
entire  household,  are  popular  with  readers  of  all  ages  and  income 
ranges — and  a  tonic  for  circulation!  For  proofs  and  prices, 
phone,  wire,  or  write  Mollie  Slott,  Manager  .  .  . 

Chicago  Tribune  York  Yetrs 

Work 

^gnunuiv^  Tribune  Tnirvr,  Chieano 


“The  Council  comes  up  with 
recommendations  after  it  takes 
into  account  all  sides  of  a  prob¬ 
lem.  Then  the  material  is  organ¬ 
ized  into  suitable  form  by  the 
editors,”  he  elaborated. 

The  feature  is  released  for 
six-times-a-week  publication. 
The  Saturday  column  is  for 
optional  use.  In  many  cases  it  is 
more  controversial  than  the 
others. 

*  *  « 

OFnti:  PIC.KPOCKKTS 

Employes  in  U.  S.  firms  are 
dipping  their  hands  into  the 
office  till  to  the  tune  of  one 
billion  dollars  a  year.  They  walk 
off  with  nearly  $4,000,000  a  day 
in  office  pencils,  stationery, 
l)aper  clips — and  petty  and  not- 
so-petty  cash. 

NANA  is  distributing  a  three- 
part  series  called  “Picking  The 
Boss’  Pocket,”  by  Arturo  Gon¬ 
zalez.  It  tells  who  steals  (prac¬ 
tically  everybody)  from  the  boss, 
why  he  steals,  and  what  the  boss 
can  do  about  it. 

♦  *  * 

WOULD  SEKVICf: 

Canada  Wide  Features,  Mon¬ 
treal,  offers  a  specialized  service 
of  background  political  and 
diplomatic  news  from  the  capi¬ 
tals  of  the  world. 

General  Manager  Fred  Danks 
said  the  service  will  in  no  w’ay 
attempt  to  cover  sport  new’s  but 
will  deal  exclusively  with  tight 
background  news  not  covered  by 
other  new'S  agencies. 

The  service  will  have  .staff 
writers  in  Washington,  New 
York,  London,  Bonn,  New  Delhi, 
Hong  Kong  and  Ottawa. 

Writers  will  be  moved  from 
one  trouble  zone  to  another  and 
will  be  backe<l  up  with  articles 
by  roving  reporters  of  the  Mon¬ 
treal  Star.  Gerald  Clark,  an 
associate  editor  of  the  Star,  will 
cover  the  Eichmann  trial  in 
Israel. 

*  ♦  ♦ 

.STAFF  MEMBEK 

Harry  FitzGibbon,  formerly 
space  salesman  for  the  Thomp¬ 
son  Newspapers  and  account 
executive  for  Canadian  adver¬ 
tising  agencies,  has  joined  the 
staff  of  Canada  Wide  Features, 
Montreal. 

*  *  * 

— Ken  Duvall,  Toledo  news¬ 
paperman  who  for  five  years 
has  written  “Good  evening 
Ladies”  for  the  Sun-Times  — 
Daily  News  Syndicate,  disputes 
the  contention  that  women  have 
no  sense  of  humor.  Ken’s  col¬ 
umn,  which  is  chiefly  a  tongue- 
in-cheek  spoof  of  what  he  calls 
the  “sometimes  fair  sex,”  causes 
the  ladies  to  write  letters,  but 
he  says  his  mail  runs  five  “glad” 
letters  to  one  “mad”  one. 


Morrie  Ryskind 
Does  Column  of 
Political  Satire 

For  three  months,  Morrie 
Ry.skind,  the  Pulitzer  Prize  win- 
ning  playwright,  has  been  try¬ 
ing  out  his  typewriter  on  a  col¬ 
umn  in  which  he  lampoons,  (k- 
bunks  and  .satirizes  matters  of 
current  interest.  The  Lo$  Xs- 
geles  Times,  Omahn  World-Htr- 
aid,  Xeuark  Star-Ledger  and 
Richmond  Sews  Leader  have 
provided  him  with  a  space 
forum. 

Now  the  Times-Mirror  Syndi¬ 
cate  of  Los  Angeles  is  tiini; 
Ryskind  on  for  syndication  with 
twice-weekly  releases  that  may 
he  handled  Sunday  or  Monday 
and  Thursday.  Says  Rex  Barley 
of  T-M :  “He  has  demonstrated 
a  most  effective  .satirical  style 
and  an  ability  to  deal  with  mat¬ 
ters  of  the  utmost  seriousnes 
with  an  underlying  strong  sen.«e 
of  humor.” 

Morrie  Ry.skind  is  famous  for 
“Of  I  Thee  I  Sing,”  “Animal 
Crackers,”  “Stage  Door,”  “Room 
Service”  and  “My  Man  Godfrey’ 
on  the  .stage  and  for  articles  in 
the  National  Review,  of  which 
he  is  associate  editor. 
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— In  a  Sunday  story  n 
“Comics  Come  of  Age,”  Hart¬ 
ford  (Conn.)  Courant  reporter 
Richard  F.  Ahles  wrote;  “News¬ 
paper  comics  are  now  in  their 
late  sixties,  but  comic  strips  can 
trace  their  lineage  to  draw¬ 
ings  on  cavemen’s  walls.  An 
early  adventure  strip  was  the 
Bayeux  tapestry,  an  embroidery 
230  feet  long  and  20  inches  hi|;h 
which  pictured  in  color  and  with 
captions,  the  battles  between 
Harold  of  Hastings  and  Williaa 
the  Conqueror.” 


— Dr.  George  W.  Crane  raain-j 
tains  the  newspaper  is  a  great 
university  in  print  and  that  pnb- 
Ushers  should  be  called  “chan-! 
cellors”  and  editors  should  hct 
called  “presidents”  of  institn- 
tions  of  higher  learning.  Asani 
example  he  quoted  what  ai 
Y..M.C.A.  secretary  told  him! 
about  Richard  H.  Amberg,  P«h- 
lisher  of  the  St.  Louis  (Mo.) 
Globe-Democrat:  “Mr.  .Ambert 
is  a  dynamo  of  constructivr 
energy  for  all  good  projects..’ 
many  evenings  spent  presiding 
at  their  banquets.  No  university 
president  could  do  as  much  as 
Mr.  Amberg.  for  his  influence  is 
tremendous.” 


EDITOR  SC  PUBLISHER  for  January  28, 


I9il 


54 


Communist  Nemesis: 
Jack  Lotto’s  Role 


FILLING  AN 
EVER-GROWING 
PUBLIC  NEED! 


Communists  rejfard  this  dec-  behind  a  front  organization, 
ade  as  the  “Surging:  Sixties”  “It’s  most  in^portant  to  read 
and  are  exuberant  about  their  all  these  publications,”  he  said, 
growth  prospects.  “for  the  Communists  always  say 

That’s  the  considered  opinion  just  what  they  are  going  to  do. 
of  Jack  Lotto,  whose  weekly  col-  The  trick  is  to  pick  up  the  clues 
umn,  “On  Your  Guard,”  which  in  a  long,  windy  article.” 
unmasks  the  activities  of  the  Most  of  the  publications  he 
Communists  in  the  U.  S.,  is  receives  are  subscribe<l  to  under 
distributed  by  King  Features  assumed  names  or  go  to  special 
Syndicate.  He  has  just  completed  mail  “drops”  since  the  Party  is 
a  lK)ok  on  the  subject,  “The  Un-  far  from  happy  he  has  access  to 
Americans.”  them.  Some  Party  members  co- 

The  40-year-old  reporter,  who  operate  in  giving  him  informa- 
has  won  awards  and  sparked  tion. 

Congressional  investigations,  be-  “As  you  know,  once  the  Party 
lieves  that  in  Communism’s  has  decided  on  a  policy,  it  is 
arsenal,  words  are  considered  binding  on  all  members,”  he 
just  as  important  as  guns  and  said.  “But  there  are  personal 
H-bombs.  and  vanity  factors  involved  in 

every  decision  and  .some  who  are 
Resurgence  Reported  disgruntled  or  disagree  like  to 

“There  has  been  a  tremen- 
dous  resurgence  of  Communist  rcach^. 

activity  at  home  and  abroad,”  *Y''- ,  he  keeps  at  an 

he  pointed  out,  “particularly  in  undisclosed  place  four  or  five 
Latin  America  where  the  rise  c^hmets  with  information 

of  Fidel  Castro  has  .spawned  he  has  learn^  about  individuals 
numerous  Communist  publica-  and  organizations  over  a  15-year 
,f  period.  He  goes  to  many  pro- 

Mr.  Lotto,  who  liegan  his  Communist  meetings, 
career  as  a  general  assignment  ^  f awkward  at  times 
reporter  for  International  News  recognize  you,  one 

Service,  believes  that  writing  a  sit  next  to  you  and  keep  up 
column  about  Communism  is  a  running  .stream  of  derogatory 
merely  the  extension  of  his  gen-  remarks  about  what  you  re 
eral  investigative  ability  into  a  e  sai  . 

specialized  field.  .  one  meeting  someo^ 

.  sidled  up  to  him  and  warned 
“But  those  of  us  who  write  ^le  was  going  to  get  the 

about  Communism  have  a  par-  Rjesel  treatment.  (This  was  a 
ticular  responsibility  for  we  reference  to  the  acid  blinding  of 
must  explain  the  hidden  points  columnist  Victor  Riesel.) 

in  Communist  and  pr^Commun-  j^ck  made  a  telephone  call  and 
ist  activities,  he  added.  when  he  left  the  meeting  there 

An  example  is  the  Lotto  col-  were  four  police  squad  cars 
umn  for  Dec.  10  which  revealed  parked  outside  to  escort  him 
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This  very  able  finan¬ 
cial  writer's  expertly 
informed,  briskly  read¬ 
able  answers  to  his 
readers'  specific  in¬ 
vestment  questions 
now  have  made  his  5- 
times-a-week  column  a 
"must"  feature  in  more 
than  125  newspapers. 
Subscribing  editors  in 
all  parts  of  the  coun¬ 
try  happily  attest  its 
constantly-increasing 
appeal  to  readers  in 
all  income-brackets. 

"The  Daily  Investor" 
is  augmented  by 
Doyle's  once-a-week 
"Mutual  Funds  and  In¬ 
vestment  Companies" 
column. 

FOR  AVAILABILITY,  RATES 
AND  SAMPLES.  PHONE  OR 
VfIRE  NOW. 


torj  01 
;’  Hart- 
reporter 
:  “News- 
in  their 
trips  can 
o  draw- 
alls.  An 
was  the 
ibroidery 
;hes  hiith 
and  with 
between 
Willian 


ne  main- 
,  a  great 
that  pih- 
d  “chan- 1 
hould  he 
institn- 
g.  As  an 
what  a 
old  hill 
erg,  psh- 
is  (Mo.)j 
.Vmherc 
istructive 
ijects . .  ■ 
presidini! 
iniverail? 
much  as 
fluence  is 


FEATURE  SYNDICATE 

220  EAST  42«.  STREET,  NEW  YORK  i;;  N  Y 


V 


TEXAS  TOWER  STORY 


Navy  Aids  Reporter 
With  Boot  in  Pants 


By  John  Harris 

New  York  Journal-Anieriean  SlalT 


Here’s  to  the  Navy,  the  New 
Y’ork  marine  operator  and  the 
ship  -  to  -  shore  radio -telephone. 
For  a  reporter  all  at  sea  they 
came  in  handy. 

Without  them,  coverage  of 
last  week’s  unsuccessful  attempt 
to  rescue  men  from  the  sunken 
Texas  Tower  in  the  North  At¬ 
lantic  would  have  been  quite  a 
problem. 

How  else  could  a  story  break¬ 
ing  80  miles  out  at  sea  have 
been  handled? 

The  Navy  conveniently  had  a 
task  force  in  the  area.  That 
meant  destroyers,  planes,  heli¬ 
copters  and  an  aircraft  carrier, 
all  useful  gadgets  for  telling 
sea  stories. 

Time  for  Exasperation 

The  New  Y'ork  marine  opera¬ 
tor  was  patient  with  frantic 
pleas  for  connections,  even  if 
her  blessed  radio-telephone 
hook-up  did  have  static  troubles 
that  raised  their  own  problems. 

These  sometimes  meant  a 
single  word  had  to  be  repeated 
a  dozen  times  by  a  sea-borne 
correspondent  to  the  desk.  Did 
anyone  get  exasperated?  Yes. 

The  Texas  Tower,  an  offshore 
radar  station,  collapsed  in  180 
feet  of  water  after  being 
pounded  by  heavy  seas  and 
waves.  When  tapping  sounds 
were  heard  over  Nav'y  sonar 
phones  a  massive  rescue  attempt 
was  launched. 

A  top-flight  news  story  was 
in  the  making  and  the  Joumal- 
American  city  desk  moved — fast. 
Results  were  soon  obtained. 

After  some  hectic  telephone 
work,  the  Navy  said: 

“If  you  can  get  a  man  to 
Floyd  Bennett  Field  in  35  min¬ 
utes  you’re  in  business.” 

Floyd  Bennett  Field  is  at  the 
other  end  of  Brooklyn,  miles 
through  a  densely  -  populated 
area,  and  a  long  way  from  the 
Journal- American,  in  Lower 
Manhattan. 

Paul  Schoenstein,  assistant 
managing  editor,  and  Edward 
A.  Mahar,  city  editor,  pointed 
and  said: 

“Get  your  coat.  You’re  flying.” 

So  I  spent  the  next  36  hours, 
on  planes,  helicopters,  destroyers 
and  an  aircraft  carrier,  dressed 
in  my  usual  Madison  Avenue 
attire.  A  Navy  officer,  perhaps 
disturbed  by  chattering  teeth, 


loaned  me  a  parka. 

Everyone  aboard  the  task 
force  was  conscious  a  miracle 
of  marine  rescue  operations 
might  be  in  the  making.  Navy 
brass  realized  it  too,  and  pulled 
out  all  stops  for  newsmen  — 
even  if  it  did  have  its  own  ways 
of  getting  a  reporter  to  a  story. 

Reproachful  Slomaeli 

These  are  okay  if  you  like 
landing  on  a  carrier  deck  at 
more  than  100  miles  per  hour 
and  coming  to  a  dead  stop  in 
three  seconds.  My  stomach  is 
still  pretty  reproachful  about 
the  whole  thing. 

And  they’re  fine  if  you  enjoy 
being  lowered  aboard  and  taken 
off  a  destroyer’s  deck  by  a  sling 
hanging  from  a  hovering  heli¬ 
copter. 

I  flew  to  the  carrier  USS 
Wasp  on  a  Navy  transport  plane 
from  Floyd  Bennett  Field  in  45 
minutes.  The  field  was  covered 
with  ice  and  slush  but  that 
didn’t  stop  the  Navy. 

We  landed  and  I  looked 
around  the  flight  deck  for  pieces 
of  my  stomach.  Rear-Admiral 
Allen  Shinn  then  gave  newsmen 
a  detailed  briefing. 

His  task  force,  an  operational 
anti  -  submarine  patrol  called 
“Bravo,”  was  throwing  its  con¬ 
siderable  facilities  into  the  res¬ 
cue  attempt. 

The  admiral  wasn’t  out  to 
raise  any  false  hopes  and  said 
so.  But  he  gave  newsmen  the 
virtual  nm  of  his  ship  and 
added: 

“Help  yourselves  to  the  radio¬ 
telephone.” 

The  story  wasn’t  on  the  Wasp, 
though.  It  was  on  destroyers 
and  a  rescue  vessel  circling  a 
slender  buoy  marking  the 
tower’s  grave. 

Wasp  officers  beckoned  at 
dawn  and  led  reporters  to  wait¬ 
ing  helicopters  on  the  carrier’s 
■  flight  deck.  The  North  Atlantic 
was  grey  and  desolate  and  the 
sight  of  the  vast  deck,  throb¬ 
bing  with  copters  warming  up, 
was  dramatic  and  unforgettable. 

‘Push  Yourself  Out!’ 

A  copter  delivered  me  to  the 
1  destroyer  Blandy  this  way: 

“When  I  unhook  your  safety 
belt,”  said  the  copter  crewmen, 
“sit  in  the  open  doorway  with 
,  your  legs  hanging  out.  When 


you  feel  the  sling  tighten  —  case.  It  also  charged  nisleadinj 
push  yourself  out.”  advertising  in  the  offer  and  sale 

He  meant  it.  of  securities. 

But  the  Blandy  looked  a  long  The  LATD  ads  designated  its 
way  down  and  I  froze  at  the  offers  variously  as  ecured  10 
crucial  moment.  The  crewman  percent  earnings  programs,  se- 
had  to  boot  me  in  the  pants  to  cured  10  percent  earnings  re- 
get  rid  of  me.  investment  program  and  secured 

Once  aboard,  though,  I  found  percent  accounts,  the  com- 
the  Blandy  had  everything:  a  plaint  stat^. 
friendly  skipper  named  George  addition  to  specified  overt 

Davis,  hot  chocolate  deliveries  to  acts,  the  LATD  defendants  were 
the  bridge,  and  the  best  radio-  chared  with  specific  broadcast, 
telephone  in  the  North  Atlantic,  televised  and  newspaper  adve^ 
Thanks  to  the  ship’s  “radio  tis®*aents  and  with  certain  di¬ 
gang”  ship-to-shore  communica-  statements.  These  in- 

tion  became  a  cinch.  In  fact  it  ,  assurance  of  secured 

was  so  good  that,  as  I  later  earnings,  according  to  the 

learned,  it  was  being  monitored  TV  and  radio  texts  presented, 
bv  evervone  in  the  area,  includ-  retrospect,  Mr.  Miller  ob- 

ing  competitors.  the  less  formal  fi- 

But  for  seven  precious  hours  provides  a  fertile 

I  had  the  Blandy  to  myself, 

Competition  decided  to  head  for  ® 

the  Sun  Bird,  a  Navy  rescue  ves-  The  Profit  Lure 

sel,  and  did  so  on  a  crazily- 

tossing  small  boat.  There  will  be  other  oppor- 

It  turned  out  that  the  Blandy  tunities  for  all  types  of  people 
became  headquarters  for  the  are  lured  by  visions  of  an  extn 
rescue  operation  and  divers  used  or  additional  earnings,  he 

her  as  a  base.  There  I  met  a  ..  , 

brave  man  -  Frank  Sanger,  of  ^he  prestige  of  a  newsj^per 

Beverly,  Mass.,  a  one-armed  and  ^  ‘'‘f  “ 

one-legged  frogman.  providing  full  information.  In 

^  1  .  i.  fact,  it  IS  a  veritable  weapon,  he 

But  there  was  plenty  of  news  submitted 

for  everyone  no  matter  where  ^he  results  will  always  in- 
they  ''-ere  But  not  the  news  brickbats  as  well  as 

we  d  have  liked:  news  of  rescue  ^.b^ers,  he  forecasts.  In  this  case, 
of  the  tower  s  crew.  ^  irate  investors  who  now 

face  losses  have  accused  him  of 
being  in  cahoots  with  the  SEC 
^.enters  to  defraud  them,  he  reported. 

Despite  this,  his  mission  will 
d  from  page  15)  continue  to  be  to  inform  invefr 
tors  of  the  facts.  In  this  diree 
lattle  until  a  State  tjo"  ^e  earlier  disclosed  condi- 
nterim  legislative  tions  in  two  credit  unions  wind 
inded  down  a  recent  ^^owed  the  necessity  for  tight- 
ening  regulations  against  frauds 

littee’s  findinirs  in  individual  operators, 
iittees  nndinp  m  ^j^er  joined  the  San 

inancial  activity  1^  Francisco  News  in  1947  after 
o  commen  i-  Army  and  Stanford  Unive^ 
newsrnan  for  g.  ^^uation.  He  credits  his 
h  the  fa^s  be-  assignment  to  financial  to  an 
P®”i^  i”*^  economics  course  he  took  at  the 

3®  university.  He’s  learned  much 
rmed  Mr.  Mill^s  ^is  continued  financial 

appraisal,’ the  edi-  the  News 

,  „  ,  and  the  N-CB,  he  confessed, 

r  was  the  first  and  ^ 

il  writer  to  recog-  *  ^  i  xx 

illy  report  on  the  Jose  Quesada  Dies 
iture  of  these  jerry-  t.tma 

lent  structures  and  Jose  Quesada,  62,  director  of 
>f  government  curbs  Prensa  here,  died  Jan.  22 
the  editorial  ex-  after  a  long  illness.  He  was  a 
former  ambassador  to  Argen- 
ys  came  the  Secur-  tina  and  unsuccessful  presiden- 
lange  Commission’s  tial  candidate  in  1939. 
equesting  warrants  , 

Farrell  and  four  i*  •  i  xx. 

Is  of  LATD.  ’This  Religion  Ed  Dies 

lations  of  various  Galesburg,  Ill. 

the  Securities  Act  Emil  Dahlberg,  68,  religion 
ition  of  the  Mail  editor  of  the  Galesburg 
t®-  ter-Mail,  died  Jan.  22  after  a 

aint  pointed  to  U.S.  heart  attack.  He  was  a  member 
on  a  SEC  request  of  the  National  Religion  Wrib 
nction  in  a  LATD  ers  Association. 
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10  Percenters 

{Continued  from  page  15) 


was  a  lone  battle  until  a  State 
Assembly  interim  legislative 
committee  handed  down  a  recent 
report,  however. 

The  committee’s  findings  in 
this  field  of  financial  activity  led 
the  N-CB  to  commend  em- 
torially  the  newsman  for  his 
tireless  search  into  the  facts  be¬ 
hind  the  10  percent  mortgage 
investment  firms.  'The  legislative 
report  confirmed  Mr.  Miller’s 
“first  shrewd  appraisal,”  the  edi¬ 
torial  said. 

“Mr.  Miller  was  the  first  and 
only  financial  writer  to  recog¬ 
nize  and  fully  report  on  the 
precarious  nature  of  these  jerry- 
built  investment  structures  and 
the  absence  of  government  curbs 
upon  them,”  the  editorial  ex¬ 
plained. 

Within  days  came  the  Secur¬ 
ity  and  Exchange  Commission’s 
complaint  requesting  warrants 
for  Da\id  Farrell  and  four 
other  officials  of  LATD.  ’This 
charged  violations  of  various 
sections  of  the  Securities  Act 
and  a  violation  of  the  Mail 
Fraud  Statute. 

The  complaint  pointed  to  U.S. 
court  action  on  a  SEC  request 
for  an  injunction  in  a  LATD 


Rural  Land 
Story  Wins 
$500  Prize 

San  Francisco 

Winners  in  the  second  annual 
Afiricultural  Writers  Awards 
competition,  with  $1,000  in  cash 
prizes,  were  announced  this 
week  by  the  sponsoring  organi¬ 
zation,  United  Farm  Agency, 
Inc. 

Robert  M.  Chamberlain,  presi¬ 
dent  of  United  Farm,  the  na¬ 
tionwide  rural  real  estate 
brokerage  organization,  said  the 
1960  awards  program  drew  en¬ 
tries  from  more  than  250  writ¬ 
ers  and  editors  in  39  states. 

The  $500  first  prize  went  to 
Farm  Editor  Bill  Humphries  of 
the  Raleigh  (N.  C.)  News  and 
Observer  for  his  feature  story 
on  the  national  rural  land  mar¬ 
ket  headlined  “They’re  Not 
Making  Any  More  Land.” 

“Mr.  Humphries  .summed  up 
the  entire  complex  realty  in¬ 
vestment  picture  in  that  one 
sentence,”  Mr.  Chamberlain 
said. 

Other  cash  winners  were: 

Louis  Cook,  Detroit  Free 
Press  ($250) ;  Richard  C.  Da¬ 
vids,  Farm  Journal  ($100) ;  Ed¬ 
ward  T.  White,  Charleston 
(W.  Va.)  Gazette  and  Mail;  Ed 
Harris,  Washington  (D.  C.) 
Star,  and  James  C.  Thomson, 
Prairie  Farmer  ($50  each). 

The  Agricultural  Writers 
Awards  competition  was  founded 
in  1959  to  “recognize  outstand¬ 
ing  contributions  on  the  part  of 
editors  and  writers  in  news,  fea¬ 
ture  and  magazine  writing  per¬ 
taining  to  rural  life.” 

Election  Year  Problems 

Mr.  Cook’s  story  featured  the 
problems  of  “being  a  farmer 
during  election  year,”  while  Mr. 
Davids  Avrote  an  exhaustive  re¬ 
port  on  community  self-improve¬ 
ment  in  the  growing  rural  liv¬ 
ing  boom.  Mr.  White,  an  Award 
of  Merit  winner  in  the  1959 
competition,  won  his  cash  award 
this  year  for  his  “Down  to 
Earth”  farm  column  that  dis¬ 
cussed  “Farming:  A  Business 
or  Way  of  Life?” 

Mr.  Harris  entered  his  syn¬ 
dicated  column  “Down  on  the 
Farm.”  His  entries  concerned 
the  rewards  of  “going  back  to 
the  farm  to  live”  after  years  of 
metropolitan  life.  Mr.  'Thomson 
contributed  a  10-part  series  that 
“clarified  the  fact  and  fiction 
that  surround  the  farm  ques¬ 
tion.” 

In  addition  to  the  six  top  win¬ 
ners,  who  also  received  an  en¬ 
graved  silver  plaque  and  a 
medallion,  10  Award  of  Merit 


Ed  Harris 


S-H  Paper 
Wins  Award 
For  Service 


Albuquerque,  N.  M, 

The  Albuquerque  Tribune,  a 
Scripps-Howard  newspaper  ed¬ 
ited  by  Dan  Burrows,  captured 
the  Community  Public  Service 
award  for  dailies  in  the  1960 
E.  H.  Shaffer  Awards  contest 
of  the  New  Mexico  Press  Asso¬ 
ciation. 

The  Tribune,  whose  staffers 
won  six  other  awards  in  vari¬ 
ous  divisions  of  the  annual  com¬ 
petition,  won  the  top  award,  the 
judges  said,  for:  “Its  Interpre¬ 
tive  reiKjrting  of  the  good  and 
evil  in  the  community  which  it 
serves;  its  graphic  portrayal  of 
families  in  need,  aggressive 
campaigning  for  public  meet¬ 
ings,  exposing  of  chiseling  of 
tax  monies  and  growth  of  bu¬ 
reaucracy  in  government.” 

Stories  by  the  following  Trib¬ 
une  staffers  figured  in  the 
Shaffer  contest  award:  Moises 
Sandoval,  Jim  Boyer,  Betty 
Russell,  A.  C.  De  Cola,  Pete 
Giannettino,  Pete  Pence,  Bar¬ 
bara  Taylor  and  Forster  Max¬ 
well. 

Second  prize  in  community 
service  was  won  by  the  Albu¬ 
querque  Journal  and  third  was 
taken  by  the  Raton  Daily  Range. 

The  Journal  won  second  prize, 
the  judges  said,  for:  “Vigorous 
news  and  editorial  campaign  for 
urban  renewal  and  much-needed 


new  private  and  govemme«t 
buildings  in  downtown  Albo- 
querque.  Exhaustive  lirst-htti 
research  at  neighboring  citi« 
of  El  Paso,  Tucson  and  Phoenii 
resulted  in  many  new  ideas  and 
clo.ser  inter-city  Chamber  of 
Commerce  cooperation  and  stin^ 
ulated  development  of  down¬ 
town  Albuquerque.” 

The  Raton  Range’s  prize  wu 
for,  “exercising  the  kind  of  lead¬ 
ership  every  community  needa." 

First  prize  winners  in  other 
competition  were: 

Picture  Portfolio  —  Bill  Cook, 
Alamogordo  Daily  News;  Re- 
ture  Stor>’  —  Dale  SedwiA, 
Carlsbad  Current- Argus.  Spot 
News  Picture  —  Andy  Gregg, 
Albuquerque  Tribune;  Feature 
Picture  —  Joe  McDermott,  Al¬ 
buquerque  Journal;  Sports  Pic¬ 
tures  —  Dan  Nachel,  Albu¬ 
querque  Tribune. 

Editorial  Writing  —  Albert 
Stubbs,  Roswell  Daily  Record; 
Safety  —  Frankie  McCarty,  Al- 
buquerque  Journal. 

Feature  —  Robert  McGrath, 
Hobbs  News-Stin;  News  —  Bill 
Cook,  Alamogordo  Daily  News; 
Advertising  —  Carlsbad  Cur¬ 
rent  -  Argus;  Typography  — 
Carlsbad  Current- Argus. 


Fretl  Post  Dies 


Amarillo,  Tex-.| 
Fred  Post,  67,  editor  of  tha^ 
.Amarillo  Sunday  News-Glob 
died  Jan.  23.  He  had  l)een  on 
the  staffs  of  the  Amarillo  Da 
News  and  Globe-Times  sineej 
1930,  coming  here  from  Wichita, 
Kans.,  where  he  was  state  editor 
of  the  Beacon. 


Murrow  Tapes  TV  Show 
About  Times  Libel  Suit 


winners  were  announced.  Silver 
medallions  went  to  the  Award 
of  Merit  winners  including: 

Frank  Salzarlo,  Indianapolis 
News;  Wayne  Welch,  Dubuque 
(Iowa)  Telegraph-Herald;  Alice 
Leffler,  Norfolk  (Nebr.)  Daily 
Neivs;  Eleanor  Seberger,  North 
Platte  (Nebr.)  Telegraph  Bul¬ 
letin;  Clarence  Poe,  Progressive 
Farmer;  Joe  Bianco,  Portland 
Oregonian;  Betty  Rose  Cravens 
and  Elmer  Summers,  both  of  the 
Houston  Chronicle;  Fred  Pass, 
Dallas  Morning  News,  and 
Loren  Osman,  Milwaukee  Jour¬ 
nal. 

The  1961  Agfricultural  Awards 
Competition  will  cover  the 
period  Oct.  16,  1960  to  Oct.  15, 
1961  with  an  Oct.  31  deadline. 


Birmingham,  Ala. 

Edward  R.  Murrow  was  here 
this  week  doing  an  hour-long 
taped  show  for  “CBS  Reports” 
on  the  story  of  the  three  city 
commissioners  w'ho  are  suing 
the  Neur  York  Times  for  $100,- 
000  each,  claiming  the  city  was 
libeled  in  articles  on  the  race 
issue,  written  by  Harrison  Salis¬ 
bury,  Times  staff  reporter. 

“The  issues,”  said  Mr.  Mur¬ 
row  in  an  interview  with  the 
Birmingham  News,  “are  whether 
a  publication  is  legally  liable 
for  the  accuracy  of  its  reporting 
and  whether  a  municipality  can 
be  libeled,  or  slander^.  I  just 
have  the  feeling  that  this  is  a 
case  that  is  more  important 
than  is  likely  to  be  made  ap¬ 
pear  in  public  print.” 

Mr.  Murrow  pointed  out  that 
newspapers  don’t  usually  print 
stories  about  papers  being  sued. 

Mr.  Murrow  said  his  program 


will  not  likely  be  carried  until’ 
some  decisions  on  the  suit 
against  the  Times,  now  pending 
in  court,  is  reached.  He  added 
that  the  program  is  “not  going 
to  be  a  study  of  segregation  in 
the  South  and  in  Birmingham.” 

The  New  York  Times,  on 
April  28,  1960,  rejected  the  de¬ 
mand  of  the  Birmingham  com¬ 
missioners  that  it  retract  Mr. 
Salisbury’s  articles,  but  did  say: 

“We  recognize  the  articles  did 
not  stress  the  obvious  fact  that 
an  overwhelming  percentage  of 
the  citizens  of  that  city  (Bir¬ 
mingham)  led  happy  and  peace¬ 
ful  lives  in  a  growing  and  pros¬ 
perous  community.  Nor  did  the 
articles  stress  and  equally  obvi¬ 
ous  fact  this  substantial  element 
of  the  citizenry  deplores  any 
lawlessness  that  may  exist  and 
is  working  in  its  own  way  to 
correct  and  reduce  such  tensions 
as  exist.” 
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or— PraiVda.  coixld  tea.cli.  Aim...  •  Let’s  face  it.  If  we  don’t  teach  them,  someone  else 
will;  and  the  facts  may  come  out  distorted.  >  The  Advertising  Federation  of  America  works  to  see  that  the  youth  of  America 
get  expert  and  up-to-date  instruction  on  the  American  economy.  They  recognize  that  some  day  soon  this  economy  will  be  nm 
by  today’s  youngsters.  >  AFA’s  Bureau  of  Education  and  Research,  as  well  as  the  American  Academy  of  Advertising  and 
AFA  and  Advertising  Association  of  the  West’s  network  of  180  advertising  clubs  throughout  the  nation  all  participate  in 
this  work.  >  They  develop  instruction  techniques,  upgrade  marketing  curricula,  offer  vocational  guidance  to  thousands  of 
high  school  and  college  students  and  instructors.  PiXidi—have  you  heard  about  their  career-guidance  program!  \bu  should. 
Lend  your  leadership  to  this  work  of  educating  the  businessmen  of  1964.  Invest  in  a  membership  in  AFA-AAW.  Write— now! 


THE  ADVERTISING  FEDERATION  OF  AMERICA 

655  MADISON  AVENUE  NEW  YORK  21.  NEW  YORK 


The  Advertising  Federation  of  America  and  the  Advertising  Association  of  the  West  and  their  60,000  members  marshal  the  forces  of  the  advertising 
industry  to  protect  its  freedoms,  to  promote  education  in,  for  and  about  the  profession,  and  to  conduct  public  service  activities  through  its  media. 


1 


Acquit  Link 
In  Shooting 
Of  Farmhand 


Hermann,  Mo. 

Theodore  C.  Link,  55,  noted 
crime  reporter  for  the  St.  Louis 
Post-Dispatch,  was  found  not 
guilty  of  murder  in  the  killing 
of  Clarence  W.  Calvin,  a  handy¬ 
man  who  worked  part-time  at 
Link’s  farm. 

A  jury  of  12  men,  eight  of 
them  farmers,  deliberated  about 
two  and  one-balf  hours  before 
returning  the  verdict  of  acquit¬ 
tal  at  5:15  p.m.  on  Jan.  19. 

When  the  jury  foreman,  Ray¬ 
mond  Engelbrecht,  read  the  de¬ 
cision,  Link  slumped  slightly  in 
his  chair,  relaxing  a  bit  from 
the  four-day  trial. 

His  wife,  Ruth;  their  12-year- 
old  son,  Theodore  C.  Link  Jr., 
and  daughter,  Virginia,  18,  who 
were  sitting  across  the  court¬ 
room,  burst  into  tears  of  joy. 

After  the  verdict  was  read 
and  the  judge  dismissed  the 
jury.  Link  thanked  each  juror 
personally. 

Foreman’s  Comment 

Engelbrecht  said  only  one  bal¬ 
lot  was  taken  and  that  came 
after  each  of  the  jurors  “had 
his  say”  about  the  case.  Jurors 
added  that  they  thought  the  fact 
that  Calvin  had  advanced  to¬ 
ward  Link  with  a  three-pronged 
hoe  and  a  knife  gave  Link  the 
right  to  protect  himself. 

“We  discussed  it  and  put  our¬ 
selves  in  the  position  of  Link 
and  came  to  the  conclusion  that 
if  we  were  in  his  position,  we 
might  have  done  the  same  thing 
that  he  did,”  Engelbrecht  said. 

Calvin,  35,  was  shot  twice 
with  a  shotgun  and  three  times 
with  a  pistol  by  Link  last  July 
11.  Link,  55,  had  come  upon  the 
handy  man  as  Calvin  was  rak¬ 
ing  with  the  hoe  in  the  ruins  of 
Link’s  summer  home,  which  had 
burned  to  the  ground  a  few  days 
earlier. 

Link,  who  told  the  jury  he 
shot  the  man  in  self-defense, 
said  Calvin  became  enraged 
when  the  reporter  accused  Cal¬ 
vin  of  having  a  hand  in  the 
burning  of  the  house.  Witnesses 
at  the  trial  had  described  Cal¬ 
vin  as  a  trouble  maker  and 
prosecution  lawyers  agreed,  say¬ 
ing  “he  was  not  the  number  one 
citizen  of  Franklin  county.” 

Son  Not  Called 

The  only  witness  to  the  shoot¬ 
ing  was  Link’s  son.  The  state 
did  not  call  him  to  testify. 

Charles  E.  Hansen,  former 


prosecuting  attorney  of  Frank¬ 
lin  county,  in  his  final  argument 
pictured  Link  as  the  aggressor. 
Agreeing  that  Calvin  was  a 
trouble-maker,  he  said  “that 
does  not  give  a  reporter  from 
the  Post-Dispatch  the  right  to 
come  out  from  St.  Louis  and 
kill  somebody.” 

Link,  who  was  on  the  stand 
three  hours,  had  testified  that 
he  feared  for  his  life  and  for 
that  of  his  son. 

William  Wessel,  co-counsel 
for  the  defense,  opened  the  final 
defense  argument  by  stating 
that  Link  had  simply  defended 
himself  and  his  son  from  a  tres¬ 
passer. 

“The  only  dissenting  opinion,” 
he  said,  “comes  from  Mr.  Han¬ 
sen,  who  doesn’t  like  Ted  Link 
and  doesn’t  like  the  Post-Dis¬ 
patch.” 

• 

Mrs.  Russell  Low, 
Of  Quincy,  Dies 

Mrs.  Russell  C.  Low,  president 
of  the  George  W.  Prescott 
Publishing  Company,  died  Jan. 
22  in  Santa  Barbara,  Calif., 
following  a  brief  illness.  Her 
family  has  been  publishing  the 
Quincy  Patriot  Ledger  and  its 
predecessor  newspapers  for 
more  than  a  century.  She  was 
84  years  old. 

Mrs.  Low,  the  former  Alice 
Keith  Prescott,  had  been  presi¬ 
dent  of  the  George  W.  Prescott 
Publishing  Company  since  the 
death  of  her  husband  three  years 
ago.  For  many  years  before  that 
she  had  been  an  officer  of  the 
company. 

Mrs.  Low  was  the  daughter  of 
George  W.  Prescott,  former  pub¬ 
lisher  of  the  Quincy  Patriot 
Ledger,  who  first  became  associ¬ 
ated  with  the  organization  in 
1853  and  later  purchased  the 
interests  of  the  original  owners. 
Her  sisters.  Miss  Annie  Lincoln 
Prescott,  who  served  as  the 
publisher  of  the  Patriot  Ledger 
for  many  years,  and  Miss  Etta 
Prescott,  died  many  years  ago. 

Mrs.  Low  is  survived  by  three 
sons  and  seven  grandchildren. 
Her  sons  are  G.  Prescott  Low, 
publisher  of  the  Quincy  Patriot 
Ledger;  R.  Cutler  Low  of  Ports¬ 
mouth,  N.  H.,  and  Seth  Haskell 
Low  of  Laurel,  Md.,  a  biologist 
with  the  Government. 

• 

WGN  Adds  Stations 

Duluth 

Radio  station  KDAL  and  its 
TV  affiliate  for  Duluth-Superior 
are  now  under  ownership  and 
operation  of  WGN,  Inc.,  Chi¬ 
cago  Tribune  subsidiary.  J. 
I  Howard  Wood,  Tribune  presi¬ 
dent  and  publisher,  is  chairman 
•  of  the  board  of  KDAL,  Inc. 


MOVIE  PREVIEWS  UPHELD 


Warren  Alerts  Press 
In  Censorship  Ruling 


Washington 

A  dissenting  opinion  by  Chief 
Justice  Earl  Warren,  in  which 
three  associates  concurred,  pro¬ 
jected  the  newspaper  business 
this  week  into  the  heart  of  the 
legal  battle  over  state  and  local 
movie  censorship. 

The  Supreme  Court  majority 
of  5  ruled  that  cities  and  states 
may  require  a  censor’s  permit 
before  a  film  may  be  exhibited 
to  the  public.  Four  states  and  11 
cities  have  such  licensing 
systems. 

The  case,  brought  to  test 
Chicago’s  censorship  of  films, 
brought  the  highest  court  to  the 
nub  of  the  question  whether  any 
such  censorship  is  permissible. 
Earlier  decisions  have  invali¬ 
dated  individual  censors’  rulings. 

Basically  the  issue  was  framed 
in  the  appeal  by  the  Times  Film 
Corporation,  which  handies 
foreign  films,  for  a  censorship 
permit  before  inspection  of  a 
movie  known  as  “Don  Juan.” 
Prior  censorship  violated  the 
First  Amendment,  it  was 
contended. 

Limited  to  Pictures 

Justice  Tom  C.  Clark  in  the 
majority  opinion  emphasized 
that  the  court  was  dealing  with 
“a  broadside  attack”  on  censor¬ 
ship  and  not  with  the  v'alidity  of 
censors’  standards.  And  he  also 
stressed  that  approval  of  prior 
censorship  here  was  limited  to 
motion  pictures. 

Justices  Felix  Frankfurter, 
John  Marshall  Harlan,  Charles 
E.  Whitaker  and  Potter  Stewart 
went  along  with  the  Clark 
ruling. 

Branding  it  as  a  retreat  from 
free  speech,  the  dissenters  led  by 
the  Chief  Justice — Hugo  L. 
Black,  William  0.  Douglas  and 
William  J.  Brennan  Jr. — said 
the  majority  opinion  comes 
“perilously  close”  to  holding 
that  a  licensing  scheme  may  also 
be  applied  to  newspapers,  books 
and  the  periodicals,  radio,  tele¬ 
vision,  public  speeches  and  every 
other  medium  of  expression. 

“The  court,”  said  Justice 
Warren,  “no  way  explains  why 
moving  pictures  should  be 
treated  differently  than  any 
other  form  of  expression.” 

Eric  Johnston,  president  of 
the  Motion  Picture  Association 
of  America,  commented  that  the 
decision  “should  be  a  trumpet 
call  to  all  believers  in  freedom 
of  expression.” 


Newspapers  and  other  medi* 
will  be  urged  to  join  in  the 
continuing  battle  against  c®. 
sorship,  said  Felix  J.  Bilgrey 
counsel  for  Times  Film  Corp. 

Sgt.  Vincent  Nolan,  head  of 
Chicago’s  Movie  Cen.sor  Bureau 
in  the  Police  Department,  said 
the  decision  enables  the  agency 
to  protect  the  morals  of  the 
public. 

• 

Virginia  Prize 
Winners  Posted 

Roanoke,  Va. 

More  than  80  newspapermen 
and  women  were  honored  for 
their  accomplishments  during 
1960  at  a  mid-winter  banquet 
here  on  Jan.  28. 

Among  the  first  prize  winners: 

News  writing,  dailies,  James 
E.  Mays,  Norfolk  Virginm- 
Pilots  weeklies,  A.  Parker 
Barnes,  Eastern  Shore  Newt. 

Feature  writing,  dailies, 
Charles  McDowell  Jr.,  Richnumi 
Times-Dispatch;  weeklies.  Law- 
son  Allen,  Loudoun  Timet- 
Mirror. 

Editorial  writing,  dailies, 
George  Hebert,  Norfolk  Ledger- 
Dispatch  &  Star;  weeklies.  Watt 
Miles,  Danville  Commercial  Ap¬ 
peal. 

Sports  \vriting,  dailies,  John 
Crittenden,  Norfolk  Ledger- 
Dispatch  &  Star;  weeklies,  Pat 
Murphey,  H erndon-ChantUly 
Times. 

Column  writing,  dailies,  Louis 
Spilman,  Waynesboro  Newt- 
Virginian;  weeklies,  Paul  Anden 
son.  Tidewater  News. 

Series  of  articles.  Jack  Kest- 
ner,  Norfolk  Ledger-Dispatek 
and  Star. 

News  service  staff  writing, 
W.  L.  Johnson  and  W.  Marshall 
Johnson,  Associated  Press. 

News  and  picture  story, 
dailies,  Paul  A.  Muse,  Frd- 
erickshurg  Free  Lance-Star;  ' 
weeklies,  Mac  Nelson,  Most- 
gomery  News-Messenger. 

Daily  news  picture,  Neal  V. 
Clark  Jr.,  Norfolk  Virginiatr 
Pilot. 

• 

Father’s  Day  Kit 

The  .American  Institute  of 
Men’s  and  Boys’  Wear,  Inc.,  will 
mail  a  special  Father’s  Day  edi- 
:  torial  kit  in  May  to  more  than 
1,500  daily  newspapers  regularly 
using  “Dress  Right”  news  «*' 
terial  supplied  by  AIMBW. 
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fhitney^s  Plan 

(Contwmd  from  jmge  14) 


jjjd.  “I  ha\  0  no  intention  of  es¬ 
tablishing  :i  national  daily  in 
the  same  sense  that  the  Wall 
Street  Journal  has  with  branch 
plants  in  different  parts  of  the 
fountry.  But  I  believe  we  have 
been  a  little  slack  in  getting  na¬ 
tional  readership  and  I  intend 
to  push  this.” 

‘Lo>id  Opposilion’ 

In  Republican  politics,  Mr. 
Whitney  sees  the  Herald  Trib¬ 
une  as  playing  the  role  of  “loyal 
opposition.” 

“We  will  not  always  just  op¬ 
pose”,  he  said.  “I  hope  we  will 
be  lively,  opposing  those  moves 
that  are  wrong,  applauding 
those  we  think  are  right. 

“The  Herald  Tribune  should 
never  be  considered  as  the  voice 
of  the  Republican  Party.  Al¬ 
though  it  will  be  our  aim  to  try 
to  keep  the  party  progressive, 
we  will  never  be  the  jiarty’s 
house  organ. 

“We  must  and  will  cover  the 
whole  spectrum  of  political 
thought.  We  must  and  will  be  as 
objective  in  our  news  reporting 
as  I  sincerely  believe  we  were 
during  the  Presidential  cam¬ 
paign.  The  way  we  reported 
politics  during  this  campaign,  I 
am  sure  did  our  paper  a  lot  of 
good.  We  were  exceedingly  fair 
in  news  coverage,  although  we 
never  wavered  in  our  editorial 
position.  We  made  it  very  clear 
that  we  were  with  the  Republi¬ 
can  candidate  heart  and  soul.” 

Mr.  Whitney  wanted  it  under¬ 
stood  he  would  not  l)e  “sitting 
over  the  shoulders  of  those  writ¬ 
ing  editorials.” 

Looking  into  (lolumnisis 

One  fact,  however,  he  said  he 
intends  to  “look  into”  are  the 
“strong  opinions  expressed  by 
columnists.” 

“I  am  not  critical  of  the  wide 
variety  of  opinion,  or  of  opinion 
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in  direct  opposition  to  the  news¬ 
paper’s  own  editorial  policy,”  he 
explained.  “But  what  must  be 
studied  is  at  what  point  you 
find  that  your  i)aper  has  gotten 
out  of  your  hands  editorially 
and  into  the  hands  of  the  col¬ 
umnists.  It  may  prove  to  be  a 
matter  of  placement  of  position 
in  the  newspaper  make-up.” 

He  emphasized  that  he  was 
interested  in  building  up  “two 
exciting  opinion  pages,  with  a 
strong  page  opposite  the  editor¬ 
ial  page,  devoted  to  columns  as 
was  the  case  on  the  old  New 
York  World.” 

“I  have  always  had  a  great 
interest  in  mass  communica¬ 
tions,  the  newspaper  press  in 
particular”,  Mr.  Whitney  said. 
He  also  owns  five  TV  stations 
through  the  Corinthian  Broad¬ 
casting  Company,  and  four  ra¬ 
dio  stations  in  the  New  York 
metropolitan  area,  known  as  the 
Herald  Tribune  Radio  Network. 
His  interest  in  journalism  was 
probably  inherited,  he  observed, 
pointing  to  a  picture  of  John 
Hay  on  the  wall  of  his  office. 
John  Hay  was  his  grandfather, 
and  one  of  the  editors  of  the 
Tribune  in  its  early  days. 

“I  am  no  writer  at  all”,  he 
confessed.  “But  I  am  very  much 
interested  in  the  quality  of  writ¬ 
ing.  I  believe  that  the  number 
one  need  for  successful  news¬ 
paper  publishing  is  good  report¬ 
ing.” 

Mr.  Whitney,  who  will  be  57 
in  August,  recalled  that  he  had 
written  pieces  for  the  Grotonian 
at  Groton  School  where  he 
studied  from  1916  to  1922.  He 
also  did  some  writing  for  the 
Yale  literary  magazine.  He  was 
graduated  from  Yale  in  1926 
and  went  on  to  Oxford. 

In  1927,  he  and  his  father, 
Payne  Whitney,  discussed  enter¬ 
ing  the  newspaper  field.  The 
elder  Whitney  died  before  any¬ 
thing  came  of  it.  Subsequently, 
he  became  interested  in  the 
Outlook  magazine.  He  was  also 
an  investor  in  New  York’s  P.M. 
He  still  owns  a  small  interest  in 
the  Scientific  American,  owns 
the  magazine  Interior  Design, 
and  Parade,  the  syndicated  Sun¬ 
day  supplement. 

“I  am  a  great  believer  in  the 
important  role  newspapers  have 
played  and  will  continue  to  play 
in  the  history  of  our  country”, 
he  said.  “It  is  through  stimula¬ 
tion  by  the  mass  communica¬ 
tions  media  that  a  nation’s 
most  important  thinking  takes 
place.” 

• 

Spies,  Don’t  Ask ! 

Geneva 

Swiss  authorities  asked  the 
press  to  refrain  from  asking 
questions  after  announcing  the 
arrest  of  three  alleged  spies. 


CIRCULATION 


Village  Denied  Right 
To  Regulate  Selling 


Chicago 

The  Illinois  Supreme  Court 
has  ruled  the  village  of  River 
Forest,  a  Chicago  suburb,  does 
not  have  authority  to  regulate 
solicitation  of  newspaper  sub¬ 
scriptions. 

The  court,  in  a  unanimous  de¬ 
cision,  upheld  a  ruling  last  May 
13  by  Judge  Walker  Butler  in 
Superior  Court.  The  suit  was 
brought  by  Thomas  G.  Osborn 
and  the  Newspaper  Readers 
Agency,  Inc.,  a  subsidiary  of  the 
Chicago  Tribune. 

.Arrested  a  Year  .Ago 

It  alleged  that  Osborn,  while 
trying  to  sell  newspaper  sub¬ 
scriptions  in  River  Forest  on 
Jan.  15,  1960,  was  arrested 
“while  conducting  himself  in  a 
lawTul  manner.”  His  arrest  was 
based  on  a  vnllage  ordinance  re¬ 
quiring  newspaper  solicitors  to 
be  fingerprinted,  wear  plastic 
badges,  deposit  money  with  the 
village,  and  to  wait  20  days  be¬ 
fore  getting  approval  for  their 
sale. 

The  high  court  did  not  take 
up  the  constitutional  issues  of 
whether  due  process  of  law  or 
guarantees  of  free  speech  and 
press  were  violated.  It  simply 
held  that  the  state  legislature 
has  not  given  cities  and  villages 
specific  power  to  regulate  soli¬ 
citation  of  orders  for  newspa¬ 
pers,  books,  periodicals  and  other 
publications.  The  court  made  it 
clear  that  the  ruling  applied 
only  to  such  solicitation  of  or¬ 
ders  for  published  matter. 

Attorneys  Don  H.  Reuben  and 


George  D.  Newton  Jr.,  of  the 
firm  of  Kirkland,  Ellis,  Hodson, 
Chaffetz  &  Masters  represented 
the  plaintiffs. 

• 

N.E.  Circulators 
Elect  Stoeckel 

Boston 

Albert  J.  Stoeckel  of  the  Hol¬ 
yoke  Telegram-Transcript,  was 
elected  president  of  the  New 
England  Association  of  Circula¬ 
tion  Managers  at  the  meeting 
here  last  week. 

Hilding  C.  Peterson  of  the 

Worcester  (Mass.)  Telegram- 
Gazette,  was  elected  regional 

representative  to  ICMA. 

*  *  • 

PER.SONAL  NOTES 

Walter  Aronoff,  former  cir¬ 
culation  director  of  the  Detroit 
(Mich.)  Times  —  to  the  Detroit 
Free  Press  as  circulation  con¬ 
sultant.  He  was  president  of 
ICMA  in  1956. 

•  *  * 

Ed  Springer,  formerly  with 
city  circulation  department, 
Portland  (Ore.)  Journal  —  now 
assistant  city  circulation  man¬ 
ager,  Los  Angeles  (Calif.)  Ex¬ 
aminer. 

• 

Place  Out  of  Name 

Plainfield,  N.  J. 

Serving  76  communities  in 
five  counties,  the  66-year-old 
Plainfield  Courier-News  of  the 
Gannett  Group  has  eliminated 
the  place  identification  from  its 
name.  It  is  now  the  Courier- 
News. 


Weekly  Seeks  Financial  Aid 
Under  New  Canadian  Law 


Toronto 

The  Richmond  Hill  York  Cen¬ 
tral  Pictorial,  a  new  weekly 
newspaper  in  the  Toronto  sub¬ 
urban  area,  was  one  of  the  first 
firms  to  apply  for  a  loan  under 
the  new  Canadian  small  busi¬ 
ness  guaranteed  loan  legisla¬ 
tion. 

Publisher  Paul  Deimer  said 
that  if  the  loan  is  approved,  the 
money  will  be  used  to  purchase 
an  offset  press  and  camera  and 
equipment  for  making  plates, 
costing  about  $18,000.  He  will 
also  hire  two  or  more  employees, 
if  he  receives  the  loan. 

Under  the  law,  news  ser\'ices. 


photographic  services  and  other 
.sendee  industries  doing  less 
than  $250,000  gross  business  an¬ 
nually  can  obtain  loans  up  to 
$25,000  from  their  bank  at  6% 
or  less  interest,  repayable  on 
monthly,  quarterly  or  annual 
payments  for  periods  up  to  10 
years. 

The  government  guarantees 
the  loans  up  to  80%  for  equip¬ 
ment  and  improvements,  up  to 
90%  for  expansion  to  premises. 

Loan  terms  and  security  are 
arranged  by  the  individual 
banks  who  must  report  all  such 
loans  to  Ottawa. 
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Washington 


$14,190  a  year.  Guthman  is  41. 
*  «  « 

SNOW  JOB 


Thomson-Odhams 


(Continued  from  page  7) 


only  ones  in  the  ^oup  to  en¬ 
dorse  Kennedy. 

Co-hosts:  Samuel  J.  Lanahan 
and  his  wife,  Scottie,  daughter 
of  late  author  F.  Scott  Fitzger¬ 
ald  and  -sometimes  political 
writer  for  the  Northern  Vir¬ 
ginia  Sun. 

Garb  for  the  event  ranged 
from  earthy  items  like  cowboy 
boots  to  the  prize-winning  space 
suit  of  Mrs.  Averell  Harriman. 
In  between :  numerous  people 
like  Tom  Winship,  Bouton  Globe, 
wearing  sweaters  with  large 
“Hs”  on  them ;  Charles  Bartlett, 
Chattanooga  Times,  and  w’ife 
wearing  roses  for  theme  “every¬ 
thing’s  coming  up  ro.ses’’;  Betty 
Beale,  Washington  Star,  dressed 
up  with  silk  top  hat  with  a  band 
full  of  large  bills. 

In  view  of  the  wide  travels 
of  the  newsmen  present  (and 
the  numerous  Cabinet  and  Capi¬ 
tol  Hill  types  also  present)  the 
crowd  also  w'as  dressed  up  like 
a  little  UN.  There  was  even  a 
replica  of  Castro. 

The  party  really  didn’t  get 
rolling  until  around  2  a.m., 
finally  came  to  a  reluctant  halt 
with  the  dawn. 


Newsmen  covering  the  In¬ 
auguration  were  subjected  to  a 
unique  hinderance  to  the  jier- 
formance  of  their  responsibili¬ 
ties  —  snowballs.  S])ectators 
-seated  directly  behind  the  news 
section  w’ere  unhappy  with  the 
press’s  habit  of  leaping  onto 
tables  at  various  high  moments 
in  the  ceremonies-  The  previous 
day’s  snowfall  provided  them 
with  an  effective  means  of  ex- 
pre-s-sing  disapproval. 


Merger  Agreed 


])ress  consolidations  of  recent 
years. 


RECOBl)  S AI.K 


The  Washington  Evening  Star 
broke  all  its  records  for  its  In¬ 
augural  Day  issue.  The  Star 
sold  610,0(10  copies  of  the  Fri¬ 
day,  Jan.  20,  edition,  a  run  of 
over  twice  usual  size. 

Featured  was  a  28-page  In¬ 
augural  section,  with  a  color 
iwrtrait  of  President  Kennedy 
—  by  staff  artist  Newman  Sud- 
duth  from  a  Fabian  Bachrach 
photograph. 

The  Star  offered  a  package 
of  editions  spanning  Thursday, 
Friday,  and  Saturday  for  $1, 
and  sent  250,000  of  them  to  out 
of  town  addresses. 


London 

Roy  Thomson,  the  Canadian 
publisher,  and  Odhams  Press 
have  announced  agreement  on  a 
merger  that  will  create  Thom¬ 
son  Odhams  Ltd.  with  assets 
v’alued  at  $187  million. 

An  exchange  of  stock  will 
bring  about  the  amalgamation 
which  affects  the  Thomson 
group  in  England,  Scotland  and 
Nigeria.  The  Odhams  list  in¬ 
cludes  the  People,  a  Sunday 
newspaper  of  more  than  5,250,- 
000  circulation,  and  numerous 
other  newspai)ers,  magazines 
and  books. 

Sir  Christopher  Chancellor, 
former  head  of  Reuters,  is 
chairman  of  Odhams.  Under  the 
merger  he  would  become  ileputy 
chairman  and  Mr.  Thomson 
w’ould  be  chairman. 

Announcement  of  the  plan  set 
off  demands  in  Parliament  again 
for  a  full-scale  inquirj'  into  the 


Cover  Storv  in  Kome 


St.  Long 

Both  dailies  here  supplied 
staff  coverage  of  the  elevation 
of  Archbishop  Joseph  E.  Ritter 
to  the  rank  of  Cardinal  by  Pope 
John  XXIII.  In  the  jiarty  of  St 
Louisans  who  flew  to  Rome  for 
the  ceremonies  were  .Martin  L 
Duggan,  Globe-Demorrat  news 
editor,  and  C.  L.  Kolliher,  Post- 
Dispatch  reporter. 


On  Editorial  Board 


Toronto 

William  Stev'enson,  staff  cor¬ 
respondent  for  the  Toronto 
Globe  and  .Mail  for  tlie  i)ast  five 
years  at  Hong  Kong  and  New 
Delhi,  who  has  made  several 
trips  into  Communist  China,  has 
moved  to  Toronto  to  serv’e  on  the 
editorial  toard  of  the  morning 
new’spaper.  Two  of  his  four 
children  were  bom  abroad. 


HOW  IT  WILL  BE 


Dru^j  Store  Ads 
For  90  Markets 


classified  section 


Benefit  from  our  Vast  Newspaper  Audience 


At  a  Sigma  Delta  Chi  dinner, 
Arthur  Sylvester,  37  years  with 
the  Newark  (N.  J.)  Neivs,  now 
Assistant  Secretary  for  Public 
Affairs  in  the  Department  of 
Defense,  made  it  clear  he  would 
not  hesitate  to  say  “no  com¬ 
ment”  w'hen  he  felt  it  necessary. 
He  considered  it  right  for  Pen¬ 
tagon  regulars  to  get  ordinary 
releases  first,  but  he  pledged  to 
protect  other  newsmen  who  dug 
up  their  own  stories  from  pre¬ 
mature  release  to  the  “regu¬ 
lars.” 

“We  will  return  our  phone 
calls,”  he  told  the  reporters,  and 
we  will  try  to  do  an  intelligent 
job. 

In  response  to  a  question,  he 
declined  to  say  he  would  not 
check  up  on  sources  who  told 
too  much,  but  he  promised  not 
to  check  on  reporters.  “It  would 
be  chasing  a  million  rabbits. 
We  couldn’t  do  it,”  he  said. 


The  Bureau  of  -Advertising 
ANP.4  this  week  previewed  its 
1961  Christmas  program  for 
drug  stores  w’hich  calls  for  pre¬ 
printed  inserts  in  119  dailies  in 
90  markets. 

The  meeting  of  drug,  sundry 
and  gift  manufacturers  was 
called  by  McKesson  &  Robbins, 
Inc.  in  New'  York.  The  full  color 
inserts  w'ill  be  faced  wdth  a  half 
page  black  and  white  ad  for 
dealer  listings.  In  some  markets 
full  page,  ROP  color  ads  will  be 
used  and  where  color  is  not 
av'ailable,  the  ads  will  run  black 
and  white. 


ANNOUNCEMENTS 


ANNOUNCEMENTS 


Automobile  For  Sale 


MERCURY  1953  with  NYC  fire  radio 
installed.  2-door  heater,  broadcast- 
radio.  53.000  miles.  $250.  Good  car. 
Tel:  MAin  4-7788. 


Newspaper  Brokers 


DIAL  ...  418  South  Burdick  Stncl. 
Kalamazoo  8.  Mich.  Fireside  2-WC 
"America’s  No.  1  Newspaper  Broker.'' 


Newspaper  Brokers 


ARIZ.  NEWSPAPER  PROPER’nES 
Dean  Sellers,  626  B.  Main,  Mesa,  Ariz. 
Affiliate  of  Cummins  Trust 


1  ‘‘We  are  not  as  much  interested  h 
saies,  as  in  satisfaction.  ARTHUE 
W.  STYPES,  625  Market  Street,  Su 
Francisco  5,  Caiifornia. 


MAY  BROTHERS,  Binsduunton,  N.  Y. 
Eatablished  1914.  Newspapers  bought 
and  sold  without  publicity. 


I  WE  HAVE  SirViatAL  GO(M)  WEEK- 
I  LIES  in  $25,000  to  $200,000  class,  ci- 
]  elusive — several  with  low  down  pl^ 
ments.  Newspaper  Service  Co.,  Ist. 
408  S.  Bonita  Dr.,  Panama  City,  Flor¬ 
ida. 


PERSONAL  ATTENTION 
Sell  <hrou({h  a  broker  who  will  per¬ 
sonally  visit  your  plant  before  listing. 
Former  daily  and  weekly  publisher. 
Call  or  write  now: 


BERT  C.  CARLYLE 


Financial  Writer  Dies 


Media  Broker  Management  Consultant 
Box  425  Ph.  1659  Fairbury,  Neb.  : 


IN  JUSTICE 


On  a  call  from  Attorney  Gen¬ 
eral  Robert  F.  Kennedy,  who 
has  credited  him  with  valuable 
assistance  in  the  labor  rackets 
inquiry,  Edwin  O.  Guthman  is 
leaving  the  Seattle  (Wash.) 
Times  staff  to  be  public  infor¬ 
mation  director  in  the  Depart¬ 
ment  of  Justice.  He  replaces 
Luther  A.  Huston,  a  former 
New  York  Times  staffer,  who 
has  had  the  job  since  1957  at 


Robert  P.  J.  Denver,  62,  finan¬ 
cial  news  editor  of  the  New 
York  World-Telegram  and  Sun, 
died  Jan.  24  of  a  heart  attack 
in  his  Brooklyn  home.  He  joined 
the  paper’s  .staff  in  1934  and 
made  a  reputation  as  an  expert 
in  the  oil  industry  and  trans¬ 
portation. 


FLORIDA  Newspaper  Proi)ertie» 

L.  PARKER  UKELY— P.  O.  Box  431 
St.  Petersburg;,  Florida 


IT’S  NOT  the  down  payment  that 
buys  the  newspapers — it’s  the  person¬ 
ality  and  ability  of  the  buyer.  This 
!  is  why  we  insist  on  personal  contact 
'  selling. 

LEN  FEIGHNER  AGENCY 
'  Box  192  Me.  Pleasant,  Mich. 


Schick  Switches 


WESTERN  NEWSPAPERS 
Joseph  A.  Snyder,  2234  East  Romneya 
Drive,  Anaheim,  California.  Phone: 
KEystone  3-1361,  day  or  night  I 


Gerald  Light,  vicepresident  of 
marketing  for  Schick,  Inc.,  this 
week  announced  the  apjxiint- 
ment  of  Norman,  Craig  &  Kum- 
mel,  Inc.,  as  advertising  agency, 
replacing  Benton  &  Bowles. 
During  1960  Schick  billed  $3,- 
000,000  divided  equally  between 
print  and  broadcast. 


CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Properties 
W.  H.  Glover  Co.,  Ventura,  Calif. 


YOU  CANT  beat  midwest  newspapers 
for  stability.  HBRBIAN  KOCH,  2923 
Virgrinia  St.,  ^oux  City,  Iowa. 


■k  TOP  PRICE!  FAST  ACTION  1  ★ 
H.  K.  Simon  Cknnpany 
Pelham,  New  York 


i  SALES-PURCHASES-FINANCTNG 
handled  with  discretion.  Publishers 
Service,  Box  3132,  Greensboro.  N.  C. 


CLASSIFIED 


Advertising  Rates 


'SITUATIONS  WANTED" 
tFayablo  with  orderl 


1- tim*  _ 95e  per  line _ 

2- times  _ 80c  per  line,  per  neek 

3- times  _ 70c  per  line,  per  week 

4- time$  _ 55c  per  line,  per  week 

(Count  30  units  and/or  spaces  per  line) 
If  a  box  number  is  desired,  add  2Sc 
for  this  consideration,  and  count  as  as 
additional  line  in  your  copy. 

Air  mail  service  also  available  to  km 
adVKtisers  at  $1.00  extra. 


'ALL  OTHER  CLASSIFICATIONS" 


1- time  _ $1.45  per  line - 

2- times  _ $1.30  per  line,  per  week 

3- times  _ $1.15  per  line,  per  week 

4- times  _ $LOO  per  line,  per  week 

50c  box  charge  on  all  blind  ads  escort 
those  of  the  "Situations  Wanted"  natort 
Boxholders'  identity  held  in  strict  cea- 
fidence,  and  all  replies  mailed  each  dor- 

DEADLINE  FOR  ADVERTISIN6 
Wednesday,  noon 


Editor  &  Publisher 
Co.,  Inc. 

1475  Broadway,  New  York-3*,  M.T. 


Telephone  BRyant  9-3052 
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MACHINERY  and  SUPPUES  MACHINERY  and  SUPPLIES 


Composing  Hoorn 


Iff  you  ARK  CAPABIjE  and  financi- 
IlL  w«-  will  find  you  a  California 
JrAriiona  newspaper  property  where 
nia  will  .successful  and  happy. 

11m  handle  ls><h  lartre  and  .small  prop- 
^iea  GABKERT  &  HANCOCK.  3709-B 
Ariinirton  Ave..  Riverside,  Calif. 

fiescspaper  Consultants 

DO  YOU  HAVE  A  .  .  . 

1.  NffWipaiier  Tax  Problem  7 
t.  Newspaper  Estate  Problem  7 
I  Depreciation  Problem  7 
4.  Manacrement  Problem  7 
ti  Partnership  Dispute  7 
Or  ate  you  in  doubt  about  the  value  ; 
gf  your  newspaper  properties  7  I  can  i 
yroMly  help  you.  My  advice  has  saved, 
iiwftwff  others. 

S2S.000  for  a  North  Dakota  client 
tIO.OOO  for  a  Missouri  client 
140.000  for  a  Pennsylvania  client 
SSO.OOO  for  a  South  Dakota  client 
N'ationally  recoirnized ;  fair,  realistic  ! 
im.  Brochure  —  no  obliKation. 

MARION  R.  KREHBIEL.  Consultant 
MI  N.  2nd  Ave.  Norton.  Kansas  i 

Netespapers  For  Sale  ^ 

CALIFORNIA  BDtOLUSIVE 

RURAL  WEEKLY  i 

Good  plant,  trood  farm  area.  $10,000  ; 
down  includes  receivables.  Jos.  A.  | 
Snnier.  Newspaper  Broker.  2234  Blast 
Ronmeya  Dr.,  Anaheim,  Calif.  I 

Wsstem  weeklies  and  dailies  every- 
•here.  JACK  L.  STOLL  A  ASSOCI¬ 
ATE.  Suite  600-601.  6381  Hollywood 
Bird.,  Los  Antrelea  27,  California. 

BEFORE  YOU  BUY  OR  SELL  THAT 
Nfwipaper,  let  me  tell  you  what  it 
ii  rtally  worth.  Nationally  recosrnized: 
(air.  n^istic  fees. 

MARION  R.  KREHBIEL.  Appraiser 
HI  N.  2nd  Ave.  Norton.  Kansas 

CALIFORNIA  RURAL 
EXCLUSIVE  WEEKLY 
nswipaper.  exceptionally  fine  plant, 
nasdy  growth,  isolation  from  competi- 
tkm.  Opoatinir  profit  $21,000.  liown 
payment  $25,000.  Joe.  A.  Snyder,  News-  : 
paper  Broker.  2234  E.  Romneya  Dr.,  I 
Anaheim,  Calif.  | 

WHAT  DO  YOU  WANT  IN  CALIF.,  j 
Onpon,  Wash.  7  Vernon  V.  Paine,  with  | 
L.  H.  Paine.  P.O,  Box  266,  Upland,  I 
Calif. 

LOXG-ESTABLISHED  WEEKLY  with 
all  new  offset  iiiuipment  in  metropoli¬ 
tan  chart  area  three.  Offset  printinpr 
shop  also  included.  Above-averasre  op¬ 
portunity.  Write  Box  816.  Editor  & 
Publisher, 

NEW  MEXICO  COUNTY  .SEAT  WKLY 
Exclusive,  nets  $1M  monthly.  Fine 
plant.  $35M  with  low  down  pmt.  Bailey- 
Krehbiel.  Box  M,  Norton.  Ks. 

Newspapers  Wanted 

WANTED  TO  BUY  or  lease  weekly 
newspaper.  Box  766,  Editor  A  Pul^ 
liiher. 

$8,000  CASH — for  down  jwyment  on 
good  weekly  or  small  daily  by  ex¬ 
perienced  client.  Write  in  confidence 
to  BERT  C.  (tARLYLE,  Media  Broker. 
Box  425,  Fairbury,  Neb. 

rVE  GOT  8  TO  $10,000  for  established 
*oekly  in  suburban  town  N.Y..  N.J. 

*  Pa.  with  trood  back  shop.  Would 
like  to  succeed  owner  seekini;  to  re¬ 
tire.  Box  809,  Editor  A  Publisher. 

WOULD  YOU  .SELL?— to  the  riirht 
tosn  at  the  right  price  7  If  so,  write 
m  wfidence  to  BERT  C.  CARLYLE. 
Media  Broker,  Box  425,  Fairbury,  Neb. 

NEWSPAPER  SERVICES 

Features — Syndicates 

SY^ICATED  wall  ST.  COLtHUN: 
®6ht  weeks  free  trial.  Confirmed  in- 
•ide  Wall  St.  news.  Adda  prestige  and 

*  financial  section  to  your  paper. 
Weekly  column  is  presently  in  maga- 


BEAT  F-DITORS? 

“Let’s  Face  It!’’© 

By  Ben  McElveen 

A  new,  necessary  column  about  mod¬ 
ern-day  people  facing  modern-<lay  prob- 
lem-s.  To  answer  a  growing  defeatist 
attitude,  face  up  to  tomorrow’s  dead¬ 
line  today!  Subscribe  to  this  weekly, 
national  column  which  probes  the 
lieople's  pulse.  Ily  a  veteran  reporter 
and  former  N.  V.  Times’  writer.  I.ow 
rates,  top  rate  copy.  Write:  Shellshon 
Syndicate,  2823  Jenks  St.,  Philadelphia 
37.  Pa. 


STATE  TERRITORIES  are  now  being 
granted  for  popular  new  feature.  If 
you  are  an  experienced  salesman  now 
calling  on  newspapers,  write  for  de¬ 
tails  to  Fortime  Features.  Huntly,  Vir¬ 
ginia. 

Press  Engineers 

NEWSPAPER  ERECTORS.  INC. 
Erecting-Planning-Repair 
P.O.  Box  124,  Islip,  New  York 
Juniper  1-8074 

Erecting  by  Paul  F.  Bird.  Gen’I.  Mgr. 

UPECO,  INC. 

Move— Erect — Anywhere 

SPECIALIZING  IN 
NEWSPAPER  PRESSES 

Lyndhurst,  N.J. — Phone  GEneva  8-3744 

Newspaper  Press  Installations 
MOVING— REPAIRING— TRUCKING 
Expert  Service— World  Wide 
SKIDMORE  AND  MASON  INC. 
55-69  Frankfort  Street 
NEW  YORK  38.  N.  Y. 
BArclay  7-9775 


Newspaper  Presses  and  Conveyors 

THE  EDWARDS  TRANSFER 
CO.,  INC. 

1100  Ross  Ave.  -  1315  Ashland  St. 

Dallas  2,  Texas  Riverside  1-6363 

ERECTING.  DISMANTLING, 
TRUCKING.  REPAIRING. 

AND  PROCESSING 
Serving  the  South  and  S.W.  since  1900. 


MACHINERY  and  SUPPUES 

Composing  Room 

MODEL  26  LINOTYPE 
High  serial  number.  Completely  re¬ 
built.  Guaranteed.  Selectro-matic  quad- 
der.  aux.  keyboard  shift.  Universal 
knife  block,  adj.  ejector  blades.  2  Uni¬ 
versal  and  2  recessed  molds,  electric 
pot,  latest  powerstat  electric  controls. 
AC  220,  metal  feeder,  two  34  channel 
aux..  90  channel  split  &  90  channel 
full  mag.  Save  thousands.  $6950. 

LUDLOW  CASTER.  2  cabinets  with 
mats  and  acceesories  .  $5950. 

SHELDON  PRINTING  MACHINERY 
584  Piqu^te  Detroit  2,  Mich. 
Telephone:  TR  5-8556 

FOR  SALE:  G  2— S.M.— Int  72-90 
main,  34  auxiliary  machine  number 
12827.  Good  condition.  reasonable. 
Unique  Press.  1325  Vermont.  Detroit 
16,  Michigan.  Woodward  2-9137, 


LINO-INTER  FONTS 

Over  600  beautifully  contrasted 
Fonts.  Free  of  hairlines,  good  com¬ 
binations  ears  and  toes.  Money 
back  guarantee  with  each  Font. 
List  sent  on  request,  proofs  and 
prices  sent  on  Fonts  desired. 

MATRIX.  INC. 

162  Forest  Street,  N.  E., 
Warren,  Ohio 


THE  NATION’S  NEWSPAPER  FORMS 
roll  on  L.  &  B.  Heavy  Duty  Newspaper 


NOLAN 

TRADE-IN  EQUIPMENT 
CLEARANCE 

Surface  Combustion  Remelter.  2500 
lbs.,  khs 

Kemp  I^melt  Furnace,  2500  lb.  electric 
immersion 

Hoe  4-ton  Stereo  Furnace,  electric 
immersion 

Monarch  Monomelter,  1600  lb. 

Nolan  8-cavity  Mold,  monotsrpe 
Marj^ach  4-cavity  Mold,  water  cooled 

NOLAN  CORPORATION 

Rome  FF6-3100  New  York 


Mail  Room 


I  HIGH  SPEED  WALLASTAR  Auto- 
j  matic  Wire  Bundler,  serial  No.  B  30, 
capacity  20  bundles  per  minute,  ex¬ 
cellent  condition,  current  price  new 
i  $17,000.  Bargain  offer  complete  with 
I  conveyor  table  and  spare  parts  $5500 
I  f.o.b.  Ottawa.  Canada.  Available  now. 
I  Write  I).  Tracy,  The  Ottawa  Journal, 
I  Ottawa,  Canada. 


Press  Room 

FOR  SALE — Change  to  rotary  offset 
makes  best  deal  anywhere  for  24-page 
Goss  rotary  press  with  all  color  cyl¬ 
inders,  three  linotypes  and  9000  pounds 
of  premium  metal,  turtles,  stereo 
equipment  etc.  Cali  John  Taylor, 
Trans-Tc-xas  Publishing  Co.,  FR  9-5402. 
Seguin,  Texas. 


Use  Editor  &  Publisher's 
Classified  Advertising  Pages 

'Market  Place  for  the  Newspaper  Industry' 

•  To  Buy  or  Sell  Newspaper  Properties 

•  To  Hire  Newspaper  or  P.  R.  Help 

•  To  Buy  or  Sell  Machinery  or  Equipment 

•  To  Find  a  New  Job  .  .  . 

Clip  and  mail! 


Editor  &  Publisher: 

Classified  Department 

1475  Broadway,  New  York  36,  New  York 

Please  insert  my  classified  ad  for _ 

(Count  30  units  and/or  spaces  per  line) 


insertions. 


CLASSIFICATION:. 
COPY: _ 


*i®*  (’•Id.  Huge  investor  market  fosters  ’I^rtles — $84.50  to  $97.50.  fob  Elkin, 
gfcolstion  and  advertising.  J,  D.  Write  for  literature.  L  &  B  SALES 
otracs.  67  Wall  Street,  New  York-6,  COMPANY.  113  West  Market  Street. 
*•  Elkin,  North  Carolina. 

editor  ac  PUBLISHER  for  January  28,  1961 


□  Assign  a  box  number  and  mail  my  replies  daily! 

NAME _ 

ADDRESS _ 

CITY,  STATE _ 

Authorized  BY _ 

(For  Situations  Wanted  Ads.  Kindly  enclose  remittance  with  orders 
see  Classified  Advertising  Rate  Box) 


E  &  P  MACHINERY  AND  SUPPLIES  SECTION 

Superior  results  at  moderate  cost  from  classified  ads. 


Press  Room 


PRESSES 


•  EXTRA  SPECIAL  • 

6  UNIT  SCOTT  23-9/16” 

Steel  Cylinder,  Roller  Bearini; :  2  dou¬ 
ble  Folders ;  A.C.  Drives;  Knoxville 
Journal. 

DUPLEX  METROPOLITAN  22%” 

3  and  4  Unit  Pres-sos;  Double  Folders: 
A.C.  Drives.  Located  Staten  Island 
Advance;  Zanesville,  Ohio. 

.SCOTT  MULTI-UNIT  22%  ” 

4  Unit  Press  with  a  Reversible  Unit 
and  extra  Color  Cylinder;  3  to  2  Heavy 
Duty  Double  Folders;  .I-Arm  Reels  with 
Jones  Tensions :  C-H  Conveyors.  Re¬ 
maining  Press  located  at  Boston  Her¬ 
ald-Traveler.  Attractive  Terms  for  im¬ 
mediate  Removal. 

DUPLEX  METROPOLITAN  23-9/16” 
Any  Combination  of  Units  and  Folders; 
21  total  Units.  .1  Folders  with  Balloon 
Formers;  5  extra  color  Cylinders;  ."i 
Drives  and  Controls ;  3-arm  Reels  & 
Tensions  End  Feed  or  on  substructure. 
Available  at  once  due  to  Mechanical 
Plant  Mercrer  of  St.  Louis  Post  Dis¬ 
patch  and  Globe  Democrat. 

GOSS  COMET 

Located  Knoxville.  Tenn.  Excellent 
Condition.  Available  immediately. 

3  MODEL  AR  DUPLEX 
FLATBEDS 

Located  Park  Ridfre.  N.  J.,  Sanford, 
N.  C.,  Salt  Lake  City,  Utah. 

• 

STEREOTYPE 

Goss  Twin  Screw  Flat  Shavers  with 
Shell  Plate  Hold  Down  Device;  extra 
Knife:  A.C.  Motor. 

Wood  Jr.  Autoplates  with  Vacuum 
Backs,  A.C.  Motors. 

Wood  Standard  Autoshavers 

Wood  Pre-Reifister  Machine 

Kemp  Goss  Metal  Fiirnaces  complete 
with  Controls;  8  and  10  ton  capacity. 

Jampol  Plate  Conveyor  —  2, 10' 

Jampol  Raised  Plate  Return — 16' 


COMPOSING 

PROOF  PRESSES 

Vandercook  Electric  Powered  Models 
22.  23.  325 

MODEL  30  LINOTYPE 
Mixer,  No.  61985:  2/90—2/72—4/34 

Magtazinee;  6  Molds;  Electric  Pot,  A.C. 
Motor;  Feeder. 

• 

MAILROOM 

JAMPOL  AUTOMATIC  BUNDLE 
PUSHERS 

TELESCOPIC  BUNDLE  LOADERS 
BELT  CONVEYORS 
FOR  LOADING  DOCK 

• 

BEN  SHULMAN 
ASSOCIATES 

60  East  42nd  St.,  New  York  17 
Oxford  7-4590 
64 


Press  Room 


Press  Room 


Press  Ro4nn 


PANCOAST  DECK-TYPE 
HOE  MAGAZINE  PRESS 

21%'  Cutoff  I 

Consists  of  12  reversible  printing  cou-  { 
pies  staggered  90°,  angle  right  angle 
folder  with  top  former,  2  bay  windows,  ' 
4  end-feed  roll  stands,  paper  roll  hoist, 
100/7%  H.P.  General  Electric  drive 
(208V-3P-60C)  new  in  1951, 

Cylinders  equipped  with  bearers,  im¬ 
pression  cut  .0625,  takes  %”  plates,  I 
has  roller  bearing  steel  cylinders  and 
steel  side  frames.  Set  for  60”  news¬ 
print.  Will  print  12  standard  or  24 
tabloid  pages  in  full  color  running 
straight. 


PRICED  TO  SELL. 

WILL  FINANCE  8-UNIT 
METROPOLITAN 
DUPLEX  N  PRESS 
Delivery  in  fall,  now  running,  prints 
color  daily.  23-9/16”  cut-off,  60”  web, 
36,000  i>er  hour. 

2  Indei>endent  control  toards.  may  be 
split  into  3.  4.  or  5  units — 2  pair 
folders,  with  upper  formers  and  angle 
bars  over  each  unit — reels  and  tension  I 
—  36  HP  motors,  DC  drives,  25  KW 
Selinium  rectifiers.  2  MG  sets,  some 
sterei  and  conveyor  equipment,  port¬ 
able  color  fountains. 

Completely  rebuilt  and  maintained. 
Goss  kno\vs  i>erformance  records. 

Minimum  removal  costs,  long-term 
payments  irassible.  Brokers  invited. 

MADISON  NEWSPAPERS. 
INC. 


10  GOSS  UNITS 

and 

2  FOLDERS 

Arch  Type  with  Roll  Stands 
Web  Nos.  148.1-1484 
22  Cutoff 

Equipped  With 

2  NEW  AC  150  H.P.  DRIVES 
AND  CUTLER-HAMMER 
CONTROLS 

(In  Albany,  New  Yoric) 
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Stereotype  plate  casting  equipment 
available. 

Offered  as  is  where  is  subject  to  prior 
sale. 

HEARST  NEWSPAPERS 

250  West  57th  Street 
New  York  19.  N.  Y. 

Room  1818 

Or  call  Columbus  5-7300 
Ext.  591 


12-page  Duple.x  Tubular 
16-page  Duplex  Tubular 
16/32  R.  Hoe  Deck  Type 
16/32  R.  Hoe  Unit  Tyi>e 
24/48  Goss  Deck  Tyi>e 

ALL  MACHINES: 

22% "  cutoff 

All  stereo  included 

M;it  Roller  &  Chases 

Delivered — Installed — 
Guaranteed  anywhere! 

Universal 

Printing  Equipment  Co..  Inc. 

750  Valley  Brook  Ave. 
Lyndhurst,  N.  J. 


NEWSPAPER  CONVEYORS 

Heavy  Duty — 8  Wires 

PONY  AUTOPLATE  2234" 

4  COLOR  FOUNTAINS 

AUTOMATIC 
AUTOPLATE  2234" 

JOHN  GRIFFITHS  CO.. 
INC. 

120  Lexington  Ave.  New  York  17,  N.Y. 
MUrray  Hill  .5-4774 


DUPLEX  STANDARD  Tubular  Presses: 
4  and  8-page  decks;  comb,  half  &  quar¬ 
ter  folder:  separate  quarter  folders, 
balloon  former;  50,  60,  75  H.P.  two- 
motor  drives  compiete;  ail  Tube  stereo 
equip.  available.  Qualified  erectors. 
References.  Write  for  details. 

INLAND  NEWSPAPER 
MACHINERY  CORP. 

1720  Cherry  St.  Kansas  City  8,  Missouri 


OUR  MODEL  D  10-page  Duplex  Press 
will  be  available  on  or  about  March 
1st.  Now  printing  daiiy.  Will  sell  at 
attractive  price,  as  is,  where  is.  The 
Nevada  Ap|)eal,  Carson  City.  Nevada. 


Contact:  E.  G.  Lockwood  or  Martin 
Wolman,  Phone  Alpine  6-3111. 

115  So.  Carroll  St.,  Madison,  Wis. 


TUBULAR  DECK 

8-Page  2/1  deck,  long  frame 

TUBULAR 

16-Page  Duplex  Standard  2/1  Color  and 
%  &  %  Page  Folders  AC  Motor  Drive, 
Vacuum  Casting  Box  and  Stereo. 

HOE 

8  Units  &  2  Folders  22%” 

Balloon  Former  80  page  papers 
.Steel  Cylinders,  Roller  Bearings 
AC  Motor  Drive,  Conveyors 

HOE 

32-Page  Rotary  22%”,  %  &  %  Page 
Folder,  Stereo  Machinery  &  AC  Motors 

JOHN  GRIFFITHS  CO.  INC. 

420  Lexin^^ton  Ave.  New  York  17,  N.Y. 
MUrray  Hill  5-4774 


Also  Pair  Pony  Autoplates 
(one  nearly  new) 
Attached  to  8-Ton  Electric  Pot 


Modern  4000  Gallon  Dual 
Tank  Ink  Storage  System 


HEARST  NEWSPAPERS 

250  West  57th  Street 
New  York  19,  N.  Y, 

Or  call  Columbus  5-7346 


Stereotype 

DUPLEX  TUBULAR  CASTING  BOX: 

I  16  like  new  Duplex  flatbed  chaM; 

I  Rouse  Economy  band  saw;  Dexter  IN 
;  folder  with  feeder :  Crow,  175  N. 
Ridgeland,  Oak  Park,  III. 


1  DUPLEX  4-page,  standard  tubular 

1  deck,  2  to  1  model,  long  side  frames. 

DUPLEX  8-page,  standard  tubular 

I  deck,  2  to  1  model,  long  side  frames. 

DUPLEX  16-page,  standard  tubular, 

2  to  1  model,  stisreo-mat  roller,  30 
H.P.  AC.  drive. 

j  GOSS  2-units,  arch  type,  double  folder. 
'  22%"  End  Fed.  stereo-mat  roller,  60 
H.P.  AC,  drive. 

LOYAL  S.  DIXON  CO. 

"Newspaper  Press  Erector" 

‘  11164  Saticoy  St.  Sun  Valley,  Calif. 
:  popular  5-0610  TRiangle  7-3871 


I  GOSS 

6-GOSS  HEADLINER  UNITS 
23-9/16”  Cut-Off.  AC  motors. 

I  Now  Available.  'Two  Double 

I  Folders.  How  many  units  do 

;  you  need? 

DUPLEX  TUBULARS.  16  and 
20-page.  All  Stereotype. 

GEORGE  C.  OXFORD 

j  Bo*  903  Boise,  Idaho 


Wanted  to  Buy 


WANTED — a  hand  box  for  caitiat 
,  7/16”  plates  for  a  21  %”  cutoff.  PIsMi 
write  Hearst  Newspapers.  Room  1811, 

I  260  West  67th  Street,  New  York  11. 
j  N.  Y. 

I  NEWSPAPER  EQUIPMENT 

NEWSPAPER  PRESSES 
TYPE55ErmNG  MACHINEB 
TELETYPEBETTE®  EQUIPMEaiT 
Ludlows — Elrods — Mat  Rollers 

1  COMPLETE  PLANTS 

I  INLAND  NEWSPAPER 
MACHINERY  CORP 

i  (Formerly  Inland  Newspaper  Suppj  Ct.) 
j  1720  Cherry  St.  Kansas  City  8,  Ms. 

I  ADDITIONAL  4  PAGES  STRAIGHT 
,  wanted  for  Hoe  Simplex.  Send  prsB 
numlier  and  all  details  to  La  PussN 
I  Valley  Journal,  La  Puente,  Califoraku 


NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEREO  EQUlPMEaiT 

BEN  SHULMAN  ASSOCIATES 

60  East  42nd  St.  N.Y.  17  OXford  7-45M 


j  FOR  SALE:  Switch  to  12-page  offset 
I  rotary  makes  perfect  4-page  Harris 
j  offset  and  Dexter  automatic  folder  for 
$9000.  Guaranteed  in  i>erfect  condition, 
j  Capable  of  producing  several  weeklies 
i  and  top-quality  jobwork.  Act  now!  We 
j  need  the  space!  John  Taylor,  Trans-  | 
Texas  Publishing  Co.,  FR  9-5402,  | 
1  Seguin,  Texas. 


WANTED :  8-page  Duplex  or  Goss  fW' 
bed.  Advise  serial  No.  and  when  s»s» 
able.  NORTHERN  MACHINE  WORKS. 

I  323  No.  4th  St.,  Philadelphia  6,  Ps. 

Linotypes — Intertypes — Ludlows 
PRINTCRAFT  REPRESE3>ITAT1VIB 
37  Warren  St.  New  York  7,  N.  !• 
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EMPLOYMENT  OPPORTUNITIES 

A  national  guide  to  positions  in  publishing  and  related  fields 
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Circulation  , 

IHsplay  Advertising 

Display  Advertising 

^  motor  route  SUPERVISOR 

nnted.  (jiart  Area  2.  Good  connec- 
.jon  with  large  settled  organization. 
(Ware  possibilities  excellent.  Moderate  , 
.urting  salary,  car  allowance,  bonuses,  i 
T*ll  all  in  first  letter  and  salary  ex-  i 
ptrtrd.  Write  Box  672,  Editor  &  Pub-  j 
li*»r.  _  _ \ 

ADVERTISING  SALESMAN.  Good 
salary  plus  lonus.  Telephone  collect: 
107.  Fairbury  Daily  News,  F'airbury, 
Nebraska. 

*8.100  ANNUAL  GUARANTEE  for 
capable  and  t>ner»retic  advertisinv  man- 
aKer  on  :^man  dc|>artment  of  Nebraaka 
daily.  Mu:^  have  proven  record  of 
saleti  ability*  referencee.  Tell  all  first  < 
letter.  Box  814,  Editor  &  Publisher. 

DISPLAY  SALESMAN  with  1  to  3 
years  experience.  Prefer  young  man 
from  the  N.  C..  Va.,  W.  Va.  or  Tenn. 
area.  16.000  a.m.  daily  in  the  heart 
of  the  l>ooming  Shenandoah  Valley. 
Include  photo  with  resume  to  Fred 
Amburn,  Daily  News-Record,  Harrison- 
Iiurg,  Va. 

Editorial 

’^CIRCULATION  MANAGER  1 

nnted  by  large  ABC  Weekly  in  | 

(ompetitive  field.  Must  lie  experi-  i 

»ii«d  and  able  to  build  strong  carrier  | 
jrianization.  No  beginners,  but  will  ' 
PU  for  experience  and  know-how.  , 
paper  in  its  field — a  once-in-a- 
lile-time  opportunity  for  the  right  man  1  : 
ciart  Area  2.  Box  718,  Editor  &  : 

Pabliiher.  I 

BEGINNING  REPORTERS— Male  and 
Female.  Jobs  available  from  Coast  to  , 
Coast.  Send  resumes,  location  prefer¬ 
ence,  availability  date.  Contact:  Bill  1 
McKee,  BIRCH  PERSONNEL,  67  E.  ' 
Madison  St.,  Chicago  2,  Illinois  > 
CE  6-6670. 

EXPERIENCED  AD  SALESMAN,  un-  | 
der  35.  for  daily  newspaper  in  com-  < 
petitive  California  area.  Must  be  worth 
$140.00  |ier  week  with  ability  to  earn 
l>onus.  All  licnefils.  Send  full  resume  > 
and  references  to  Box  774,  {Iditor  & 
Publisher.  Confidence  assured. 

COPYREADER  ; 

Large  metropolitan  daily  has  opening 
for  copyreader;  should  be  college  grad¬ 
uate  tMtween  ages  of  25  and  40;  top 
salary  scale  in  country;  excellent  work¬ 
ing  conditions  and  employee  benefita ; 
available  immediately.  Box  725,  Editor 
&  Publisher.  Chart  Area  8. 

^ScULATION  MANAGER  WANTED. 
Prefer  man  with  several  years  experi-  ; 
»nn  Excellent  growth  opiKirtunity.  i 
Tell  all  in  letter.  The  DICKINSON  I 
DAILf  PRESS.  P.O.  Box  231,  Dick- 
inion.  North  Dakota.  1 

EXPERIENCED  SALESMAN  (2  years 
minimum)  in  fast-growing  deep  South 
city.  Good  starting  salary  plus  excep¬ 
tional  bonus  plan.  Above  average  em¬ 
ployee  lienefits.  Contact  Retail  Adver¬ 
tising  Manager,  LEDGER-ENQUIRER, 
Columbus,  (Georgia. 

CntCUleVTlON  MANAGER,  strong  on 
ales  and  weak  on  promotional  "brain-  ! 
jtonns’’.  50M  i>opulation  in  (thart  Area 
!  contiguous  4-rity  area.  Must  know  | 
how  to  overcome  strong  com|)etition.  ] 
Write  Box  801  Editor  &  Publisher.  1 

DESKMAN-REPORTER  and 
WOME»I'S  EDITOR 
sought  by  top-quality  small  daily.  Give 
details  of  experience,  references,  salary 
needed,  when  available.  Eiditor,  Times- 
Gazette,  Ashland,  Ohio. 

FULLY  EXPERIENCED 
ADVERTISING  SALESMAN 

45,000  daily  Chart  Area  2.  Salesman¬ 
ship  and  good  layout  ability  impera¬ 
tive.  Top  salary  plus  Hospitalization. 

WANT  TOP  MAN  for  new  local  daily  ! 
'com  mail  weekly  in  richest  county  in  ! 
P.S.  Start  from  scratch.  Top  pay  to  ; 
jita  who  can  produce  fast.  Suburban  ' 
Wi.shington.  D.C.  area  out  of  direct  j 
daily  competition.  Call  collect  or  write  | 
Montgomery  County  Sentinel.  Rockville,  i 
Maryland.  GA  4-7700. 

pension,  etc.  Ful  details,  layout  sam¬ 
ples  first  letter.  Box  782,  Editor  & 
Publisher. 

EXPANDING  SEMI-WEEKLY  in  sub¬ 
urban  Chart  Area  12  location  wants 
reporter-sportswriter  for  new  position. 
Photo  knowledge  helpful;  car  neces¬ 
sary.  Box  728,  Eiditor  &  Publisher. 

STAFF  OPENING  —  Excellent  oppor¬ 
tunity  for  an  advertising  salesman  who 
knows  how  to  develop  accounts.  Salary, 
commission,  profit-sharing  and  other 
benefits.  E.  H.  Richter,  Texarkana 
Gazette  and  Daily  News,  Texarkana. 
Ark. -Tex. 

IF  YOU  ARE  an  experienced  reporter 
or  editor,  interested  in  job  as  news 
editor  sharing  management  responsi¬ 
bility  in  good,  growing  weekly,  in 
pleasant  town  near  fishing,  golf,  moun¬ 
tains,  etc.,  write  The  Journal, 
Williamston,  S.  C. 

Claxitified  AdrertiKing  ^ 

ClASSmED  MANAGER  for  booming  ' 
Southern  California  ABC  daily.  Out¬ 
ride  salesmen  as  well  as  phone  room,  i 
Miiac  have  exceptional  record  in  man-  ' 
igement,  substantiated  by  dependable 
references.  Attractive  salary-bonus 

plan.  Many  company  benefits  including 
retirement  program.  Send  complete 
resume  to  Box  800  Editor  &  Publisher. 

VIRGINIA  AFTERNOON  DAILY  will 
add  experienced  salesman  to  staff  of 
seven.  Permanent  position.  Excellent 
working  conditions  and  employee  bene¬ 
fits.  Write  Box  767,  EMitor  &  Pub¬ 
lisher. 

NEWS  EDITOR  for  aggreasive  six-day 
afternoon  daily  stressing  local  news. 
Handle  local-wire  copy  and  direct 
small,  but  versatile  .staff.  Give  particu- 
1  lars  first  letter,  salary  expected,  refer- 
j  ences.  Box  722,  EMitor  &  Publisher. 

MAN  OR  WOMAN  with  classified  sales 
experience  to  manajre  De|)t.  Exclusive 
daily  in  4  yr.  colletre  town.  Healthy, 
diversified  economy:  chart  area  11. 
Good  salary  plus  Iwnus.  Write  Box 
^  Editor  &  Publisher. 

DISPLAY  ADVintTISING  SALES¬ 
MAN.  Opportunity  for  experienced 
young  man  on  way  up.  Can  move  into 
RAM  spot.  Wonderful  university  city 
of  30.000  in  Chart  Area  3.  The  pay 
is  modest  but  efforts  are  rewarded. 
Write  in  confidence.  Box  812  Editor 
&  Publisher. 

:  REPORTER-DESKMAN.  some  experi- 
;  ence,  promising,  for  interesting  small 

1  Massachusetts  daily.  State  salary  de- 
1  sired.  Box  744.  Eiditor  &  Publisher. 

YOUNG  NEWSPAPERMAN  qualified 
to  do  rewrite  work,  as  well  as  cover 
and  write  stories  on  municipal  and 
school  district  proceedings.  He  should 
also  have  sufficient  make-up  experience 
or  training  to  be  able  to  supervise 
make-up  of  some  sections  of  a  weekly 

1  newspaper.  Box  742,  Eiditor  &  Pub- 
1  lisher. 

Corregpondent$ 

CORRESPONDENTS,  for  long-estab- 
liihed  semimonthly  trade  magazine, 
needed  in  Cincinnati.  Nashville.  Man¬ 
chester,  N.  H..  Los  Angeles,  Phila¬ 
delphia,  Binghamton,  N.  Y.  Box  763, 
Editor  &  Publisher, 

EXPinilENCro  DISPLAY  SALES¬ 
MAN  for  prize-winning  New  Mexico 
daily.  Must  be  aggressive,  alert,  with 
proven  sales  record.  Pr^nt  salary 
and  liberal  bonus  averages  $140.00 
weekly.  Top  salesman  can  substanti¬ 
ally  increase  this  average.  TTiis  is 
unusually  difficult  .selling,  but  offers 
unusually  high  remuneration  for  the 
right  man.  Send  full  resume  and  ref- 
■  erences  in  complete  confidence  to  Box 
833  Editor  &  Fhiblisher.  Our  salesmen 
:  know  of  this  ad. 

Ditplay  Advertising 

!  CITY  EDITOR  for  60.000  Chart  Area  2 

1  afternoon  daily.  Must  have  solid  city 
desk  experience  and  supervision  of  at 
least  eight  to  apply.  Elxcellent  pay. 
j  Box  792,  Eiditor  &  Publisher. 

ADVERTISING  DIRECTOR  for  New 
^gland  daily  under  100,000  circular 
tion.  (jenerous  starting  salary  with  op¬ 
portunity  for  aggressive,  alert,  ont- 
•tanding  man  to  demonstrate  he  is 
wrth  more.  Candidates  should  pro- 
ride  complete  information  about  them- 
relves,  particularly  their  backgrounds 
a  newspaper  advertising  field.  Strength 
is  selling  and  sales  organization  leader- 
■Ip  are  musts.  Position  calls  for  out- 
rfsading  administrative  talent  and  ag- 
pative  development  of  business.  Box 
162.  Editor  &  ^blisher. 

i  EDITOR  .AND  MANAGER  for  na- 
1  tional  trade  publication  in  the  agri¬ 
cultural  business  field.  Must  be  good 
writer  and  able  to  promote  advertising 

1  business.  Excellent  opportunity  for 
:  growth  for  the  right  man.  Would  locate 
'  in  Ithaca,  N.  Y.  Please  send  complete 
details  in  first  letter.— COOPEIRATIVE 
i  DIGEIST,  416  Elast  State  St.,  Ithaca, 

!  New  York. 

OUTSTANDING  ESTABLISHED 

1  WEEKLY  with  excellent  growth  po- 
1  tential  desires  live-wire  display  sales- 
j  man,  under  35.  Above-average  start- 
1  ing  pay,  with  excellent  promotion  op- 
!  portunity.  Write  Times-Register,  Salem, 

1  Virginia. 
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CHART  AREA  3 — man  experienced  in 
wliog,  copywritinjr  and  layouts.  Sal- 
•T  and  bonus.  Ideal  year  round  cli- 
®*1«  and  contrenial  workintj  condi- 
Enclose  layout  and  reply.  Box 
m.  Editor  &  Publisher. 


FLORIDA  WEST  COAST  DAILY  seeks 
7'X>nK,  experienced  display  salesman 
5ws_on  layout,  copy.  Good  salary 
Woo  liberal  bonus  plan.  Reply  Box 
'12.  Editor  &  ^blisher. 


display  advertising  man  for  i 
Ito^inc  New  Jersey  Daily,  ^me  ex-  j 
perienM  necessary  but  more  important  [ 
u  desire  to  work  and  advance.  Write  i 
*  telephone  Edward  B.  Haines,  Pater- 
EveninK  News.  Paterson.  New  | 
Jofasy.  Armory  4-2000. 


SALESMEN 

We  nave  openinirs  for  qualified  men  as 
advertisini;  representatives  for  a  larsre 
metropolitan  daily  newspaper  (Chart 
Area  2).  We  are  seekinir  men  with 
at  least  two  veara  experience  in  the 
sales  field.  Will  consider  experienced 
agency  men.  Must  have  service  re¬ 
quirements  fulfilled.  Send  complete 
resume  stating  age,  marital  status, 
previous  experience  and  salary  desired. 
Box  825  Editor  &  Publisher. 


SPARK  PLUG  for  sluggish  .sales  de¬ 
partment  of  S-M  ABC  weekly  in  N.  J., 
20  minutes  from  'Hmes  Sq.  Salesman 
and  organizer  who  can  direct  others. 
SS.OOO  plus  percentage.  Bo.x  818  Editor 
&  Publisher. 


editor  &  PUBLISHER  for  January  28,  1961 


EDITOR  to  write  and  edit  all  copy  on 
live  Connecticut  Weekly.  Write:  Thom- 
aston  Press.  Thomaston.  Ck>nn. 


EDITORIAL  WRITER 
Needed  for  expanding  staff  of  leading 
New  England  daily  which  believes  in 
constitutional  principles  plus  progress. 
Conservative  opinion  and  vigorous  ap¬ 
proach  are  required,  and  knowledge  of 
economics  and  government  desirable. 
Salary  open.  All  replies  held  in  con¬ 
fidence.  Write  fully  giving  experience 
and  salary  requirements  to  Richard 
Jackson.  New  Haven  Register,  New 
Haven  3,  Conn. 


EXPERIENCED  REPORTER  for  gen¬ 
eral  assignment  work.  Niagara  Falls 
Gazette.  Niagara  Falls,  N.  Y. 


_ I 

Editorial 


5- DAY  EDITOR 

Here's  an  opportunity  to  move  up  to 
editor’s  desk  March  Ist.  Should  have 
some  editorial  writing  and  layout  ex- 
l>erience.  Excellent  opportunity,  good 
salary,  plus  pleasant  living  in  the 
S.  W.  Applicant  should  be  young, 
energetic,  and  a  good  producer.  Write 
or  call  Bill  King,  Tucumcari  Daily 
News,  Tucumcari,  New  Mexico. 


JOURNAUSM  INSTRUCTOR  for  a 
fniversity  in  Chart  Area  2  to  teach 
basic  courses,  serve  as  faculty  advisor 
of  student  weekly.  Please  submit  resu¬ 
me  and  salary  requirements  for  9 
months.  Box  784,  Editor  &  Publisher. 


COPY  I'a>IT(yR 

Mountain  State  morning  daily  seeks 
deek  editor  who  can  take  charge  of 
five-man  desk,  handle  |>age  one.  (shkI 
,>ay,  working  conditions,  fringes.  Write 
fully  first  letter,  include  references, 
tear  sheets.  Box  798,  Editor  &  Pub¬ 
lisher. 


OOPYREAUER  for  Pacific  Stars  and 
Stripes  in  Tokyo.  Good  wages,  trans- 
I>ortation,  housing,  many  fringe  bene¬ 
fits.  Applicants  must  !:«  single,  have 
three  years  experience  on  copy  desk 
of  metropolitan  daily.  Address:  Man¬ 
aging  Editor,  Pacific  Stars  and  Stripes, 
APO  94.  San  Francisco.  California. 


DBSKMAN.  fast,  accurate  copyreader. 
Capable  of  bright  heads.  Medium-size 
A.M.  Good  location  Chart  Area  2. 
Salary  and  benefits  among  the  top. 
State  education,  work  experience  and 
references.  Box  820  Editor  &  Pub¬ 
lisher. 


EDITOR-WRITER  for  interreligious 
news  Bgeticy.  Daily  news|>ai)er  or  wire 
ser\nce  experience.  Excellent  oppor¬ 
tunity.  Write  full  details,  starting  sal¬ 
ary.  Box  824.  Editor  &  Publisher. 


EDITORIAL  AND  RBPORTORIAL 
jwrsonnel— male  and  female — needed 
on  Pa.  i>apers.  Write  PNPA,  2717  N. 
FVont  St..  Harrisburg.  Pa. 


EXPANDING  AFTERNOON  DAILY 
neerls  versatile  reporter  to  cover  sub¬ 
urban  communitv.  Car  essential  to 
job.  Reply  to  Harold  Helfrich,  New 
Haven  Register,  New  Haven  3,  Conn. 


EXPERIENCED  MORNING  PAPER 
Sports  Editor  and  Columnist  for  med¬ 
ium-sized.  Western  seven-day  paper. 
M-ist  have  provable  experience  on  morn¬ 
ing  editiops.  Will  pay  good  salary  for 
this  specific  experience.  Top  fringes. 
Forward  papers  and  clippings  not  to 
be  returned.  Box  832,  E^tor  &  Pub¬ 
lisher. 


EXPERIENCED  REPORTER  with 
some  desk  knowledge  for  combination 
city  desk  assistant  mid  special  assign¬ 
ment  writer.  Morning  paper,  five-day 
week,  numerous  fringe  benefits.  In 
110,000  population  metropolitan  area. 
David  W.  Wright.  Managing  Editor. 
The  News,  Lynchburg,  Virginia. 


FAST.  ACCURATE  DESKMAN  for 
afternoon  daily  of  19.000  circulation  in 
Chart  Area  1.  Good  opportunity  for 
man  capable  of  advancement.  Box  835, 
Editor  &  Publisher, 


FLORIDA — Prize-winning  large  weekly 
needs  experienced,  reliable  reporter. 
Send  resume,  references,  salary  desired 
to  The  Courier.  Plant  City.  Fla. 


I  MANAGIN0  EDITOR 

EVENING  DAILY  (16.000  ABC)  in 
ideal  Chart  Area  4  community  seeks 
experienced,  progressive,  imaginative 
managing  editor.  Stable,  conservative 
man  wanted  who  can  assume  full  op¬ 
erational  responsibility  in  highly  com¬ 
petitive  situation.  Must  have  excep- 
i  tkmal  ability  in  local  news  develop- 
'  ment  and  make-up.  All  applicants  will 
j  be  closely  screened:  references  thor- 
'  oughly  checked.  State  salary  require¬ 
ment.  Personal  interview,  visit  to  plant 
will  precede  hiring.  Box  802,  Editor  & 
I  Publisher. 
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HELP  WANTED 


Editorial 


METALWORKING  EDITOR 
YounKf  enthusiastic  editor  to  head  own 
department  on  machinery,  equipment 
and  metalworkintf  tools  for  non-tech- 
nical,  business  newspaper.  Technical 
background,  writing  ability,  plus  ex|^ 
rience  on  newspaper  or  wire  service 
desirable.  N.Y.C.  location.  Good  salary, 
all  benefits.  Write  in  confidence  to  Box 
810,  Editor  &  Publisher. 

NEWS  EDITOR.  Assistant  for  Catholic 
Diocesan  Weekly  Newspaper  in  New 
Jersey.  State  experience  and  salary. 
References  required.  Box  799,  liditur 
&  Publisher. 


REPORTER,  experienced,  for  Florida 
resort  daily.  Want  writing  ability, 
energy,  devotion,  common  sense,  bal¬ 
ance.  No  beginners.  Photo,  si>orts  ex¬ 
perience  desirable  but  not  vital.  Wom¬ 
en  welcome  if  they  fit  specs.  Send 
complete  resume,  including  photo  and 
minimum  salary  requirements.  Box  815, 
Mitor  &  Publisher. 


REPORTER  for  city  lieat  on  progres¬ 
sive  small  West  Coast  daily.  Some  desk 
ex|>erience  desired  but  not  essential. 
Fast-growing  area  with  bright  future. 
Box  843,  Editor  &  Publisher. 


REWRITE  MAN 

City  Room  of  large  metropolitan  daily 
(Chart  Area  2)  is  in  need  of  an  experi¬ 
enced  man  for  rewrite.  Primary  requi¬ 
site:  three  years  experience  plus  ver¬ 
satility,  accuracy  and  speed:  a  crafts¬ 
man  who  takes  facts  iiresented  and 
fashions  the  information  into  a  news 
story.  Send  complete  rt'sume.  including 
age.  education,  minimum  salary  re¬ 
quirement  to  Box  840,  Editor  &  Pub¬ 
lisher. 


SPORTS  EDITOR  who  can  write  lively 
columns,  lay  out  interesting  pages  on 
small  progressive  daily.  Chart  Area  11. 
Two-man  sports  staff,  complete  fa¬ 
cilities.  Box  817,  EMitor  &  Publisher. 


TECHNICAL  EDITOR 


Opening  in  Northeast  section  of  the 
country  for  editor  with  good  technical 
background.  Interesting  proposition  for 
the  right  man  who  has  capital  to  in¬ 
vest.  All  replies  held  in  strictest  con¬ 
fidence.  Box  1,  Boston  80,  Mass. 


24,000  EVENING  DAILY  in  Western 
Pennsylvania  needs  i)ol  ice-general  as¬ 
signment  reporter  for  opening  Feb.  1. 
Rwent  college  graduate  with  some  ex¬ 
perience  preferred.  Write  John  Wise, 
Butler  Eagle,  Butler,  Pa. 

WANTED:  COPY  WRITER  for  wom¬ 
en’s  section.  Journalism  degree  with 
knowledge  of  foods  and  fashions  or 
home  economics  degree  with  jour¬ 
nalistic  ex|)erience  required.  Permanent 
position.  Five-day  week,  8:00  to  4:30. 
Many  lienefits,  including  i<ension,  vaca¬ 
tion,  hospital  and  medical  coverage, 
etc.  Furnish  full  details  in  writing  to 
Personnel  Dept.,  The  Seattle  Times, 
1120  John  Street.  Seattle,  Washington. 

YOUNG  BEGINNING  REPORTER— 
f»“ature  writer  for  wide-awake  state 
desk  on  Luke  Erie  resort  city  daily. 
Must  learn  camera.  One  or  two  years 
experience  preferred.  Send  writing  sam¬ 
ples — William  Roesgen,  Managing  Edi¬ 
tor,  Sandusky  Register,  Sandusky,  Ohio. 

Free  Lance 

WRITERS!  $300  is  now  minimum  pay¬ 
ment  for  top-notch  articles,  1,500-2,000 
words.  Rates  can  go  even  higher  for 
colorful,  well-written  material  with 
mass  appeal.  Clelebrity  interviews,  true 
crime  and  adventure,  science,  medicine, 
general  interest  features.  Send  for 
prospectus  giving  full  details  on  rates 
and  story  requirements.  Chester  White- 
horn,  Exec.  Eld.,  National  Enquirer, 
Dept.  816,  655  Madison  Ave.,  New 

York  21. 


Ghost  Writer 


GHOST  WRITER  of  exceptional  ability 
for  series  of  800-word  dramatic,  dyna¬ 
mic,  factual  non-communist  articles. 
Send  resume  and  sample.  Bo.x  839,  EMi- 
tor  &  Publisher, 

Mechanical 

PRESSMAN-JOURNEYMAN  combina¬ 
tion,  newspaper,  scale  $3.06  day,  37% 
hours,  paid  holidays,  insurance,  hos¬ 
pitalization,  etc.  3  Units  Goss,  24,000 
circulation,  good  equipment;  two  weeks 
vacation  after  one  year.  EIAGLE,  But¬ 
ler,  Pa. 

Production 


WANTED 


ASSISTANT 

PRODUCTION 

MANAGER 

Opening  on  a  large  metropolitan  daily 
in  the  east.  In  replying  please  state 
age,  full  record  of  newspaper  and  other 
experience,  past  earnings  and  avail¬ 
ability.  Box  '745,  Eiditor  &  Publisher, 


MAN  FOR  MECHANICAL 
EQUIPMENT  SALES  TO 
NEWSPAPERS 

Field  sales  and  service  engintv, 
production  man  with  substantial  pus. 
tical  newspaper  experience,  dssiriit 
sales  career.  Ground  floor  opporto^ 
in  well  financed  growth  organisatiss 
specializing  in  material  handling  saj 
other  equipment  for  newspapers. 

Technical,  industrial  engineering  « 
business  ^ministration  education  daif 
able.  Southern  location.  Salary  open. 

Address  personal  to  Howard  M.  Jaa- 
pol.  President,  Jampol  CorporatiM. 
Division  of  Lamson  Corporation,  7tb 
742  61  Street,  Brooklyn  20,  N.  Y. 


Public  Relations 

EDITOR  &  PR  MAN  i 

Wanted  by  I 

Chicago  Advertising  Agency 
$10,000  + 

Edit  two  dealer-sponsored  magazines, 
handle  publicity  for  edvertising  clients, 
head  up  combined  publicity-publications 
department.  Interesting  job,  e.xcellent 
opportunity.  Please  write  fully  to: 
President.  E’ulton,  Morrissey  Company, 
612  No.  Michigan  Ave.,  Chicago  11,  III. 


Syndicates 

ASSISTANT  TO  SALES  MANA(ai 
in  newspaper  syndicate  office,  (^hieagg. 
Must  have  2-3  years  experience  la 
newspaper  editorial  or  promotion,  aa4 
be  available  February  lst-5th.  Arooad 
$5,000  to  start.  Send  complete  resoai. 
Reply  confidential.  Box  797,  Editor  t 
Publisher. 

INSTRUCTION 

I  Linotype  Schtxd 

OHIO  LINOTYPE  SCHOOL 
LOGAN  4,  OHIO 
Linotype.  Intertype  Instmotian 
Fiee  Information 


SITUATIONS  WANTED 

The  employer's  guide  .  .  .  from  trainee  to  executive  personnel. 


Administrative 


NEIED  MANAGETMTTNT  strength,  in-  | 
tegrity  and  experience?  A  top  notch,  ] 
capable  administrator?  Increased  gross 
50%  in  past  3  years  I  Seeks  challenging 
situation  wtih  full  responsibility.  Sti-  | 
pend  $19,500  plus  %  gross  enhanced,  i 
Confidential  liaison  thru  Southern 
agency,  fee  paud.  Box  684,  Elditor  A 
Publisher. 


MR.  PUBLISHER 

Ebcperienced  reporter,  bureau  chief, 
businessman,  30-36  range.  Ivy  League 
&  LLB  degrees,  seeks  administrative 
or  assistant  to  publisher  post  in  me- 
ditun  to  large  daily  or  group  operation. 
Seven  years  experience  with  one  of  the 
nation's  most  respected  newspapers. 
Interested  in  public  affairs.  . 

Box  714  Elditor  &  Publisher  | 


TOUGH  TOP  MAN,  36 
resigning  corporate  vice-presidency. 
Former  nationally-known  newspaper 
executive.  $16,000.  Box  734,  Elditor  & 
Publisher. 


YOUNG  MAN  with  excellent  news¬ 
paper  production  management  back¬ 
ground  desires  a  challenging  oppor¬ 
tunity  in  administrative  or  production 
areas.  B.S.  Degree.  Box  773,  EMitor 
&  Publisher. 


TOP  LEADER 

on  Business  side.  All  phases  edvertis¬ 
ing.  circulation,  costs,  accounting.  Ex¬ 
perienced  as  General  Manager,  Adver¬ 
tising  Manager  and  Business  Manager, 
large  and  small  dailies.  40,  family. 
Box  803,  EMitor  &  Publisher. 


Administrative 


I  HAVE  A  I 

FINE  JOB 

As  Managing  Editor  of  an  outstanding 
daily  in  the  150,000  class,  but — I’d  like 
a  bit  more  incentive,  a  bit  more  civic 
consciousness,  a  bit  more  chance  to  be 
active  in  community  affairs.  I’d  like 
something  more  challenging,  more  de¬ 
manding,  calling  for  a  greater  use  of 
my  capabilities  (I’ve  been  a  newspaper¬ 
man  for  more  than  25  years!). 

If  you  have  a  truly  challenging  oppor¬ 
tunity  for  a  level-headed,  experienced, 
capable  top-notch  newspaper  executive, 
please  let  me  give  you  full  details. 

Box  807  EMitor  &  Publisher 

Circulation 

CIRCULA’nON  DIREXTTOR 
Over  20  years  experience  in  all  phases 
of  circulation,  including  mail  rootn  op¬ 
eration,  on  combination  newspapers 
from  75,000  to  400,000  circulation. 
Proven  record  of  circulation  and  net 
revenue  building.  Will  consider  #2 
spot  on  large  operation.  Box  686,  Edi¬ 
tor  &  Publisher. 

I  CAN  HELP  YOU  solve  your  circu¬ 
lation  problem.  Specialize  in  boy  oper¬ 
ation.  Aggressive,  efficient,  will  pro¬ 
duce  results.  Box  806,  EMitor  &  Pub¬ 
lisher. 

20  YEARS  EXPERIENCE  carrier  de¬ 
livery  and  promotion,  motor  routes, 
wholesalers  on  small  and  metropolitan 
papers.  Some  feature  stories.  Desire 
permanent  position  chart  area  2,  3  or 
4.  Best  of  references.  Call  or  write 
R.  E.  Cooper,  1808  College  Avenue, 
Bluefield,  West  Virginia. 


Circulation  i 


CIRCULATION  MANAGER  available 
immediately.  Fifteen  years  thorough 
experience  building  solid  circulation  on 
both  large  and  small  dailies.  Age  37, 
family  man.  On  last  comiietitive  Cali¬ 
fornia  daily  and  Sunday  paper  seven  | 
years.  Increase  of  20,000  shown.  Seek-  i 
ing  position  with  good  future.  Box 
769,  Eiditor  &  Publisher.  I 

Classified  Advertising 

NEED  TO  BUILD  CLASSIFIED? 
Start  !rom  scratch  or  build,  train 
staff,  sell.  Top  record.  Any  size  paper. 
Box  789,  Elditor  &  Publisher. 


Correspondents 

EXPERIE^fCED  MAGAZINE  WRITER 
located  near  Chicago,  seeks  stringer 
jobs  in  fields  of  education,  health,  arts 
and  entertainment.  welfare.  Take  ! 
photos.  Box  708,  Elditor  &  Publisher. 

FORMER  MANAGING  EDITOR  Middle 
East  news  agency,  and  six  years  Pro¬ 
fessor  of  Journalism  at  American  Uni¬ 
versity  in  Cairo,  here  on  immigration 
visa,  seeks  representation  of  American 
newspapers  or  magazines  in  Middle 
East,  North  Africa  or  Europe.  Age  40, 
s|>eaks  four  languages.  Would  consider 
editorial  post  in  U.  S.  Box  830,  Eiditor  , 
&  Publisher 

Display  Advertising 

NEED  A  LEADER  OF  MEN? 

Top  staff  man  desires  Display  Man¬ 
ager’s  Job  in  $15,000  salary  and/or 
bonus  bracket.  Outstanding  lineage  and 
account  building  record  in  all  classi¬ 
fications,  10  year  100  to  200,000  2nd 
&  3rd  paper  hard  sell  experience.  A.B. 
Degree.  Family — Age  32.  Box  813, 
EMitor  &  Publisher. 


Display  Advertising 


AD  MANAGER,  10  years  same  lOM 
daily.  B.A.  (English-Journalism),  41, 
family;  seeking  advancement,  possiblT 
management  West-South.  ImprMift 
record.  Box  748,  Elditor  A  PubUilHr. 

NERD  AD  DIREXTTOR-MANAGKR? 
Maturity,  ability,  enthusiasm  in  ois 
energetic  p^kaiw.  Outstanding  IS-jsw 
record  me^um  dailies.  Top  referanoa 
Box  678,  Elditor  &  Publi^er. 

READY  ...  to  be  your  Ad  Manaift 
or  Assistant.  Will  bring  you  unlimitsd 
enthusiasm;  imagination  temperai 
with  sound  experience ;  and  the  enern 
and  drive  to  do  the  job  right.  WILL¬ 
ING  ...  to  go  anywhere  there  is  u 
expanding  market,  a  sound  newspaisr 
and  the  opportunity  for  personal  growtli 
and  permanence.  ABLE  .  .  .  more  tliii 
12  years  retail  and  general  experieaa 
in  competitive  markets.  Veteran,  Col¬ 
lege  Graduate,  Married,  Family,  81 
Years  Old.  Box  838,  Editor  &  Pub 
1  isher. 

Editorial 

ETRST-RATB  ERITOR.  43.  has  lifo- 
time  job  on  small  daily  at  $10,040  M 
wants  to  move  up.  College  town  ptw 
ferred.  Box  680,  Elditor  &  Publishof- 

EXPERTERCED  NEIWSMAN.  all  beds 
:  — copy  desk,  features,  editorials.  Sook 
j  spot  on  dally  in  February.  Chart  Ant 
I  12  or  Arizona.  Box  616,  EMitor  A  Pub¬ 
lisher. 


SEEKING  EMPLOYMENT? 

For  any  job  in  publishing  your  bast 
bet  is  a  Situations  Wanted  ad  Is 
E  A  P.  The  cost  is  reasonabis  sal 
your  ad  will  attract  national  sttas- 
tiont 
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srruATioNs  wanted  ! 

SITUATIONS  WANTED  i 

SITUATIONS  WANTED 

SITUATIONS  WANTED 

••  pniTDR  A  RFPORTFR^^  **  REPORTER:  being  released  from  ac-  NOSY  BUT  NICE  GAL.  News,  fea- 

tive  duty.  Available  not  later  than  tures,  art,  some  photography  and  ad- 
SatiODw  wearing  house  for  competent  Feb.  20.  BS  degree  English.  Experi-  vertising.  1060  journalism  graduate.  | 
pgfcniial  coaauto-coast  at  no  charge  ence  with  small-town  daily  and  13  Box  327,  Editor  &  Publisher.  i 

t»  y  ?**  Wire  months  Army  PIO.  Particularly  inter-  '  '  ! 

gKAPiiNE  1  ER^>WEL  (A^ncy)  est^  in  sports  desk  slot.  Can  use  Free  Lance  1 

il  W.  45  St.*  New  York,  OXford  7-6728  camera.  Box  795,  Editor  &  Publisher.  -  ; 

REPORTi^OTOGRAPHER.  26.  3  j  ?i;®*'?oVkior‘e^  te'Uv'ila'and‘^Vo‘lKow  '' 
.jjaagmg  editor  of  smallt^^  daily,  years  experience,  journalisin  degree,  they  live,  play,  work  and  hoi>e.  No  I 


Tjasfiiur  editor  of  smalltown  daily. 


iftw  booing  circulation  2,000  in  two  Prefers  sports  or  news  with  small  heavv  iKilitics*  occasional  l<x)k 

■!S’  or  wwkly  in  Southeast.  Box  786,  ourri^t  events  cut  into  individual  lives.  I 

L  Editor  &  Publisher.  PLUS  up-to-,iale  travel  tips  for  indi- 

ptf,  $10,000.  Healthy  44.  no  drinker,  - -  -  -  .Trniin  tir  vonth  travel  bv  eal 

SCIENCE-MEDICAL  WRITER,  now  reporter  jus{  back  after  2>.,  yrs.  re-  ; 
M,  Editor  &  1  ublishor^ _  with  200.000  daily,  seeks  to  relo-  |«,rting  from  Western  Europe  and 

^tt'^MSL^i’^LdSlWavvX-  '^"^tor'^TubirsheT*'”"-  ^  te“stert'NOw\"‘'R^  ' 

£  m"Edfter’'TV“bU8h“r‘^'^^  editor.  34.  Tss^nS^^J^^ 

Bos  7$*,  Editor  &  Publisher.  Journalism  graduate,  seeks  news  or  accepted,  if  iKissible.  in  Euroiie.  Africa. 

publicity  ^st  near  NYC.  Box  791,  Write  Box  844,  Ed'tor  &  Publisher. 


—  ■  ■  -  I  publicity  post  near  NYC.  Box  791 

.tSSISTANT  (TTY  EDIXOR  of  C^art  Editor  &  Publisher, 


SCIENCE-MEDICAL  WRITER,  now 
with  200,000  daily,  seeks  to  relo¬ 
cate  in  similar  position.  Box  772, 
Elditor  &  Publisher. 


.4n,  2  daily  150,000)  seeks  greater  re> 
tponsibility,  opportunity  in  East.  Top 
rcfa^oea  for  man,  32,  with  9  years 


TECHNICAL  EDITING 
AND  WRITING  WO-MAN 


Mechanical 


**  deskman.  ^x  726,  E)ditor  |  Editorial  assistant  engineering  re- 

4  Pnbusher.  |  search,  reporter,  w-riter  of  features. 

_ _ _ —  journal  articles.  M.A.  degree.  Box  777, 

EXPERIENCED,  ENTERPRISING  Editor  &  Publisher. 


PRODUCTION  MANAGER 
COMPOSING  ROOM 
SUPERINTENDENT 


EXPERIENCED.  ENTERPRISING  Editor  A  Pu^ikheV  k.WIVir'^:j|INV^  IW-^kJlvi 

NEWSMAN.  25.  TOP  MAN  in  present  I  - SUPERINTENDENT 

jKNttioa.  desires  news  job  in  larger  '  VETERAN  EDITOR  and  publisher  , 

ITM— newspaper,  r^io-TV,  PR.  Jour-  1  seeks  position  as  editor,  manager  or  ,  p,,i|v  nualifiMl  from  f^verr  stAndooint 

p1  M-  1  wants  posiU^  with  preiTnt  chauSige 

eriBces^x  719.  Editor  &  Publisher.  Box  764.  Editor  &  Publisher.  ,muce  potential.  Union.  Box  733. 

EXPERIENCED  POUCE  REPORTER  WORLD  NEWS,  features  &  columns.  1  Editor  &  Publisher. _ 

^^’cbdlv^Amhftlon.  ^  years  experience:  last  6  as  UN  ^GE  33,  FAMILY  MAN.  15  years  on 

daily  /UnbiUon .  to  do  political  i  correspondent.  Note  growing  public  I  rt-iiie.  t  have  proven  myself  on 

S£*A  P^1  ish^  anywhere.  Box  760,  interest  in  field.  Would  take  additional  1  ™*hing  out  comp  ?^ms.  7'am  look- 
Editor  A  Publisher. _ |  Msignments  or  fuH-time  otfer  with  someone  to  pull  me  out  of  a 


^  anywhere.  Box  760,  ;  interest  in  field.  Would  take  additional 


Editor  &  Publisher. 


assignments  or  full-time  offer  with 


IF  YOU  WANT  A  MAN 


rel^ation.  Box  762,  l^itor  &  Pub-  |  foremanship  and  start  me  going  on 
lisher.  1  production  management.  Chart  Area  2 

CAPABLE  YOUNG  WOMAN.  B.A.  I  ‘j^^he"''''*’"''’ 


CAPABLE  YOUNG  WOMAN.  B.A.  I  lisher  - 

with  experience,  background  and  char-  I  2  years  as  ij^ciiite  editor - ^ - 

«*«,  here  are  a  few  recommendation :  f  .weekly  newspaper  desires  opi«r-  PUBLISHER -Available  60  Days. 

I  g)r  advancement.  Box  823.  Edi-  39  y^^rs  experience  Composing  Room 

Hidweet  reared,  rural  background,  —  Publisher, _  production.  Any  size  plant.  Good  refer- 

World  War  II,  journalism  graduate:  r'i-rur^iir-  vnixnp  .tin..,!  !„  ..11  ences.  TTS  and  Cold  Type.  Presently 

nporUr-photographer  small  daily :  farm  CATHOLIC  EDITOR.  skilW  employed.  Prefer  Horida  or  Southeast. 

S^edium  daiIy:^aBociati  !>*>««»  .of  journalism.  Box  842.  Editor  rox  822.  Editor  &  Publisher. 

'urn  magazines:  make-up  chief  coordi-  i  ^  ruoiisner, _  1  ' 

editorial  functions  with  me- 1  t  vrir  roAiiiTA'rir  v..  !  Promotion 

chuueal  departments:  circulation  man- 1  Cf^LEGE  GRADUATE  desires  r^  ,  —  ■■ 

ifOMot  fsrm  papers  with  special  em-  2S.  single.  B.A.  ADVERTISING  PROMOTION.  Cre- 

pliiiis  on  reader-type  insurance  sold  exi^rience  forceful  writer,  managerial  cali- 

with  rabi^ptions.  '"u  *’«t-  N-  '  •  daily,  trade  daily,  national 

where.  George  M.  Gill,  692  Pineneck  nlaornzine  exnertenee  Market  knnw- 


.MR.  PUBLISHER— Available  60  Days. 
30  years  experience  Composing  Room 
production.  Any  size  plant.  Good  refer- 


Promotion 


with  subscriptions. 


M  years  old.  wife  and  two  children.  ^eaford.  Long  Island.  N.  Y. 

Prefer  Chart  Area  11.  but  will  consider  i 


magazine  experience.  Market  know¬ 
how  appliances,  apparel.  $10,000.  Box 
819,  Editor  &  Publisher. 


CONSCIi2^TIOUS.  politically  conserva-  - 

tive  newsman,  31,  seeks  Chart  Area  I  AM  PRESENTLY'  Assistant  Circula- 


Bor  729  Editor  &  Publisher  I  1,  2  rural  weekly  editorship;  can  man-  tion  Promotion  Manager  for  two  large 

_ _ — — -  age.  Box  826,  Elditor  &  Publisher.  Western  newspapers.  Would  like  to  re- 

OVoRSEAS  JOB  WANTED  by  re-  | - locate  in  promotion  or  public  rela- 

Ppr^  15  months  on  small  daily,  i  ENERGETIC  EDITOR  of  small  daily  .field-  where  1  can  um  my  vivid 

uofwsd  all  bc&ts.  By-linea.  Good  on  j  facing  consolidation  soeks  new  outlet  imagination.  Box  805,  Editor  &  Pub- 

talents  as  news  executive,  editorial  lisher. 

»«f  25.  Box  7-1,  Editor  &  Publisher,  writer,  all-round  newsDanerman.  Now 


Public  Relation* 


PUBLIC  RELATIONS 
We  have  hundreds  of  iniblicity,  prolio 
relations  and  employee  communications 
people  on  file.  Send  us  your  j<A 
WoTl  send  you  resumes  to  match.  Oon- 
tert;  BUI  McKee.  BIBOH  PEUISON- 
NEL,  67  E  Madison  St.,  Chicago  2, 
lUinoU.  CE  6-6670.  _ 

PUBLIC  REI.ATIONS 
Seasoned  PR  man.  nows  and  feature 
writer,  newspaper  and  magazine  editor, 
public  speaker,  ghoet  writer,  1“"“ 
raiser.  Completing  assignment,  will  r^ 
locate.  Available  March.  Married,  45. 
unencumbered.  Box  667,  Editor  A  Pui^ 
lisher.  _ _ 

REDORTER.  FEATURE  WIUTE», 
copy  editor  on  daily  with  9  yc^n 
exKierience,  also  weekly  advertising 
background,  seeks  public  reli^iOM  or 
employe  communications  iiosa  in  Phil^ 
deliUiia  area.  Box  686,  Editor  &  Pul^ 

,  lisher. _ 

PUBLIC  RELATIONS  DIRECTOR  at 
leading  resort:  27,  1%  years  news¬ 
paper  experience:  2  years  in  present 
position:  seeks  small  industry  or  col¬ 
lege  PR  career.  Public  speaker,  edit 
magazine,  varied  writing,  organizer, 

'  former  sports  editor.  Box  787,  Editor  & 

I  Publisher.  _ 

TELEVISION  NEWS  WRITER.  34. 

I  seeks  sports  publicity  position.  Box 
I  796.  Editor  &  Publisher _ _ 

EXPERIEa4CED  JOURNALISM  GRAD, 
40,  versed  in  Community  Relations, 
Press  Relations,  Employee  Communica¬ 
tions,  iind  Corporate-Start  problems; 
seeks  industrial,  municipal  or  univer¬ 
sity  iKist  in  Florida,  California  or 
Texas.  Box  804,  Editor  &  Publisher. 

IMAGINATIVE.  COGNITIVE.  Public 
Relations  writer,  33,  Ivy  degrees,  seeks 
corporation  or  university  iiost.  Now 
earning  $7500.  Box  841,  Editor  &  Pub¬ 
lisher.  _ 

MATURE,  married,  pilot.  AB  degree, 
31.  .seeks  challenging  PR  ixMition.  Elx- 
perience  in  speaking,  writing,  news¬ 
paper,  motion  picture.  Prefer  ^uth. 
Resume  on  request.  Box  811,  Editor  & 
Publisher. 

PR— EDITORIAL 

Columbia  Journalism  School  graduate. 
36.  ten  years  experience  as  reporter, 
editor  on  leading  trade  daily — one  year 
as  PR  representative  in  NYC  for  top 
electronics-appliance  firm.  Anyone  in- 
1  terested  at  $10  M  minimum?  Box  829, 
Editor  &  Publisher. 


»!«.  a,  POX  7-1,  editor  &  Publisher,  writer,  all-round  newspaperman.  Now 

‘immo-  VITA  o  xrrw  ii~T  I  earning  $12,000.  Box  828,  Editor  & 

^Vm-Y^R  VET  all  Wta  PM  or  Publisher. 

rK  job  with  opportunity.  Family  man,  _ 

l^^j^ployed.  Box  704.  Editor  &  Pub-  KEWS  OR  WIRE  EDITOR 

_ _ _ 9  years  experience,  including  slot,  wire, 

YODNG  WOMAN,  single,  available  im- 

msdiitely  for  permanent  spot.  Can  snb-  preferred.  Box  836,  Editor  & 

^  resume  and  samnles  on  reouent.  Publisher. 


Public  Relation* 

ASSISTANT  DIRECTOR  PR  medium¬ 
sized  company  seeks  challenging  cor¬ 
porate  PR  job.  Journalism  Graduate, 
30,  six  years  experience;  also  ineludei 
newspaper  and  agency.  Will  relocate. 
Box  776,  Editor  &  Publisher. 


Special  Edition* 

★  PLUS  ADVERTISING!  ★ 

I  Business  Review  Page  guarantees  in- 
i  creased  advertising  lineage.  Sold  to 
1  new  and  non-regular  advertisers  for 
I  52  weeks ;  commission.  LETTER  LA- 
1  ZARUS,  62  Cutler  St.,  Winthrop, 
I  Mass. 


16  years  intensive  EXPERIENCE  '56.  Editor  &  Pub 
J®  2  small  dailies.  Dependable,  accu- 

all-ar.,und  reporter-editor,  42.  YOUNG  NEWSMAN  s. 
5!!n'*  2°''?  medium  or  large  large  Western  daily  see 

rjoy.  Pacific  Coast.  Northwest  states,  ture  in  scenic  rural  toi 
publisher  assures  highest  rec-  10,  11.  D^ree.  Catholii 
prondations.  Available  after  March  makeup,  photo  editing 
•  Box  761.  Editor  &  Ihiblisher.  808,  Editor  &  Publishe 

editor  sc  publisher  for  January  28,  1961 


RECENTLY  DISCHARGED  Army 
Lieutenant,  college  graduate,  26,  single, 
with  car,  seeks  newspaper  job  prefer¬ 
ably  in  New  York,  New  Jersey,  Con¬ 
necticut  or  Edstern  Penna.  Little  ex- 
lierience — but  much  drive!  Box  845, 
Editor  &  Publisher. 


TV-RADIO-THEATERS-MUSIC : 
Editor-Critic-Columnist,  thoroughly  ex¬ 
perienced,  including  on-the-air  TV  and 
radio  promotion  for  present  paper. 
Chart  Area  10  or  12.  Box  821,  Editor  & 
Publisher. 


WOMAN  REPORTER,  four  years  re- 
IHirting,  makeup,  desk  experience.  Sin¬ 
gle.  age  26,  college.  Travel.  Seeks 
challenging  job  on  metropolitan  daily. 
Box  756,  ^itor  &  Publisher. 

YOUNG  NEWSMAN  several  years  on 
large  Western  daily  seeks  job  with  fu¬ 
ture  in  scenic  rural  town.  Chart  Area 
10,  11,  Degree.  Catholic.  Copy  editing, 
makeup,  photo  editing  experience.  Box 
808,  Editor  &  Publisher. 


Use  CHART  AREIA  Number  in  Ad  Copy  for  showing 
LOCATION  without  IDENTinCATION 


Shop  Talk  at  Thirty 


By  Robert  LI.  Brown 

Ad  Ban  Illegal 

In  March,  11)57,  the  Florida  i 
State  Board  of  Funeral  Direc¬ 
tors  and  Embalmers  adopted  a  i 
regulation  that  no  funeral  direc¬ 
tor’s  advertising  may  exceed 
three  column  inches  in  size  or 
contain  anything  other  than  the  i 
name,  address,  telephone  num-  i 
her  and  what  ambulance  service 
is  available.  The  rule  became 
effective  Jan.  1,  1960,  over  the  i 
protests  of  some  Florida  funeral 
directors. 

E&P  protested  this  regulation 
as  “another  example  of  how  ad¬ 
vertising  is  being  limited  and 
even  prohibited  by  the  official 
decree  of  some  state  or  federal 
bodies  without  legislation  or 
public  debate.’’ 

We  have  just  leametl  from 
Albert  R.  Kates,  editor  of  the 
monthly  publication.  The  Amer¬ 
ican  Funeral  Director,  that  a 
Florida  court  has  found  the 
regulation  in  violation  of  the 
United  States  and  the  Florida 
State  constitutions. 

Mr.  Kates  is  as  happy  as  we 
are  about  this  decision.  It  sus¬ 
tains  the  editorial  viewpoints 
expressed  in  both  publications. 
An  editorial  in  his  current  issue 
states:  “This  journal  has  on 
many  occasions  warned  against 
the  enactment  of  State  Board 
rules  or  State  laws  drastically 
restricting  how  a  funeral  direc¬ 
tor  may  advertise,  other  than 
to  forbid  advertising  that  is 
misleading  or  inaccurate.  We 
have  maintained  that  such  rules 
cannot  be  defended  in  the  courts 
of  law  or  anywhere  else  as  being 
in  public  interest,  and  that  they 
were  in  violation  of  the  constitu¬ 
tion  of  the  United  States.” 

The  Florida  decision  supports 
that  point  of  view. 

*  «  * 

It  was  Judge  Grady  L.  Craw¬ 
ford  in  the  Circuit  Court  of  the 
Eleventh  Judicial  District  in 
and  for  Dade  County,  Florida, 
who  wrote  the  decision  on  Nov. 
4.  The  case  was  brought  by  the 
State  Board  against  a  Miami 
funeral  director  for  violating 
the  regulation.  The  plaintiff’s 
case  was  dismissed. 

The  court  said:  “The  state 
law  setting  forth  the  powers  and 
duties  of  the  State  Board  was 
complete  in  itself  and  left  noth¬ 
ing  to  the  judgment  of  the  plain¬ 
tiff  Board,  particularly  in  re¬ 
gard  to  advertising,  which  is 
the  subject  matter  of  Rule  712. 
The  right  to  advertise  is  ex¬ 
pressly  provided  in  said  Act. 
its  only  prescription  is  against 
advertising  which  is  misleading 
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or  inaccurate  in  any  material 
particular.  Thus  the  standards 
of  conduct  in  the  matter  of  ad¬ 
vertising  are  fixed  by  the  statute 
itself.  The  promulgation  of  Rule 
712  was  and  is  an  unlawful  ex¬ 
ercise  of  non-delegable  and  non¬ 
existent  powers  and  its  enforce¬ 
ment  would  contravene  Section 
I,  .4rticle  3  of  the  Constitution 
of  Florida.” 

The  court  agreed  with  the  de¬ 
fendant’s  position  as  follows: 

“The  defendant  further  .says 
that  Rule  712  further  contra¬ 
venes  constitutional  law%  the 
Fifth  and  Fourteenth  Amend¬ 
ments  to  the  Constitution  of  the 
United  States  and  Section  I  of 
the  Declaration  of  Rights  in  the 
Constitution  of  Florida  in  that 
it  denies  the  equal  protection  of 
the  laws  by  unlawfully  and 
arbitrarily  discriminating  in  fa¬ 
vor  of  one  media  of  advertising, 
to  wit,  printed  matters  in  news¬ 
papers,  programs,  trade  jour¬ 
nals  and  other  periodicals, 
against  all  other  advertising 
media,  including  radio,  televi¬ 
sion,  billboards,  handbills,  direct 
mailing,  etc.,  thus  denying  de¬ 
fendant  the  right  to  advertise 
in  or  by  such  media  last  men¬ 
tioned.” 

The  Court  further  agreed  that 
there  was  violation  of  these  Con¬ 
stitutional  provisions  “in  that 
the  right  of  a  licensee  to  adver¬ 
tise  within  the  standards  fixed 
by  the  legislature  of  Florida  is 
a  property  right,  the  denial  of 
which  by  virtue  of  Rule  712 
bears  no  substantial  relation  to 
the  public  welfare,  health, 
morals  or  safety,  and  the  en¬ 
forcement  of  said  Rule  712 
would  be  taking  of  property 
without  due  process  of  law.” 
«  «  * 

The  State  Board  plans  to  ap¬ 
peal  this  decision  to  a  higher 
court,  we  are  told.  Newspaper¬ 
men  and  admen  in  every  state 
where  restrictions  against  ad¬ 
vertising  of  funeral  directors, 
optometrists,  chiropractors,  etc., 
exist  by  virtue  of  bureaucratic 
regulation  and  not  legislation 
will  w’ant  to  keep  an  eye  on  the 
appeal.  If  the  decision  is  up¬ 
held  it  may  provide  a  w'ay  to 
start  tearing  down  these  anti¬ 
advertising  barriers. 

One  point  in  the  Florida 
judge’s  opinion  did  not  please 
many  funeral  directors,  how¬ 
ever.  He  agreed  with  the  de¬ 
fendant  that  the  business  or 
vocation  of  funeral  directing  is 
not  a  profession  in  view  of  the 
educational  requirements  of  only 
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a  high  school  diploma,  plus 
training  as  an  embalmer,  under 
the  state  law'. 

This  should  interest  those  in 
this  and  other  fields  who  are 
under  the  impression  that  a 
license  to  practice  in  any  field 
is  a  badge  of  a  profession.  A 
West  Coast  advertising  agency 
executive  recently  proposed  that 
all  ad  agencies  should  be  li¬ 
censed  by  the  state  and  that 
this  w’ould  make  admen  profes¬ 
sionals  (E&P,  Jan.  14,  page  6). 
• 

Editor’s  Body  in  River 

Gadsden,  Fla. 

The  body  of  Jim  Lindsey,  tri- 
state  editor  of  the  Chattanooga 
Times,  was  recovered  from  the 
Coosa  River  here  Jan.  24.  Mr. 
Lindsey,  50,  had  suffered  a  heart 
attack  in  1959  and  had  been 
convalescing  from  a  recent  ill¬ 
ness.  He  worked  for  the  Times 
since  1943. 


Linage  Gains  Slightly 

Total  advertising  linage  in 
newspapers  in  1960  was  just 
slightly  better  than  it  was  in 
1959.  Some  industrj'  leaders  had 
expected  a  2%  gain  but  this 
did  not  materialize  as  Decem¬ 
ber  linage  fell  5%  under  the 
figure  for  December  1959  in  the 
52  Cities  measurement  of  Media 
Records.  For  the  year,  total  lin¬ 
age  w’as  up  .8%.  All  categories 
w’ere  below  1959  levels.  Linage 
details  will  appear  next  week. 

• 

Mauldin  Sketches  JFK 

St.  Lons 

A  page  of  sketches  made  at 
the  Inauguration  of  President 
Kennedy  by  Post-Dispatch  edi¬ 
torial  cartoonist  Bill  Mauldin 
was  published  Sunday,  Jan.  22. 
Mauldin  said  he  managed  the 
cartoons  despite  the  fact  that 
his  fountain  pen  froze. 


FOR  THE  SALE  OR  PURCHASE  OF 

A  DAILY  NEWSPAPER 

IN  ANY  OF  THE  FOLLOWING  STATES— 

NEW  YORK  •  PENNSYLVANIA  •  NEW  JERSEY  •  DELAWARE 
MASSACHUSETTS  •  CONNECTICUT  •  RHODE  ISLAND 
VERMONT  •  NEW  HAMPSHIRE  •  MAINE 
Call  our  Wathingfon  Offiee— or  the  Office  Nearest  You 

BROKERS  —  NEWSPAPERS  •  RADIO  AND  TELEVISION  STATIONS 

WASHINGTON,  D.C.  CHtCAftO  DALLAS  SAN  PKANCISCO 

Ray  V.  Hamilton  Richard  A.  Shahaan  Dawitt  Landit  John  F.  Hardady 

John  D.  Stabbins  Tribuna  Towar  Joa  A.  Oswald  Ml  SuHar  St. 

1737  DaSalas  St.,  N.W.  DE  7-27S4  1511  Bryan  St.  EX  2-5571 

EX  3-3455  Rl  B-II75 


NATIONWIDE 


NEGOTIATIONS 


'’•IIIIIIIIIIIIIIIIIIHIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIHIHIIIIimilllllllinillilMM 

EDITOR  ac  PUBLISHER  for  January  28,  19« 


i 


.7^ 


i 


7  '1^1^ 


W^iiiawg#: 


^'^L  ■■■':'  im^'- 

r  /  /  iVvvv 


,K^ 


corona  builds  reader  traffic 


That  paper  must  have  Corona  appeal!  Corona  is  a 
pleasure  to  look  at,  a  pleasure  to  read.  That’s  because 
it  looks  a  full  point-size  larger  than  it  is,  gets  your 
message  to  readers  more  attractively. 

Advertisers  get  the  message,  too:  more  readers, 
more  advertising  dollars.  Make  the  switch  to  Corona 


soon,  and  build  the  kind  of  reader  traffic  that  you 
and  your  advertisers  can  count  on. 

This  text  is  set  in  clear,  easy-reading  Corona  type. 
For  a  more  complete  specimen  sheet,  just  call  your 
Linotype  Agency,  or  write  Mergenthaler  Linotype 
Company,  29  Ryerson  Street.  Brooklyn  5,  New  York. 


LINOTYPE 


I’nnted  m  U.S.A. 


EDITOR  in  the  Public  Service 


TENNESSEE-BORN,  SIX- 
FEET-FOUR  inch  George 
Carmack  began  newspapering 
in  1926  while  a  college  senior. 
By  1930  he  was  city  editor  of 
the  Memphis  Press-Scimitar, 
and  by  1935,  its  managing 
editor.  His  next  promotion  oc¬ 
curred  in  1937  when  he  became 
editor  of  the  Knoxville  News- 
Sentinel,  where  he  remained 
until  1940  when  he  enlLsted  in 
the  army.  More  than  five  years 
later,  emerging  as  a  lieutenant 
colonel,  he  took  over  as  editor 
of  The  Houston  Press. 


George  Carmack  of  The  Houston  Press 


Vigorous,  hard-hitting.  The  Press  knocked 


organizetl  crime  out  of  Houston,  eliminated 
“contract  by  crony”  at  City  Hall,  attacked 
lobbyist  “gifts”  in  the  legislature,  exposed 
a  vicious  pardon  and  parole  racket,  and 
was  instrumental  in  changing  brutal,  out¬ 
moded  Texas  prisons  into  a  modern,  com¬ 
passionate  system. 

Last  year,  when  apathy  of  public  officials 
brought  .solution  of  a  brutal  .slaying  to  a 
standstill.  The  Press  waged  a  dramatic, 
outspoken  editorial  campaign  to  bring  jus¬ 


tice.  Result:  It  rallied  a  city,  action  was 


gotten,  the  case  solved.  Nobody  gets  away 
with  murder  with  The  Press  on  the  job. 

The  Press  also  hiis  another  side.  Its  cam¬ 
paign  over  the  years  to  convince  Texans 
(the  editor  visited  all  254  counties)  that 
the  state’s  greatest  single  resource  lies  in 
the  tourist  and  the  person  .seeking  a  mild 
climate  was  successful.  Texas  now  has  a 
Constitutional  Amendment  allowing  for 
development  of  tourist  and  industrial  ad¬ 
vertising  promotion. 


The  Houston  Press 
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HOL’fnxk.  TOut  SAnniMv.  Dcrran 


Give  light 

and  the  people  will 
find  their  own  way. 
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INDIANAPOLIS  TIMES  •  KENTUCKY  EDITION.  CINCINNATI  POST  &  TIMES-STAR  •  KNOXVILLE  NEWS-SE 
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BIRMINGHAM  POST-HERALD  •  CINCINNATI  POST  &  TIMES-STAR  •  CLEVELAND  PRESS  AND  NOHC 
EL  PASO  HERALD-POST  •  EVANSVILLE  PRESS  •  FORT  WORTH  PRESS  •  HOUSTON 
AR  •  KNOXVILLE  NEWS-SENTINEL  •  MEMPHIS  COMMERCIAL  APPEAL  •  MEMPHIS  PRESS-SClMWi 
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